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The true old-style Kentucky bourbon 
always smoother because it’s slow-distilled 


There are less costly ways to make bourbon whiskies—but they’1l never 
give you the smoothness you get in Early Times. The extra care and 
attention of slow distilling...the patient willingness to take twice as ARLY | MV FS 
long...this is the old-style way, the smoothing way to make whisky. 


© ETDC 1958 


KENTUCKY STRAIGHT BOURBON WHISKY + 86 PROOF «+ EARLY TIMES DISTILLERY COMPANY, LOUISVILLE 1, KENTUCKY 











.--foll complete meal to table, 





carve and serve direct from STERNO MOBILE WAGON 


When guests can inspect and select food—they are sure 

to be pleased. Sterno Mobile Wagon is designed to 
maneuver easily through the most crowded dining room and 
to serve a large variety of food combinations in the most 
attractive way possible. As Sterno Mobile Wagon is wheeled 
about the room, it not only makes a wonderful impression, 
but stimulates your guests’ desire to order from it. 

Compact, efficient, handsome, it makes your service 
memorable to your guests. 


Complete catalog and price list upon request. 


Sterno g inc. 


9 East 37th Street 
New York 16,N. Y. 









saat 


assorted hot foods 





hot hors d’oeuvres 


Sterno mobile wagon is 
flexible as the above conversion 
adaptors indicate. 


Makers of STERNO CANNED HEAT FUEL 


Let us show you how STERNO can improve and beautify your serving operations. 
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CRANBERRY SAUCE 


BLACKBERRY 


STRAWBERRY 


BLACK PITTED CHERRY 


PEACH (RIO OSA) 


RED RASPBERRY 


PINEAPPLE 


WILD ELDERBERRY 


RED CURRANT 


MET whiGuyT 418s 12 07S 


sumer Extensive variely 


SEXTON & CO 


tmoramarot! 


JOHN 


quality to the last spoonful. 


ee. and quality control 


WHEN YOU SERVE SEXTON PRESERVES AND JELLIES you add the 
sparkle of good taste and appetizing variety to menus. 
Sexton’s quality preserves and jellies give you the largest STRAWBERRY-CHERRY 
> STRAWBERRY JELLY 
and finest selection you can find anywhere—thirty 


delicious varieties to build up your breakfast business. 


Sexton2“, 


ve Eb 


PITTED CONCORD GRAPE WHOLE RED CHERRY OREGON PITTED PLUM , 
GRAPE CHOPPED RED CHERRY SEEDLESS DAMSON PLUM SEEDLESS BLACK RASPBERRY 
SEEDLESS GRAPE JAM RED CHERRY WINEY PLUM JELLY BLACK RASPBERRY 
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APPLE BUTTER 
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Thank You, 
CMAA 


Eacu year it is the privilege of the 
members of the staff of CLusB MANAGEMENT 
to personally thank the hundreds of 
members of the CMAA for the help and 
the cooperation we have received that 
makes the annual conference issue pos- 
sible. 

This year’s issue, which you are about 
to read, is no exception. It covers in de- 
tail the 32nd Annual Conference held 
in Houston at the Shamrock-Hilton Hotel 
vith the Lone Star Chapter as host. It 
i: the largest single issue ever published 
and it should be added to your library 
for future reference. 

In this issue all of the latest ideas on 

ub management discussed at the Hous- 

n conference are reported in detail. 

)lutions to management problems are 

‘esented. Ideas for social activities are 

ed in with the strong educational pro- 

‘am that was presented. This wealth of 
valuable information will serve as an 
inportant reference to club managers 
\ho attended the meeting. It will serve 
z<s a “Conference in Print” for those 
\ho were unable to attend. 

This issue would not be possible with- 
cut the support of firms interested in 
selling to clubs, and the purveyors who 
support the local chapters by helping 
them sponsor chapter pages. We hope 

you'll support these advertisers when- 
ever possible, and the next time you buy 
for your club, or write one of these 
firms, tell them you saw their advertise- 
ment in CLuB MANAGEMENT and that you 
use their products. 

Many people contributed time and ef- 
fort to make this conference issue pos- 
sible, and to them we give our sincere 
thanks and appreciation for a job well 
done. Special thanks are due Royce 
Chaney, president of CMAA, and the 
CMAA Advertising Committee of Ken- 
neth Meisnest, chairman, James B. Mont- 
fort and Edward A. Vetter, for its ef- 
forts to interest more firms in the club 
market. Thanks are also due to many 
CMAA members who worked hard and 
long to secure advertising. The help of 
all local chapter members is greatly ap- 
preciated for the purveyors’ pages ap- 
pearing in this issue, and special ac- 
knowledgement is due committees of 
the following chapters that secured ad- 
vertising from purveyors and friends in 
their areas, which appear on the special 
pages. 

Arizona: Roy B. Sincere, Phoenix 
Country Club; William J. Hodges, Para- 
dise Valley Country Club, Scottsdale. 

Chicago: Ben Waskow, Brookwood 
Country Club, Addison, chairman; Er- 
nest Flaim, University Club. 

Cleveland: John R. Strunc, Midday 
Club; Peter J. LaPlaca, Acacia Country 
Club. 

Delta: John J. Marckstein, Ridgeway 
Country Club; Jack Schmidt, University 
Club; Tom Hughes, Country Club of 


(Continued on page 178) 
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Rh “fresh” 





ie. 
ag 
... and have ’em love it. Fresh citrus serving ideas from Sunkist 
— the menu maker. Compliment your customers with fresh 
oranges and lemons ... with Sunkist, the finest! 





WESTERN SUN SALAD 


(makes 8 to 10 servings) 





A tasty fresh orange and lettuce salad. Fresh Sunkist yn eo eee nr ay 
Oranges give the flavor, freshness and appearance that : BLEU CHEESE LEMON DRESSING 
customers like. With chicken, tuna, shrimp, ham, it > Y% pound bleu cheese 1 cup sour cream 
does double duty as an entree. : ¥%, cup salad oil minced garlic to taste 
: 1 teaspoon grated 1 teaspoon salt 

1 large head lettuce 1 clove garlic, crushed ° lemon peel Y teaspoon monosodium 
1 large bunch endive, Yq teaspoon salt - Y% cup Sunkist fresh glutamate 

romaine or chicory coarsely ground pepper ‘ lemon juice 


3 cups Sunkist Orange Mash cheese, blend in oil, beating until smooth. Stir 


cart wheels and bite-size pieces — : 

: n grated lemon peel, lemon juice, sour cream, minced 

(6 medium oranges) ) : garlic, salt and monosodium glutamate, mixing well. 
Tear or cut greens, add oranges, garlic, and salt. Toss : Makes about 2 cups. Keeps well. Toss with salad. 


lightly and add pepper. 


eee eee eee ee eases eee eeseeeeeseeeeeeeseseeseeseeese 





a a sasomanes ee —_ - - ot oo mers ee 





‘\ 


Sunkist Orange Flower Salad 3. AND REMEMBER, 
WHEN CUSTOMERS 


. 
A colorful and tangy approach to wonderful salad or com- SAY “ORANGE JUICE” 
plete lunch (when served with sandwich). The fresh THEY MEAN “FRESH.” 


Sunkist Orange gives real eating appeal. SERVE THE BEST 
1 medium Sunkist Orange, 1 scoop cottage cheese FOR JUICING OR 
peeled salad greens EATING—SUNKIST. 


Slicing almost to the bottom, cut a peeled orange into 
eighths. Arrange “orange flower” on greens; spread “petals” 
slightly. Add a scoop of cottage cheese; sprinkle with pap- 


S42 Pee o@ So k 
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When a customer orders tea (hot or iced), 
he expects a lemon wedge. Get “fresh” 
with the customer. Serve him Sunkist 
Lemon... best for him... good for you. 





room LEMON 
a y- WEDGES WITH 

a TOMATO 
<y JUICE 





Let your customers pick up fresh lemon and 
perk up flavor. 


Many people like a touch of lemon to put 
fresh flavor in tomato juice. Always serve one 
or two lemon wedges with tomato juice. Frac- 
tions of a cent invested in lemon wedges bring 
handsome returns: 


é 
Ne & 2 








LEMON & FISH 


--- naturally 


Fresh lemon just naturally takes to fish. The 
secret of customer satisfaction is to serve plenty 
of lemon wedges. 


Make it a policy to place a bowl of them on each 
table as part of the set-up. This adds a gracious 
note to the meal and insures the customer against 
the annoyance of having to wait for additional 
wedges. 


THERE’S ALWAYS A USE FOR FRESH 
LEMON JUICE. SERVE FRESH LEMON 
WEDGES IN THE BEST OF TASTE. 


Ax 
FOR TEA, SALADS, SEAFOODS... 
SIX SECTIONS 
WITH ONE CUT 


With one push of the plunger, the 
Sunkist Lemon Sectionizer gives 
you six equal-size lemon sections 
for every use. Safe—convenient— 
pays for itself. Employees like it. 


$16.50 6-CUT MODEL 


F.0.B. Factory in Chicago (price subject to change) 


Use this coupon 
Sunkist Growers, Institutional Division 
Box 2706, Terminal Annex, Los Angeles 54, California 
Send us the “6-cut” Lemon Sectionizer C.0.D. 


Name 
Company 
Address. 











Zone___State. 


Sunkist n 


FRESH ORANGES AND LEMONS 


K > 4 
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AT LAST... 












covers 

Com iim-\ Ala 
eleyeoleit-ig 
plate size! 


Now .. . Wear-Ever Aluminum- intro- 


Shown at the Western party and rodeo 
were Mr. and Mrs. Jim Sams of River Valley 
Club, Louisville, and Mr. and Mrs. Frank 
Rolfes, Cincinnati Club. 


Charley Tabbutt, and his gracious wife, 
Faith, had a special reason for enjoying 
this year’s convention. Charley “booked” 
himself out of last year’s conclave in 
St. Louis by scheduling six parties the 
week of the conference at his club, Oak 
Hills Country Club, San Antonio. Charley 
made sure he made it this year. 


New CMAA vice president, Ken Meis- 
nest, and his wife, left after the confer- 
ence for a tour of South America. They 
plan to visit Rio, Montevideo, Santiago 
and Buenos Aires, as well as several 
other spots before they return on March 
21. 


Chris Murphy, Algonquin Golf Club, 
St. Louis, sent his wife, Claire, home 
alone from the conference. He headed 
South with one of his former members, 
Spencer Gould, president, Reliable Life 
Insurance Co., St. Louis, to follow the 
P.G.A. tour, not as a pro, however, but 
as a spectator. 


Jim Reinhard of Lehigh Country Club, 
Allentown, Pa., never misses a chance to 
inform people that he’s a member of 
CMAA—even on his business cards he 


Conventionalities 


By Don Clark, Wes Clark, Johnny Poor, 
Shirley Clark and Harold Colbert 


features the CMAA emblem and a note 
that he’s a “Member Club Managers As 
sociation of America.” 





Alex Zagone, Olympia Fields (lll.) 
Country Club was so impressed with the 
Houston Conference, which he said was 
his first, that he promises to be a regu- 
lar from now on. Alex shared the job 
of setting up the Chicago entertainment 
for the Eastern contingent with Jerry 
Marlatt, Flossmoor (Ill.) Country Club, 
and the group which made up the “Sa- 
fari” couldn’t say enough about the grand 
job the Chicago group did for them. 


















Cowgirls and cowpokes welcome delegates 
as they arrive at the Shamrock Hilton Hotel; 
|. to r.: Mrs. Page Curran, Harold Osborne of 
the Columbia Club of Dallas, Mrs. Osborne, 
Page Curran, River Crest Country Club, Fort 
Worth, past president CMAA, Mrs. Willard 
Steger, Corpus Christi Country Club, Mrs. 
Ralph Hunter, Abilene Country Club. 


Bob and Pat Colbert, South Side Coun- 
try Club, Decatur, Ill., were enjoying 
their first conference and were especially 
appreciative of the progressive party 
which included stops at three country 
clubs and the famous Houston Club. 




































EADIE RNS SEALE TE DML AA EM 


duces a complete range of covers to fit 





all popular sizes and makes of plates 


from 8" to 114%". Available in sparkling 
Some of the members of the Four-Chapters (including Connecticut, Metropolitan, City of 


New York and New Jersey) pose for their picture in the chapters’ suite. 







Silver Glow and lustrous Golden Glow 
finishes, they add new elegance to the 
serving of fine food. Special construc- 
tion allows space-saving nesting. Top is 
recessed for safe, slip-proof stacking. 
Order now from your dealer or send 
for detailed color 

leafiet today. 





WEAR-EVER 


ALUMINUM, INC. 
FOOD VICE EQUIPMENT DIVISION 
1210 WEAR-EVER BUILDING 
NEW KENSINGTON, PA 
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“A Famous Kentucky Tradition 


is the remarkable flavor of Old Kentucky Tavern 
Bourbon. Made to premium standards perfected 


three generations ago, every rare drop mellows 7 


7 YEARS OLD 
100 PROOF BOTTLED-IN-BOND & 86 PROOF 
KENTUCKY STRAIGHT BOURBON WHISKEY 


full years. I’d be mighty proud to have you try it.” 


GLENMORE DISTILLERIES CO. “WHERE PERFECTION OF PRODUCT IS TRADITION’ LOUISVILLE, KENTUCKY 
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Shown here are many of the large Texas Lone Star delegation to the Houston Conference. 


Enjoying the famous Stitzel-Weller hospital- 
ity in the S-W suite were Mr. and Mrs. Indvik 
(center), Westmoor Country Club, Brook- 
field, Wis. S-W hosts were Kenneth Gregg 
(left) and J. Glennon Walsh (right). 


Fred A. Irvin, Peninsula Golf and 
Country Club, San Mateo, and Erich 


Kruger, Burlingame Country Club, Hills- 
borough, president and vice president 
respectively of the San Francisco Bay 
Area Chapter, headed a large delegation 
from that chapter. John W. Bennett, San 
Francisco Commercial Club, a member of 
the chapter, is on the board of directors 
of CMAA. 


More than most CMAA conferences 
this was a convention on wheels, especial- 
ly for the ladies who were taken to 
country clubs for several of their social 
events. They also were taken to the ship 
channel and San Jacinto monument by 
bus. The entire delegation of course was 
whisked to four clubs for the Friday 


night progressive party and then to the 
Coliseum on Saturday for the westerr 
party and rodeo. 


Elexis McGrath (left) of Pfae!zer Brothers 
welcomed conventioneers to the Pfae'zer hos- 
pitality suite. Here are Faith Tabbutt, Earl 
Sasser, and Florence and Dick Campbell. 





First choice of coaches 


C Coast to 


Lewiston, 
Maine 


"All-American" 


full length lock- 


ers line the 





—— “ALL-AMERICAN” 


LOCKERS! 


FULLY VENTILATED . . 


locker room 
walls of Bates 
College. 


Birmingham, 


. heavy diamond Michigan 








mesh on three sides for maximum air cir- 
culation ... speeds up drying time... 
eliminates offensive locker room odors, 
and the need for separate drying room. 
RIGID CONSTRUCTION...heavy gauge 
steel, electrically welded seams and joints 

. outlasts other lockers three to one! 
THREE POINT LOCKING DEVICE . 
exclusive with “All-American” Lockers... 
provides greater strength... eliminates 
theft problems. 


BAKED ENAMEL FINISH... any color 
to match customer's color sample and 
specifications supplied with order. 


—_ for Free Catalog and Complete Information! 


Re Bourgh Mincidcsnaiiy Company 


Dept. C.M., 2924 27th Ave. So., Minneapolis, Minn. 


I'd like to know more Name 


“All-American” 
full length lock- 
ers are installed 
back to back 
in Birmingham 
Public High 
School. 


Moorhead, 
Minnesota 
Combinationsof 
full length and 
half length 
"All-American" 
Lockers used in 
the Moorhead 
State Teachers 
College. 


Kingsbury, 

California 

Full length 
“All-American” 

Seniors recently 





about “‘All-American’’ Address. 





Athletic Lockers 





Write 


installed in the 
locker room of 
Kingsbury High 
School. 
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BI-2005 
ROAST BEEF 
BUFFET CART 


‘ BI-METAL AND STAINLESS STEEL 







Top shelf has insert pans measuring 
15” x 22” x 3” or can be fitted with 
other arrangements as needed. Bot- 
tom shelf heated. Drop leaf maple 
serving board. Covers open sideways, 
allow patrons to view food. Heated by 
Handy Fuel, alcohol or electricity.* 


Size: 24” W x 32%” L x 31%” H 








ean cen cae omen en ee” SHEN 





OVAL ROAST BEEF CART 


i ver. 
llapsing telescoping co’ 
pe for dishes. Ls 
vice of meat, vegeta : 2 
Heated by Handy Fuel, 


Leong x 41” H Table height 36” 
47” Lx 










| 
1 
| 
| 
\ 
1 
1 
| 
| 
| 
| 
| 
\ 
1 
\ 


Write for complete literature 
or see your Legion franchised dealer. 


~ 





BI-2013 
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$C-2005 5 SERVING CART 
Drop leaf f. 


; ‘ormica top. Stainles: 
aie. Brass, Stainless steel Se a 
r trim. Specify. Constructed for 


use in narrow ai 
toneen.* isles and cramped - 


CORDIAL ROULANTE 


The perfect showpi 

: Piece f i 

poo eS Copper Bron ot 
tion, drop leaf at one end, Has hendie 
oe extreme maneuverability. Gea 
shelf for auxiliary storage, 





Size: 46” Lx 14” W x 30%” H 








ENTREE CART 


BI-METAL AND STAINLESS ae 
' ility. Dr 
Small size for maneuverabill y = 


maple serving 
pol Fuel, alcohol, 
Size: 28” L x 20 






t below tray. 
Tee come Wide selection of inserts 
available.* 


Size: 30%” 












rd. 2s "H 
clectricity.* Lx 21%" W x 3 


Ww x 40” H 


————e 





———oe 






aes ae ae ee ee 









; oeuvres. Dish rary 
ing of hors ¢ atron’s table. 
revolve dramatically vaoeuvres dishes 


for serving 


i ovable 
Equipped wie er lee Tops 
steel tr 5 
to 
18 stainless oa r-ahelf be fitted 
1 . 
dishes. 
Size: 3’” E 
Dish size: 8 


Samovar urns 


Size: 39” Lx21”" Wx 42” H 





| 
\ 
| 
< \ 
. \ 
) | 
“ PHAMPION HORS \ 
CHIP UVRES TROLLEY © yee ! TIER — 
Chromium plats’ othe merchands, pw-2002 poe 
| 
\ 


ny” Lx 18” WwW 
Hx 3" * 1%” deep 





Sts, 


y< 
ee 9) 
% + 2) 
Tread 
Representatives: 


LEGION UTENSILS CO., INC. 


07 40TH AVENUE, LONG ISLAND CITY 1, NEW YORK 


SAN FRANCISCO BEVERLY HILLS MIAMI. BEACH 




























ALWAYS THE FAVORITE...ALWAYS THE FINEST 


PREMIUM Place an individual packet of Premium Saltines* 
with new Golden Glow next to soups, salads or 


SALTINE beverages and watch it disappear. The secret? It’s 


CRACKERS * Premium’s wonderful taste, improved flavor, con- 


sistent freshness and crispness. Order some today. 


with 
NEW GOLDEN GLOW *Premium Snow Flake Saltine Crackers in the Pacific States 
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DANDY OYSTER CRACKERS 


TRISCUIT WAFERS 


And you can be sure of top quality everytime when you order 
NABISCO Individuals. TRISCUIT WAFERS, DANDY OYSTER 
CRACKERS, WAVERLY WAFERS, RITZ CRACKERS and COOKIE 
TREATS are all tastier, fresher and snapping crisp thanks to mois- 
tureproof cellophane packets. Serve them to complement your meals. 
246 distributing branches assure you of prompt and frequent delivery. 


NABISCO COOKIE TREATS 


THE BEST FOODS DESERVE THE FINEST CRACKERS 


= 


RITZ CRACKERS AND WAVERLY WAFERS 


“SEND FOR FREE BOOKLET AND SAMPLES! 
National Biscuit Co., Dept. 11 
425 Park Avenue, New York 22, N. Y. 
Name. 
Organizatio 


Address. 
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PALEN Portable 
BAR and BACKBAR 


| i] 


Users say 
bar pays for 


itself in 3 months. SIZES 5'-0" or 6'-0" 


Increase Liquor Sales—Cut overhead— 
Move bar and backbar to immediate area of party 


LOOK AT THE FACTS 


@ Ideal for party rooms in hotels, private clubs, country clubs, fraternal orders and 
supper clubs. 


@ Passes through average doorways and moved on elevators. 
@ Stainless steel sinks, drainboard and ice compartment. 
@ Heavy duty casters with brakes on both units. 


THESE FINE PLACES ARE USING OUR BARS 
Ambassador East, Chicago (4 Bars) 
Palm Beach Biltmore (3) 
Minneapolis Club (4) 


U. S. Submarine Base, New London, Conn. 
Sandia Airbase, Albuquerque, New Mexico (3) 
Monmouth Hotel, New Jersey 

Kenwood Country Club, Bethesda (2) 1200 Beacon St. Hotel, Boston (3) 

Cincinnati Country Club (3) Indiana Club, South Bend (2) 


4 Palen Portable Bars in the new La Concha Hotel—San Juan, Puerto Rico 


USEFUL ACCESSORIES 


HANDY STAINLESS STEEL LIQUOR TROUGH FOR BOTTLES 
54"" LONG AND SLIPS ON AND OFF EASILY 


THE PALEN BAR-ETTE DRAWER WITH GLASS OR STAINLESS 
INSERTS FOR FRUITS 


You buy direct from Manufacturer—Write for prices 
ASK ABOUT OUR NEW PORTABLE "GUEST ROOM" BAR 


JOS. F. PALEN, Inc. 


Creators of distinctive Cafe, Bar & Hotel Fixtures 


Since 1915 
112 Hennepin Ave. Minneapolis 1, Minn. 


FEDERAL 8-5636 
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Conventionalities 


Past President Richard E. Daley, manage 
of the Army Navy Country Club, Arlington 
Va., is flanked by his son, Richard B. Dale: 
(left), manager of Hawthorne Valley Countr: 
Club, Cleveland, and his brother, William D 
Daley, Mory's Association, New Haven, Conn 


It was a coming out party for Mr. anc 
Mrs. Bob Roper, Country Club of Vir- 
ginia, Richmond. Only four weeks ag< 
Tommy was born and this was the firs 
time Mrs. Roper has been out since. The 
Ropers have two other children, bot 
girls. They flew to Houston on a new 
Eastern jet flight and according to their 
description it was zoom, zoom, zoom and 
they were there. 


Bernie Casey, Omaha (Neb.) Country 
Club, was well tanned from the week he 
spent in Miami Beach prior to the con- 
ference. Bernie also spent two days at 
the Prado in Mexico City and enjoyed 
his visit to Old Mexico. 


Brown-Forman Distillers sent person- 
able R. Johnson to the conference to put 
in a good word for the firm’s popular 
brands, Old Forester bonded and Early 
Times straight bourbon. 


Frank R. Dowie, manager of the Des 
Moines Club, Des Moines, Iowa, is proud 
to tell that his club in Iowa’s capital city 
will celebrate its 50th anniversary with 
a special dinner May 5, 1959, honoring 
nine charter members who are still in the 
club, and all past presidents. The club 
moved into its present building in 1912 
and Frank Dowie joined the staff that 
same year, becoming manager in 1924. 
The club has a total membership of 1250, 
of which 885 are resident members. 


Host for the cocktail supper Friday night at 
the Houston Club was Edward Don and Co. 
Don representatives, from the left: Ira Lieb, 
Dick Byars, Roy Lacy, Ross Wilson. At the 
supper but out of the picture were Jerry Don 
and John Saiger. 
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THERE 


‘S FREE COOKING SPACE 


right before your eyes! 














You pay for eye-level kitchen space...use it with 


BLODGETT VERTICAL OVENS 





24 MODELS IN 7 FINISHES 
Mlustrated: #959 — Capacity, Six Roast 
Pans, Thirty-six 10” Pies, Six 18”x26” 
Bun Pans. Finish shown: Stainless front, 
standard black sides. 


APPROVED 


Look above a standard range oven and what do you see? Empty air! 
With Blodgett Ovens, this space can be baking, roasting and cooking 
for you. . . freeing costly floor area. Yes, these vertical ovens can 
actually double* your oven capacity per square foot of floor space. 
They cook 70% of your menu in one place, making your whole kitchen 
more compact, step-saving and efficient. Chefs walk less, bend over 
less, and cook more. Modernize your kitchen with the right Blodgett 
Vertical Oven. Call your Kitchen Equipment Dealer for full facts. 
*For example, Blodgett Oven #959 has the capacity of 4 standard 
range ovens. 


























= E Shut-off pilot. 


Thicker Insulation All-Welded Construction Counterbalanced Doors 


Only Blodgett has Only Blodgett welds Sturdier, yet they Automatic Lighting 
full 4” insulation for frame and walls into open with just a flip . . with 100% 
lower fuel costs, a single unit for of the fingers. safety shut-off pilot. 
cooler kitchens. longer life. 


¢ Streamlined * Enclosed Piping and Flues * Off-Floor Design 
¢ Rounded Corners * Steam Jets * Chrome Handles « Flanged Decks 


BLOD GEMS ) 


3 Lakeside Avenue, Burlington, Vermont | 
Ye St é 


Oven Specialists for over 100 years 


In Canada: Garland-Blodgett, Ltd., 41 Medulla Ave., Toronto 14, Ont., Canada 
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Send for your FREE 
Catalog of 


Angelica Uniforms 


Upgrade your PROFITS with Golor/ 


Each of your waitresses and counter girls is a ‘walking advertise- 
ment”’ of your service. In a bright, colorful uniform, she gives an 
impression of cheer... efficiency... hospitality. ..warmth; she 
creates an atmosphere that attracts new customers and keeps old 
friends coming back. That’s why so many fast food operators are 
increasing their business... upgrading their profits... by providing 
colorful, attractive uniforms. 


Whether you buy uniforms, or your local linen supplier furnishes 
them, you will find what you want in Angelica’s new Catalog of over 


250 styles. 


® 


PSS SSS SS SSS SSS SSS SSS SSS SSS SSS See eee 


MAIL 
COUPON 
TODAY! 


ANGELICA UNIFORM COMPANY 


1427 Olive St., St. Louis 3, Mo. 1900 W. Pico Bivd., Los Angeles 6, Calif. 
107 W. 48th St., New York 36, N. Y. 177 N. Michigan Ave., Chicago 1, Ill. 


Please send me a copy of the new Angelica Uniform Catalog. 


Name Title 





Firm Name 
Address 
City State 











Number of uniformed employ Male Female 








The Jan Richters and Claude Gallo- 
ways shared a baby sitter for their four- 
year-old children they brought to the con 
vention. Little Ron Richter and Mary 
Katherine Galloway had a fine time 
throughout the conference. Mr. Gallowa: 
is manager of the Waverley Country 
Club, Portland, Ore., and Mr. Richter :; 
manager of the Oswego Lake Countr ’ 
Club, Oswego, Ore. 


Toasting San Diego are these three Sa 
Diego Chapter officers who put in a bid fo 
the 1961 conference. From the left: John J 
Palermo, Kona Kai Club, vice president 
Frank B. O'Connell, San Diego Club, secre. 
tary-treasurer; and Gordon High, La Jolle 
Country Club, president. 


A veteran convention-goer, who at 
tended the Houston Conference, was A. J. 
Jacquot, III, of Aatell & Jones. With him 
was Tim Riley, a regular CMAA con- 
vention-visitor for A. & J. Mr. Jacquot’s 
many friends were sorry that his father, 
A. J. Jacquot, Jr., was not at the conven- 
tion, the first he has missed in many 
years. The elder Mr. Jacquot retired at 
the end of 1958 after many years with 
Aatell & Jones. 


Several of the Texas Chapter members, 
like Lottie Hartley of the Insurance Club 
of Houston, drive Cadillacs and at the 
conference we finally found out how 
they get them. Seems they go out on Hal 
lowe’en and get them playing trick o1 
treat—at least that’s what we heard. 


The “early birds” were the one’s who 
really caught the prizes at the conference. 
At every business meeting those arriving 


‘before the meeting started were given a 


ticket and at the end of the meeting the 
holder of the lucky number was the win 
ner. Grand prize of the four days was 
the round trip to Mexico City which was 
won by Byron Aris, Lakewood Country 
Club, Denver. 


The Pepsi-Cola stand was a popular spot 
throughout the conference. Shown here are 
Max Fillet, Pepsi special representative, Patt! 
Bridges of Houston, and H. Tom Quinn, as- 
sistant convention director for Pepsi. 
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Don’t take chances when you need a continuous supply 
of ice for beverage cooling and food preservation! 
Make your choice a Vogt Tube-Ice unit for maximum 
economy and dependability. It occupies less space, op- 


BEVERAGE erates automatically, and uses less power per ton of ice. 


Cc © ] te] L i N G HENRY VOGT MACHINE CO., BOX 1918, LOUISVILLE 1, KY. 
SALES OFFICES: New York, Chicago, Cleveland, Dallas, Camden, N. J. 


an re | F @ @) D St. Louis, Charleston, W. Va., Cincinnati 


* 


Desert Inn 
Golden Nugget, Inc. 
aKelat-valeleMmiutehiey 
Harolds Club 
The Nugget 
Sands Hotel 
Stardust 


AUTOMATIC 


| & 
Wie: t Tube-Ice Machine 
The Finest Ice-Making Unit Ever Made 
: OTHER VOGT PRODUCTS 


Drop Forged Steel Valves, Fittings, Flanges, and Unions °* Petroleum Refinery and Chemical 
Heat Exchangers ¢ Refrigerating Equipment 


Plant Equipment ©¢ Steam Generators ¢ 
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Let this Seal 
be your Guide to Quality... 


good brands make good friends 


\" BOLLINGER 


Entre Gagaedlts 


LIQUEURS AND CORDIALS 
Benedictine D.O.M. 86° 

B&B Liqueur D.O.M. 86° 

Garnier French Liqueurs 36°-100° 
Garnier American Cordials 60°-96° 


IMPORTED SPIRITS 

Peter Dawson Scotch Whiskies 86.8° 
Robin Cognac 80° 

Wile French Brandy 84° 


IMPORTED RUMS 
Lemon Hart Jamaica 86° 
Lemon Hart Demerara 86°-151° 


AMERICAN SPIRITS & SPECIALTIES 
Julius Wile Importer’s Choice (Bourbon) 86.8° 
Pernod anis 90°-100° 

St. Raphael Aperitif Wine 

Pimm’s Cup (No. 1) 67° 

Vodka Romanoff 80°-100° 


IMPORTED VERMOUTHS 
Cazalis & Prats French— White Extra Dry 
Cazalis & Prats Sweet Vermouth 


IMPORTED SPARKLING WINES 


Bollinger French Champagne 
Chanson Sparkling Burgundy 
Chanson Sparkling Vin Rosé 
Deinhard Sparkling Liebfraumilch 
Deinhard Sparkling Moselle 
Antinori Lacrima Christi 


IMPORTED PORTS & SHERRIES 


Williams & Humbert Sherries 
Robertson’s Oporto Ports 
IMPORTED TABLE WINES 
Deinhard Rhine & Moselle 

Chanson Burgundy Wines 
Eschenauer Bordeaux Wines 

Willm Alsatian Wines 

Antinori Italian Wines 

Chateau Ste. Roseline Vin Rose 


IMPORTED APERITIFS 


Leacock—a cocktail Madeira 
Cherry Elsinore Danish Aperitif 





Mr. and Mrs. Bill Dawson, from Canade 
enjoyed the convention. Bill led the group i: 
the singing of the Canadian national anthem 


Mr. and Mrs. Bill Dawson of the Esse> 
Golf and Country Club, Sandwich, On 
tario, Canada, arrived at the conferenc 
with a healthy suntan. Seems they’d beer 
in Florida for two weeks and claimec 
they brought with them the good weather 
the conference enjoyed the first day. The 
Dawsons ran into an old friend at the 
Shamrock-Hilton, Gretchen Wyler, TV 
and theater singing and dancing star 
who was entertaining at the Internationa: 
Club in the hotel. 


In the Conway Import suite were Will Kiefer 
and Sidney G. Kay of Conway, Mr. and Mrs. 
Jerry Marlatt, Flossmoor (Ill.) Country Club 
and Matt Kane of Conway. 


Attending his second conference in a 
row was Bill Westphal of National Dis- 
tillers in New York. He was busy greet- 
ing friends together with D. Heimer, also 
of National Distillers. 


Henry Hinrichs, La Grange (Ill.) Coun- 
try Club, has had many years of expe- 
rience in all phases of club work and 
amazed the group at his table during the 
luncheon sponsored by Pepsi-Cola by 
opening bottles of Pepsi with a fork. 
Henry claims he’s never used a bottle 
opener and the way he popped the caps 
made believers out of everyone. 


Leonard Taylor (right) of Benco dispenses 
hats and hospitality in the Benco suite. Others 
in the picture, from the left: George Lotito, 
Mrs. George Lotito, Mrs. Joseph Lotito, Mrs. 
Taylor and Joseph Lotito. The Lotitos are at 
the Century Club, Niagara, N. Y. 
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DUKE... Pioneers in Food Service Progress! 


inG-1-1 om oy-Lor-ms4h dam coler-hVa-mlelelem-1-1a\slet-mal-\-lel— 
with 


Modern food serving demands modern food 
service equipment. Only Duke can match 
your exact needs with a complete quality 
line ...including famous, advanced-design 
Duke Cafeteria Counters for faster food serv- 
ice and greater economy ... and the original 
Thurmaduke Waterless Food Warmer with 
Selective Heat Control for maximum sanita- 
tion, economy and food flavor, plus minimum 
maintenance and wear. So, look to Duke, 
originators of all-welded, all-steel construc- 
tion that meets the highest standards of 
restaurants, schools and institutions every- 
where. 


Get all the facts about Duke. Call your 
nearby Thurmaduke dealer and mail coupon 
today. 





-S 


aT 


ban 





Duke Cafeteria Counter, Savoy Gril), Savoy Hotel, Texarkana, Ark. 


» 


pioneers 


& Gee and Tad Zo: ovxe Manutacturing Co., Dept. 105 
new ideas in : 2305 N. Broadway, St. Louis 6, Mo. 


* Please send me information on one or all of following: 
food service (1) Thurmaduke Waterless Food Warmers and Portable Food Warmers ([_] Cafeteria Counters 
equipment (] Service Tables (_] Low-cost Aerohot Food Warmers and Tables 


We serve..seseeeeseeessemeals per day. 

We're interested in Duke Food Service Equipment [_] for immediate plans [_] for the future. 
THURMADUKE WATERLESS 
FOOD WARMERS AND 
PORTABLE FOOD WARMERS 

COMPENY cccccccccciccercncvnsaeedeeeesessess éddvgteceredisécedee euueteecded ecccccccece 

SERVICE TABLES 

AGO c coccccccccccccccccvcccoccccccesescoscecececs Serre r reer ree ocecreseccevecces pececeves 
CAFETERIA COUNTERS 


+ ZONE. oes States sees 
° AEROHOT Ke ; 
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DOES CLEANING 
WASHROOM FLOORS 


GET YOU DOWN S— 


You'll change your mind in a hurry 
once you try a Geerpres mopping outfit. 
Easy-to-use powerful interlocking gear- 
ing wrings mops as dry as you please 
without twisting or tearing. Best of all, 
no splashing on clean floors or clothing. 


Geerpres buckets roll at a touch on 
quiet, rubber-wheeled ballbearing 
casters. Electroplated wringer and rug- 
ged galvanized or stainless steel buckets 
end rust—last for years 









Take it easy. Get a Geerpres mopping 
outfit today. Single and twin-tank models 
plus accessories. See your jobber or 
write for catalog. 





“FLOOR-KNIGHT” 
Mopping Outfit 
for mops to 16 oz. 
LS AT TT 


WRINGER, INC. 
P.O. BOX 658, MUSKEGON, MICH. 





GREAT WESTERN 
WINES FOR TWO 
DOUBLE YOUR SALES! 


Wes, atWesy. gat Wesy 
Vo eyey 








GREAT WESTERN TENTH BOTTLES bring marvelous wines to the two-some or 
three-some at a reasonable cost. Suggest and display these smaller bottles at every 
meal ... and watch your wine sales grow larger by the day! Order an assortment 
of Great Western tenth bottles. Great Western Producers, Inc., Hammondsport, N. Y. 





Mr. and Mrs. Roy Leonard of the Culvie- 
Press Club, Cincinnati, greet Peter Berrin‘ 
Tatnuck Country Club, Worcester, Mass., a’ 
the breakfast Sunday. 


Bill Bartholomew and Rex Beech o 
Wm. Liddell Co. were busy greeting thei: 
many friends at the conference. They 
flew to Houston from New York for th« 
convention. 


Janet Brown, wife of Harvey D. Brow: 
of Terrace City Club, Kansas City, Kan 
sas is quite busy six nights a week sing 
ing at the clubs around Kansas City. 


Hank Otis, Lakewood Country Club, 
Dallas, who with husband Frank was 
responsible for the outstanding and enter- 
taining articles publicizing the Houston 
conference, also deserves credit for the 
“Mornin’ You All,” the conference paper 
published each day during the meeting. A 
little bird let a secret out of the bag 
when it whispered that Hank has volun- 
teered to write poems for the Pittsburgh 
Chapter next year. 


Mr. and Mrs. Arthur Young of Angelica 
Uniform Co. enjoyed a cup of coffee at the 
Shenango Continental breakfast Sunday morn- 
ing. 


Planes came in for their share of the 
news during the conference and one of 
the stories concerned Erich and Mrs. 
Kruger, Burlingame Country Club, Hills- 
borough, Calif., who had a scare when the 
plane on which they embarked from San 
Francisco developed motor trouble, the 
prop was feathered, and they had to 
make an emergency landing in Los 
Angeles. It didn’t do their morale any 
good when they noticed the Los Angeles 
field was crowded with crash wagons, 
fire engines and all the other vehicles 
needed when an airliner cracks up. For- 
tunately the pilot made a safe landing 
and they were soon on their way again. 





Ed Valentine, Blue Hills Country Club, 
Kansas City, Mo., reported he received 
a valentine on Valentine’s Day when his 
wife, Shirley, presented him with Kim- 
berly Annette, their second child. David, 
the Valentines’ first child, was born 
March 1 a year ago—on his father’s 
birthday. Ed reports that he is just re- 
porting to Blue Hills, having formerly 
managed Shawnee Country Club in 
Wichita, Kan. 
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NE ¥ two-tank machine in space 
of o1e-tank type 


Anoti er industry-first by Hobart. Now you can 
have : |l the improved sanitation and efficiency of 
a twc-tank machine with power wash, separate 
recirc ilating power rinse, and final fresh-water 
rinse- -all in a machine with the same between- 
tables dimensions as our popular AM series 
single tank machines. The unique design of the 
Hoba:t AM-77 dishwasher features two separate 
Hoba:t-built motors and pumps. 


NEW @ 


NAA CE 


ye TEV PIV 


by Hobart 


Space...speed...savings...sanitation. These are the areas where 
Hobart research is constantly improving the performance of the 
industry’s most complete line of quality dishwashing machines. Here 
are the latest of these developments—each designed to make a 
specific dishwashing operation more efficient for your commercial 


kitchen layouts. 


NEW timed countertop 
dishwasher 


A favorite straight-line machine for 
smaller operations, the SM series of 
machines now offers improved auto- 
matic-timed control for power wash 
and rinse cycles...is more compact, 
simplified. Single control for timed 
operations. ‘‘On-off” pilot light indi- 
cates machine operation. Another 
important feature: manual rinse for 
glasses always available. 


NEW stainless steel... 
inside and out 


The exclusive Hobart undercounter 
or free-standing dishwasher now fea- 
tures all interior and exterior surfaces 
of durable, easily cleaned stainless 
steel. Ideal for convenient yet out-of- 
the-way installation in bars, drug- 
stores, snack bars, diet kitchens, rest 
homes and as a glass-washer unit in 
higher volume kitchens. Capacity, 
600 glasses an hour. 


NEW compact power scrapper... saves water 


This newest addition gives Hobart the most complete scrapper line. The 
Model RS gives power recirculated scrapping advantages in space of 22 inches 
—using overflow wash water from the dishwasher, saves water and reduces 
Operating costs. Many new features such as front-removable scrap trays. 


: Hobart — The Complete Dishwasher Line. See your nearby Hobart Dealer for 
mg details on any of the above machines or any other dishwashers in the complete 
Hobart line. The Hobart Manufacturing Company, Dept. 110, Troy, Ohio. 





The Hobart Manufacturing Co., Dept. 216 
Troy, Ohio 


(0 Please send information on dishwashers, 
€ Please send information on other kitchen machines. 


fe Bg Se ROE eS OP ere per eee eben 


-fhotbart machines 


A complete line by the World’s Oldest and Largest Manufacturer of 
Food Store, Bakery, Kitchen and Dishwashing Machines 











Beautiful, Elegant Nut Dish or Ash Tray 


AVM LET, 


A wine tasting sponsored by the Cham 
pagne Producers of France Wednesday was < 
big success. 


The huge crowd that packed the Em 
erald Room of the Shamrock-Hilton fo: 
the formal banquet concurred whole 
heartedly with the sentiments expressec 
by Dick Daley when he described out 
going president, Royce Chaney, as a mar 
who spent his waking hours thinking of 
With a Reproduction of Your Own Club’s Picture or Emblem others. The formally-attired crowd ros« 

Kiln-Fired on at 1320° F. for Absolute Permanence to its fect in honor of Royce and. Mrs 

; ‘ wegen i y Chaney when Mr. Daley presented them 
White Ceramic e 7” in Diameter e 23-Kt. Gold Trim with a gift from the association. 

They look handsome when used around the club, as ash trays or nut 


dishes . . . are eminently acceptable as anniversary souvenirs or The Iowa Tall Corn Chapter stood 


tournament prizes ... are “best sellers” if you have a gift counter mighty tall among tall Texans and others 

$ i = : ; z at the convention when it was announced 
(The Missouri Athletic Club ordered three times in six months). that 78 per cent of the chapter’s member- 
ship was in attendance at the convention. 
Write Today for Free Sample and Prices This exceptional record won for the Tall 


ope S. ; Demvwer M. Wright, Jr. Co. Corn Chapter the award for attendance. 


BUSINESS GIFTS 


“ OEE Ls + 7713 CLAYTON RD, e ST. LOUIS 17, MO. ¢ PArkview 1-8700 


— 














Schenley's Bill Lewis, chairman of the Dis- 
tillers Hospitality Committee, sponsors of the 
formal dinner dance Thursday night, reads off 
the names of the Committee. The convention- 
goers signified their appreciation of the Dis- 
tillers sponsorship and greeted each company 
representative's name with a hearty round of 
applause. 





Those who were going on the post- 
convention tour could get an idea of the 
suntan they might anticipate in the Mex- 
ican sunshine by observing the recently- 
acquired suntan which Mrs. I. Howard 
Brown was sporting at the convention. 
She had just returned from a Mexican 


oe i vacation and as soon as the conference 
FINEST NEW YORK STATE WINES AND CHAMPAGNES » < was over she was heading back to Mex- 


y ae (Cl 1805 ico with the club manager group. Her 

Go ad) SE AL > husband, who is manager of the Houston 

: Yacht Club, was chairman of the post- 
conference tour to Mexico. 








There were two reps from Armour & 
Co., T. R. Englehardt, affectionately 
known by most managers as “T,” and 
T. Pearson. 
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HIGHER ATTENDANCE... 
LOWER MAINTENANCE 
with RAMUC® Pool Enamel 


Add sparkling beauty to your swimming 
pool with Ramuc. You'll find that upkeep 
costs go down while attendance figures 
grow. Ramuc, proved in more than 22,000 
pools, stays attractive for seasons. Natural 
rubber-base; fade-resistant; won’t powder, 
blister or flake. Goes on easily, gives a 
tile-smooth finish. Available in wide selec- 
tion of pastel colors. 


FOR CRYSTAL-CLEAR WATER 
...use Exalgae®, fast-acting algaecide that 
rids water of algae growth, prevents slip- 
pery pool bottom. Colorless, odorless, non- 
irritating. 
Write today for free, attractive 32-page 
“Handbook on Painting Swimming Pools” 
—contains money-saving tips on pool care, 
items of interest to every pool operator. 
When writing, be sure to include pool's 
dimensions, type of paint now used. 
a> 
———l 


INERTOL CO., INC. 


496 Frelinghuysen Ave., Newark 12, N. J. 
27-V South Park, San Francisco 7, Calif. 


Visit us at the NSPI Exposition, New York Coliseum, Dec. 12-15, 1959, Booth 132. 





Original Pennsylvania Butch 


SMOKED MEATS BY MAIL 


HICKORY VALLEY FARM 


Smoked TURKEY 


Great chefs, gourmets, famous hostesses 
acclaim these hickory smoked turkeys as 


among the true luxury delicacies 


of the 


world. The meat is actually pearly-pink! 
A flavorful gift that will be received with 
delight, remembered for a lifetime. 


Baked and Glazed Sherry 


HAM 


Glazed, baked sherry-basted ham, spiced 
with choicest cloves, ready to eat! This 
superb ham nestles in its distinctive gift 
package like a great treasure. 


Off to church on Sunday morning were 
Mr. and Mrs. Ben Sheets of Lake Shore Coun- 
try Club, Glencoe, Ill., and Paul Curtin, Tay- 
lor Wine, St. Louis. 


Several club managers reported that 
they had been given help in arranging 
lecture and movie programs for special 
parties and regular membership affairs 
through “the magazine of the platform 
world” called Program. It lists outstand- 
ing lecturers and entertainers in many 
fields. A free sample copy of Program 
will be sent to any member of the CMAA 
by writing the managing editor, Miss 
Agnes McTernan, 151 West 5lst Street, 
New York 19, N. Y. 


One of the busiest workers at the confer- 
ence was- Miss Kay Pomeroy of the CMAA 
office in Washington. 


Faith Tabbut should be congratulated 
for callouses and pains received while 
making 420 aprons that were given to 
the women at the Lakeside Country Club 
Luncheon. Took 18 bolts of material for 
them and that’s a lot. Faith received a 
well deserved gift from her fellow work- 
ers for her untiring efforts on the 
aprons. The gift was a soft, cashmere car- 
digan done in blue and white. 


Dan Layman, The Union League, Phil- 
adelphia, doesn’t know it but that ex- 
quisite suede jacket he was given by the 
Texas Chapter is going to cost him 
money. Betsy, his wife, says she is going 


to have one like it. 


HICKORY VALLEY FARM, INC. 


Little Kunkletown, Stroudsburg, Penna. 
Please send products checked; postpaid, gift wrapped, gift card enclosed. 
Smoked Whole Turkey; wt. ... lbs. C] Hearts of Ham; 8-9 Ibs. $23.00 
@ $1.75 a lb. (aver. wt. 10-20 Ibs.) 
Whole Baked and Glazed Ham; wt. 
is Ibs. @ $1.75 a Ib. (aver. wt. 10-18 


Ss. 
[] Smoked Turkey Roll; 7-8 lbs. $22.00 





Canadian Style Bacon; 
a $12.00 

Hickory Smoked Pork Sausage; @ 
$5.60 per 4 Ib. package 


5 to 6 Ib. 


Paul J. Schweikert, Southwest district sales 
manager for Shenango China, chats with 
CMAA Director John Devers of Tam O'Shan- 
ter Country Club, Orchard Lake, Mich., at 
the Shenango breakfast Sunday. 


Send us your gift list of friends and business associates. We will do the rest. We try 
to approximate weights as closely as possible. Whenever necessary, we will include our 
party delicacies. Write for free Penn-Dutch catalog and special priced gift combinations. 














Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1959 





...to your credit 
your profit 
and your customers’ delight 


There’s certainly no better 

aid to top talent than starting with 
the best materials—in this case, 
Williams Beef, top of the 

grade, dry-aged, and pre-trimmed 


to save you time and money. 


KANSAS CITY 


home of 
nationally famous 
Kansas City 
steaks and meats 
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Mile High Chapter brought a good-sized delegation to the conference and made a bid for 
the 1961 convention, which was successful. 








FAMOUS CORNED BEEF 
Not to be confused with ordinary Peorned beef 


Known for over 30 years as the corned beef with 
the ‘‘different’’ flavor. Harding's corned beef 
merits a prominent place on your menu. And, 
Harding's corned beef means extra profits for 
you. Inquire today, get all the facts! 


JOHN P. HARDING MARKET CO. 


728 W. MADISON ST. CHICAGO 6, ILL. 
Phone: STate 2-8050 
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The Gene Gilmartins took a short Flor- 
ida vacation before the Houston Conven- 
tion. They hadn’t planned to take thei: 
winter vacation so early but the earlier 
vacation was decided upon as a means of 
reviving Mrs. Gilmartin’s health. Wher 
the ice jam damaged the Clevelanc 
Yachting Club where Mr. Gilmartin i; 
manager in January, Mrs. Gilmartin wa: 
caught in the ice jam that roared througl 
the clubhouse. She was trapped in water 
up to her neck. The harrowing experi 
ence so unnerved Mrs. Gilmartin tha 
they decided on the Florida vacation no‘ 
only as a means of “thawing out” fron 
the experience but of calming down jit- 
tery nerves. 















































Greg Wedell (second from right), presi- 
dent of W. A. Taylor & Co., New York, enter- 
tained in his hospitality suite. To the right is 
Ken Meisnest, CMAA vice president and in 
the back is Mel Fracarro of W. A. Taylor. 
Others in the picture are Bob Standish, Mac- 
Arthur Gorton and Joe Coyte. 





Mr. and Mrs. Lorne Cameron, Sunset 
Ridge Country Club, Winnetka, Illinois, 
were at the conference and brought along 
their three little girls: Betsy (6), Carol 
Ann (4) and Donna (3). It was Mrs. 
Cameron’s first convention in several 
years, and they visited Sarasota, Florida, 
afterward until March 10. 





Great Western Producers provided the 
excellent wine served at the Thursday 
luncheon and on hand to see that it was 
served properly and to greet people for 
his firm was A. M. Planco. 


Joseph P. Tonetti of the New Haven 
Country Club and Paul H. Brown of the 
Brooklawn Country Club, Bridgeport, 
Conn., enjoyed a three weeks trip to 
Nassau following the Houston Conference. 
Both are past presidents of the Connecti- 
cut Association and Joe was for many 
years a national director of the CMAA. 














E. L. Fowler (left), Texas representative for 
Stock Yards Packing of Chicago, welcomes 
Mr. and Mrs. Robert K. Lewis, Lakeside Club, 
Houston, and Jan Grader, Tulsa (Okla.) Club, 
to the Stock Yards suite. Also at the confer- 
ence for Stock Yards were Bernie Pollack and 
Harry Katz. 
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Gas or Electric 





the world over 


“Vulcan, the world’s finest,” is a statement that covers a 

lot of territory ... but then, Vulcan too, covers a lot of territory. 

It’s equipment is used in hotels, restaurants and institutions throughout 
the world. This universal acclaim is based on dependable performance 
through 60 years of service to the mass feeding-industry. 

Vulcan manufactures complete lines of ranges, broilers, fryers. 

bake and roast ovens, griddles, “Autolift” Self-leveling Dispensers; 
“Automix” Food Mixers and “Autosan” Dishwashing equipment. 


All of these Vulcan units feature the ultimate in quality, craftsmanship, 
performance and flexibility. For any type of mass feeding, a 

Vulcan installation will make your job easier 

and your operation more profitable. 

For Complete Details and Information, Write 


WuULCAN 



















Vulcan “‘Autosan” 
Dishwashing Equipment 


Vulcan “Automix” Mixers 








Vulcan “‘Autolift” 
Self-Leveling ) og VULCAN-HART MANUFACTURING CO 
Dieponcers Kettles Baltimore ¢ Louisville 





Manufacturing a Complete Line of Equipment for the Mass Feeding Industry: Heavy Duty Ranges * Broilers * Baking Ovens * Roasting Ovens * Restauran 
Ranges * Griddies * Deep Fat Fevers * Food Warmers ® Food Mixers * Self-Leveling Dispensers * Dishwashers © Steam Jacketed Kettles 


NEW YORK e CHICAGO e LOS ANGELES @ BOSTON e IN CANADA — MOFFATS LTD., WESTON, ONTARIO 
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Three charter members of the CMAA 
were at the Houston Conference, Howard 
Mehlman, Denver Country Club, Frank 
Dowie, Des Moines Club and Gustav C. 
Conrad, now living at Lake Worth, Flor- 
ida. 


Betsy Layman received as the wife of 
the new CMAA President a good sized 
stuffed replica of a Texas Bull. It was 
quite the bull of the ball that night. 
However, her main concern was getting 
it home. She wasn’t quite sure whether 
or not they would charge her for another 
passenger. 


The Mid America Chapter was much in evidence at the conference and is shown here at the 
formal dinner dance. 


Robert Boyle and Ray Gerrity were on 
hand for the Boyle Meat Co., Kansas 
City. This was their second conference 


L en and they are fast becoming known as 
sh u Owy sh the corned beef “kids.” 


PERK UP 
YOUR PROFITS 





Host for the Friday Luncheon was Pepsi- 
Cola. At the Pepsi table were (from the left 
around the table): H. Thomas Quinn, assistant 
convention director for the company; Lynn 
Markham, manager of the Petroleum Club of 
Oklahoma City; Max Fillet, special representa- 
tive for Pepsi; Sy Brockway, convention direc- 
tor; Miss Patti Bridges of Houston; Mr. and 
Mrs. Vic Kaufman of Pepsi. At the table but 
not in this picture was Glenn Adair, manager 
of service station sales, national accounts and 
syrup sales department, Pepsi-Cola. 


The Tony Waynes, Riverside (Ill.) Golf 
Club, Everett Woxbergs, Evanston Golf 
Club, Skokie, Ill., and Hylbert Hams, 
s Park Ridge (Ill.) Country Club, headed 
with fash | on-cued styles by for New Orleans from the Houston Con- 

p ference where they planned to spend a 
Here's a sound dollar-and-cents answer to improving few days making investments at Fair- 
appearance, stimulating sales, boosting employee grounds Park, and add to their knowl- 


morale. Just turn to Shane for your every uniform edge of food by studying some of New 


ILLUSTRATED: , : 
requirement! Over 180 quality styles for every pur- = “sugar sweet" — Orivane’ ine eating piace. 


pose ... for both men and for women... in either phos rag tiga 
easy-care miracle fabrics or in sturdy cottons suitable — exciusive 

for mass laundering. Don't, wait to make the switch —jhanene Tanne 
to increased sales. Send for Your Complete Shane or Coral-and-White. 


Color Catalog Today! 


SHANE UNIFORM CO., INC. 


Factory and General Offices: 


2033 W. Maryland St. «+ Evansville 7, Ind. ez ee sive 
Enjoying hospitality at the Magill suite were 

Lowell Smith, Ben Collins, Mrs. William D. 

Branch Offices: NEW YORK © CHICAGO « LOS ANGELES « Representatives Coast to Coast Magill, Albert E. Rohr and Bill Magill. 
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LIQUEURS 


Twenty nine sought-after liqueurs 





OePERMIn™™. 
J Pee MINT P 


ERVEN LUCAS BOLS DISTILLING CO., LOUISVILLE, KENTUCKY. 60 PROOF. PRODUCT OF U.S.A. 
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‘SILCO STAINLESS. (Grade rolled) Silco, our fy ae INSICO ‘ST 
high-quality, low-priced stainless, is now grade- carefully grade-rolled in heavy ga 

rolled for finer balance, proportion, strength. steel. Perfectly tempered —practicall 
Extra value at no extra cost. Bright finish. cheviohtintel: e-poaea tt onaiye, Mase 


VICTOR S. CO.|I][S] This is the outstanding INTERNATIONAL S. CO. XII TRIPLE 
budget-priced quality silverplate! Maximum ~ Superb design and finish plus other outstand- 

‘ serviceability and ease of maintenance at ing features, make this silverplate the favorite 
minimum cost. Attractive styling, too! ; of better restaurants throughout the country. — 
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INTERNATIONAL on the table... profit on the books! 


Appropriate tableware has a proved part in successful 
restaurant management. International makes a pattern 
for every taste, a grade for every budget. Silverplate and 
stainless, each line is the finest in its category. 


Hotel Division 


The International Silver Company 


SEE YOUR INTERNATIONAL SILVER COMPANY CERTIFIED DEALER 
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Kentucky STRAIGHT | 
Bournon WHISKEY 


series 6Y 














BOTTLED BY . gurl! 
LOR DISTILLERY o 
ky, Low 


No club bar can do without them 


Old Grand-Dad, Old Taylor and Old Crow are as basic 
as bourbon itself to the prestige and profits of club bars 
and restaurants. No well-run club bar or restaurant can 
do without them. 


Constantly growing in demand is Vat 69 which now 
ranks high among the most preferred Scotch whiskies. 
And Gilbey’s Gin always makes a perfect drink—which 


is why “The World Agrees on ‘Gilbey’s Please.’ ” National Distillers Products Company 


Make sure that these, and other National Distillers NEW YORK, N.Y. 
liquors, are always in good supply. All are sure signs of 
a well-stocked bar, profitably run. 


OLD GRAND-DAD + KENTUCKY STRAIGHT BOURBON WHISKEY * BOTTLED IN BOND, 100 PROOF » OLD TAYLOR + KENTUCKY STRAIGHT 
BOURBON WHISKEY * 86 PROOF - OLD CROW + KENTUCKY STRAIGHT BOURBON WHISKEY + 86 PROOF + GILBEY’S DISTILLED 
LONDON DRY GIN -40 PROOF + 100% GRAIN NEUTRAL SPIRITS « VAT 69 > 86.8 PROOF + 100% BLENDED SCOTCH WHISKY. 
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Houston Conference Sets Record 


By Wesley H. Clark 


Royce Chaney, immediate past president of 
CMAA, hands over the gavel to new CMAA 
President Daniel M. Layman. 


Kenneth Meisnest, left, new CMAA vice 
president, congratulates John Brennan, new 
secretary-treasurer. 


Jerry Marlatt, manager of the Flossmoor 
(Ill.) Country Club, is shown with his record- 
ing equipment as he recorded the entire con- 
ference on tape. The recordings were spon- 
sored by Pfaelzer Brothers, Inc., and will be 
turned over to the CMAA. 
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More CMAA members than ever before 
learn how to solve tomorrow's problems today 


HAT kind of a meeting was the 

32nd Annual Conference of the 
Club Managers Association of Ameri- 
ca? According to the consensus of the 
record-setting 963 delegates who made 
up the official registration it was the 
finest educational, fastest moving, fun 
provoking four days of CMAA activ- 
ities they had ever experienced. The 
Shamrock-Hilton Hotel and Houston 
provided a perfect background for the 
February 18 to 22 meeting. 

An array of top talent headlined the 
educational program, which jammed 
the three days of activities. High on 
the list of innovations was a series of 
seminars repeated on four occasions 
so everyone could attend the meet- 
ings of their choice. These seminars, 
as well as all other educational fea- 
tures, are presented in this special 
conference issue published for the 
CMAA. 

Long to be remembered was the 
ambitious social program, which, 
along with the educational sessions, 
had everyone running from early in 
the morning until late at night. Four 
clubs were visited Friday evening and 
vied in popularity with the spectacu- 
lar rodeo presented just for members 
and guests of CMAA. All social activ- 
ities complemented the fine education- 
al program by presenting many new 
ideas in food preparation and food 
service. 

The election of new officers resulted 
in Daniel M. Layman, The Union 
League, Philadelphia, being elevated 
from vice president to president. 


{ 


pM 


The 1958 CMAA board of directors, seated: 


Former Secretary-Treasurer Kenneth 
Meisnest, Washington Athletic Club 
Seattle, succeeded to the vice presi- 
dency, and John Brennan, Birming 
ham Country Club, Birmingham 
Michigan, and CMAA director, be 
came the new secretary-treasurer. 

Four new directors were elected: 
Richard E. Daley, Army-Navy Coun 
try Club, Arlington, Virginia; Freder 
ic H. Hollister, Scarsdale Golf Club. 
Hartsdale, New York; and John Out 
land, Dallas Country Club, were elect- 
ed for three years. Charles E. Erring- 
ton, Bel-Air Bay Club, Pacific Pali- 
sades, California, was elected to fill the 
one-year vacancy. 

Continuing on the board for two 
years are John W. Bennett, San Fran- 
cisco Commerical Club, and Robert 
Guynn, Sr., Decatur Club, Decatur, 
Illinois. Board members with one year 
to serve are Royce Chaney, North- 
wood Club, Dallas, retiring president; 
John J. Devers, Tam O’Shanter Coun- 
try Club, Orchard Lake, Michigan; 
and Edward A. Vetter, Portage Coun- 
try Club, Akron, Ohio. 

The 1960 Conference will be held in 
Pittsburgh from January 19 to 23 at 
the William Penn Hotel with the 
Pittsburgh Chapter serving as host. 
Charles J. Viviano, Shannopin Country 
Club, who offered the official invita- 
tion to attend next year’s meeting, will 
serve as co-chairman with Harry J. 
Gray, Edgeworth Club, Sewickley. 

The 1961 Conference has been 
awarded to Denver. Other invitations 
were extended by Miami, San Diego, 


Richard E. Daley, President Royce Chaney, Vice 
President Daniel M. Layman, Secretary-Treasurer Kenneth Meisnest, John J. Devers, Albert M. 


Deichler, Jr., and, standing, Edward Lyon, executive secretary, Edward A. Vetter, S. T. Sheets, 
John W. Bennett, Robert Guynn, Sr., John T. Brennan, and Richard H. Campbell. 
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First City Bank welcomes CMAA Delegates 
to Houston, with a huge advertising sign op- 
sosite the Shamrock Hilton Hotel. In the 
background is the Prudential Building, where 
the wine tasting party was held Wednesday. 


Detroit and Buffalo. San Francisco 
ffered an invitation for the future, 
nd Hawaii invited the conference for 

“any time.” 

Each year conference delegates ar- 
:ive a little earlier and this year was 
»o exception; there were enough peo- 

le on hand Tuesday to have officially 
pened the meeting. However, early 

\irds weren’t given their first taste of 
ficial Houston hospitality until 
Vednesday afternoon when a sched- 
led boat trip was cancelled in favor 

f a sight-seeing bus trip because the 
large number of delegates who were 
on hand made it impossible to carry 
out scheduled plans. During this time 
ihe hard-working CMAA board mem- 
vers were holding their preconference 
all-day meeting, but were able to join 
other delegates Wednesday evening 
for the wine tasting at the nearby 
Prudential Building. In addition to 13 
tables from which the finest French 
champagnes were poured, beautifully 
appointed hors d’oeuvres tables were 
presented by the Briar Club and Al 
Chivers, Memorial Drive Country 
Club and G. C. Siverson, Jr., West- 
wood Country Club and Harvey 
Mann, and the Petroleum Club of 
Houston and Lynton Upshaw. 

Officially the conference was called 
to order Thursday morning by Presi- 
dent Royce Chaney, Northwood Club, 
Dallas, who in turn introduced the 
conference co-chairmen, Henry Bar- 
bour, Houston Club, and Milton 


Richard E. Daley, left, presents Royce 
Chaney, retiring CMAA president, a present 
honoring him for the outstanding job he per- 
formed during the past year. 


Thomas, Brae Burn Country Club, 
Bellaire, Texas. Reverend T. Robert 
Ingram gave the invocation after which 
Morris Franks of the Houston Chron- 
icle welcomed delegates. With the ap- 
pointment of Don Boyd, Brown’s Run 
Country Club, Middletown, Ohio, as 
sergeant-at-arms the conference was 
under way. 

Officer and committee reports were 
made and conference committees ap- 
pointed, then Dean H. B. Meek, school 
of hotel administration, Cornell Uni- 
versity, led off with the key-note 
speech, “Determining Your Problems” 
and set the pace for the conference 
theme—‘“Solving Tomorrow’s Prob- 
lems Today.” Following a reception 
and lunch, Bryan Blalock sent mem- 
bers back to the afternoon session 
with some tall tales of Texas ringing 
in their ears, as well as his message 
that “There’s No Such Thing as a Free 
Lunch.” 

Thomas C. McGuffey, Missouri Ath- 
letic Club, St. Louis, replied to Dean 
Meek to open the afternoon session. 
Following his talk on “Planning to 
Solve Your Problems Today” the first 
two of the four series of eight sem- 
inars were held. 

The formal reception and dinner 
dance this year was held Thursday 
evening and honored 1958 CMAA 
President Chaney and CMAA officers. 
It was an outstanding evening, featur- 
ing a fine dinner, music by Shep Fields 


The 1959 CMAA officers and directors, seated: Royce Chaney, Secretary-Treasurer John T. 
Brennan, President Daniel M. Layman, Vice President Kenneth Meisnest, Executive Secretary 
Edward Lyon, and, standing, Frederic H. Hollister, Charles E. Errington, Edward A. Vetter, 
Robert Guynn, Sr., John d. Devers, John W. Bennett, John Outland, and Richard E. Daley. 
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The CMAA Emblem 


A solemn and impressive moment 


was interjected into the 


Houston 


CMAA conference when on Friday at 
lunch time the lights were dimmed, 
the spots picked up the CMAA em- 
blem, above, and John L. Andrew, 
vice president, First City National 
Bank, Houston, delivered the follow- 


ing as the voice of the emblem: 


“Hello there. Here I am, up here in 
front, right over the speakers’ table. 
Put the spotlight on me fellows, and 
keep it on me because I’m the em- 
blem of the Club Managers Associa- 
tion of America, and believe you me, 
this Association deserves a brilliant 


spotlight. 


“Now we know that emblems can’t 
talk, but I was just thinking that if I 
could speak to you, what an interest- 
ing story I could tell about our As- 
sociation. So inasmuch as emblems 
don’t talk, suppose I just hang up here 
and shine and glitter in the spotlight, 
and think of what I would say if I had 


the voice to speak. 


“Td probably start off something 


like this: 


Hi Partners. Welcome to 


our 32nd Annual Convention here in 
Amazing Houston! And then I'd remi- 
nisce and brag a bit by reminding you 
that we have over 1700 members in 
our Association, and that these mem- 
berships extend beyond the United 
States to Canada, Mexico, Cuba, Ha- 
waii, and the Virgin Islands. And then 
I'd remind you that the purpose of this 
group is to promote and advance 
friendly relations between and among 
persons connected with the manage- 
ment of clubs, and other associations 
of similar character, and to promul- 
gate and encourage the education and 
advancement of our members and club 


officers 


in their sincere desire to 


achieve the utmost in efficient and 


successful operations. 


“Yes, if I could only talk, I'd say 
that we as an Association never forget 
to adhere to good, sound business prin- 
ciples, and although our clubs may be 
competitive to one another, we never 
by our action or words do or say 
anything that might bring public dis- 
favor on our Association, or to our 
members or the clubs that they repre- 
sent, and that we all strive to help 
and share our knowledge and experi- 
ences and results with each other, that 
we may sustain and add to the ideals 


and dignity of our profession. 


And may we never forget that our 
vocation offers us the ever-changing 


(Continued on page 34) 
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John Brennan, chairman of the chapter rela- 
tions committee presents the charter to the 
newest CMAA group, the Pelican Chapter. 


The unusual may be the usual in Texas, but 
is was a surprise when on Saturday night at 
the Coliseum the new officers of CMAA 
were introduced from two shiny new Fords 
from the center of the arena. 


Newly-elected CMAA President Daniel M. 
Layman is shown presenting Central Pennsyl- 
vania Charter to Paul Donnelly of the York 
Country Club, York, Pa. 


Three presidents of associations met at 
luncheon. From the right, Elmer Border, Los 
Posas Country Club, Camarillo, Calif., presi- 
dent of the Golf Course Superintendents As- 
sociation; CMAA President Royce Chaney, 
Northwood Club, Dallas; and Harold Sargent, 
East Lake Country Club, Atlanta, president 
of the Professional Golfers Association. 


ie 


Dan Layman, CMAA president, presents the 
new silver cup for publicity, donated by 
International Silver, to this year's winner, John 
J. Palermo, Kona Kai Club, San Diego. 
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and his orchestra, and Ed Gerlach and 
his band. 

Friday morning the fourth series of 
seminars preceded another fine recep- 
tion and luncheon. Dean James Tay- 
lor, University of Houston, pinch-hit 
as speaker to open the afternoon edu- 
cational session by presenting his 
ideas on “How to Train.” The always 
popular round-table discussions for 
city and country clubs brought the 
educational sessions to a succeSsful 
close. 

Friday evening delegates were di- 
vided into three groups and each 
group had the pleasure of visiting the 
same three country clubs where del- 
egates were provided enough time to 
make a quick Cook’s tour of each 
club’s facilities, meet the club officers 
and managers who were on hand to 
welcome each delegate personally, 
partake of appetizers, and dance. Re- 
freshments were available only on the 
buses. The progressive party ended at 
the beautifully-appointed Houston 
Club for dinner and additional refresh- 
ments. 

Saturday morning the university 
club managers and reciprocal club 
managers met. Moderators were 
H. Alton Owen, Jr., New York Uni- 
versity Club, and Mr. Meisnest of the 
Washington Athletic Club. Brunch 
honored the Twenty-Five Year Club 
members and past CMAA presidents. 
Following the afternoon business ses- 
sion at which delegates elected their 
new Officers, the evening fun featured 
a spectacular rodeo at the Houston 
Coliseum and a special private West- 
ern party for CMAA members and 
guests only. 

This fine Houston conference was 
the result of hard work by many peo- 
ple. In addition to Co-chairmen Bar- 
bour and Thomas, other committee 
hands included: 

John Carrigan, Midland Country 
Club, publicity; Ruel Dorrough, Pine 
Forest Country Club, co-foreman, en- 
tertainment; Beatrice E. Groseclose, 
Ramada Club, co-foreman, entertain- 
ment; Billie Dorrough, co-foreman, 
women’s entertainment; Pat Steger, 
co-foreman, women’s entertainment; 
Henryetta and Frank Otis, Lakewood 
Country Club, Dallas, co-foremen, 
publicity; W. “Red” Steger, Corpus 
Christi Country Club, co-foreman, 
hospitality; Lottie Hartley, Insurance 
Club of Houston, co-foreman, hos- 
pitality. 

John Outland, Dallas Country Club, 
registration; Walter Clist, Coronado 
Club, arrangements; I. Howard Brown, 
Houston Yacht Club, post-conference 
tour; Evelyn and Harry Seide, West- 
wood Country Club, reservations; 
Herschel Nead, Country Club of Aus- 
tin and Al Chivers, Briar Club, co- 
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foremen, finance; Harvey Mann, West- 
wood Country Club, transportation; 
W. J. Griffin, Brook Hollow Golf Club, 
Dallas, co-foreman, sports; Bill Ritch- 
ey, Tascosa Country Club, Amarillo 
co-foreman, sports; L. A. Upshaw, Pe 
troleum Club of Houston, meal ar- 
rangements; Page Curran, Rivercres 
Country Club, Fort Worth, and Royc: 
Chaney, Northwood Club, Dallas, ad- 
visory. 

A national conference wouldn’t run 
without the financial support of firm 
interested in club business, and re- 
sponsible for arranging much of th 
sponsorship of this year’s meeting wa: 
the National Conference Committe: 
of Mr. Layman, chairman, and Alber 
M. Deichler, Jr., City Midday Club, 
New York City, and Mr. McGuffey. 
Firms which sponsored dinners, lunch 
eons, parties, receptions, etc., are hon 
ored with the special full page 
acknowledgment on the facing page. 

It was an outstanding conferenc: 
complete with fine educational pro 
grams and social events which com- 
plemented and added to a fine meet 
ing. The articles and reports on fol- 
lowing pages contain many ideas thai 
can help club executives in their jobs. 
Add this issue to your private library 
and refer to it during the year—you'll 
find many helpful ideas in it. 


Emblem Speaks (cont.) 
(Continued from page 33) 


opportunities to constantly demonstrate 
good business ethics that always reflect 
more than a mere outstanding service to 
our officers and club members. But it 
goes much further than this by offer. 
ing a personal challenge to each of us 
to be both studious students and qual- 
ified masters of psychology, so essentially 
necessary to our business, serving and 
satisfying the many, many people whom 
we represent, people of so many different 
personalities, and varied, and sometimes 
unpredictable temperaments. 

“So, speaking as your emblem, I know 
that each of you meet this challenge 
squarely, efficiently and courageously, 
and I am pretty proud of your accom- 
plishments because you see I can get a 
pretty good emblem eye-view of your 
ways, and your means of getting things 
done in the right way! 

“So if emblems could talk, and if I was 
asked to say a few words at this luncheon 
today, I'd probably say all of this. And 
then I'd conclude my little speech by 
urging that each of us rededicate our 
selves to our fine profession, and firmly 
adhere to our sincere purposes anc 
pledges in the further planning and build- 
ing of ourselves, our clubs, and our As- 
sociation for the glittering, prosperous 
and supersonic era ahead. And may God 
bless and guide each of you for the im- 
portant part you will play in this great 
rocket-studded horizon of the future. 
Say, wouldn’t it be nice if emblems 
could talk!!!” 

















Hosts for Houston Conference 


WEDNESDAY, FEBRUARY 18 


Champagne Tasting—Champagne Producers of France 


THURSDAY, FEBRUARY 19 


Reception: Taylor Wine Company and Stitzel-Weller 
Distillery, Inc. 


Luncheon: Wine by Great Western Producers, Inc. 


Reception and Formal Dinner Dance: Distillers Hospi- 
tality Committee: 

Jas. Barclay & Co., Ltd., Bellows & Company, Brown- 
Forman Distillers Corporation, Calvert Distillers Com- 
pany, Canada Dry Corporation, Jack Daniel Distillery, 
Fleischmann Distilling Corporation, Four Roses Dis- 
tillers Company, Glenmore Distilleries Company, Good- 
erham & Worts, Ltd, W. & A. Gilbey, Ltd. (Gilbey’s 
Gin), G. F. Heublein & Bro., Inc., Kessler-Gallagher & 
Burton Company, Melrose-Old Charter Distilling Com- 
panies, National Distillers Products Corporation, Park & 
Tilford—Dant Distillers, Schenley—I. W. Harper—An- 
cient Age Distilling Companies, Seagram Distillers Com- 
pany, Hiram Walker, Inc. 


FRIDAY, FEBRUARY 20 


Reception: “21” Brands 


Luncheon: Pepsi-Cola Corporation 
Wine by Beaulieu Vineyards 


Progressive Cocktail Party: Stockyards Packing Co., 
Crown Meat Co. 


Cocktail Supper: Edward Don and Company 


SATURDAY, FEBRUARY 21 


Western Party and Barbecue 
Anheuser-Busch, Inc. 
P. Ballantine and Sons Pabst Brewing Company 
Carling Brewing Co. Pearl Brewing Company 


Jos. Schlitz Brewing Co. 
Coordinated by 
United States Brewers Association 


Miller Brewing Company 


SUNDAY, FEBRUARY 22 


Continental Breakfast: Shenango China, Inc. 


PRIME SPONSORS 


Allen Meat Company 
Benco Trading Co., Inc. 
Foremost Dairies, Inc. 


Pfaelzer Bros., Inc. 


John Sexton & Co. 


Sterno, Inc. 


Gardner Hotel Supply Stores in Texas 


CONTRIBUTORS 


The firms listed below made substantial contributions 
of merchandise and services for which we are very 


appreciative: 


Aatell and Jones, Inc. 
(Menus and Napkins) 

Addressograph-Multi- 
graph Corp. (Printing) 

Amstel American Corp. 
(Beer) 


Associated Telephone An- 
swering Exchanges of 
America (Info. Booth) 


Beaulieu Vineyards 
(Wine) 


C.V.A., Inc., 
(Cresta Blanca Wines) 


Diamond Match Company 
Dixie Cup Corporation 


Harris, Kerr, Forster & 
Co. (Auditors) 


Holyoke Card and Paper 
Company (Program 
Covers) 


International Business 
Machines Corp. 
(Exhibit) 


International Silver Com- 
pany (Prizes) 
Lion Match Company 


Magnolia Paper Co. 
(Cocktail Napkins) 

National Souvenir Com- 
pany 


Paul Masson Vineyards 
(Wine) 


Albert Miller (Florist) 

National Cash Register 
Co. (Exhibit) 

Renfield Importers, Ltd. 
(Champagne) 


Vari-Typer Corp. 
(Composition) 


SUPPORTERS 


Firms listed below supported CMAA and this conference 
by making contributions to the General Conference 


Fund: 
Acers Meat Company 


Angelica Uniform Com- 
pany 

American Distilling Com- 
pany 

Armour and Company 

Boyle Meat Company 

Conway Import Co., Inc. 


Cook Chocolate Company 


Mary Lane’s California 
Foods 


Kraft Foods Company 
Wm. Liddell and Co., Inc. 
Louie Glass Co. 

Prodeva Mfg., Inc. 


J. P. Stevens and Com- 
pany, Inc. 


Swift and Company 

Vita-Lustre Co. 

Williams Meat Company 
i a 
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President’s Report 


CMAA Has Vigorous 


T the beginning of the year we set 
our sights on and made plans for 
progress in all phases of our estab- 
lished program, and the development 
of new strength and spirit at the 
source of growth, in the areas of 
chapter activities and leadership. The 
program has been conducted with as 
much vigor as we could provide. 

We hope to help the chapters es- 
tablish broader concepts of participa- 
tion, to precisely define their geo- 
graphical boundaries, to raise the level 
of educational programs at chapter 
and regional meetings and to gain a 
closer relationship with club officials 
and directors. We wanted to securely 
establish club management as a spe- 
cialized profession, in order that a 
good effort to provide a formal scho- 
lastic program could be made. We 
wanted to more fully implement our 
legislative program in order that our 
objective as an association might be 
demonstrated as a real rather than as 
an imaginative intent. We wanted to 
develop new interest and new leader- 
ship at chapter levels as a pattern for 
national interest and leadership. We 
wanted to administrate the affairs of 
our association in a progressive man- 
ner to provide greater benefits to our 
members and their clubs. ~ 

How well we have conducted the 
program, and to what extent we may 
have succeeded, will be made clear to 
all in the reports of officers and com- 
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By Royce Chaney 


mittees which you will hear shortly. 
I would assure you that I am pleased 
with the results, and that I believe 
you, too, will agree that much has 
been accomplished. 

As your president I have had a busy 
but interesting and enjoyable year. 
An extensive amount of correspond- 
ence with other officers, your direc- 
tors, the chapter officers and individ- 
ual members has been carried on. In 
addition, there has been a consider- 
able amount of correspondence with 
representatives of companies and or- 
ganizations which have or wish to 
have business dealings with our as- 
sociation. 

Your vice president, Dan Layman, 
has been a source of continuing help 
and steadfast devotion to me and to 
our association. He has performed 
his duties with dispatch, and in a spirit 
of exceptional enthusiasm. As chair- 
man of the National Conference Com- 
mittee he has worked diligently and 
with great care at the business of 
securing adequate support of this con- 
ference. He has also served as chair- 
man of two special committees which 
he will tell about in his report. 

Kenneth Meisnest has demonstrated 
much more than the necessary amount 
of interest and ability in the perform- 
ance of his duties as secretary-treas- 
urer, and as chairman of the Adver- 
tising Advisory Committee. It is ex- 
tremely doubtful that he may have 
signed a single check without feeling 
certain that CMAA had received full 
value for the expenditure. 

Edward Lyon, our executive secre- 
tary, has demonstrated clearly that he 
has the interest, the desire, the initia- 
tive, the willingness and the capacity 
for the work which is very important 
to us. We can be very proud of the 
entire staff in our Washington office. 

Our Governmental Affairs Commit- 
tee, of which Dick Daley is chairman, 
has been very effective. In addition to 
the progress in matters pertaining to 
club taxes, this committee has direct- 
ed successful efforts in re-establishing 
our tax exempt status and in register- 
ing our association so it may function 
in strict accordance with provisions 
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which govern the activities of associa- 
tions such as ours. We can be ex 
tremely proud of the accomplishment: 
of our Governmental Affairs Commit 
tee. 

Our Club Management Institute 
Committee, of which Carl Jehlen is 
chairman, has made great strides in 
the development of our educational 
program and a curriculum on the 
subject of club management was be- 
gun, with the help of Dean Meek, at 
Cornell University. A text on the 
subject has been started and is being 
prepared with great care. Workshops 
were conducted during school vaca- 
tion months and are planned for the 
coming year. 

Our Editorial Advisory Committee, 
of which Dick Campbell is chairman, 
has worked well with the editors and 
publishers of CLusB MANAGEMENT mag- 
azine, and the owners of the magazine 
have expressed appreciation for this 
committee. 

Our Membership Committee has 
tried to follow the inclinations of the 
membership as expressed by your 
Board of Directors in stressing the 
quality rather than quantity of new 
members. John Bennett is chairman 
of this important committee. 

The Public Relations Committee, 
with Al Deichler as chairman, has 
studiously sought good publicity for 
the CMAA in all channels. This is 
one of our most difficult jobs. 

Our Chapter Relations Committee, 
with John Brennan as chairman, has 
functioned as well as possible under 
difficult circumstances. It is surprising 
that chapters do not take a much 
greater interest in the work of this 
committee, because the potential is 
both large and promising in the areas 
which could be very helpful in the 
continued growth and improvement of 
chapters and CMAA. 

Our By-Laws Committee, with Ben 
Sheets as chairman, has, as you know, 
been quite busy. The results of this 
committee’s work is rather obvious 
and commendable. 

Our legal counsel, Walter Slowinski, 
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Vice President's Report 


Eventful Year for Association 


*"HE year 1958 has been another 
eventful one in the maturing of our 
essociation. This progress will be- 
come quite evident as the reports are 
yead by the other officers, the various 
ymmittees and with the conference 
) rogram itself. This growth into a bet- 
tor-knit, more coherent organization 
1-flects the dedicated leadership, the 
uiet and firm hand of the man from 
leallas, Royce Chaney. 

We have continued to review work 
jrocedures in the national office and 
curing the year redesigned many of 
tue forms used in our mail contacts 
with the membership. In every way 
possible we have tried to underscore 
tae services and facilities available 
to make the association more useful 
and helpful to the individual member. 


By Daniel M. Layman 


In addition to this work, it was my 
pleasant duty to help coordinate plan- 
ning for this conference. 

My travels included visits to the 
Connecticut chapter; the New Jersey 
regional meeting; the board meeting 
in Houston; the joint meeting of the 
Pittsburgh-Philadelphia chapters, in- 
cluding a visit to inspect the head- 
quarters hotel for the 1960 Pittsburgh 
Conference; the short course spon- 
sored by the National Capital chapter; 
the annual meeting of the Ohio Valley 
chapter; the meeting of the officers in 
New York; and the Four Chapters 
meeting in New York. 

This has been a rewarding experi- 
ence, from which I have received 
much more than I have given. 





Secretary- Treasurer's Report 


CMAA Finances Sound 


At this time a year ago we had just 
seen many changes in the Club 
Managers Association of America. I’m 


By Kenneth E. Meisnest 


referring, of course, to the moving of 
our national headquarters to Wash- 
ington, D.C., and the consequent re- 
organization. The satisfactory results 
of that move have become more and 
more apparent during the past twelve 
months, to the great satisfaction of 
your officers. 

The headquarters staff continues to 
be as helpful as possible in doing its 
best to meet each need as it arises— 
sometimes before it arises—most ef- 
ficiently. Your help, of course, is al- 
ways needed, in answering question- 
naires, in putting the office on your 
mailing list, and in writing about your 
problems. 

Walter Slowinski, our CMAA coun- 
sel, has been of inestimable help with 
his advice on legal matters pertaining 
to clubs, as I’m sure any number of 
managers here will be glad to testify. 
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The excess of receipts has improved 
the financial status of the association 
and the balance sheet of December 31, 
1958, reflects a sound condition. 

Cash in excess of current require- 
ments has been invested to earn in- 
terest until required for future opera- 
tions. 

During the past year I attended the 
Ohio Valley Regional Meeting, in Co- 
lumbus, Ohio; the Four Chapters re- 
gional meeting, New York; the San 
Francisco and Bay Area managers and 
presidents annual meeting, and the 
Pacific Northwest managers and pres- 
idents meeting in Portland. These of- 
ficial travels have been most interest- 
ing and informative. 

Believe me, it has been my great 
pleasure to serve as your secretary- 
treasurer. 
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By Thomas C. McGuffey, Manager 


Missouri Athletic Club 
St. Louis, Missouri 


Planning to Solve Your Problems 


O me, the first requisite in planning 

to solve a problem is to determine 
the problem, and I believe that all 
problems of management will em- 
anate from four principal sources. 
These sources are as follows: 

A. Your relations with your board 
of governors and the governing com- 
mittees. 

B. Your relations with the balance 
of the club membership and their fam- 
ilies. 

C. Your relations with your em- 
ployes and staff. 

D. The physical plant and equip- 
ment with which you have to work. 

Let us begin with some comments 
on the relations of a manager with his 
board and with the governing com- 
mittees. This relationship, naturally, 
begins at the time when a manager 
joins the employe organization of the 
club. Prior to establishing his man- 
agership, it appears to me that a very 
clear and definite method of outlining 
his responsibilities and authority must 
be set up. In my opinion, one of the 
best ways to accomplish such a thing 
is for the manager or the board, or a 
combination of these two, to draw up 
an organizational chart, showing 
clearly the relationship between each 
of the committees and of the board 
itself, and outlining their responsibil- 
ities both to them and to the manager. 
In turn, the manager should, if at the 
time of these interviews it is clear to 
him there are going to be conflicts, 
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point these situations out so that they 
can be eliminated before the conflicts 
develop. 

It must be quite obvious that if two 
committees are both charged with the 
responsibility of doing the same job, 
inevitably conflict will result. An or- 
ganizational chart would clearly show 
this area of potential difficulty, both 
to the board and to the manager. 

It may not be possible to correct all 
of these situations in one discussion, 
but when a problem has been pointed 
out, it should then become clear to 
every individual involved that a del- 
icate situation is there, and it is neces- 
sary to use caution and good judgment 
in handling decisions relative to that 
conflict. 

Most club by-laws clearly outline 
the committees that are to be named, 
and the manner in which they are to 
be named, and, in most cases, point 
out the specific duties of each commit- 
tee. That is very good because it gives 
the manager an opportunity to study 
the governing situation in the club be- 
fore he is faced with the responsibility 
of working with all of those committee 
members. 

I am happy to say that, in most 
cases, club by-laws are followed, and 
club governing bodies, generally, are 
quite conscientious in the discharge of 
their duties. To me, the smart manager 
is one that considers a club board as the 
representative group of the member- 
ship that provides him with the knowl- 
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edge of the thinking of the majority 
of the membership of the club. Com- 
positely, your board is able to repre- 
sent groups of members in a better 
fashion than you can possibly have 
them represented in any other man- 
ner, and it has been my happy experi- 
ence to find that board members are 
most diligent in their efforts to pro- 
tect the best interests of the clubs 
they represent. 

Item B—your relations with the 
general membership of a club—is a 
very difficult subject to discuss be- 
cause every club is different. It is my 
feeling that a manager should know 
and greet the members of his club. 
insofar as possible, and to spend as 
much time as is practical in associ- 
ating with them, within the bounds o/ 
good judgment. It is in this fashion 
that you will learn firsthand of thei 
complaints, their pleasures, their de 
sires, and their ideas of the future o/ 
your club. 

By the same token, it is with thi: 
personal contact that you can bes’ 
sell your ideas of what should be done 
and what can be done to make the 
club the best club of its kind in you: 
area. 

Every means of communication tha‘ 
you may have available to you shoulc 
be used to good advantage. 

Many clubs have established anc 
are using small weekly mailings that 
keep repeating their messages as to 
the items that are available in thei1 


san 


hoo te 2 Hs. 


a 
a” 





Proper Selection & Training of Employes Will Increase Efficiency 





club, the facilities that can be used, 
and the advantages of belonging to 
the club. In addition, these brochures 
enable the management and the board 
of your club to sell your ideas to the 
general membership, and bear in 
mind that the line of communication 
fom your club, as an organization, 
vith its membership, is, at best, a 
¢ ficult thing to maintain. You must 
k= very discreet and, at the same time, 
rrsistent in selling yourself and your 
c ub. 
5 Repeat Messages 


Many experts estimate that it takes 
least five repeat messages to sell a 
»w idea to an ordinary person. Bear 
‘is in mind in your approach to this 
oblem of communication. 
A second item in connection with 
is communication with the member 
i: that it may be wise for you to con- 
‘jer the use of professional survey 
s rvices that are available. Many of 
!e myths that have been built up 
er the years about business gen- 
erally have been exploded in the last 
few years by surveys as to exactly 
what people are thinking. I believe 
that calling in outside professional 
help in such a situation is a very dras- 
tic one, and I do not recommend it to 
you wholeheartedly, but it is a point 
to consider, and may enable you to 
help your club overcome its difficul- 
ties. It may not be possible for your 
club to provide the things your mem- 
bership would like to have, but you 
must know what they want to have 
before you can hope to provide those 
features. 


Study of Past 


Another item in this question of 
membership relations is a thorough 
study of that which has gone in the 
past. We cannot become so conserva- 
tive and hidebound that we are un- 
willing to consider new approaches 
to old ideas and new ideas themselves. 
A study, however, of those things 
which have been attempted in club 
programming in the past are of in- 
valuable assistance to a manager who 
is faced with the problem of bringing a 
club out of a bad situation. By the 
same token, a complete record of those 
things which you do will be beneficial 
to you in your own planning in the 
future. Our memories become more 
and more sketchy as we attempt these 
things, and consequently a_ good, 
sound record will become most val- 
uable to you as time goes on. 

Item C—your relations with your 
employes—is so important that many 
people would begin and end a discus- 


sion of this type on this matter. I’m 
going to touch briefly on only a few 
items that I believe will help your 
planning to solve your problems. Item 
one is more effort in the selection of 
your employes. 

In my opinion, you can improve 
your employe organization by 25 per 
cent, without difficulty, if you spend 
the necessary time and study on 
proper employe selection. 

When you have selected the best 
available employe in any given sit- 
uation, then you must devote time to 
the better training of your employes. 
In most cases where management has 
failed to deliver the type management 
that has been requested, it is because 
there has been a breakdown in the 
employe organization. This break- 
down may emanate from poor em- 
ploye relations on a personal basis, 
or it may be the lack of training of 
those employes; it may be a lack of 
knowledge on the part of the em- 
ployes of basic club policies; it can be 
any number of things; but I believe 
that every manager must realize that 
his employes have more actual con- 
tact with the membership than he 
does and, as a result, he must spend 
considerable amounts of time upgrad- 
ing his employes and imparting the 
necessary knowledge of the club’s 
aims and policies in the mind of that 
employe. In order to do this, he must 
use employe manuals (it may even 
be necessary in large organizations 
for him to publish a weekly employe 
bulletin). The line of communication 
between the management and the 
lowest employe of the club is of ut- 
most importance, because the coordi- 
nation of the effort of each employe 
is required if the desired result is to 
be achieved. 

I’m still optimistic enough to be- 
lieve that the majority of people em- 
ployed in clubs today like and want 
to do a good job. It depends on your 
ability to teach them how and why to 
do a good job. The “how” may get 
the job done temporarily, but the 
“why” will enable the person being 
taught to understand and to follow 
through to gain better finished prod- 
ucts. This is a most important factor 
and will enable you to establish bet- 
ter relations with all of your em- 
ployes. 

It is not necessary to cater to your 
employes as it once was, but you will 
find that, in most cases, your employes 
want to be led, and want to have their 
responsibilities clearly outlined, and 
want to be recognized when they have 
done a good job. Therefore, it is up 
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to you, as the head of the employe 
organization, to see that these people 
are properly instructed, and under- 
stand why they are expected to do 
certain things and are appreciated 
when they have done them. 


Some Changes Necessary 


I believe that following these pol- 
icies will build a good employe re- 
lationship between management and 
the staff, and will solve most employe 
difficulties. There are some few cases 
where it will be necessary for man- 
agement to make changes. Some peo- 
ple are not tractable enough for club 
work. If you are unfortunate enough 
to have personnel of that type, you 
will be better off to make a change, 
but do so only after you have estab- 
lished the fact that you cannot change 
their attitudes. 

The fourth and last item in my dis- 
cussion deals with your physical plant 
and property. Let’s go back to my 
original statement that before your 
planning can be done it is necessary 
to determine the problem. This is 
most important in relation to any 
plans you may have for your physical 
plant. You should analyze your pres- 
ent building and equipment to de- 
termine how efficiently it is being 
used by the staff, as well as by the 
membership. This will require much 
study of past performances and analy- 
ses of your income from the member- 
ship, where they spend it, who spends 
it, and what they spend it for. 


Good Imagination 


Also, it is well for you to remember 
that a good imagination is a most 
valuable asset for a club manager. 
Ingenuity in adapting present build- 
ings and areas can pay your club big 
dividends. It is extremely unlikely 
that a manager may be able to com- 
pletely change the physical plant of 
a club in its entirety. He is, indeed, 
a fortunate person if he can plan and 
supervise the building of a new club 
exactly as he would have it himself. 

It is far more sensible for him to 
be in a position to tell his officers 
and committees exactly what is hap- 
pening in their club at the present 
time and then be able to offer them 
constructive suggestions relative to 
potential changes. He can be of great 
service to the policy-making bodies 
of his club in this respect. 

It seems wise to point out that new, 
modern and pleasant surroundings 
have brought many clubs out of the 
doldrums. The spending habits of the 
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members are changed when a club is 
able to offer them the kind and 
amount of facilities they really enjoy 
using. Therefore, you cannot be in- 
fluenced too much by past perform- 
ance records. 

I realize, however, that the past is 
the only factual source of information 
for a manager and his board in this 
respect. Thousands of economists 
throughout our land are projecting 
the economic future of every person, 
but even the most expert of these 
adults admits that his predictions are 
only predictions. They will not be facts 
until they have actually happened. 
This condition makes a manager and 
his board give thought to their club’s 
future in respect to the physical plant 
and operation of the club. 

It is unwise for the management of 
a club to assume that the status quo 
will be maintained, and our country’s 
history has never shown as much 
change as has occurred in the last ten 
years. This change has affected the 
lives of everyone of us as individuals 
and has affected our organizations. To 
plan wisely for your club in respect to 
its physical plant will require analysis 
of every fact that you can gather for 
your guidance, if you are to do the 
job that is expected of a good man- 
ager. 

I do not feel that we should be fear- 
ful of the future because to me the 
future will bring added leisure to 
more people than has ever been avail- 
able to them before. They will be 
seeking means for recreation and for 
the improvement of their lives in 
every respect. Our clubs must fill a 
portion of this need for the class of 
people that we intend to serve. 

It is my opinion that clubs that fail 
to recognize the growth that will be 
required of them will ultimately be 
surpassed by other clubs in their re- 
spective area, or the people that should 
be using these clubs will gravitate 
around other interests that are 
equipped to handle their desires. 

I feel it is the obligation of every 
club manager to see that his present 
plant and facilities are utilized com- 
pletely before he recommends to any 
of his officers that additions be built. 
He will then find his officers more re- 
ceptive to any suggestions because he 
can show them they are already using 
that which they have. This takes 
imagination and aggressiveness com- 
bined with the ability to improvise 
and to lead your employes to an ulti- 
mate goal of efficient operation. Be 
critical of yourself and of your club 
as you dwell upon it, and determine 
to overcome your own criticisms of 
the operation. In so doing, you will 
overcome the criticisms of your mem- 
bership. 
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Seminar Report 


Menu Planning 


By George Bedell, Co-ordinator 


Continuing Education Department 


Michigan State University 


OST of us think seriously on 

menu planning and I think it is 
a serious business today to all food 
service operators. Club managers, ho- 
tels, restaurants, drive-ins, hamburger 
stands, or whatever it might be—I 
think it’s an important problem which 
should be realized by all. 

I am not going to tell you how to 
make a menu—procedures that should 
be gone through—except in a nebu- 
lous way, and what I think a manage- 
ment should do. I think our managers 
and perhaps assistant managers in 
clubs should have (and I think this 
should be one of your responsibilities) 
somebody in the club—a food service 
manager, steward, or whatever you 
might call it—who has direct responsi- 
bility of making out the menu; still 
you have the responsibility itself of 
menu planning, being manager. 

I think menu planning is looked on 
as a hodgepodge listing of foods that 
are just grasped from outer space or 
from some old menu listing. But actu- 
ally I think a carefully prepared pro- 
cedure must be made for successful 
and efficient food operation today. 
Since food is the most important prod- 
uct which we sell in the food service 
industry, it stands to reason that it is 
worthy of very close consideration 
and every observation that we can 
give it. 

Only by analyzing your own food 
service facilities and determining your 
guests’ desires, can you satisfy club 
members and operate as a successful 
service. The primary objective in plan- 
ning is to produce an efficient master 
plan. You have got to have a formula 
which is set for your own club—for 
your individual operation. 

Market analysis is somewhat of a 
new term in our industry but it is 
used in almost every other industry 
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and we should become more familia: 
with it. It means that the interest o 
the consumer, the interest of manage 
ment, and the interest of the em 
ploye also must be woven together. 

The requirements of achievemeni 
are complex, I realize, but it is neces 
sary to: (1) have a specific under 
standing of the guests’ needs and de 
sires; (2) to know the food service 
facilities layout that we have, and 
what the flow of work is that goes 
through our production in the kitchen; 
(3) to know the skill and capabilities 
of your employes in the food service; 
(4) to know how to combine raw 
foods and the work force that you 
have available to produce a_ highly 
satisfactory product which has con- 
trolled quality, has controlled quanti- 
ty and controlled cost; and (5) to 
have an imagination and a flair for 
merchandising and serving foods. 

Now a definite responsibility in 
menu planning is to bring into har- 
mony the interests of the guests, the 
dining room, the kitchen and cost 
within the framework of the manage- 
ment’s policy. This is definitely some- 
thing that every club should have— 
policy. We hear this all the time— 
perhaps you have a whole thick book 
of policies—policies for members; pol- 
icies for committees; policies for swim- 
ming pool facilities, etc. Do you have 
a policy for your food service opera- 
tion? Policy for planning your menus? 
Many people don’t and I think they 
should. 

To get back to the primary duty, 
which is the basis for everything in 
menu planning, it is to understand 
your guests’ needs and desires. This is 
the first step in developing any prod- 
uct in any industry. Stop to think of 
what happens when a new product 
goes on the market. A full investiga- 
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closely trimmed, and short cut from 
Pfaelzer’s top-quality, expertly selected 
pork loin, resulting in more meat per 
pound—and most important of all, more 
meat per dollar. 
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tion goes on before one package is 
completed for production. I think we 
have this same thing to do with food 
service in a minor sort of way. 

We are talking about an analysis of 
your potential market—now why do I 
say potential market? I say this be- 
cause I think that in almost every 
club (I think you will be the first to 
admit it) you are not reaching your 
potential market. In other words, all 
of your members do not come out as 
often as you would like to have them 
to. There is this problem. One way 
most certainly of finding why they are 
not coming out is to find out what 
they want—find out what their desires 
are—determine the items of food that 
will sell to build greater volume in 
your club. 

Menu planning is a determining fac- 
tor in establishing a plan and proce- 
dure for the menu. It affects decisions 
which must be made, which I think a 
manager must be concerned with, 
such as layouts of the kitchen, the 
equipment which is needed for pro- 
duction, the number of employes and 
their skills, the purchasing of the food, 
the preparation of the food, and of 
course, its presentation to the custom- 
er. 


Best Way 


The desirable way, of course, is 
before the club has even started, to 
plan the menu—find out what the 
membership wants and to plan the 
menu accordingly. This is the only 


way in which you can set up a kitchen 


to tell how much room you are going 
to need; where the separate depart- 
ments are going to be; a breakdown 
of those departments; the types of 
food that you are going to serve; and 
the pieces of equipment you are going 
to need. 

Now we run into a problem right 
away, don’t we? Most of you have es- 
tablished clubs which have been estab- 
lished for years, and the kitchen fa- 
cilities are already there. The only 
thing that I can say to you along this 
line is that the kitchen layout itself 
should be re-evaluated if you already 
have a menu pattern. If you don’t you 
should make a menu pattern, and find 
out the types of food that you should 
be serving—what your customers 
want, and then rearrange your kitch- 
en to conform to them. This may be a 
little bit costly, but just think of the 
inefficiency that occurs in kitchens 
today where this is not done. And with 
inefficiency, costs mount, so over a 
period of time you probably spend 
twice as much by running inefficiently 
as you would in changing the way and 
the flow of the work in your kitchen, 
etc. 


Investigate your market potential. 
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Break down your members _ into 
groups. They have individual tastes, 
individual desires, which you have 
got to satisfy. Many managers today 
are realizing that they must consider 
the teen-ager and his special prob- 
lems, for example. 

I realize there are different types 
of clubs, different types of member- 
ships, but, for instance, if you have a 
family type of club, this puts more 
demands upon you—or should. You 
have the man of the family to be con- 
cerned with—you have the women— 
and perhaps have the children to be 
concerned with. Each one has to be 
approached differently in the way you 
are selling them along menu lines, 
and perhaps in other aspects of your 
club activities also. The only way that 
you are going to be successful is to 
satisfy that member. 

Of course, if the kitchen is not laid 
out correctly and the right types of 
equipment, a lot of pieces of equip- 
ment, are not included, an efficient 
flow of production cannot be acheived 
in your kitchen. And this has an effect 
on the types of things that you can 
put on your menu. Fancy things, if 
you do not have the production to do 
it, can be costly, and particularly cre- 
ates the problem of poor service and 
dissatisfied customers. 

The selection of the number of items 
which are included in the menu pat- 
tern as well as production quantities 
should determine the pieces of equip- 
ment needed to produce quality food 
for your guests—quality food is what 
I’m talking about. This equipment is 
arranged so the flow of the food pro- 
duction is done with the minimum 
amount of handling and movement 
so that better food can be served at 
a lower cost. 


Menu Depends on Skills 


The type of food preparation pro- 
duced in the club is partially dictated 
by the skills of the employes that you 
have, or vice versa. The menu may be 
dictated by the number of skills that 
you have. But to achieve superior 
meals, which should be the goal you 
strive for, there is need of skilled peo- 
ple on the kitchen staff. Sometimes 
we are fortunate in being able to se- 
cure qualified personnel, but in the 
main, it is a question of training em- 
ployes before the standard is set by 
them. 

I most certainly want to say, as a 
preface, that training is of paramount 
importance because the training of 
the employe is the only way in which 
we are going to get production effi- 
ciency—and this is management’s re- 
sponsibility, meaning it is your re- 
sponsibility. How can we expect to 
employ personnel and not give them 
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guidance, not give them know-hov,, 
and expect them to do a good job? ‘t 
is our responsibility to train them, fcr 
we know that foods are delicate me- 
terials and need the touch of careful 
hands, guided by this knowledge or 
know-how. It is very easy to mutilate 
food and to come up in the final ana'- 
ysis with a poor or average meal. This 
is what we run into too often today. I 
don’t mean specifically in clubs—I 
mean the gamut of food service opera- 
tions today. 


Retain Quality 


Food that is purchased must, of 
course, be of top quality, taking into 
consideration how it is to be used— 
actually you do not buy top quality 
on every item—it all has a dependency 
upon how you are going to use it. But 
also we are concerned with the reten- 
tion of that top quality throughout 
production, appearance and also palat- 
ability at the time it is presented to 
the guest—how many times do we buy 
good quality food but what happens 
to it in production? When it gets to 
the guest it doesn’t look anything like 
it should. 

These are things, of course, that are 
directly related, strange as it may 
seem, to the planning of the menu. 

Of course, purchasing by specifica 
tions, the use of standardized recipe: 
and adherence to tested procedure 
will help to assure these goals. I an 
not going to talk much about pur 
chasing by specifications except to sa’ 
how important I think it is. Thi 
means that your guest is getting th: 
same thing-all the time insofar a 
quality is concerned. We never shoul« 
call up and say to our purveyor wi 
want six ribs of beef. We have got t 
tell him exactly what we want—yo1 
want choice, you want prime, or what 
ever it might be. The range of size, fo: 
instance, 26 to 28 pounds range, the 
diameter of the eye—so that every 
time a piece of prime beef comes of! 





Deep-Fried ‘Hit Parade'’: Onion Rings, French Fried Potatoes and Shrimp 


Build a reputation 


for serving delicious 


Fry-kettle specialties are appearing more and more on 

the menus of successful operators. Illustrated above are 
some highly popular items. But what a difference the right 
shortening and proper care of your friers makes! 

You can be certain of serving superb french-fried foods 
by using the shortening that gives you perfect results time 
and again—Kraft Red Label. This is the shortening so 
many frying specialists use exclusively. It gives their foods a 
golden glow and crisp deliciousness that keep customers 
coming back. 

. After you load your friers with Kraft Shortening, take 
oe _ he Rea BE. good care of it and it will take good care of your foods: 
pe . : ‘ ¢ Bring most foods to room temperature, if possible, before frying. 
* Dry foods well before frying. 

Don’t overload fryer—fry pieces of similar size. 

Don’t salt food over fryer. 

Drain foods well before serving. 

Melt fat at low temperature. 

Don’t overheat fat; set controls for correct temperature. 

Lower thermostat when fryer is not in use. 

Strain or filter fat every day. 

Clean fryer frequently, daily if necessary. 

Kraft Red Label Shortening is ultra- 
refined for perfect frying. Made from 
hydrogenated vegetable oils, it vigorously 
resists foaming and gumming. Very high 
smoke point and low fat absorption 
mean longer life, greater economy and 
consistently superior fried foods. 








successful ideas for 


selling more... 


Last on the menu, desserts are first 
in profits when made with 

Kraft’s new Flavored Gelatins, 
Puddings and Pie Fillings. 


Gelatin Dessert 





Gelatin cubes, like sparkling colored crystals, make attractive yet very economical desserts. Lemon Knott ® 


Meringue Pie and Chocolate Pudding are equally good sales-clinchers. 


Kraft’s new gelatins are refreshingly like the natural fruit! 
They excel, not only in flavor, however, but in all the other 
qualities you need. 

Actually, this is your formula! It was specifically devel- 
oped to meet the exacting requirement of volume feeding. 
That’s why these new Kraft gelatins give such exceptional 
results for every gelatin recipe. 

They dissolve quickly, set fast and stand up well for re- 
markably long periods. The colors are clear, bright and 
natural, producing desserts (or salads) of sparkling clarity. 
Your customers will enjoy the delightful aroma, tender 
texture and delicious, ripe-fruit taste. 

For your convenience, Kraft gelatins come in a new-type 
easy-to-open package, same color as the flavors: Straw- 
berry * Lime ¢ Cherry * Lemon ¢ Raspberry * Orange * 144 
and 4% lb. pkgs. 


Kitchen Reporter 


New Kraft Pie Fillings and Puddings 


These new Kraft dessert products are excellent and versa- 
tile. Preparation is simple . . . Little time or labor is re- 
quired . . . cost is low. This, plus the fact that you can make 
so many popular desserts from them, is a good omen for 
your profits. 

Keep all four Kraft Pie Fillings and Puddings—Chocolate, 
Vanilla, Lemon, Butterscotch—on your dessert-pantry 
shelves. 1% and 5 lb. pkgs. Lemon—1% and 5 lb. pkgs. 


& 


. Kraft quality from your kitchen 


brings customers to your tables 


KRAFT FOODS DIVISION OF NATIONAL DAIRY PRODUCTS CORP. 
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the rib to serve to your guests it is 
practically the same. He knows what 
to expect insofar as quality and ap- 
pearance is concerned. This is why 
purchasing by specifications is so im- 
portant. 

The use of standardized recipes has 
been pooh-poohed for a number of 
years, but is becoming more adhered 
to in the industry today. Why? For 
one reason, we have such a large turn- 
over in personnel. We get a good reci- 
pe—our public likes it—our, guests 
like it—the chef quits. What are we 
able to do? We cannot produce that 
same thing again because he has car- 
ried it away in his head. If we wrote 
it down as a standard recipe—a good 
recipe that our customers liked—no 
matter how much turnover in help we 
had, we would be able to serve that 
same thing to our guests—it would 
not be good one time, terrible the 
next, or entirely different tasting ev- 
ery time he came in. 

The careful planning which is given 
to purchasing and to production serv- 
ice works for quality control and cost 
control for the food operation. It is 
of paramount importance to us. But 
many menu makers sooner or later 
slide into a rut by repeating the same 
items and types of foods so that it is 
possible for guests to predict what is 
on the menu before they even see it. 

I am sure you have been in other 
operations—gone out to eat—when 
you are able to do this. However, to 
be sure, certain popular and special- 
ized items should appear on the menu 
fairly often, but a constant variety is 
something that will please the guest. 
In my travels throughout the country, 
I find that in talking to people that 
variety is what they want when they 
go out to eat. Now please do not mis- 
understand me. I don’t say that you 
have to change your menu—every 
item on that menu every day. There 
are certain standard items which 
should be on the menu every day. 
Maybe you have certain specialties in 
your house that you produce very 
well and that should be on the menu 
every day, or fairly regularly. But 
there are other items—how many 
items do you have on your menu—six, 
eight, ten, 12? You are not getting 
enough variation in people coming in, 
so consequently I think they want 
variety. By variety, I do not neces- 
sarily mean a complete change in 
food, but perhaps a variation in a rec- 
ipe or a garnish to change the appear- 
ance, or change the flavor or texture 
of it. I think vegetables, salads and 
desserts particularly Jend themselves 
to a change which all people accept. 
For instance, take buttered vegetables 
—buttered peas, buttered corn, but- 
tered green beans, are very nice, but 


how often do we find them on menus 
when we go out to eat. It gets pretty 
monotonous, and yet it is so easy to 
make a little variation with these 
vegetables. Instead of having every- 
thing buttered, have something that 
is a little bit more interesting to 
change the palatability. This is what 
your customer is looking for, this is 
what I am talking about. Take green 
beans, for instance—what can we do 
to pep these up? There are many 
things you can do—probably some of 
you are doing them. How about sliced 
mushrooms in them, or slivered al- 
monds? Something that is a little bit 
different and this, incidentally, is not 
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what is happening in the food in the 
home today. That is why I say that 
the majority of people eating out want 
something a little bit different. 

The average housewife today does 
not do a very good job of producing 
food in the home. That can opener is 
too handy. The quick type of meal is 
being produced in the home—obvious- 
ly the main reason why people are go- 
ing out to eat is to get something a 
little bit different. I think it is your 
responsibility to give it to them. To- 
day’s guests are interested in and are 
looking for the little differences in 

(Continued on page 1l4) ° 
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HAVE a very close feeling toward 

you gentlemen in the work that you 
do. I have been privileged to be as- 
sociated in an educational way with 
managers in our state and throughout 
the country (more in the hotel end 
than in clubs). I have found that in 
club work there are intelligent and 
understanding men, and it certainly 
takes that to be successful in this busi- 
ness. 

I can see, looking around the room, 
that if you put all these years of ex- 
perience together it would probably 
be several thousand. 

I’m in a service occupation, too, and 
it seems that all my staff already 
knows it all. And when you’re working 
with a staff you sometimes have the 
inclination to feel that way and, some 
of them actually being pretty smart, 
are somewhat hard to handle. It’s kind 
of like when I go home at night to 
watch television, and watch quiz 
shows. Frankly I seldom miss any of 
those questions. Now I think you'll 
agree with that. I think you'll believe 
it if I tell you the rest of the story. 
I’ve got the answers just about like 
so many others have; right after that 
guy says the right answer, then I’m 
always chimin’ in to say, “That’s right, 
I knew that.” I knew that. But I didn’t 
know it until he said it. Ever had that 
happen? 

Well, we use that as an illustration. 
If you’re holding a staff meeting in 
your own operation, no matter how 
good what you say is, and no matter 
how badly it needed to be said, unless 
you have got those people in the mood 
to want to hear and listen to it when 
you say it, it would be just as well to 
have gone unsaid. Because every time 
you make a presentation to a group 
and it is not accepted, it becomes a 
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Committee Meetings for Clubs 


Dean James C. Taylor 


Head: of Downtown School 
University of Houston 


little harder to sell that same bill of 
goods the next time. 

I would say with a group like you 
the best thing we could do today 
would be to go back into the great 
warehouse that you’ve got back here 
of knowledge that you’ve stored away 
and forgotten about. And perhaps 
then, after a meeting like this when 
you go back to your own clubs, you 
will be in a better position to take 
advantage and have more available 
what I would like to term “usable 
knowledge.” Usable knowledge is the 
kind that you have available just at 
the moment it’s needed. It’s the kind 
that you do not have to be reminded 
of. 

I began to do a little research, and 
had some of my staff looking to try 
to find some of the better things that 
had been written about this thing 
called “committee work.” How to or- 
ganize a committee, what is a com- 
mittee, how to properly set it up, how 
to get people to attend, etc. But I was 
amazed at how little has been put 
down in black and white in this broad 
area when I began to look for defini- 
tions of committees. Of course diction- 
aries are just one way of getting at 
the answer. Well, you all know that 
definition of committee. If anybody 
would ask you, most of you club 
managers could just write it off, be- 
cause you’ve been dealing with com- 
mittees all your life, you really know 
how to define them, don’t you? 

Here’s a good definition: “A com- 
mittee is an organizational device for 
getting the work done by a group 
process.” 

I became concerned with the idea 
because I recognize there are some 
club managers who like to operate 
through committees as little as pos- 
sible, on the theory that it takes more 
time to get committees to do some- 
thing than to do it yourself. Well, I 
won't argue with that point of view. 
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But I wonder if you really woulc 
want to do away with committees. 

I’ve seen a lot of people that have 
said to me, “Well, I'll tell you one 
thing, if we could just get rid of < 
few committees, we could get some 
things done.” And I’ve wondered, i: 
they had taken another attitude anc 
said, “If we could get a few commit 
tees working, we would get more 
done.” I’ll admit to you that some 
times they work slow, but sometime: 
they can make life a lot more palat- 
able, too, because of the results they 
get. Let me ask you this question: 
Why have a committee? I thought 
you might be interested. This is not 
my idea. Have you ever thought why 
you have them? Some of you will say, 
“Well, because the board says so.” 
Well, I know. But think of some other 
reasons. Why do you have commit- 
tees? Why do you have committees? 
Each one of you think of a reason— 
just one reason, why have a commit- 
tee. - 

(Reasons given included: getting 
more people in the club interested in 
the activities, getting more viewpoints, 
and increasing teamwork in the club.) 

I don’t know about your club, but 
I know there are many clubs that I 
have heard club managers say that 
the toughest thing I have is to work 
with people on the committee, and 
some of the members I’d really like 
to have, I can’t get on there. It isn’t 
a problem of getting somebody to in- 
vite them, but when we do the fellow 
won’t serve, and one of the reasons is, 
he says, “Man, I served on one last 
year. I don’t want to serve on a com- 
mittee again. You go over there for 
an hour and a half meeting and they 
stay until the club closes.” 

(Editor’s Note: There was a general 
discussion on the functions of com- 
mittees with the majority of the man- 
agers believing that they were im- 
portant to the operation of a club 
However, several managers pointed 
out that committees should have good 
guidance and should discuss matters 
of policy, etc., rather than trying to 
get into the actual operation of the 
club, which, of course, is the man- 
ager’s function, not the committee’s.) 
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Crested for the Carillon Hotel 
Goblet, No. 04670, 10-oz. 
(Old No. 3612) 





Beverage 
No. 42620, 9-oz. 
(Old No. 225) 


Libbey is the exclusive choice for 
all glassware service 


The breath-taking Carillon Hotel at 
Miami Beach spares no expense to pro- 
vide the finest vacation facilities. 


To assure the finest in beverage serv- 
ice, the Carillon uses Libbey Safedge® 
Glassware throughout its two dining 
rooms, each seating 1,000 guests, the 
Tambourine Lounge, Sugar ’n Spice 
Room, Seaside Terrace and Dining Ter- 
race. For distinctive table settings the 


LIBBEY SAFEDGE GLASSWARE 
AN (i) PRODUCT 


Goblet was chosen, and decorated with 
the hotel’s unique crest. Georgian Stem- 
ware, Esquire Tumblers, and Colum- 
bian Heat-Treated Tumblers fill out the 
complete glassware service. 


Whether or not your operation is as 
large as the exciting Carillon you can 
profit from the use of Libbey Safedge 
Glassware. You choose from a wide vari- 
ety of lovely patterns, in all sizes .. . and 


each glass can be crested with your per- 
sonal motif . . . and you get extreme du- 
rability with resulting economy, backed 
by Libbey’s famous guarantee: “A new 
glass if the rim of a Libbey ‘Safedge’ 
glass ever chips.” 


So for complete matching glassware 
service see your Libbey Supply Dealer 
today or write to Libbey Glass, Division 
of Owens-Illinois, Toledo 1, Ohio. 


Owens-ILuINoIs 


GENERAL OFFICES - TOLEDO 1, OHIO 
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Interpreting Club Financial Statements 


By Fred Eckert 


Senior Partner 


Harris, Kerr, Forster & Co. 


HE business principles on which 

the club whose financial statement 
appears here is operated are very 
clearly disclosed in following down 
the main division captions on the 
statement. 


(1) “This is what our dues amount- 
ed to.” 


Dues are fixed as estimated to meet 
the net operating costs and financial 
and capital expenses. Dues in fiscal 
year 1955 fell short of this goal by 
$95,676, even though there was almost 
a total neglect of maintenance and re- 
pairs that year. Dues were more than 
doubled for fiscal 1956 on the premise 
that the operating costs and financial 
expenses of 1955 were not just ab- 
normal but expected to be normally 
continuing at this level. 


(2) “This is what was collected in 
guest fees.” 


As treated here, the guest fees are 
theoretically considered as temporary 
guest dues or as fees equivalent in ef- 
fect to a short term dues payment. The 
two items combined—member dues 
and guest fees—are the revenues sole- 
ly for participation in general mem- 
bership privileges. 


(3) “There were the expenses of 
maintaining the facilities and sponsor- 
ing activities without further cost to 
members.” 


The services free and available to 
all the membership as part of the 
general club privileges, were provided 
at a net cost to the club of $105,626. It 
becomes readily self-evident that in 
carrying the free services operations 
to the extent shown, and using in 
fiscal 1956 nearly 60 per cent of dues 
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and guest fees, and over 100 per cent 
of such dues and fees in 1955, that the 
principle of business operations fol- 
lowed, is that other sources of income 
are looked for to sustain the operating 
overhead and financial expenses. 


(4) “This is what we made or lost 
on operations.” 


I think this should be more properly 
stated as, made or lost on service de- 
partments operations. Here is revealed 
the general policy of special services 
operations—break even on the cigar 
stand, refreshment stand, locker 
rooms and swimming pool—an aim to 
break even on food (this is expressed 
in a President’s Letter accompanying 





THIS IS WHAT OUR DUES AMO 


‘ACILITIES AND SPO 
WITHOUT FURTHER COST TO MEMBER: 
Golf, Grounds and Greens 
Entertainment 
Sports and Pastimes 
Club House and Membership 


D AND FINANCIAL 


Cigar Stand 
Refreshment Stand 
Locker Rooms 
Swimming Pool 


OR 
WE RECEIVED ‘THis FROM SUNDRY SO 
THIS IS THE TOTA 


Administrative and General 

Pay Roll Taxes and Employe Relations 
Heat, Light and Power 

General aintenance and Repairs 


EXPENSES 
THESE WERE OUR FINANCIAL EXPENSES 
Fire Insurance 
Property Taxes 
Interest 
Amortization of Fixed Assets 


SOURCES OTHER THA 


Transfer Fees 
Special Assessments 


* Denotes red figure 





COUNTRY CLUB X 
STATEMENT OF RESULTS OF OPERATIONS 


= WERE i EXPENSES OF MAINTAINING THE 
NSORING Lape) TIES 


THIS WAS LEFT FROM DUES, AVAILABLE FOR 
OVERHEA EXPENSES 
THIS WAS WHAT WE MADE OR LOST ON OPERATIONS 


= wo pay FROM OPERATIONS, AVAILABLE 
HEAD AND ar Boa es 


L WE HAD AVAILABLE TE TO ¢ COVER 


OVERHEAD AND FINANCIAL EXPENSES 
THESE WERE OUR GENERAL OVERHEAD EXPENSES 


THIS IS WHAT REMAINED TO COVER FINANCIAL 


THIS WAS OUR DEFICIT BEFORE REVENUE FR 
N DUES AND OPERATIONS 


WE RECEIVED THIS ADDITIONAL INCOME 


THIS WAS OUR NET DEFICIT FOR THE YEAR 


Year Ended 
Oct. 31,1956 Oct. 31,1955 
$ 4 $79. 





31,427 
$105,626 
$ 76,203 


$ 10,240* 
22,405 
80 


301 
562* 
847 


31,488 
$99,803 
$ 7,315* 
$18,273* 
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$ 89,601 
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11 ‘66 
15,768 


$ 76,714 
$ 12,887 
$ 1,128 
27,173 
8,902 
16,556 
$ 53,759 
$ 40,872* 








$95,676* 





$ 17,700 $29,400 


63,550 


$92,950 
$ 2,726* 





$ 17,700 
$ 23,172* 














CLUB MANAGEMENT: MARCH, 1959 











erfection is the standard... and 
craftsmanship the rule, in every step used 
to brew Miller High Life. Here, in the 
world’s finest brewery, the enduring 
tradition of quality is a way of life... 
constantly maintained to protect the 


en of every re a — this he Che acta 
truly genuine Milwaukee beer. 


BREWED IN THE GREAT TRADITION ...ONLY IN MILWAUKEE, WISCONSIN. 


© MILLER BREWING COMPANY, MILWAUKEE, WIS. 








the report, and is only indicated in 
the figures in the reduction of the 
restaurant operations deficit from $18,- 
273 in 1955 to $10,240 deficit in 1956). 
And then finally, we come to the pol- 
icy of, let the drinkers pay the tariff, 
a $22,405 profit or 31 per cent of bar 
sales. 

There is no consistency of policy 
indicated in these figures. The total 
sales in these service departments 
amounted to roundly $225,000. The 
profit on 1956 operations of $12,831 
was less than 6 per cent of the total 
sales. 

In his letter the club’s president 
recommended: Reduce food and bar 
prices, and obtain additional profits 
from restaurant and bar operations. 
What is the president driving at in 
that seemingly conflicting statement 
of policy program? In another section 
of the report we find the clue, “In 
late May, it became necessary to em- 
ploy a new club manager, whose forte 
is food catering and cost control. Mr. 
X has done a very effective job thus 
far and gives every encouragement of 
completely erasing any deficits in the 
operation of the restaurant depart- 
ment, while increasing the quality and 
standard of service which is your 
board’s prime consideration.” 

Obviously, the first duty and re- 
sponsibility of the club manager, in 
the face of those directives, is to de- 
velop a comprehensive plan and a 
worked-out projection outlining what 
he proposes to do and how: (1) In- 
crease restaurant sales by (a) intro- 
ducing Tuesday night buffets, (b) in- 
augurate Sunday morning brunches, 
(c) sell the members on more private 
party and function business, etc., etc. 
(2) Revise the kitchen and dining 
room schedules to cut down payroll. 
(3) Introduce new menus with better 
merchandising, and stimulating vol- 
ume and increased gross profit mar- 
gins. (4) Step up the prices on the 
sandwich and snack bar which is not 


carrying itself at the present price 
level. 


(5) “This is the total we had avail- 
able to cover overhead and financial 
expenses.” 


In the year 1955, there was only 
$1,687 and in 1956, with a doubling 
of dues, $89,601 available from regular 
income to cover “overhead and finan- 
cial expenses.” Obviously, the total 
available in 1955 was wholly inade- 
quate to cover overhead and financial 
expenses. Was the adjustment in dues 
sound and adequate to establish a 
balanced operating plan for this club? 
Let’s look at what the overhead nor- 
mally amounts to. 


(6) “These were our general over- 
head expenses.” 


In 1955 the total of “overhead” ex- 
penses was $58,732—in 1956—$76,714. 
The difference between the two years 
is represented almost entirely in the 
general maintenance and repairs ex- 
pense—which was almost negligible in 
1955—$989, and, increased to $15,768 
in 1956—due in part to deferment of 
repairs and upkeep in the preceding 
year. Taking a somewhat arbitrary 
view that the average for the two 
years might represent a normal an- 
nual maintenance and repair expense, 
the normal total annual overhead 
could be expected to approximate 
$70,000. 

The total revenue toward maintain- 
ing the facilities and general club 
services as represented in the dues 
and guest fees charges was $181,829 
in 1856. The gross sales of the oper- 
ated service departments were round- 
ly $225,000. 


(7) “These were our financial ex- 
penses.” 


We all recognize fire insurance, 
property taxes and interest as ordi- 
nary carrying charge expenses. But 
in the last item “Amortization of 


An innovation this year at the conference were the seminars which were attended enthusi- 
astically by the managers. Here a group listens to Fred Eckert of Harris, Kerr, Forster and Co. 


on spot-checking financial statements. 
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Fixed Assets” we have a novel item 
in the operating statement. This club 
adopted the following policy “In ac- 
cordance with the established policy of 
the club, no provision has been made 
for depreciation of buildings and equip- 
ment.” However, improvements and 
additions in the amount of $343,656 
are being amortized over the life of 
the present mortgage notes. 

The plain fact is that this club has 
not established for itself a sound the- 
oretical and working concept under 
which to plan and finance capital addi- 
tions or improvements. Additions or 
improvements are capital outlays and 
they are financed either by members 
supplying immediately the necessary 
additional capital equity funds, or, 
temporarily by borrowings to permit 
the spreading out the members’ capi- 
tal equity payments over an extended 
period of time. In either arrangement, 
the members are making a capital 
equity contribution sufficient to pay 
for the cost of the capital improve- 
ment. 


(8) “This was our deficit before 
revenue from sources other than dues 
and operations.” 


The operating deficit, we contend, 
was not $40,872, but less by the $16,- 
556 amortization charge, or, $24,376. 

We indicated that in accordance 
with our theory of operating the 
charge service departments on a 
“cost” basis, including overhead, the 
departments should have produced 
from their operations, a contribution 
to “overhead” of $38,700, or $25,900 
more than the actual contribution 
they made in 1956, of $12,800. There- 
fore, if the operations of these depart- 
ments had been made on this “cost” 
basis, the final total operating result 
would have been, not the deficit 
shown, of $24,376, but a nominal sur- 
plus of roundly $1,500. So we may 
say that our theory is vindicated in 
that if properly followed and exe- 
cuted, we would have attained the 
desired objective of good club prac- 
tice—that revenues shall balance ex- 
penses. Provided, as has heretofore 
been noted, that all capital transac- 
tions are excluded from the operating 
statement. 


(9) “We received this additional in- 
come.” 


The items listed thereunder are 
transfer fees and special assessments. 

Are transfer fees income? In this 
case they are listed and classified as 
income. But again reverting back to 
our president’s letter accompanying 
this report, we find this statement 
“coupled with this theory (that is, 
dues sufficient to carry the total ex- 
penses to staff and open the club in 
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all departments, together with fixed 
expenses—and additional food, bever- 
age departments’ surplus) initiation 
fees would be used exclusively for 
capital improvements.” So, in this 
light, transfer fees would be treated 
as contributions to equity capital by 
the new members, and_ therefore 
would not appear in the Statement of 
Operations as “additional income.” 

While there are valid arguments on 
the other side, we favor the thesis 
hat the new member’s payment of 
nitiation or a transfer fee to enter 
re club should be treated account- 
ig-wise as his contribution to the 
capital equity account, just as the 
first original members’ payments in 
eequiring membership were so treat- 
«d, and, just as subsequent capital as- 
sassments upon the membership are 
<9 properly treated. 

Where then are we going to show 


these capital transactions if they are 
eliminated from the Operating State- 
ment. These capital transactions are 
important features in the conduct of 
a club and its financing. 

The plan has been evolved and is 
gaining strong support for presenting 
as a statement separate from the Club 
Operations Statement a Statement of 
Capital Fund Operations. We will at- 
tempt to illustrate what this would 
look like, from the figures we can 
gather from Country Club X report as 
presented. This is what happened in 
capital fund operations in fiscal year 
1956, in accordance with the theory we 
have evolved in the preceding dis- 
cussion— 


(1) We Received Into the Capital 
Fund Reserved for Capital 
Improvements and Additions 
to the Club Property 

Transfer Fees Paid by New 


Members 

Additional Capital Funds 
Through a New First Mort- 
gage Loan 


$ 17,700 


128,250 
$145,950 


Total 
(2) We Expended out of the Cap- 
ital Fund 
For Additions and Improve- 
ments 
Payment of Principal on 
Old Mortgage Note 


$170,674 
11,000 


$181,674 
(3) Excess of Capital Funds Ex- 
pended Over Capital Funds 
Provided—Financed 'Tempo- 
rarily out of General Funds 


of the Club $ 85,724 


By this presentation, we would have 
the complete story of the regular oper- 
ations of the club, that is, ordinary in- 
come and expense, and, the capital 
fund operations, that is, the trans- 
actions relating solely to the capital 
accounts. 


University Clubs Have Increased Memberships 


SMALL but enthusiastic group of 

university club managers had a 
special round-table meeting at the 
Houston Conference as well as taking 
part in the more general city club 
group meeting. H. Alton Owen, Jr., 
of the New York University Club, 
New York City, was in charge of the 
affair. 

The clubs generally reported in- 
creased membership rolls but a con- 
tinuing effort to interest new younger 
and junior members. Luncheon busi- 
ness is at a record high for most clubs 
five days a week but evening dinner 
business is declining except where 
special events are planned. Several of 
the clubs are closed Saturday evening 
and some all day Sundays. 

Only the New York University Club 
among those represented has regular 
membership for women among a total 
membership of 2265 but all of the 
clubs have dining room facilities for 
wives and daughters of members and 
most of them serve women in the 
main dining rooms for dinner and, of 
course, for many special parties. 

Theater parties and football and 
baseball parties in season are a fa- 
vorite means of increasing dinner 
yusiness. 

While most of the clubs are glad to 
extend courtesies to members of other 
university clubs if the manager is noti- 
fied in advance, theré is no general 


By Donald H. Clark 


policy of reciprocal arrangements. 
Ernest Flaim, University Club of Chi- 
cago, reported that his club had spe- 
cial arrangements with university 
clubs in Los Angeles and San Francis- 
co. F. A. Sifferlin, University Club of 
Columbus, explained that this club 
limited reciprocal privileges to mem- 
bers of clubs located more than 100 
miles from Columbus thus encour- 
aging non-resident memberships from 
nearby cities. 

No general increase in dues or en- 
trance fees was noted, although Ed- 
ward Grenard said that the Universi- 
ty Club of Detroit was planning to 
raise monthly fees from $21 to $24 


(tax included) to take care of in- 
creased labor costs. 

Harry Masterson, University Club, 
Santa Barbara, California, said his 
club had an extra room rate charge 
for guests and it seems this is a rather 
general practice; only the New York 
University Club has a higher meal 
rate for guests. 

John Uren of the University Club 
of Kansas City reported an active year 
at his club and increased membership. 

Harold Teel, University Club of Cin- 
cinnati, reported that the directors of 
his club had just approved an exten- 
sive program of improvements and 
new furnishings to cost at least $100,- 
000. 


H. Alton Owen, Jr., New York University Club, was moderator of the University Club man- 


agers meeting. 
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Serving Others Brings Happiness 


By Dean H. B. Meek 


School of Hotel Administration 
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H. B. Meek 


) eg organization is to my mind one 
of the outstanding national organi- 
zations in the country. One of the 
things which to me makes it rather 
unique is the fact that it is a member- 
ship organization, membership by men 
rather than by institutions, this is an 
organization of men and women. And 
such convivial men and women! 

I want to deal with the problems 
you must meet. 

The club is an integral part of our 
social life. Our social mores, habits 
and customs change, the club- must 
change, too. This is something you are 
fully aware of—I just wonder whether 
your boards of directors are as fully 
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aware of that as perhaps you are. If 
they are as fully aware of the situation 
as you are, the other members of the 
club who are beloved and respected 
and therefore find themselves in the 
position of equals may not appreciate 
the changes made by, shall we say, 
the automobile which has brought 
Suburbia into existence and has 
changed greatly both the golf club 
and the country club. I wonder wheth- 
er your employes understand how 
things have changed. Of course they 
have changed themselves tremendous- 
ly, for when I was a boy first starting 
in the hotel business, I worked 11 
hours a day average for seven days 
a week, 77 hours a week was a regular 
stint. Of course, to be sure, I was in a 
tipping position and the more hours I 
worked, the more I got, but still, I was 
paid $15 a month for a two-month sea- 
son and had to pay for my uniform, 
which cost me $32. That was the kind 
of situation which was true of club 
employes 40 years ago. We realize that 
is not the situation today. And I think 
the changed situation is the founda- 
tion of a good many of your problems. 

Clubs that were established at a 
certain location a generation or two 
ago now find that location may now 
be: out of date. In any case the func- 
tions which that club was designed to 
fill have changed by the changes in 
our habits, by the automobile, by tele- 
vision, and so on, so the kinds of 
things needed 30 or 40 years ago are 
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not the things needed now. This of 
course is a problem which we all have. 

Today the members have an en- 
tirely different kind of life, they have 
an entirely different home life, they 
have shorter hours themselves, they 
are interested in outdoor sports and 
their standard of entertainment is dif- 
ferent, so that you have to find a way 
to meet their needs and to sell them 
your kind of enthusiasm. 

I would like to make the point that 
in some of these things you have to 
sell yourself. I think that sometimes a 
man who is a club manager thinks it 
is necessary to satisfy and please 
every member of the club and that he 
has to sell himself to every member. 
I would respectfully suggest that a 
man who sells activities to the club 
sells himself better, by the indirect 
sale. 

In closing, I should like to make 
this point—some years ago we had a 
lecture at Cornell given by a man who 
was then the manager of the Algon- 
quin Hotel in New York City, a hotel 
which was in those days the rallying 
point for people of the entertainment 
world. In his talk of some three quar- 
ters of an hour he gave anecdotes of 
famous people, what they had done 
and seen, jokes that they pulled at 
the Algonquin Hotel. It was a very in- 
teresting talk but, as he himself rea- 
lized, it didn’t make too much of a 
contribution. Finally he said, “I have 
taken your time for three quarters of 
an hour, and I feel that I haven’t given 
you much to put in your notebook. I 
would like to say I set out to give you 
some ideas. So I would like to leave 
with you this one idea: Never serve 
a small portion on a large plate.” Now 
that may or may not have a meaning 
for you, but it illustrates the things 
which I feel applies to say just one 
thing which I hope will represent an 
exception to my not giving advice. 

As a man searches through life for 
some kind of success, he searches for 
some kind of happiness, for himself 
and for his family. Happiness is the 
goal for all of us. It is a tangible goal. 
It is an appropriate goal. I should like 
to point out that it is my belief that 
happiness is achieved in this world 
not by seeking happiness for one’s self 
but by seeking the happiness of 
others. And I have before me this 
morning a group of people who are 
professionally dedicated to the task 
of making other people comfortable 
of contributing to their happiness. 

I take great pleasure, I take pride in 
this opportunity to offer you a greet: 
ing on behalf of our university and tc 
offer this word of salutation to a peo- 
ple who ought to be happy because 
they are serving others and I wish 
them success in those efforts. 
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Seminar Report 


By John D. Lesure 


Senior Partner 
Horwath & Horwath 


Current Trends 


HEN the topic was assigned to 

me, “The Current Trends of Club 
Operating Costs,” my immediate reac- 
tion was that operating costs, like 
everything else, are up. After you’ve 
said it, you sort of run out of conver- 
sation. But feeling that you deserve 
more than just a few words, we made 
quite.an analysis of the past five-year 
trends in operating costs and in addi- 
tion to going over our annual stud- 
ies of club operations, we also picked 
out a typical country club and typi- 
cal city club and made detailed studies 
of their operations for the past five 
years. We'll go into that a little bit 
later. 

Now during this past five-year pe- 
riod, revenue from all sources in coun- 
try clubs and city clubs has risen be- 
tween 25 per cent and 30 per cent. 
That is, membership dues, revenue 
from your residents and bars—the 
various income-producing departments 


in 


Club Operating Costs 


that the club operates. In that same 
period the operating costs have kept 
pace with this increase and in many 
cases they have exceeded it. 

In order to be able to continue to 
operate, clubs have been forced to 
raise membership dues, and even this 
has not been sufficient in many cases 
to keep up the club property in the 
way that it should be. Almost all clubs 
have been forced to use some form of 
special assessment in order to main- 
tain their standards. 

Fixed costs in the same five-year 
period have risen pretty heavily, too. 
The cost of your real estate taxes, in- 
surance, fire insurance on the proper- 
ty, interest on borrowed money, and 
similar so-called fixed charges have 
risen substantially in five years. 

I want to confine this to the so- 
called operating costs because I be- 
lieve that the fixed charges of opera- 
tion are pretty much beyond your con- 
trol. You pay, for example, municipal 
taxes on the amount of property which 
you have, the location, etc. You have 
very little to say about that particular 
item of cost. Insurance rates go up for 
many reasons beyond the control of 
the individual club manager. 

We'll confine ourselves to the so- 
called operating costs. Now these can 
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be separated in any club into two 
general areas—the cost of recreational 
activities and the cost of clubhouse 
operation and upkeep. The terminol- 
ogy that I will be using is taken pretty 
much from the Uniform System of 
Accounts for Clubs. 

The third area of costs in clubs is 
the cost of maintaining recreationa! 
activities. In country clubs this take: 
about 34 cents out of every dues dol- 
lar. By the cost of recreational activ 
ity in a country club, I mean the up 
keep of the greens and grounds, the 
tournament expense, caddy expense 
other costs of maintaining the prin 
cipal sporting activities that the cluk 
has. 

Five years ago the cost of recrea 
tional activities was probably ten per 
cent to 15 per cent less than it is to. 
day. However, this is a very minor in- 
crease in view of the upward trend 
in other operating costs, the genera! 
upward trend in revenue. The portion 
of the dues dollar which is allocated 
to the recreational activities is deter- 
mined pretty much by the members 
themselves. The increase, slight as it 
is, should be encouraging in view of 
the fact that it probably represents an 
increased interest on the part of the 
membership in the outside activities of 
the club. 

The operating costs in the club- 
house can be separated into three 
general categories. The first is the 
cost of merchandise that you pur- 
chase for resale—the cost of food and 
beverages, the cost of cigars, ciga- 
rettes, any other merchandise that you 
sell in the club. The second general 
area is the payroll and related expense 
category. And, third, we group all 
other expenses in our terminology 
“Other Expense.” This category in- 
cludes services and supplies purchased 
by the club in order to serve its mem- 
bers. 

In the area of merchandise pur- 
chased for resale, I think that you peo- 
ple are to be highly commended for 
the way in which these prices have 
been maintained at an even level in 
the past five years. Food costs are 
up slightly less than one cent in that 
five-year period. In country clubs that 
means they rose from about 54 cents 
to about 55 cents per dollar before 
deducting for employes’ meals. 

In city clubs they rose from about 
47 cents to 48 cents. Beverage costs 
on the average, have been reduced 
about three cents per dollar sale in that 
same period. I really don’t know how 
you did it. It is remarkable to me 
that you have been able, within the 
broad area where you have control 
over these costs, to keep them at this 
level, because unlike most commercial 
enterprises, you can’t just naturally 
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John D. Lesure 


increase menu prices every time you 
have an increase in the cost of food, 
or an increase in the cost of beverages. 

A principal item of operating cost 
is payroll. Over 50 per cent of the total 
revenue in country clubs goes to the 
employes in salaries, wages, and other 
expenses. Over 40 per cent of the total 
revenue goes to employes in city clubs 
for salaries, wages, and things of that 
sort. This is 50 per cent of total reve- 
nue, now, or 40 per cent of total reve- 
nue, not just a portion of membership 
dues. This is of revenue from all 
sources, over half of every dollar that 
you take in from any source in a 
country club goes to your employes. 

In dollar volume the payroll has 
gone up about 25 per cent in country 
clubs and up about 15 per cent in city 
clubs. In other words, if you spent 
$100,000 on payroll five years ago, it 
is up to $125,000 in a country club and 
it is up to $115,000 in a city club. 

What many people don’t realize is 
what has happened to the related ex- 
penses during that same period. The 
so-called fringe benefits, Social Secu- 
rity tax, pension plans, group insur- 
ance, workmen’s compensation tax— 
in clubs you have added about ten per 
cent to each dollar of payroll. Also in 
many country clubs you have to pro- 
vide room and board for many em- 
ployes, or board for many of them. 
An increasing number of clubs are 
including some sort of pension plan. 
Most of them have group insurance 
and, of course, we all have to pay So- 
cial Security taxes, workmen’s com- 
pensation insurance, etc. , 

In most service industries, such as 
the club industry, 10-12 per cent of 
total salaries and wages is represented 
by fringe benefits. In spite of the fact 
of these increases in taxes, insurance, 
etc., payroll and all related expenses 
accounts for only slightly more of the 
revenue dollar than they did five 
years ago. Again, I find this very en- 
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couraging. In fact, some clubs have 
actually had decreases in payroll in 
the five years, in the relationship be- 
tween dollar of payroll and dollar of 
revenue. 

So far the trends that we have dis- 
cussed—the cost of outside activities, 
or recreational activities, the cost of 
merchandise purchased for resale, pay- 
roll and related expenses—have been 
under a controlled rise, to say the 
least. This is a very encouraging sign, 
but having brought you to this point, 
I think that I should lower the boom 
as far as the cost of services and sup- 
plies that you buy. Here the upward 
trend has been rather alarming. In 
order to pinpoint the obvious rapid 
increases in this particular area, we 
analyzed the club statements very 
carefully. 

We found that the trends reflected 
in the cost of food and beverages and 
payroll that I have just discussed 
have shown very little change in the 
ratio to total revenue. In fact, in the 
typical country club we checked, pay- 
roll and related expenses were down 
five points in five years—from 56 per 
cent five years ago to 51 per cent to- 
day. 

The cost of services and supplies, in 
order to discuss it more completely, 
will have to be broken down into 
some sub-categories. We talk about 
the utilities and other services that 
you buy—fuel, electricity, telephone 
service, laundry, dry cleaning, etc. We 
talk about supplies—member supplies 
—stationery, towels, paper supplies, 
books, magazines, periodicals, enter- 
tainment supplies, prizes, etc. Operat- 
ing supplies—by this category we 
mean tableware and linens, utensils, 
soap, cleaning expenses, printing and 
stationery forms, etc. Maintenance 
supplies—fertilizer, if you have a 
country club, tools, lumber, paint, 
hardware needed to maintain the 
property. Again, we are left with a 
rather broad description, but only a 
few items this time, which we include 
in miscellaneous expenses, such as 
general insurance, which is pretty dif- 
ficult to categorize. 

The trends differ in the two clubs 
which we studied. In the country club 
the cost of supplies rose about 73 per 
cent. Operating supplies—that is, 
tableware, linens, etc., cleaning sup- 
plies—were up 155 per cent, or more 
than doubled in volume, in the five- 
year period. In the city club, the cost 
of utilities and other services were 
up. 

Having brought up this alarming 
problem, what will you do about it? 
First, I would recommend that you 
follow sound procedures and exercise 
close control over the purchasing, re- 
ceiving, storing and issuing of all sup- 
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plies. Even if a certain class of ex- 
penses amounts to only about $500 a 
year, it still is much too large if by a 
reasonable economy you could save 
$100. Such a saving is pretty substan- 
tial. And there are a lot of $500 items 
that get lost in a half a million dollar 
budget. 

I think that you can adopt a lot cf 
the economies that have been use 
successfully in hotels and restaurants. 
The trade press is full of good articles 
on how to practice rigid controls ove 
operating expenses. I think that you 
should make your employes aware cf 
the problem of increasing costs. Pei- 
sonnel attitudes are extremely in- 
portant. 

You should study continuously th> 
method of doing your daily chores an | 
the quality and type of supplies thet 
are used. For example, study to see if 
there isn’t a mechanical means of dc- 
ing it. Many industries have made 
great strides in mechanization be- 
cause they have brought pressure to 
bear on the industry that makes the 
mechanical equipment that they use. 

You may be as modern as tomorrow 
on your golf course, but have you 
ever stopped to think about what 
you're doing in the clubhouse? There 
may be many areas in your own club- 
house operation where a piece of me- 
chanical equipment could do the work 
in half the time and at half the cost. 
Remember, you don’t have to feed a 
machine. Once you buy it, once you 
make your investment in it, you main- 
tain it, give it normal care and so on, 
it will go on forever. You don’t have 
to worry paying Social Security taxes, 
workmen’s compensation, you don’t 
have to worry about room and board 
for a machine. 

From what we have discussed, ob- 
viously the trend in operating costs 
has been upward. To a great extent, 
however, I think it has been con- 
trolled and very well controlled. But 
inefficiency in operation, any opera- 
tion, either country club or anything 
else is really inexcusable. Just because 
you happen to be in a non-profit mak - 
ing enterprise doesn’t mean that you 
should put up with inefficiency in an 
department. It is your responsibilit”’ 
to your members that you operate th: 
club at top efficiency. It is your re 
sponsibility to the community reall) 
that you operate your club efficientl; 

We are obviously entering an er: 
of more time for recreation, talk abou! 
30- and 35-hour weeks; we are ente1 
ing a period of rising income wher > 
almost everyone is going to be mak - 
ing more money, they’re going to hav 
more money to spend. 

I think that the country clubs an 
the city clubs have a definite plac 
in this era, They are to be the center 
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of social and recreational activity of 
the community. They have a respon- 
sibility to the community and they 
certainly have a place in the rising 
prosperity of that community. 

Be critical of your operation, look 
into these hidden corners where you 
may be spending more than you 


should on certain supplies and pur- 
chases of services. Study them care- 
fully. Be aware of the fact that you 
can be saving many dollars in the cost 
of merchandise and pouring it out on 
the other end in utensils, tableware 
and linens, supplies that are not used 
properly or are used inefficiently. You 


can be aware of this and can really 
put all of the effort behind it that you 
have shown in these other areas that 
have been controlled, and I’m sure 
that you can increase the efficiency of 
operation of your club to the extent 
where you can finally see an end to 
the ever-increasing annual dues. 





Job Description Highlights 
Country Club Session 


EADING off the country club ses- 
sion at the Houston Conference 
was a spirited discussion of a job de- 
scription of a club manager, based on 
an article which appeared in the Janu- 
ary issue of CLuB MANAGEMENT. 

John Brennan, manager of the Bir- 
mingham (Michigan) Country Club, 
and moderator of the meeting, called 
on Everett Woxberg of the Evanston 
Golf Club, Skokie, Illinois, to read the 
article. Prefacing his reading of the 
article, Mr. Woxberg said he didn’t 
feel that the description was meant 
to be a hard and fast rule, that it must 
be adapted to fit the individual man- 
ager and club, but said that he felt 
managers should have some kind of a 
job description. 

Leslie White, Wykagyl Country 
Club, New Rochelle, New York, said 
he was “dismayed” when he read the 
article. “We are supposed to be pro- 
fessional men,” said Mr. White, “and 
this job description doesn’t make us 
sound that way.” He stated that he 
felt that if a man is qualified to do a 
job, he doesn’t need a job outline. 

Ed Ehmann, Wakonda Country 
Club, Des Moines, felt it was a well 
written job description, possibly limit- 
ed in scope, but at least enough to 
give some guidance to a manager 
seeking to write up a job description. 
If a manager doesn’t attend board 
meetings (more attend than don’t a 
quick hand count found), he should 
have someone to act as liaison man 
for him and duties should be spelled 
out rather clearly, declared Mr. Eh- 
mann. 

Mr. Woxberg, in answer to previous 
comment, explained that he didn’t 
mean that every duty of the manager 
should be spelled out but that a de- 
scription can define areas of his re- 
sponsibilities. 

S. T. “Ben” Sheets, Lake Shore 
Country Club, Glencoe, Illinois, said 
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By Johnson Poor 
Associate Editor 


that the CMAA board, in checking 
reasons for job turnover several years 
ago, found that one important reason 
for a manager leaving a job was that 
he was not told what was expected of 
him when he was appointed to the 
position in the first place. 

Howard Montgomery, San Gabriel 
(California) Country Club, said he 
had read the job description “with 
mixed emotions,” hadn’t felt that 
managers were hired on that basis. 
“Frankly,” he said, “I think it should 
be discouraged.” 

After more discussion, in which two 
more managers expressed “disappoint- 
ment” in the job description, the dis- 
cussion shifted to job contracts and 
working agreements. Mr. Brennan said 
that he preferred a working agree- 
ment rather than a contract and there 
was general agreement, although sev- 
eral managers felt that a written 
agreement was. not necessary. In the 
same general area, it was found by a 
hand count that about half of those 
managers present had job descriptions 
for their staff, and Mr. Brennan com- 


mented “we are far behind other in- 
dustries in this respect.” 

Elmer Border, who is president of 
the Golf Course Superintendents As- 
sociation of America and superintend- 
ent at Los Posas Country Club, 
Camarillo, California, pledged coop- 
eration between the superintendents 
and the managers, pointed out that a 
superintendent can help a manager by 
telling him what the members are dis- 
cussing on the golf course, and asked 
for the assistance of managers in the 
superintendents’ determined effort to 
increase salaries. 

Mr. Brennan brought up the idea of 
using electronic equipment in the club 
for food and beverage checks, etc. A 
number of clubs in the Detroit area 
are using it, he reported and pointed 
out that a savings can be made only 
if you can cut personnel. 

Charles Smith, Chevy Chase (Mary- 
land) Club, reported on music con- 
tracts in his area and there were sev- 
eral other comments on music and 
union problems throughout the coun- 
try. 





Many interested managers attended the meeting for Reciprocal Club Managers, which was 
conducted by Kenneth Meisnest, Washington Athletic Club, Seattle. The conference offered 


these men an excellent opportunity to personally di 


CLUB MANAGEMENT: MARCH, 1959 





their problems 
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Seminar Report 


The Backbone of Food Control 


By Professor J. William Connor 


Statler Inn 


Cornell University 


IVING your employes titles is im- 

portant to my way of thinking. 
At the Statler Club we give them a 
title, but they are actually working 
people. One man for instance, who is 
a morning cook, is also the morning 
supervisor. He has to do a certain 
amount of paper work. He was selected 
from the group of cooks there maybe 
as you would select a straw boss; there 
has to be somebody in charge. He has 
a Supervisor’s Manual. That manual 
is loose-leaf and it grows continuously. 

For instance, next week we may 
have a staff meeting for supervisors 
to discuss garnishing plates and that 
will be the only subject we'll talk 
about. We always have one subject 
at least per meeting or we don’t call a 
meeting. There'll be maybe 15 plates 
lined up on a table, each one will 
have a card on them, suggesting some 
entree, and we'll have a whole array 
of garnishes. He puts the right gar- 
nishes on each one of those plates and 
we mark him on that. 

Now if I train a man and he trains 
the man who follows him, and so forth 
and so on, very soon what I intended 
as my policy, is diluted, it’s changed, 
they’ve.figured out short cuts. So I 
have to put in black and white how 
I want to operate. That’s the Super- 
visor’s Manual. 

Then, I have no way of knowing 
if a man knows his job until he slips 
up—does something wrong—and then 
it’s too late because he’s made some- 
body unhappy. 

Another way of finding out whether 
a man has the correct knowledge his 
job encompasses is to quiz him on it. 
This might seem like a school or 
academic procedure, but what’s aca- 
demic about asking a man what kind 
of a rib we need? How long should it 
be in? What should it weigh? Because 
if he doesn’t know that, that’s im- 
portant. It’s a skill he needs to know 
to be able to cook, and he should be 
able to answer that question. So 
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there’s nothing academic about it at 
all. Knowledge is essential to the job. 

So we give him a quiz, week after 
week, and when he misses a question, 
the same questions go in next week, 
until he finally answers them. When 
he can answer those questions he 
knows his job. 

For instance, in your place you prob- 
ably haven’t had a meeting or discus- 
sion about coffee. But people do com- 
plain if coffee is weak or strong or bit- 
ter or something of that nature and 
you wonder how old it was. Well, in 
your place you have rules about 
coffee, how it should be made, how 
Icng it should stand, and whether it 
should be made before the water is 
boiling, that sort of thing. So we get 
excited about these things once in a 
while and when we had a discussion 
about coffee, it was amazing what peo- 
ple didn’t know. 

Take rib of beef specifications, for 
instance. There are a lot of reasons 
for making them, and why my speci- 
fications may not suit you. For in- 
stance, you may have a nine-inch plate 
but if you put a 35-pound rib slice on 
there it would look like the devil; 
you'd have to fold it over, and it 
wouldn’t look good. With a ten-inch 
plate as I have, I can use a 27 to 30 
pound rib slice. 

On a ten-inch plate if the rib weighs 
between 27 and 30 pounds I can give 
them an eight-ounce portion and get 
away with it, because the price is what 
they can pay. And that’s why I specify 
choice grade so many inches from the 
end of the rib, etc. Specifications are 
important. 

Several years ago, when everyone 
was raising their prices, I lowered my 
prices but I cut all our portions. My 
people couldn’t afford a hike in prices 
and I’ve got them used to smaller por- 
tions; but I had to face realities as to 
what they want and what they can 
pay for. 

Estimating: I’ve never seen a res- 
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taurant or a hotel that didn’t estimate. 
Everybody estimates. They couldn’: 
even serve meals if they didn’t esti 
mate. 

They had to make some sort of es. 
timation. What happens “is not buy 
ing enough.” 

I ask the chef in a club I am con.- 
sulting how many he plans for lunch 
He says, “Oh, about 175.” I say, “Nov 
how many orders of beef do you plan‘ 
“50 or so.” “And how many orders o 
pork chops?” He says, “I’ve got 45 o 
’em in the pan there.” And chicken‘ 
He’s got 35 of those. And so forth anc 
so on. Anyway, in adding it up I ge 
223, and put that down. Here’s a mar 
who is protecting himself. He doesn’: 
want to be embarrassed when you 
come in and say, “How come you rar 
out, didn’t you know?” This is a com. 
mon trait of help. Your dining room 
will have too many waiters out in the 
kitchen, you'll have too much food 
because they don’t want to take that 
guff from you of running out. If you 
get too much you'll have some left 
over. They know that you aren’t going 
to check every item every meal. 

Now, with the money involved, and 
the labor in all the food, who’s the 
actual person to submit this figure? 
Who’s getting paid to take this respon- 
sibility? The club manager. The man- 
ager should sit down once a week and 
estimate everything that he has in 
every meal. Make your decision and 
stick by it. Then you walk through 
the kitchen and they’re out of food, 
then it’s your fault. But they will 
sympathize with you, because they 
had to do that before. But it’s only 
right that you should do that, to make 
your estimates, for all these meals. 
Now they take that figure. Remember 
this, any map is better than no map 
at all. 

One thing we did a couple of years 
ago: for every item we had on the 
menu we decided first to knock off 
everything that we didn’t do well. We 
are not so foolish to think we can 
make spaghetti better than Joe’s or 
that we can make a lot of things bette: 
than other people. So these things we 
couldn’t make well, we knocked off 
Next thing: anything we didn’t sel! 
better than ten per cent of we 
knocked off. This reduced our items 
quite a bit. Thus, we could work with 
eight or ten recipes. But now I’m 
down to a few items that I call special- 
ties. I’m standardized on those. Our 
reputation rides on those; and from the 
purchase, what size we're going to 
buy, the grade and how it’s going to 
be prepared, the time, the tempera- 
ture, what plates will be served and 
how it’s going to be served, it’s all in 
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Wine Merchandising and Control 


HE sale of alcoholic beverages is a 

major factor in the operation of a 
successful club. I do not dare to tell 
you how to operate the beverage de- 
partment of your clubs, but perhaps 
I can suggest ways of bolstering your 
operation and income by furthering 
the sale of wine. 

What is wine? In all simplicity it is 
nothing more or less than the ferment- 
ed juice of grapes; however, this is 
like saying: What is a building?, and 
replying that it is a hollow structure 
made of metal, stone, glass and wood, 
using any one of, or all of the items 
just mentioned. This broad classifica- 
tion would cover a one room hut, the 
Taj Mahal in India and the Empire 
State Building. 

Ernest Hemingway wrote in Death 
in the Afternoon that “wine is one of 
the most civilized things in the world 
and one of the natural things in the 
world that has been brought to the 
greatest perfection, and it offers a 
greater range of enjoyment and ap- 
preciation than possibly any other 
purely sensory thing which may be 
purchased.” 

Wine is something to all people; it is 
a hateful thing to the prohibitionist, 
it is a food and part of the basic diet 
in France, Italy and many other coun- 
tries, and it is something that has been 
created by nature and perfected by 
man to make life more enjoyable and 
more endurable. 

Why is wine important? Although 
wine is not a basic food in this coun- 
try, there are compelling and interest- 
ing reasons for its sale. The reasons 
are fun, profits and prestige. People 
join clubs for many reasons—social, 
business, political—but primarily be- 
cause they want to belong to a group 
of people with whom they will enjoy 
themselves, in other words, with 
whom they will have fun. Drinking 
wine with meals is also having fun. 
Those who don’t do it are missing 
something. The use of wine with a 
meal brings forth good conversation 
and fellowship. The fact that diners 
use wine and enjoy their meals more 
so because of it, adds to the prestige 
of the club in which wine is served. 

In addition, the use of wine provides 
added profits to the club and to its 
employes. A bottle of wine added to 
a dinner check means larger tips to 
the service personnel, whether it be 
in cash or as a percentage of the 
check, depending on how the individ- 
ual club operates. 

The greatest untapped potential in 
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beverage sales is wine. Most impor- 
tant is the fact that the sale of a bottle 
of wine is always a plus sale. It takes 
nothing away from the before dinner 
cocktail or highball, nor does it inter- 
fere with the postprandial liqueur o~ 
brandy. Wine adds 25 per cent or 
more to the meal check, produces 104 
per cent or more profit without slow- 
ing service, a bottle of wine will pro- 
duce more net profit than an entire 
lunch or dinner and wine does no: 
compete with any item during a mee 
except water and occasionally beer 

One of the most important factor: 
in the sale of wine in clubs is the pric 
at which it is to be sold. People wh: 
are wine drinkers generally know th: 
approximate retail price of wine 
which they may order with thei: 
meals. Therefore, if the price on th: 
wine list is too high, they will refrai: 
from ordering. The clubs and restau 
rants which do the greatest win 
business almost universally do so or: 
a relatively low markup, sometime: 
as low as 75 per cent and rarely ex 
ceeding 100 per cent. Whereas a bar 
operation is entitled to and should 
make a 200 to 300 per cent markup, it 
is my firm belief that this is not so 
for wines. 

This is a point that is brought up 
from time to time because of stand- 
ards that have been set up for hotel 
and club accounting. However, the 
sale of wine is completely separate 
from the sale of spirituous liquors. 
When the before dinner drinks are 
finished and the club member is at his 
table ready to order a meal, he is 
usually through drinking spirits, at 
least until after the meal is over. 
Therefore, any wine that is sold to 
him during the meal represents an 
extra. sale to the club. Too high a 
markup will prevent this sale. 

The most useful tool for selling 
wines is the wine list. The wine list 
may be short, medium or long, de- 
pending on your storage capacity and 
the ambitions of your club, but in any 
event, it should be a balanced wine 
list. A good selection of five or ten 
wines is better than a poor selection 
of 50. 

The wine list should include half 
bottles, as well as bottles, since many 
individuals or parties of two woulc 
like to order wine, but will not orde: 
a full bottle. There are many types of 
lists which can be made up, the 
fanciest being the leather bound ones 
with removable pages. There are alsc 
shorter ones which are printed and 
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used as they are, or sometimes as an 
adjunct to the more complete listing 
in the leather covered list. In addition, 
notes on your menus concerning avail- 
able wines and suggestions are always 
useful. 

Wine lists, like menus, should al- 
ways be kept up to date. A menu on 
which items have been crossed out or 
changes have been made is not ac- 
ceptable, nor is a wine list in the same 
condition. The wine list should be as 
clear and clean and presentable as the 
menu from which the diner selects 
his food. 

Enough information should be given 
on the wine list so that the diner 
knows what he is ordering without 
having to ask questions, i.e., the type 
of wine, the size of the bottle, the 
name of the wine, its vintage (if there 
is any), and the name of the shipper 
are all important information. Identi- 
fying each wine by a bin number is 
also often helpful and eliminates em- 
barrassment in pronunciation by both 
the person ordering the wine and by 
the staff of the club. 

Very often the diner does not know 
what wine to order and will ask, or 
he may wish to discuss a selection 
which he has already made. In either 
case, let the customer lead, since a 
little conversation will almost always 
indicate what his preference will be. 
There is no rule in the world that says 
he shouldn’t have a white wine with 
meat or a red wine with fish, if he so 
desires. 

Too often wine is not consumed be- 
cause people are afraid of making a 
mistake. Certainly, if two people are 
dining together, one having meat and 
the other ordering fish, they can both 
enjoy wine with their meal, whether 
it be white, red or vin rose. In the 
heat of the summer people generally 
prefer the white wines or vin roses 
which are chilled, and quite a bit of 
wine can be sold as a spritzer (wine 
with club soda) throughout the meal. 
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Table tents and menu tip-ons are 
often very helpful sales aids but must 
be carefully used in accordance with 
the tenor and standards of the in- 
dividual club. The greatest, and al- 
ways acceptable sales aid, is a fine 
display of wines at the entrance to 
the dining room where all entering 
must pass by and see it. Appetites 
for wine are whetted by seeing the 
bottles tastefully arranged alone, with 
artificial grapes or fresh fruits or 
choice fancy foods. 

Another display idea is to leave 
handsome empty bottles in various, 
not too conspicuous, places such as on 
the back of settees against the wall 
or in aleoves—especially those bottles 
which may have been consumed on 
some gay or important occasion and 
on which the labels have been auto- 
graphed by the diners. 

Good wine storage requires a place 
free from vibration and sunlight, rel- 
atively cool, but more important, the 
temperature must not be subject to 
wide variation such as day and night 
temperatures. 

The sparkling and table wines 
should be stored lying down to keep 
the corks moist and preserve the 
wines. Bins should be numbered with 
the same numbers used on the wine 
lists, and stock cards carefully kept. 

In addition to the wine room which 
might be in a remote part of the 
premises, wine should be readily avail- 
able to your service personnel so that 
there will be no great delay in bring- 
ing it to the table once it is ordered. 
A selection of white wines, vin rose 
and sparkling wines can be kept in 
the refrigerator so that there will be 
no time lost in serving chilled wine 
when it is wanted. The wines will 
not be hurt by keeping them under 
refrigeration. What would be poor 
practice would be to remove them 
from refrigeration, let them warm up, 
and then chill them again. 

Wines can be actively sold by use of 
the wine lists, tactful suggestions by 
the maitre d’hotel, the waiter or wait- 
ress, and often by using a specially 
trained person as a wine waiter or 
sommelier. In a private club the 
amount of actual selling permitted or 
encouraged is determined by the 
membership as expressed by the club 
directors through the house commit- 
tee and the manager. Within these 
prescribed limits it is of prime im- 
portance to interest your staff in sell- 
ing wine by showing them the extra 
profits they as individuals will make. 

Where tipping is permitted it is 
obvious that the sale of wine will, at 
no great effort in time or labor, in- 
crease the size of the check and re- 
sult in a larger tip. Where tipping is 
not permitted there is usually a per- 
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centage added to the bill which would 
also increase by virtue of a wine sale, 

In addition it can often be arranged 
to pay a bonus to the waiter, the 
sommelier or the maitre d’hotel ‘or 
the sale of wine. 

When the maitre d’hotel or the 
manager is consulted concerning pvi- 
vate parties or dinners that are to e 
ordered in advance, he should inve»i- 
ably suggest the use of wine which 
should be planned along with ‘1e 
menu. 

Once an order for wine is taken it 
should be brought to the table aid 
served promptly. This will please t1e 
diner instead of the usual annoyar ce 
at receiving the wine when the meal 
is half finished. It may also result in 
the sale of an extra bottle of wi.e 
if the diners start drinking it with tie 
first course. 

Glasses should be of generous size 
(6-8 ounces) so that they can be filled 
only halfway or a little more. This en- 
ables the wine to be swirled in the 
glass, enhancing the enjoyment of it 
by bringing out its bouquet. 

Wine service baskets are a nuisance 
and should not be used except for 
displays. They were originally in- 
vented to carry old wines containing 
sediment up from the cellar prior to 
decanting. Since table wines improve 
in the bottle sediment is a natural oc- 
currence, especially in the red wines. 
Usually there is little if any sediment, 
and in this country where wines are 
generally not kept for many years, 
there is not enough to necessitate de- 
canting. The wine basket not only 
takes up a lot of room on the table, 
but if there is any sediment at all the 
use of the basket in pouring will cer- 
tainly stir it up. 

Nor should napkins be wrapped 
around bottles, except for holding a 
bottle of champagne or sparkling wine 
while it is being opened. People are 
interested in what they are drinking 
and they should be given every op- 
portunity to see the proud labels on 
the bottles that you serve. A slight 
twist of the wrist when lifting the 
bottle after pouring each glass will 
prevent a drip on the table cloth, or 
a napkin held in the left hand whi' 
pouring with the right can be us 
for catching drops. 

In order to sell wines in a club it is 
necessary for the proper instructio 1s 
to be issued by the club manag‘ r. 
These instructions should go to te 
maitre d’hotel or sommelier who w Il 
be in charge of the wine sales, as w | 

e 
s 
d 


a. oO 


as to your waiters and waitresses. T 
best way of issuing these instructio 
is by means of demonstrations 2: 
tastings. These do not have to be ela > 
orate, but your personnel should 'e 
acquainted with the wines that are ca 
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Menus of Samos Coast | 


NUMBER FOUR OF 4 SERIES 


Clams Bourguignonne Quiche Lorraine au Saumon Farci 
Barquettes de Crabe, Poulette 


Canapes Assortis Beefsteak a Ja Tartare 
* 
Le Jambon de Virginie avec Asperges Blanches 
* 
Le Bortsch Polonaise 
Piroguis Créme Aigre 
* 
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Paupiette de Filet de Sole Moderne sous Cléche 


+ 
Le Coq au Vin avec Gnocchi Genois 
* 
~! La Salade d’Escarole et d’Endive 
Pi Les Vins , a Les Assortiments de Fromage 
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the list, certainly those wines which 
move in the largest quantities. They 
should be instructed on how to take 
orders for the wines, and complete 
instructions and demonstrations 
should be given on how the wines 
should be handled, how the bottles 
should be opened, presented to the 
diners, what glasses to be used, and 
how the wines should be poured. It is 
important, either for the wine bottles 
to be left within reach of the diner, or 
for attention to be paid to the diners 
so that their glasses are always filled. 

In many clubs much interest can be 
aroused in wine by having tastings 
for the members of the club. These 
tastings can be simple or elaborate 
depending on the interest of your 
membership. The main thing to re- 
member is that there should be an ad- 
equate supply of wines at the tasting, 




















Perfect Tasting 


rinks 











at separate tables with enough glass- 
ware of the proper size. 

And now a word as to vintages and 
vintage charts. Insofar as American 
wines are concerned, the vintage 
means nothing other than an indica- 
tion of the age of the wine. This is 
because our climatic conditions are 
stable year in and year out. In Europe, 
vintages mean much more since some 
years produce great wines, others 
mediocre wines and others poor wines. 
However, it is always true that some 
poor wines are made in good years 
and some good wines are made in rel- 
atively poor years. 

As far as the price of wine is con- 
cerned, this often has to do with the 
size of the vintage. For example—an 
exceptional wine produced during an 
abundant vintage would result in a 
moderate price for the wine, whereas 
the same quality wine produced in a 
lean year would command a very high 
price. Vintage charts are put out by 
the dozen and you will find no two of 
them alike. 


Wine Selection 


Your best guide to the selection of 
wines for your club is (1) Your own 
experience which should be contin- 
ually augmented by tasting what you 


buy and have in stock; (2) The 
recommendations of your local dis 
tributor who has an interest in wine: 
(3) If it is imported, the name of 
the importer of the wine. This is the 
man who picks the wine for sale ir; 
the United States, according to hi: 
years of experience, and is responsib] 
for the condition of the wine as it i 
imported and sent out to the trade. 
(4) The name of the shipper or make» 
of the wine. 

You will find many able importer: 
and distributors’ representatives wh. 
call on you. These men have a basic, 
sound knowledge of what they ar 
selling and can be of great assistanc: 
to you in setting up your wine list: 
and helping you educate your staffs 

Right now in the United State: 
there are, each year: 

174 = million birthdays 

37% million anniversaries 
1% million weddings 
or 213 million festive occasions when 
wine is appropriate. 

The clubs will have their full share 
of this business PLUS the extra sales 
made to your members and guests 
who strive for the better things in 
life, and who will order wine for fun, 
and not for any special other reason. 





Dean Meek Sees Exciting Future 


ln an enlightening luncheon talk on 
Friday of the Conference, Dean H. B. 
Meek of the school of hotel adminis- 
tration, Cornell University, reminisced 
on the past, and pointed out the in- 
teresting things to look for in the 
future. 

Dean Meek remarked that he could 
remember the first electric light, when 
the automobile became popular and 
recalled that in the 20s no one 
dreamed of what we would have to- 
day. 

He said he felt that the future holds 
much in store, especially in the field 
of electronics and mechanization and 
that the progressive club manager 
should constantly be checking sources 
for new ideas. 

Conferences, trade magazines, ex- 
hibits, etc., are the ways of accom- 
plishing this, the dean pointed out. He 
mentioned the fact that one invention 
begats many as in the case of the auto- 
mobile, which changed our way of 
life and ushered in the shopping cen- 
ter, the motel and suburbia. 

He pointed out that things are con- 


stantly changing and that the rate of 
change is increasing, too. Thus, said 
Dean Meek, we can look for phenom- 
enal advances in the next ten years. 

He congratulated the CMAA on its 
conference program and urged all to 
continue to increase their knowledge 
in a changing world. 


CM Selected 


Crus MANAGEMENT has been named 
to a “highly selective” list of trade 
journals for a new schedule of ad- 
vertising which will make H. J. Heinz 
Co. the nation’s biggest color adver- 
tiser in food service industry publi- 
cations. 

The announcement came _ from 
Heinz Advertising Manager William 
H. Parshall, who said that more 
than nine million four-color pages 
have been scheduled in the trade 
publications. 

The program, which includes 14 
other publications besides CLus Man- 
AGEMENT, will be launched in May 
and will run through April, 1960. 
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TRUE QUALITY COUNTS! 


e Stevens Simtex tablecloths are better looking, longer wearing, non-linting. 


e Simtex is uniformly woven, using fine-combed, long-staple cotton. All cot- 
ton is carded, only the best is combed. 


e Simtex retains its fine crisp hand, fresh gleaming surface, even after count- 
less launderings because only Simtex uses the Basco® protective process. 


e Basco Permanent Finish is applied to the fiber itself . . . it stays for the life 
of the cloth. Basco assures you of unsurpassed durability and long range 
economy. 


e Available in white and popular colors, all standard widths from 36" to 90". 
Special dye lots upon request. 


BASCO®, THE ONLY TRULY PERMANENT FINISH, EXCLUSIVE WITH STEVENS 








J. P. STEVENS & CO., INC., STEVENS BUILDING, BROADWAY AT 41st ST., NEW YORK 36, N. Y. 
ATLANTA + BOSTON + CHARLOTJE * CHICAGO + CINCINNATI * DALLAS + DETROIT * LOS ANGELES * PHILADELPHIA * SAN FRANCISCO * ST. LOUIS * SEATTLE > MONTREAL 
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Seminar Report 


How to Purchase Food 


Y father once told me, “To learn 

the food business you’ve got to 
go into the storeroom and learn that 
department first. You'll have a lot of 
temptation to act like a big shot be- 
cause the hardest thing to do is order 
six needed cans of food, instead of a 
case—or five cases.” He was right, and 
the first few months I was buying, I 
fought that tendency by remembering 
his slogan: “Money in the bank is 
worth more than canned goods on the 
shelf.” 

If I had one bit of advice to give a 
son of mine going into this business, 
that would be it. We try to hold our 
close-of-month inventory to from eight 
to ten per cent of gross sales. That 
may be a hotel figure that does not 
prevail in clubs, but that is our goal. 

There are a thousand different fac- 
ets in purchasing and many are so 
simple it seems like almost an insult 
to a person’s intelligence to get up 
here and tell them to you. But, if you 
get just one or two ideas that you can 
take home with you, I'll feel I’ve ac- 
complished something. 

One point in purchasing I want to 
emphasize is competitive bidding on 
perishables. We use a purchase list on 
which we itemize our wants on one 
side of the page and the names of at 
least two purveyors on the other. 
Each day our steward must call these 
purveyors for prices and then check 
the lowest one. One copy of this list 
goes to me, one to my food controller, 
and one to the auditor. This system 
will save you thousands of dollars a 
year. If you don’t use purchase orders, 
use a purchase book or something so 
you have a specific written record. 

In making can tests we have several 
firms send No. 10 cans and cut them. 
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By F. Harold Van Orman, Jr. 


Van Orman Hotel 
Fort Wayne, Indiana 


You'll find that you may pay a little 
more for a certain brand, but you'll 
get more peach halves, for example, 
than juice. And check contents from 
different packs. You may find that 
one firm may have the best tomatoes 
one year, but not the next. Remem- 
ber, seasons change, so keep constant- 
ly changing your specifications be- 
cause packs are different, too. 

Generally I believe pre-cut meats 
are good. Today you have to consider 
“Prepared Food Costs” which, means 
food cost on the table, labor and cost 
combined. Statistics show that to cut 
your own meat it takes an average 
rate of $2.25 an hour or about eight 
and a half cents per pound. Some 
things run as high as 14 cents. But, 
weigh the advantages and disadvan- 
tages. We find that in buying strips 
we have to pay an extra 20 cents a 
pound with the bone out. So, we buy 
it with the bone in and have our chef 
cut our sirloins. Be extra careful on 
breaded items. Up to 73 per cent on 
some items is nothing but breading. 

Another important thing in buying 
is to take your credits. If a purveyor 
is a pound and a half short on a beef 
rib, we take a credit. If oranges are 
spoiled, we send them back for credit. 
If lettuce is bad we send it back. We 
deduct for the ice in which fish is 
packed. If you become known as a 
tough buyer and a tough receiver, not 
only will you save yourself money, 
but you'll get the best merchandise. 

The greatest thing a food operation 
can have is a good scale. Be sure to 
have them in the kitchen, too, for 
portions. The kind of a bartender you 
want is one who uses a measure. 
That’s the kind of a chef you want, 
too. 
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Meat is the most important part of 
any food purchase so you must give 
it special attention. This is how your 
food dollar is spent: Meat, 31.71 per 
cent; poultry, 9.2; seafoods, 10.5; milk, 
3.64; cream, 3.65; cheese, .96; butter, 
3.51; eggs, 4.02; fresh fruits and vege- 
tables, 12.88; salads, 3.97; bread and 
pastry, 5.35; ice cream, 2.79; coffee, 
2.86; tea and cocoa, .19; and groceries, 
5.18. You can see how important an 
item meat is. 

We’re forgetting the little things 
that spell the difference between 
profit and loss. I used to buy brown 
eggs for the bake shop because they 
were three cents a dozen cheaper 
than white eggs. How many food op- 
erations have two different sizes of 
canned peaches? What’s wrong with 
using a large peach for regular din- 
ners, and the smaller ones for parties 
and luncheons. There’s three-fourths 
of a cent difference in the price or a 
saving of $7.50 in feeding 1000 peop'e. 

In talking about specifications I 
don’t think I can tell you what they 
should be. Adopt certain standards 
and live up to them. Although th 
government won’t write specificatio 
on an individual basis, the Depa: 
ment of Agriculture will write ve 
detailed specifications for a certa 
size club. These specifications c 
then be filed with your purveyc 
where a government man, similar 
the one who grades meat, will see tl 
your specifications are met and 
designate by an acceptance stan 
The cost to you averages about 
fourth of a cent a pound. 

Another good idea is an exchan 
of comparative price lists. It wou 
probably be very helpful for clubs 
different cities in an area to exchan: 
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FROM ALL OVER THE WORLD, RENFIELD BRINGS YOU THE FINEST 


Bw orepeat sales are 
== the best sales 


The heart of your business is your steady customer and 

= the influence he has on his friends. That kind of customer 
Marking?” P - , ss : 

OMAc is worth cultivating ...and here is the line you need for 

the job. Whenever you're called upon to recommend a 

brand, remember this—from all over the world, Renfield 


brings you the finest. ORENFIELD IMPORTERS, LTD., N. Y. 
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Vaig & Haig, Blended Scots Whisky, 86.8 Proof; King William IV, Blended Scotch Whisky, 86.8 Proof; Remy Martin Cognac Brandy, 80 Proof; St. Remy 
Brandy, 80 Proof; Cointreau Liqueur, 80 Proof, Produced and Bottled by Cointreau Ltd., Pennington, N. J.; Gordon’s Distilled London Dry Gin, 90 
F:oof & Gordon’s Vodka, 80 &100 Proof, 100% Neutral Spirits Distilled from Grain, Gordon’s Dry Gin Co., Ltd., Linden, N. J.; Flora delle Alpi, 92 Proof 
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lists. It is amazing to think that in 
some cases prices may vary as much 
as 32 cents a pound for meat in dif- 
ferent cities. 

Just as important as your buying 
specifications are your specifications 
from one department to another. Your 
function sheet must be detailed and 
show the size portion you plan to 
serve. If you buy duck you’ve got to 
know whether it will be a quarter 
duck on a banquet menu or a half 
duck on a meal. The best results on 
portion size were obtained by us 
when our chef used to set up a mock 
item and show what he wanted, but 
we can’t get chefs to do that now. 


Percentage Costs 


Let me interject some percentages 
here that I was asked to include in 
my talk—these are percentages of the 
cost of the item based to sales on 
a 40 per cent food cost. Personally I 
can’t make a 40 per cent gross food 
cost. I rejoice in a gross of 45, settle 
for 47 and sometimes get 49. If you 
have a 60, however, you should add 
half to this. In the average 40 per cent 
gross, your coffee, tea and cocoa, for 
example, should not be over 1.49 per 
cent of your gross. That’s what the 
following percentages mean: Meat, 
11.61; poultry, 4.31; seafood, 4.14; 
vegetables, 1.75; salads and relishes, 
1.28; fruits, 2.70; milk and cream, 
2.83; eggs, 1.45; cheese, .52; butter, 
.72; shortening and oil, .63; coffee, 
tea and cocoa, 1.49; staples, .45; cook- 
ing wines, .11; bake shop, 1.83; pastry 
shop, 2.14; ice cream, .77; dining room 
butter, .81; dining room groceries, .46. 

A friend of mine who is an out- 
standing food man claims you can 
check your food costs pretty closely 
by this system. For example, by 
taking your percentage of what you’re 
spending for eggs against your total 
sales you exercise a food control that 
I think is very good. Or any of the 
other above percentages can be used. 

Receiving and spoilage is vital in 
a food operation. Years ago when I 
was in the storeroom one of the soft 
drink driver-salesmen while walk- 
ing past my door called out, “Ten in, 
ten out.” “Ten what?” I asked. “Emp- 
ties and full cases,” he replied. When 
I checked them there were 14 emp- 
ties, so the driver changed the ticket 
giving me my $2 credit. Later, when 
I got to know him in a bowling league, 
he confided in me that he was 
ashamed to admit that until the day 
I checked him he had been making 
up to $10 a day knocking down on 
places that did not count their emp- 
ties. Just yesterday a meat purveyor 
told me there are many places that 
do not weigh their meats when they 
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come in. I cite these cases because 
it points out how costly carelessness 
can be, and losses are what you'll get 
if you don’t have a good receiving 
system. 

Years ago my father said the only 
thing that kept his chain and the 
Statler chain in business during the 
depression was the blind tally system. 
This system is just what the name 
implies, and it’s tough to install be- 
cause you won’t get cooperation. The 
blind tally system simply means you 
take all the invoices away from the 
receiving clerk so when the merchan- 
dise is brought to the storeroom the 
receiving clerk counts and marks 
down what he actually sees. Then 
in the afternoon the auditing depart- 
ment checks the invoices against the 
receiving clerk’s book, notes any 
shortages, and we take credit for 
shortages. 

It’s important that items are weighed, 
not only meat, but other items. I 
remember when times were tough 
we weighed ice cream because it 
meant if we got vanilla ice cream that 
weighed less than four and a half 
pounds to the gallon we were getting 
lousy ice cream. We weighed oranges 
because when you’re buying oranges 
you're buying juice, and it makes 
sense to make certain you're getting 
what you’re paying for—from 80 to 
85 pounds of oranges per crate. 

Storing is another important facet 
of food control. I thought I knew at 
least a little something about the food 
business, but I found I knew little 
about vegetable storing when I at- 
tended a seminar in Bloomington, 
Indiana. Vegetables are 70 to 90 per 
cent water. When they come to you 
they’re alive, and they will stay alive 
as long as you keep them cool and 
moist, and moisture is the most im- 
portant thing, as was pointed out by 
a demonstration. 


Moisture Important 


The first day of our meeting our 
instructor placed a head of lettuce 
and other vegetables wrapped in a 
cloth in a large can. Over the vege- 
tables he placed a cloth on which 
he placed ice, and then covered the 
can with a lid. For three days he kept 
adding ice when needed and at the 
end of our seminar the vegetables 
were just as fresh as the day they 
were placed in the can. Cabbage 
needs moisture probably more than 
any other vegetable because it is 90 
per cent water. When buying lettuce 
buy the dry vacuum packed type 
head because ice sets up a chemical 
reaction that causes lettuce to rust. 

While speaking about vegetables, 
how many times have you walked 
into a coffee shop and found that 
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during the season when tomatoes are 
the most expensive they are still usirg 
them for garnish. Why not use cav- 
rot curls or some other clever litte 
garnish that is less expensive. It will 
save money. 


Modern Equipment 


There are many labor saving de- 
vices you can install. Unfortunately 
I feel that those of us in the food in- 
dustry have probably made less ad- 
vance than any other industry. For 
example, most of us are still washing 
dishes the same way we did 25 years 
ago. A lot of the fault lies with us 
because we don’t take to the newest 
ideas. For example, we install a salad 
maker and two years later it hasn’t 
been used because you can’t get any- 
one to turn it on. Your kitchen staff 
says they can make salads with a 
knife. It’s our fault when we don’t 
get our employes to adopt new ideas 
and methods. We need to be prodded; 
we need someone to make us do 
things. 

When you buy new equipment buy 
smart. Recently I was on an economy 
jag and told my buyer not to purchase 
anything we didn’t absolutely need. 
The next day an invoice came through 
for a $225 electric bread dispenser 
and I hit the ceiling. We had a 
spring loaded type I thought was gocd 
enough. My buyer told me this pu- 
chase was smart, however, and asked 
me to go to the kitchen and check it. 
I found that the installation of ths 
new piece of equipment had solved 
a bad traffic problem and in additica 
is saving me more than a loaf aril 
a half a day of dropped bread. Th: t 
was smart buying. 

In closing let me remind you ‘9 
keep an orderly storeroom. It is in- 
portant to know where things ar:. 
Also, let me leave with you this one 
bit of advice—keep your inventory 
down. 








Vv. THOMAS, owner of the 
Bellemonte Motor Hotel. 


THIS NATIONAL CASH REGISTER provides com- 
plete control over food and beverage sales. 


NATIONALS speed service to guests 
of the Bellemonte Motor Hotel. 


“Our Salional System 
saves us 9,600 a year... 


pays for itself every 12 *nonths!” _Bellemonte Motor Hotel. 


Baton Rouge, La. 


“Until we installed our National Sys- 
tem, cash and inventory losses were 
absorbing a large percentage of our net 
profit,” writes V. Thomas, owner of the 
Bellemonte Motor Hotel. “Our Nation- 
als provide us with complete food, liq- 
uor and cash control, thereby making 
great savings for us. 

“Our Nationals print each transac- 
tion on the locked-in audit tape and 
also classify sales into departmental 
totals. The information thus supplied 
to us is immediately available at all 
imes. This information enables us to 


make important business decisions 
without delay. 

“Through increased record-keeping 
efficiency and reduced operating costs, 
our National System saves us at least 
$9,600 a year, pays for itself every 12 


Mau few 


months! 
owner of the 


Bellemonte Motor Hotel 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


039 OFFICES IN 121 COUNTRIES * 75 YEARS OF HELPING BUSINESS SAVE MONEY 
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THE POOL of the modern Bellemonte 
Motor Hotel in Baton Rouge, La. 


Your motel or hotel, too, can benefit 
from the time- and money-saving fea- 
tures of a National System. Nationals 
pay for themselves quickly through 
savings, then continue to return a reg- 
ular yearly profit. National’s world- 
wide service organization will protect 
this profit. Ask us about the National 
Maintenance Plan. (See the 

pages of your phone 





How to Train 


By Dean James C. Taylor 


Downtown School, University of Houston 


e training and teaching one of the 

most important factors is the ability 
to get along with people, especially 
people who are under you. Use care- 
ful and considered judgment when 
dealing with your employes. 

A story about four old crows illus- 
trates this point. The crows had come 
upon a barrel of prunes so the four of 
them began eating. They ate and ate 
and ate, gorging themselves so they 
could hardly get off the ground. Final- 
ly they fluttered up to a pump and all 
sat on the handle trying their best to 
get up enough energy to fly. 

Finally one crow said, “Boys, I’m 
leaving,” and with that took off on a 
very erratic flight to the North. He 
hadn’t flown more than 50 feet when 
he dropped dead. The next crow 
thought to himself, since my buddy 
flew North and died, I'll fly East, so 
he took off. He, too, flew about 50 
feet and dropped dead. 

The third crow, bound and deter- 
mined that he was going to get home 
safely, decided he’d fly West so he 
pushed himself into the air and flut- 
tered about 75 feet when he, too, fell 
dead. The fourth crow thought and 
thought and said to himself, “My first 
friend flew North and died. My second 
friend flew East and died. Now my 
third friend flew West and died. I’m 
smart, I'll fly South.” So, he took off 
and after about 100 yards he, too, fell 
dead. 

The moral to this story is: Don’t 
fly off the handle when you're full of 
prunes. 

When you're dealing with your em- 
ployes be sure you know what you’re 
talking about. Be prepared. Have 
your ideas organized. Have a plan that 
you can follow when training them, a 
plan that you can follow when dealing 
with them. It’s only a minute’s work 
to organize your plans. 

Much has been done in the study 
of why people work, one such study 
being the Hawthorne Study of Why 
Men Work. One of the controls of 
why people work is attitude. You can 
tell what an employer is like by the 
attitude of his employes. Walk into a 
place and notice the attitude of peo- 
ple. If they are happy chances are the 
employer is a happy person. If they 
are edgy and insolent you'll probably 
find the boss is also edgy and insolent. 

To train people properly approach 
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their training as though you have 
something for them. Emphasize the 
importance of their particular job to 
the over-all operation. Make them 
feel the importance of their work, of 
their particular jobs. 

There are four basic fundamentals 
in training: preparation, presentation, 
tryout or application, and checking. 

In order to properly train an em- 
ploye you must prepare him, get him 
ready to learn. You must prepare him 
mentally so he will accept what you 
want to teach him. You must prepare 
him physically so he can do the work 
you have for him. You must prepare 
him emotionally so he will accept the 
things you are going to tell him and 
show him. 

In presenting the material to your 
trainee, don’t give him too much so 
that he will become confused and 
miss what you are trying to get across 
to him. Go slowly and cover your 
points one by one making sure that 
he understands completely everything 
you are telling him, and showing him 
and demonstrating to him, before pro- 
ceeding to the next point. Give only 
as much as that employe can learn. 
If he reaches a point where he is not 
grasping your ideas stop right there. 


Tell your trainee, show him and dem- 
onstrate. 

Try out your trainee under super-. 
vision. See if he can do the job as fa 
as your have shown him. See if he 
understands it. Make sure he under 
stands each step completely befor: 
proceeding to the next step. Each cor 
rection you have to make later o1 
jeopardizes employer-employe rela 
tionship. So, make sure at the time o° 
his training that your employe com 
pletely understands his job so late 
you don’t have to go back and mak 
corrections on part of his job he pos 
sibly never did understand. 

Always check back on people yoi 
have trained. Ask intelligent ques 
tions and not generalities. Don’t sim 
ply ask if he likes his job, if he under 
stands what he’s doing. Ask specifi 
questions that apply to the job itself 

One word about discipline: employ 
es need discipline but it must be don« 
right. Don’t discipline right after < 
mistake has been made. Possibly th« 
real reason for the mistake is that you 
have failed to train properly. Don’t 
discipline in front of others, but do it 
in the privacy of your office, in the 
proper place. 

Before training you must be pre- 
pared and must have a plan for train- 
ing. Set up a time schedule. Work out 
a training outline based on the logical 
learning process step by step. Have 
your outline show how to go about 
training. Above all—get ready to 
train. Prepare yourself. Know what 
you are going to do and how you're 
going to do it. 


“No Free Lunch’ 


Bryan BLALOCK, The Borden Co., 
Marshall, Texas, gave an inspirational 
and entertaining talk the opening day 
of the 32nd Annual Conference of the 
CMAA. Those who were in attendance 
probably remember some of his better 
stories. Interwoven into his speech 
was a message that contained some 
good points. 

Mr. Blalock pointed out that people 
all over the country are the same. We 
like the same things, enjoy doing the 
same things, and think pretty much 
alike. However, the same words have 
different meanings in different parts 
of the country. 

He emphasized the fact that the 
ability to laugh is the biggest contri- 
bution to making the United States 
the greatest nation on earth. It’s won- 
derful to be able to laugh, he said. 

“There’s no such thing as a free 
lunch,” Mr. Blalock pointed out, some- 
one has to pay for it. Whatever you 
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get you have to earn, and the harde 
you work the more you're going t 
get. “So,” he concluded, “The sky i 
the limit, if we don’t go soft.” 








ABOUT THE SHORTAGE 
OF JACK DANIELS... 
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Why we were caught short 
by the jump in demand 


We’ve always made our sippin’ 
whiskey by the same old Ten- 
nessee process that Jack Daniel 
employed here in the Hollow in 
1866. It’s a patient, leisurely 
process now known as Charcoal 
Mellowing. And because it de- 
mands_so much of our personal 
attention, we’ve never let the dis- 
tillery grow too much bigger than 
in Jack Daniel’s day. 


As a result, we just weren’t pre- 
pared for what began to happen 
in 1955. That year the demand 
for Jack Daniel’s jumped almost 
100%. We’ve never heard of any- 
thing like that happening to a 
premium-priced whiskey before. 
And so we simply didn’t have 
enough Jack Daniel’s Tennessee 
Whiskey ready and waiting in the 
aging barrels. 
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What we have done to 


increase future supplies 


We have built a modest addition 
to our small distillery. Today 
more Jack Daniel’s Whiskey is in 
the aging barrels than ever before. 
As a result, we hope you will 
note an easing of the shortage 
next year. 


Though we’ve added somewhat to 
our distillery’s capacity, we have 
not changed our old Tennessee 
whiskey-making process by one 
brick or board. We still patiently 
trickle our product through 10 
feet of tightly packed hard maple 
charcoal. We still wait 8 to 12 
days for each drop to make its 
flavor-smoothing trip through the 
charcoal before we put it in the 
aging barrels. And we continue to 
make our whiskey this old-time 
way though nobody else now 
takes the trouble. We always will. 


What we're doing today 
to protect your profits 


We are allocating our short sup- 
plies as fairly as we know how. 
Allocations are based on the sales 
of 1955—just before the shortage 
started. So if your establishment 
is an old customer of Jack Daniel’s 
Tennessee Whiskey, rest assured 
that we are remembering our old 
and loyal friends first. 


We’re also keeping up a steady 
advertising campaign in TIME, 
NEWSWEEK, HOLIDAY, and 
TRUE. We show that it’s not 
your fault if you run out of Jack 
Daniel’s Whiskey. Our ads show 
that the shortage is simply a 
result of the time-consuming way 
we smooth out our product-— 
Charcoal Mellowing it the old 
Tennessee way—just as Jack 
Daniel used to do it a near- 
century ago. 


No other whiskey is Charcoal Mellowed the old Tennessee way, drop by drop | 


TENNESSEE WHISKEY . . . 90 PROOF BY, CHOICE © DISTILLED AND BOTTLED BY JACK DANIEL DISTILLERY, LYNCHBURG (POP. 402), TENNESSEE » © 1958, JACK DANIEL DISTILLERY, LEM MOTLOW, PROP., \NC. 
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Wise club manager relies on gas 


Fast, clean, silent gas is the choice of Manager Edward E. 
Renegar for the Detroit Yacht Club’s kitchen needs. Iso- 
lated on beautiful, scenic Belle Isle in the Detroit River, 
the D.Y.C. is beyond the reach of natural gas service. But 
even with LP gas, Mr. Renegar gains some of the economy 
and convenience of natural gas. And, of course, he gains all 
the same speed and flexibility realized by clubs within the 
Michigan Consolidated Gas Company distribution area. In 
the D.Y.C.’s luxurious dining rooms, Detroit’s social and 
sporting set enjoys these benefits of gas. P.S. So do the 
memberships of 95% of America’s clubs. 


MICHIGAN CONSOLIDATED GAS COMPANY 


90 much more for so much less—GAS naturally — 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1959 





THE ROSTER OF THE CMAA 


A. C—Athletic Club 
Cc. C—Country Club 
G. C.—Golf Club 


(A.) —Associate 


U. C.—University Club 
Y. C—yYacht Club 
O. C.—Officers Club 


(H.)—Honorary (R.)—Retired 


A 


Abarr, Jr., Earl L., Fort Dodge C. C., P. O. Box 221, Fort 
Dodge, Iowa. 

Abbott, Hildegarde, Womans Club, 813 E. Kilbourn, Mil- 
waukee 2. 

Ackerman, Alfred A., Glen View Club, Golf, Il. 

Adams, Raymond M., Princeton Club, Park Ave. & 39th St., 
New York 16. 

Adams, Silas E., Oak Cliff C. C., P. O. Box 13627, Dallas. 

Adkins, W. J., Isle Dauphine Club, Dauphin Island, Ala. 

Adler, Morris, Warrington G. & C. C., Warrington, Pa. 

Aken, Lester C., Petroleum Club, 319 N. Big Springs St., 
Midland, Tex. 

Ami, Jacques, Woodmont C. C., Rockville, Md. 

A uppa, Joseph P., Woodmont C. C., Woodmont Blvd., Nash- 
ville 12. 

A bert, Alfred R., The Oakwood Club, 1516 Warrensville 
Senter Rd., Cleveland 21. 

A.brecht, Matt J., Chicago Y. C., Foot of Monroe & Lake 
Front, Chicago. 

A‘exander, Alfred H., American Turners, 8731 E. Jefferson 
Ave., Detroit 14. 

A‘ley, W. Bradley, Dallas A. C., Dallas 10. 

Ailgaier, Jr.. Jack G., Omaha A. C., 1714 Douglas St., Omaha. 

Aioi, Sam, Akron City Club, Ohio Bldg., Akron 8. 

Aman, Steven J., Bel-Air C. C., 10768 Bellagio Rd., Los 
Angeles 24. 

Ambrose, Jr., Warren D., Eagles Club, Rt. 9, Eagle Mtn. Lake, 
Fort Worth. 


Andersen, Claus (A.), 2211 West Texas, Midland, Tex. 

Andersen, Jorgen, Pioneer Club, 10th Floor Pioneer Bldg., 
Lake Charles, La. 

Anderson, Mrs. Alma D., U. C., 801 N. Charles St., Baltimore 1. 

Anderson, Elizabeth, Northview C. C., 232 W. Hollywood, San 
Antonio. 

Anderson, J. Dave, Pensacola C. C., Box 1444, Pensacola, Fla. 

Andresen, Herbert F., Westmoreland C. C., Wilmette, Ill. 

Andrews, F. C., Minneapolis A. C., Minneapolis. 

Andrews, Frank, Commissioned Officers Mess, Cecil Field, 
Jacksonville, Fla. 

Andrews, Harry C. (R.), 35 Vincent Ave., Belmont 78, Mass. 

Andrew, Robert H., Lakewood Y. C., Seabrook, Tex. ~ 

Andrieux, Raymond (River Club), Quality Tower, 817 Jeffer- 
son St., Kansas City, Mo. 

Andro, George O., Waukegan Elks, 226 N. Sheridan Rad., 
Waukegan, II. 

Andro, Harry, B. P. O. Elks 737, 18 Villa Ct., Elgin, Ill. 

Antic, Barney S., Santa Cruz Elks Club, 1214% Pacific Ave., 
Santa Cruz, Calif. 

Antonisse, H. J., Businessmen’s Club, Prudential Bldg., Jack- 
sonville 7, Fla. 

Archibald, Frank V., 102 Seventh St. N., Fargo, N. D. 

Arena, Thomas G., Belmont C. C., 181 Winter St., Belmont, 
Mass. 

Arens, Frank G. (A.), Naval Avionics Facility Cafeteria, 
Indianapolis. 

Aris, Byron, Lakewood C. C., West 10th Ave. & Pierce, Lake- 
wood, Colo. 

Arnold, Duane C., Berry Hills C. C., P. O. Box 859, Charleston, 
W. V: 


~ Va 

Arnts, Russell C., Essex Y. C., Essex Conn. 

Ashworth, Jr., Fred O., Mohawk Club, 1 N. Church St., Sche- 
nectady, N. Y. 

Atkins, Robert T., Shreveport C. C., P. O. Box 9037, Shreve- 
port, La. 








LINEN DAMASK e 





CANADA 
Mills: BELFAST, IRELAND 


SOUTH AFRICA 
Cape Town 
Johannesburg 





Standard of Quality for over a Century 


Liddell 
Linens 


Everything in Table Cloths and Napkins for hotel, club, restaurant, railroad, 

steamship, airline and hospital use. 
PART-LINEN DAMASK * 
In Colors or White 


Table Napery and Huck Towels, either from New 
York stock or specially woven. 
‘Mummy’ weave Cotton Cloths and Napkins—in a 
wide variety of solid vat dyed colors, hand printed 
in special designs made to your order. 
Selling Agents for Carter Bros., Chattanooga, Tenn. 
RetRac* Bath Rugs and Chenille Bedspreads. 


* Reg. U.S. Pat. Off. 


WILLIAM LIDDELL & CO., INC. 


51-53 WHITE STREET, NEW YORK 13, N. Y. 


COTTON DAMASK 


ENGLAND 
London 


AUSTRALIA 
Melbourne 
Sydney 


NEW ZEALAND 
Christchurch 
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Atkins, William M., Signal Mountain G. & C. C., 809 James 
Blivd., Signal Mountain, Tenn. 

Atkinson, D Derek D., River Club, 447 E. 52nd St., New York 
City. 

Atkisson, R. E., Manor C. C., Rockville 13, Md. 

Attebery, C. a Elks Lodge 1747, 312 W. Main, Farmington, 
N. M. 


Atwood, Douglas G., Goose Creek C. C., Leesburg, Va. 
Atwood, John W., Amarillo C. C., Box 3295, Amarillo, Tex. 
Auerbach, Josef, Wichita C. C., 8501 E. 13th St., Wichita. 


Ayres, Robert J., (H.), Mid-Day Club, 33 S. Clark St, 
Chicago 3. 


Babb, E. M., Society of Illustrators, 128 E. 68rd St., New 
York 21. 

Bach, Franz, Park C. C. of Buffalo, Williamsville 21, N. Y. 

Backus, Jr., George L., Meadow Brook Town & C. C., 2105 
N. Green Bay Rd., Racine, Wis. 

Baldasary, Jack N. (Pittsburgh Field Club), 2513 Homehurst 
Ave., Pittsburgh 34. 

Baldini, E. Gino, Twin City Club, 4th & Marshall, Winston- 
Salem, N. C. 

Ball, George Wm. Michael, Gleneagles G. & C. C., Horseshoe 
Bay, West Vancouver, B. C., Can. 

Ballinger, Mrs. Grace, Women’s U. C., 
Seattle 1. 

Bandura, Stephen M., Mid Day Club, Liberty Bank Bldg., 
Main and Court, Buffalo. 

Banfer, William R. (A.), 6319 16th St., N., St. Petersburg 3. 

—— Charles R., Bloomfield Hills C. C., Bloomfield Hills, 
Mich. 

Bangs, Fred C., Chicago G. C., Wheaton, IIl. 

Bangs, Jr., William B., U. C., 76 E. Monroe St., Chicago 3. 

Bangs, III, William B., Southern Hills C. C., P. O. Box 7247, 
Brookside Station, Tulsa. 

Bannas, Carl L., Holiday Inn, 3728 Lamar Ave., Memphis. 

Barbano, Louis J., 321 Belmont Rd., Concord, Calif. 

Barbour, Henry O., Houston Club, P. O. Box 2138, Houston 1. 

Barger, Jr., Cletus T., Hickory Moose Club, P. O. Drawer 2467, 
Hickory, N. C. 

Barnard, Samuel R., sige, C. C., Fargo, N. D. 

Barr, Lee Os Town & C. Cc. 2279 Marshall Ave., St. Paul. 

Barrett, Herbert ie Washington Ge CC, Rit N; "Glebe Rd., 
Arlington, Va. 

Barrett, Rudwell R., Beach Point Club, Westchester County, 
Mamaroneck, N. Y. 

Barrow, Jr., Ted, Raleigh C. C., Raleigh, N. C. 

= Stanley W., Metamora Club, 3610 Celano Rd., Oxford, 
Mich. 

Barry, John E., Minnesota Club, 317 Washington, St. Paul. 

Bartholomew, J. F., Elks Club, 31 S. 8th St., Allentown, Pa. 

Bartlett, Charles F., Detroit Boat Club, Belle Isle, Detroit 7. 

Bartlett, Mrs. Lucille C. (A.), 1015 W. Marshall, Phoenix. 

Bartosh, Stephen L., Island Hills G. C., Lakeland Ave., Say- 
ville, L. I. N. Y. 

Batz, Paul (A.), Hudson Overlook Inn, West Park, N. Y. 

Bauer, Franz C., The Colony Club, 2415 W. Michigan, Kalama- 
zoo, Mich. 

Bauer, Paul D. (A.), 800 Clinton St., Waukesha, Wis. 

Baule, Louis J., Evanston G. C., 4401 Dempster St., Skokie, II. 

Bauter, Lynn, Beaver Valley C. C., Patterson Heights, Beaver 
Falls, Pa. 

Baxley, Miss Josephine, City Club, Adolphus Tower, Dallas. 

Bayard, Jack K., Parkersburg C. C., P. O. Box 2147, Vienna, 
W. Va. 

Bayley, Reginald W., 569 Oakland Ave., Oakland, Calif. 

Bearden, Glenn W., ‘Standard Town & C. C., University Dr., 
Brookhaven, Ga. 

Beck, Max R., Columbia C. C., Chevy Chase, Md. 

Becker, G. William, Noonday Club, 319 N. 4th St., St. Louis 2. 

Beckerle, W. A., Lake Shore Y. & C. C. RFD 1, Clay, N. Y. 

Beckmann, Fred G. (A.), RFD Route 3, Box 158, Savannah, 


1105 Sixth Ave. 


a. 

Beeman, Margaret J., 
Whippany, N. J. 

Beever, Donald R., Chevy Chase Club, Bradley Hall, 6100 
Connecticut Ave., Chevy Chase, Md. 

Bel Castro, Nicholas M., 8334 N. Karlov, Skokie, Il. 

Bell, Burton, Bath & Tennis Club, Palm Beach, Fla. 

Bell, Harold L. (Address Unknown). 

Bell, Howard, Officers’ Open Mess, Ft. Leavenworth, Kan. 

Bell, Howard R., Golden Valley G. C., 7001 Golden Valley Rd., 
Minneapolis 27. 


Bell, Hugh G., Islington G. C., Box 131, Station S., Toronto 18, 
Ont., Can 


c/o Mrs. G. Fox, 41 Crescent Dr., 








Bell, Mrs. Isabell A., Pasadena G. & C. C., St. Petersburg, Fla, 

Bell, Robert, Hercules C. C., Lancaster Pike, Wilmington, Del, 

Bell, Mrs. Susie, Austin Club, Box 1164, Austin, Tex. 

Bellaart, J. C., Recess Club, Fisher Bldg., Detroit. 

Bemish, Walter J.. Town & C. C., East Ave., Lockport, N. Y, 

Bender, Dorothy J., Colony Club, 17 N. Jefferson St., Rich- 
mond, Va. 

Benecke, Richard, Lawyers Club, 115 Broadway, New York, 
N: Y. 

Benedict, W. B., Topeka C. C., Topeka, Kan. 

Benish, Robert A., Oakwood C. C., P. O. Box 5005, Kansas 
City 30, Mo. 

Bennett, John W., Comm. Club of S. F., 465 California £t., 
San Francisco 4. 

Bennett, Richard D., Wynn-Stay Club, 228 W. Walnut £t,, 
Louisville. 

Benso, G. A., Dearborn C. C., 800 N. Military, Dearborn, Mich. 

Benson, Charles C., Milwaukee Press Club, 125 E. Wells £t., 
Milwaukee 1._ 

Benson, Velus G., Saginaw C. C., 4465 Gratiot, Saginaw, Mich. 

Benvin, Nicholas, Rockaway Hunting Club, 615 Ocean Av:., 
Cedarhurst, N. Y. 

Beresford, Luella J., Clifton Club, 17884 Lake Rd., Cleveland 7. 

Berg, Jack F., South Hills C. C., 1001 Oak Grove Rd., |'t. 
Worth, Tex. 

Berger, Adolph G., Allegheny C. C., Sewickley Hgts., Pa 

Berndt, Harold J., Town & C. C., 2279 Marshall Ave., St. Paul. 

Bernnard, R. M., Tacoma C. & G. C., Tacoma 99, Wash. 

Berrini, Peter R., Tatnuck C. C., Pleasant St., Worcester, 
Mass. 

Berry, Robert E. (A.), 4313 Stanford St., Chevy Chase 15, Md. 

Bertholf, Robert R., Woodhaven C. C., 1001 Mulberry S&t., 
Louisville 17. 

Best, Frederick, Bankers Club of America, 120 Broadway, 
New York 5. 

Bick, Mrs. Opal, Rock Island Arsenal Club, Rock Island, Ill. 

Bickford, George D., Davenport Club, 404 Main St., Daven- 
port, Iowa. 

Biddulph, George, Springvale C. C., Canterbury Rd., North 
Olmstead, Ohio. 

Bidgood, Curtis w., Wildwood C. C., 5000 Bardstown Road, 
Fern Creek, Ky. 

Billingsley, Geo. E. (R.), 1236 S. Victor St., Tulsa 3. 

Birchfield, John C., Highland Park C. C., P. O. Box 877, West 
Monroe, La. 

Birkler, Lucien L., Race Brook C. C., Orange, Conn. 

Birner, William F., Sunningdale C. C., Scarsdale, N. Y. 

Bischofberger, Emile (A.), 21706 Louise, St. Clair Shores, Mich. 

Biscus, Peter (A.), 3346 Beecham Rd., Gahanna, Ohio. 

Bishop, Faxon H., Olympic City Club, 524 Post St., San 
Francisco. 

— Paul L., Union Club, 805 Gordon St., Victoria, B. C., 


an. 

Biswell, Calvin C., Merrill Hills C. C., P. O. Box 402, Wau- 
kesha, Wis. 

Black, John Lee, Clear Crest C. C., Evansville, Ind. 

Black, T. B., 400 Pine Crest Rd., N. E., Atlanta 5. 

Blades, Dorrace R., Tyler Woman’s Forum, 911 S. Broadway, 
Tyler, Tex. 

Blaisdell, R. Haskell, St. Clair C. C., R. D. 2, Bridgeville, Pa. 

Blank, Ernest, Ridglea C. C., Bernie Anderson Ave., P. 0. 
Box 9355, Ft. Worth 7. 

Blaufuss, F. L., Spring Lake G. & C. C., Warren St., Spring 
Lake Hgts., N. J. 

Bleise, Vernon L., Peninsular Club, 120 Ottawa Ave., N. W., 
Grand Rapids 2, Mich. 

Blom, Harry J., Lancaster C. C., P. O. Box 193, Lancaster, }°a. 

Bock, Louis W., 213 Manor Ave., ’ Harrison, N. J 

Boehme, Eric, Petroleum Club, 314 Shell Bla, New Orlees 
12. 

Boettcher, Wm. J., Ridge C. C., 10522 S. California, Chicago “3. 

Bond, Herbert W., La Jolla Beach & Tennis Club, 2000 Sp’ .- 
drift Dr., La Jolla, Calif. 

Bond, John J., Echo Lake C. C., Westfield, N. J. 

Bochetta, Michael N., Innis Arden G. C., Tomac Ave., C d 
Greenwich, Conn. 

Borden, Thomas W., White Bear Y. C., Dellwood, White Be ur 
Lake 10, Minn. 

Boswell, Louis M., Petroleum Club, 618 S. Main, Tulsa. 

Boswell, Marion L., Pasadena G. C., 6400 Gulfport Blvd., 
St. Petersburg, Fla. 

Bouchard, Miss Emily, Woman’s Club, 410 Oak Grove £ 
Minneapolis. 

Boudreau, Ernest J., Whispering Waters Hotel, Box 97, Ranc' o 
Mirage, Calif. 

Boughton, Alfred G., Spring Brook C. C., Mt. Kemble Av ., 
Morristown, N. J. 
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It's a Taylor Wine...and they'll love it! 


Your suggestion of a delightful Taylor New York State Wine or Champagne 
can make “dining at the club” even more enjoyable for your members . . . And 
with the Taylor Wine Check Booster Plan, wine service becomes an attractive, 
profitable operation, as many managers of fine clubs have proved . . . Just drop 
‘us a line and we'll see that you get the complete story of this tested plan. 


Taylor Wines are nationally advertised in full-page 
space all year round—in Time, Newsweek, Holiday, 
Red Book, Cosmopolitan and other leading magazines. 
In quality wines, Taylor is the name people know and 
order with confidence. 


TAYLOR New York State WINES and CHAMPAGNES 


VINEYARDS AND WINERY. HAMMONODSPORT. N. Y, 


THE TAYLOR WINE COMPANY. INC., 
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Boury, Henry A. (A.), 630 Gramatan Ave., Mt. Vernon, N. Y. 

Bouseman, Maurice O., Elks Club 894, Prairie & Ferris Sts., 
Galesburg, Il. 

Bouthilette, Harry E., Vesper C. C., R.F.D. 1, Lowell, Mass. 

Bowden, John, Anderson C. C., Box 458, Anderson, Ind. 

Bowen, Joe E., 8333-55th N. E., Seattle 15. 

Bowman, John F., Rittenhouse Club, Philadelphia. 

Boyd, Don R., Brown’s Run C. C., Sloebig Rd., Middletown, 
Ohio. 

Boyd, Jr., Mason W., Rock Hill Lodge, 1318 B.P.O.E., Drawer 
1000, Rock Hill, S. C. 

Brace, Richard J., Irem Temple C. C., Dallas, Pa. 

Brace, Stewart E., Orchard Park C. C., 529 S. Buffalo Rd., Or- 
chard Park, N. Y. 

Brainard, Ira F., Weston G. C., 275 Meadowbrook Rd., Weston 
93, Mass. 

Brainard, Robert M. (A.), 80 Benwood Ave., Buffalo 14. 

Brake, Robert L., Elmcrest G. & C. C., Box 1308, Cedar Rapids, 
Iowa. 

Brandon, Karl J., Porcupine Club, P. O. Box 398, Nassau, Ba- 
hamas. 

= F. M. (A.), Hotel San Souci, Ocho-Rios, Jamaica, 
B.W 


Brandi, Charles H., Baton Rouge C. C., 8551 Jefferson Hwy., 
Baton Rouge 6, ‘La. 

Bray, Charles E., U. C., 614 S. Hope St., Los Angeles. 

Brem, Joseph C., Niagara Falls C. C., Lewiston Heights, Lewis- 
ton, N. Y. 

Brennan, John T., Birmingham C. C., P. O. Box 112, Birming- 
ham, Mich. 

Brennan, M. C. Pat, Old Warson C. C., 9841 Old Warson Rd., 
St. Louis 17. 

Brewer, Betty Mae, Jacksonville C. C., Jacksonville, Ill. 

Brewer, Wm. A., Mont. Ama. Ath. Assn., 2070 Peel St., Mon- 
treal, Que., Can. 

Brewton, B. Anthony, Colonial G. & C. C., 548 Lauricella St., 
New Orleans 21. 

Brinkman, William E., Elks Club, 601 Lake Ave., Racine, Wis. 

Bristol, James T., Illinois A. C., 112 S. Michigan Ave., Chica- 
go 3. 

Brod, Kurt A., Richmond County C. C., Dongan Hills, Staten 
Island 4, N. Y. 

—e. Paul R., Army-Navy C. C., 2400 18th St., S., Arlington, 


a. 

Broman, R. D. (A.), 2208 Hecker Ave., Rockford, IIl. 

Broms, Robert M., Skokie C. C., Glencoe, II. 

Brooks, Albert M., Carmel C. C., P. O. Box 6112, Charlotte, 
N.C 


Brooks, George A., Overland Club, 44 S. Euclid Ave., Pas- 
adena, Calif. 

Brothers, Robert G., Alliance C. C., 725 E. Milton St., Alliance, 
Ohio. 

Brown, Eric F., Springhaven Club, Wallingford, Pa. 

Brown, George M., Elks Club 326, P. O. Box 707, Roseburg, 


re. 

Brown, Glenn R., Verdugo Club, 220 W. Broadway, Glendale 
4 Calif. 

Brown, Sr., Harold N., Army-Navy C. C., 2400 18th St., S., 
Arlington, Va. 

Brown, Harvey D., Terrace City Club, New Brotherhood Bldg., 
Kansas City, Kan. 

Brown Jr., I. Howard, Houston Y. C., La Porte, Tex. 

Brown, Joel Wm., Los Altos G. & C. C., Los Altos, Calif. 

Brown, Lyle E., St. Paul A. C., 340 Cedar St., St. Paul 1. 

Brown, Paul H., Brooklawn C. C., Bridgeport, Conn. 

Brown, Mrs. Tessie, Tyler Club, Hotel Carleton, Tyler, Tex. 

Brown, Thomas A., Lattrobe C. C., R. R. 4, Box 380, Latrobe, 
Pa. 

Brucher, John P., 3620 Nuuanu Ave., Honolulu, T. H. 

Brundage, W. Paul, The Old Club, Sans Souci, Mich. 

Brunner, Frank G., Flossmoor C. C., Flossmoor, Ill. 

Brusco, Patsy, Mountain Lakes Club, 18 Lake Dr., Mountain 
Lakes, N. J. 

Brusini, Frank, Bldg. Trades Employers Association, 711 Third 
Ave., New York City. 

Brydges, Mack, 924 Colmar, Pomona, Calif. 

Buck, Mary F., Dayton C. C., Far Hills Station, Dayton 19, 
Ohio. 

Buell Louise K., Bakers Club, 112 W. Randolph, Chicago 1. 

Buell, Robert F. (A.), 817 Mitchell St., Ithaca, N. Y. 

Buescher, Jr., Wm. A., Milwaukee C. C., 8000 Range Line Rd., 
Milwaukee 9. 

Buhler, E. (A.), 160 Minot Ave., Chula Vista, Calif. 

Bulka, Wolfgang, Wheatley Hills G. C., East Williston, L. L, 
N. Y 


Bullock, Paul V. (Address Unknown). 


Burdett, Miss Marsada, Petroleum Club, Washington-Youree 
Hotel, Shreveport, La. 

Burdick, G. O., Cleveland Skating Club, 2500 Kemper Rd. 
Shaker Hgts. '20, Ohio. 

Burgett, Jr., J. Rogers, Athelstan Club, 152 St. Francis St, 
Mobile, Ala. 

Burgett, Thomas V., C. C. of Mobile, P. O. Box 2038, Spring 
Hill Station, Mobile, Ala. 

Burkart, Henry, Covenant Club, 10 N. Dearborn, ee 

Burke, Edward M., Forsgate C. C., Jamesburg, N. J. 

Burke, Lawrence a Aronimink G. C., St. Davids Rd., New’- 
town Square, Pa. 

Burness, Thomas B., California Club, 538 Flower St., Lis 
Angeles 17. 

Burr, Francis, C. C. of New Canaan, Country Club Rd. Ney 
Canaan, Conn. 

Burr, Woodbury P., Seminole Club. Box 4698, Jacksonville, F! .. 

Burster, Anton, St. Charles C. C., St. Charles, Ill 

Busch, Theodore, 1711 Cagle Ave., Decatur, Ala. 

Buschmann, Dorothea, Kansas City C. C., 62nd & Indian Lan, 
Kansas City 13, Mo. 

Bush, Richard C., Ft. Myers C. C., 1452 Hill Ave., Ft. Myer., 
Fla. 

Bush, William A., Torresdale-Frankford C. C., Frankford : 
Grant Ave., Philadelphia. 

Buswell, Calvin C., Merrill Hills C. C., P. O. Box 402, War- 
kesha, Wis. 

Butterfield, C. W., Happy Hollow Club, 105 Pacific St., Omah: . 

Butterfield, Malcolm W., Edgewood C. C., Box 1751, Charle:- 
ton, W. Va. 

Byer, Allan J., Lanam Club, Inc., Andover, Mass. 

Bywater, Wayne R., 103 Cosgrove, San Antonio. 


Cc 
Cabelitz, Walter C., Amarillo Club, 112 W. 7th St., Amarillo, 


Tex. 


Cagliostro, Angelo, Macon Elks Club, 841 Mulberry St., Macon, 
G 


a. 

— Frank X., San Diego C. C., P. O. Box 698, Chula Vista, 
Calif. 

Caldanaro, Tony, ee ee Lake C. C., Leesburg, Ind. 

Caldwell, Jerry R., C. C. of Birmingham, P. O. Box 234, Bir- 
mingham, Ala. 

Calef, Allan W. (Carlouel Y. C.), 1091 Eldorado, Clearwater 
Beach, Fla. 

Callahan, Ernest W., Hilands G. C., Billings, Mont. 

Cailan, James E., Comm. Off. Mess Open, Bldg., SP-45, Naval 
Air Station Norfolk 11, Va. 

Calvert-Link Mrs. Margaret, Blythefield C. C., Belmont 1, 
Mich. 

Calvert-Link, Roy H., Blythefield C. C., Belmont 1, Mich. 

Cameron, Donald, Olympic C, C., 524 Post St., San Francisco 2. 

Cameron, Jr., Lorne A., Sunset Ridge C. C., Winnetka, IIl. 

Camozzi, John C., Fox Chapel G. C., Aspinwal 1, Pa. 

Camp, Lennart, Raritan Valley C. C., Sommerville, N. J. 

Campagna, Thomas J., Short Hills C. C., East Moline, II. 

Campbell, Richard H., Indianapolis A. C., Indianapolis. 

Campbell, Sherman, San Gabriel C. C., 411 E. Las Tunas, 
San Gabriel, Calif. 

Canfield, Mary L., Willow Brook C. C., Box 1197, Tyler, Tex. 

Canfield, Russell B., Willow Brook C. C., Box 1197, Tyler, Tex. 

Cannon, E. R., 2423 Caverhill, St. Louis. 

Canzentre, Albert H., 519 N. Vermillion, Danville, Ill. 

Capper, Dale M. (A.), 3719 Kensington, Royal Oak, Mich. 

Carey, James O., P. O. Box 202, Moose, Wyo. 

Carey, Jr., John F., C. C. of Lincoln, 3100 S. 24, Lincoln, Neb. 

Carlsen, Mrs. Hazel B., St. Clair C. C., South 78th St., Belle 
ville, Ill. 

Carlson, Carl I., U. C., 4206 N. Haight Ave., Portland 11, Ore 

Carlson, Fred V., Fircrest G. C., Tacoma, Wash. 

Carlson, Patricia, South Side Swedish Club, 7339 S. Ridgelanc 
Ave., Chicago 49. 

Carney, Robert F., Larchmont Y. C., Larchmont, N. Y. 

Carpenter, C. Russell, Lexington C. C., Paris Pike, Lexington 
Ky. 

Carpenter —— O. (A.), The Town House, Apt. 806, Bir 
mingham, 

Carpenter, \isemie L. (A.), 929 Goodrich Ave., St. Paul. 

Carr, Jr., Roy, St. Joseph C. C., R. R. 3, St. Joseph, Mo. 

Carrigan, Bernadine, Midland C. Cs P. O. Box 113, Midland. 
Tex. 

Carrigan, John B., Midland C. C., P. O. Box 113, Midland, Tex 

Carrillo, one Garden City C. C., 206 Stewart Ave., Gar- 
den City, N. Y 

Carvey, Frank P. (A.), 4813 Norwich Dr., Ft. Worth. 

Cary, Morgan, Penhills Club, Bradford, Pa. 
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They ALL have the same grading on Beef 


That’s right. Generally speaking, all meat houses have U.S. Prime, U.S. Choice, U.S. 
Good grading on their beef. But also, as you know, there are widely different qualities 
of U.S. Prime, U.S. Choice and U.S. Good -beef, because each of these grades, by US. 


Government specifications, have a latitude between the top and bottom of each grade. 
Why then, do you prefer to buy from a certain purveyor? 


1. Because you feel you get the full value of whatever you buy from him. 


2. Because he doesn’t forget the details of the way you want your product 


aged, trimmed, packed and shipped. 
. Because you feel the quality you receive is the best of its grade. 
. Because you know you can count on him for help beyond normal service 


when an emergency arises. 


Those are all reasons why we like to think you may be interested in Stock Yards 


Packing Company, Inc. as your supplier of quality beef, lamb, veal, pickled meats, 
canned meats, and poultry. 











Because our plant was built with service to you in mind, because our aging facilities, 
both dry and Cryovac, offer you the best of our industry, because the quality of our prod- 
uct is consistently the finest the market 
affords, and because the Stock Yards- 


Packing Company, Inc. family knows it 


ov gel WHAT YOU y 

UL STOCK Vg, Ka Stock Yards Packing Co., Inc. 
vy 340 N. Oakley Blvd. 

Chicago 12, Ill. 


wraps its future m every package it Please send me your weekly price list. 


ships to its customers, we think becom- 


ing a customer of ours is a possibility 
Representing 


you should look into, and that you penn 


will be thoroughly satisfied if you do. 


pom e ce rrer re 


PACKING CO., Inc. 


‘40 N. OAKLEY BLVD., CHICAGO 12, ILL. 
ELEPHONE: SEeley 3-6050 fe Established 1893 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1959 


» 





Cary, Ray B., Cedar Rapids C. C., 27th St. Dr., S. E., Cedar 
Rapids, Iowa. 

Case, Frank W., Denver Club, 518-17th St., Denver 2. 

Casey, Bernard M., Omaha C. C., 69th & C. C. Rd., Omaha. 

Castillo, Joseph E., Olympic Club, 524 Post St., San Francisco. 

Castle, Ashton, Jonathan Club, 545 S. Figueroa Ave., Los 
Angeles 17. 

Cates, Jules, East Ridge C. C., P. O. Box 6265, Sherveport, La. 

Cato, T. W., Valley Hunt Club, 520 S. Orange Grove Ave., Pas- 
adena, Calif. 

Cavallo, John P., Arizona C. C., 5658 E. Orange Blossom Lane, 
Phoenix. 


Cavett, Oliver B., Spring Valley C. C., Rt. 5, Box 656, Spring © 


Valley Rd., Dallas. 
Cazentre, Albert H., Rotunda Club, 105 W. Franklin, Richmond, 
Va. 


Cecere, Jr., Michael A., South Hills C. C., Brownsville & Clair- 
ton Rd., Pittsburgh 36 

Chabot, Alex J., Tavern Club, 4 Boylston Pl., Boston 16. 

Chadwick, William L., Pine Hollow G. & C. C., E. Norwich, 
i. i, N.Y. 

Chalet, John, Champaign C. C., Champaign, IIl. 

Chalkley, Edward L., Bluefield C. C., 1501 Whitethorn, Blue- 
field, W. Va. 

Chambers, F. Patrick, Siwanoy C. C., Bronxville, N. Y. 

Chaney, Royce, Northwood Club, Alpha Rd., RFD 5, Dallas. 

Chapin, Mrs. Doris, 1951 Fifth, W, Seattle 99. 

Chereka, John, Highland C. C., Highland Ave. W. View, Pitts- 
burgh 29. 

Cherry, E. L., Oklahoma City G. & C. C., 7000 N. W. Grand 
Blvd., Oklahoma City. 

Chesebro, R. Alan, Brae Burn C. C., 326 Fuller St., West New- 
ton 65, Mass. 

Chiffriller, Jr., Thomas F., Hamilton Club, 106 E. Orange St., 
Lancaster, Pa. : 

Chigas, Victor C., Rolling Green C. C., Rand Rd. at Euclid, 
Arlington Heights, IIl. 

Chivers, Jr., A. L., Briar Club, 3637 Westheimer, Houston. 

Chotson, Louis, Opera Luncheon Club, 147 W. 39th St., New 
York City. 

Christian, Don D. (Lakeland Y. & C. C.), 141 E. New Hamp- 
shire, Orlando, Fla. 

Christoph, Nicholas L., 140 Seneca Road, Rochester 22, N. Y. 

Christopher, L. B. (A.), 66 E. Main St., Chicago Heights, IIl. 

ee Axel B. (A.), 370 Turrell Ave., South Orange, 


Church, Arthur E., P. O. Box 692, Atlantic City, N. J. 
a4 Clifton, Goldsboro C. C., Route 3, Box 244, Goldsboro, 


Civello, David L., Colonial C. C., R. D. 2, Lingelstown Rd., 
Harrisburg, Pa. 

baie —_— H. (H.), Club Management, 408 Olive St., St. 

uis 2. 

— x J., Hempstead Elks Club, Fulton Ave., Hempstead, 

Clawson, Wendall I., Miami Valley G. C., 3311 Salem Ave., 
Dayton 6, Ohio. 

Cleman, F. L. (R.), 3111 Glendora Ave., Cincinnati 20. 

Clist, Jr., Walter M., Coronado Club, 5th Floor, Bank of the 
Southwest Bldg., Houston 2. 

Cloutier, George L., Beach Club, 201 Pacific Palisades Rd., 
Santa Monica, Calif. 

Clower, Mrs. Virginia, Cleveland C. C., P. O. Box 773, Cleve- 
land, Miss 

Coffey, C. G. CPO Club, Naval Operating Base, Norfolk 3, 
Va. 


Colby, Thomas B., Lazy H Sky Ranch Club, Pauma Valley, 

alif. 

Coleman, J. C. Neil, Town Club, 346 E. Michigan Ave., Kalama- 
zoo, Mich. 

Collins, B. H., Cascade Hills Club, Grand Rapids, Mich. 

Collins, Harry J., Summit Hills C. C., 236 Dudley Rd., S. Ft. 
Mitchell, Ky. 

Collins, James C., Morris Park C. C., South Bend 15, Ind. 

Collins, Paul E., Eggertsville Club, 3826 Main St. Eggerts- 
ville, N. Y. 

Collins, Ralph P., 5521 Broadway, Lancaster, N. Y. 

Connell, Ralph E., B.P.O. Elks 80, 205 N. 13th St., Lincoln, Neb. 

Conner, J. William, The Statler Club, Cornell University, 
Ithaca, N. Y. 

Connolly, Ross E., Rio Pinar C. C., Orlando, Fla. 

Connor, Charles J., Llanerch C. C., Manoa, Havertown, Pa. 

Connor, Joseph P., Penn. A. C., 1801 Walnut St., Philadelphia 3. 

Conover, Everett, DuPont Pennsgrove C. C., Pennsgrove, N. J. 

Conrad, Gustav C., 815 Rudolph Rd., Lake Worth, Fla. 

Converse, Fred L., Sunnehanna C. C., Sunnehanna Dr., Johns- 
town, Pa 


82 


CLUB MANAGEMENT: MARCH, 


Conway, James M., Denver A. C., 1325 Glenarm PI., Denver. 

Cook, Lee, 2053 Lakewood Dr: Dayton 20, Ohio. 

Cook, William W., lini C. C., R. F. D. 2, Box 1, Springfield, Ii. 

Cool, Lynden M., Schuyler-Meadows Club, Box 196, Louden- 
ville, Ns x. 

Coons, John W., 430 S. Pierce St., Enid, Okla. 

Cooper, C. Norman, Montreal Athletic Association, 2070 Pec] 
St., Montreal, Que., Can. 

Copeman, James A., Royal Montreal G. &. C. C., Dorval, P. © , 
Can. 

Corcoran, John F., Franklin Hills C. C., Franklin, Mich. 

Corcoran, William T., Whipporwill Club, Inc., Armonk, N. Y. 

Cordola, S. Fred, Odessa A. C., Box 3502, Odessa, Texas. 

Cornelius, James P., 516 Howard, Detroit 26. 

Corrigan, James P., Burning Tree Club, Burdette & River 
Rds., Bethesda 14, Md. 

Corya, Chas. Maurice, Highland G. & C. C., 1050 W. 52nd S_, 
Indianapolis 20. 

Cosner, John H., International Club, P. O. Box 7337, El Pas), 
Tex. 

Costas, Anthony, Kings Club, Adolphus Hotel, Dallas. 

Couch, Hubert W., Reidsville Elks Club, Reidsville, N. C. 

Couglan, Joseph, Springdale se oe College Rd., W., Princeto :, 
N. J 


Games LeRoy F., Crest Hills C. C., Reading & Seymoir 
Rds., Cincinnati 37. 

Cousins, Jack A., C. C. of Peoria, Grandview Dr., Peoria, Il. 

Cowan, Edgerton D., 430 Winston Dr., Apt. 304, San Francisco 
27 


Coyte, Joseph D., Comm. Off. Mess Open, U. S. Naval Station, 
Pearl Harbor, T. H. 

Craft, Jefferson S., San Jose C. C., P. O. Box 5673, Jacksor- 
ville, Fla. 

Craft, Jr., J. Thos., The Minnehaha C. C., Sioux Falls, S. D 

Crane, Leonard, Bunker Hill G. C., Dubuque, Iowa. 

= John W., Empire State Club, 350 5th Ave., New 

ork 1. 

Cress, Fred W., Ridgewood C. C., Rt. 1, Box 401, Waco, Tex. 

Cribbs, Margaret Dora, Carolina C. C., Raleigh, N. C. 

Cronin Sylvester P., Presidio G. C., 8 Presidio Terrace, San 
Francisco. 

Crooks, Rader K., 1226 Gooseberry Court, Sunnyvale, Calif. 

Croucher, F. D., Golf Crest C. C., P. O. Box 5428, Houston 12. 

Crump, C. Vincent, Butterfield C. C., 3lst & Midwest Rds., 
Hinsdale, Ill. 

Cufley, Charles G., Washington Horse Breeders Association, 
8501 15th Ave., N. W., Seattle. 

Cummings, Joseph E., Beeville C. C., P. O. Box 348, Beeville, 
Tex. 

— Frank W., Athens A. C., 1215 Clay St., Oakland 12, 
Cali 

Curran, Page, River Crest C. C., Box 9875, Arlington Heights, 
Ft. Worth 7. 

Curtis, Willard I., U. C., 1225 S. W. Sixth, Portland, Ore. 

Cuzner, Frederick H., Myopia Hunt Club, South Hamilton, 


Mass. 
Cuzzuculi, John J., Conestoga C. C., 1711 Temple Ave., Lan- 
caster, Pa. 
Cyphers, Clyde, Oakland Hills C. C., Birmingham, Mich. 
Cyr, Claude J., Town Club, 25 Bellevue Ave., Bristol, Conn. 


D 


Dailey, John M., Farmington C. C., Farmington, Conn. 

Daley, Richard B., Hawthorne Valley C. C., Aurora Rd. Solon, 
Ohio. 

Daley, Richard E., Army-Navy C. C., Arlington, Va. 

Daley, William D., Mory’s Association, 306 York St., New 
Haven, Conn. 

Daley, William J., Western Hills Cc. C., 3251 Midden Circle, 
Cincinnati 38. 
D’Angelo, Peter A., Hampshire C. C., Hommocks Rd., Mamar« - 
neck, N. 

Dannheiser, Charles W. (A.), Dannheisers’ Inn, Tollgate Re , 
Berlin, Conn. 

Daum, Myron C. (Address Unknown). 

David, Miss Dixie, 304 Shaver St., Pasadena, Tex. 

Davidson, Russell F., Louisville Boat Club, 4200 River Rd, 
Louisville 7. 

— Edward C., Down Town Assoc., 60 Pine St., Nex 
York 5. 

Davis, Charles E., Bloomington C. C., P. O. Box 662, Bloor - 
ington, Il. 

Davis, Forest C., Greenwich C. C., Greenwich, Conn. 

Davis, Lee P., B. P. O. Elks Club 1415, 3355 E. Gage Ave, 
Huntington Park, Calif. 

Davis, Olin F., Dunes G. & Beach C., Box 1827, Myrtle Beacl , 
&. Cc. 
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More Satisfied Customers 
— Extra Profits for You! 


When You Suggest and Sell California Wines 


It’s no secret that wine—especially wine 
from California—makes food taste better .. . 
contributes to a more congenial atmosphere 
...and pays handsome profits 
with bigger checks and better tips. 
It will pay you to investigate the profit 
possibilities of California Wines! 


California wineries produce some of the 
finest wines in the world! They offer you the 
greatest possible selection of brands, types 
and sizes...at prices to please both you 
and your customers. Your local wholesalers, 
or California winery representatives, will be 
glad to help you. Call them today! 


NAME oF ®EStAUR ANY 
i te 


Wine merchandising materials and assistance 
available free! Table tents, menu clip-ons and 
posters are yours for the asking. Also, sample 
wine list layouts to help you prepare a wine 
list for maximum sales. Use the coupon, or 
write to Wine Advisory Board, 717 Market 
Street, San Francisco 3, California. 


7 
HERE'S HOW THE WINE GROWERS OF CALIFORNIA HELP YOU... 


California wine industry advertising and 
promotion create new wine users for you! 
Day after day, California Wines are adver- 
tised in newspapers, magazines and on tele- 
vision... and millions of educational leaflets 
are distributed. Sell California wines —and 
profit by this big industry program. 


Wine Study Course and personal instruction 
on selling wines are available free! Mail the 
coupon, below, for information about the 
free Wine Study Course, including “The Sale 
of Wine in Restaurants” handbook. Also, the 
Wine Advisory Board will be glad to pro- 
vide personal assistance wherever possible. 





WINE ADVISORY BOARD, Dept. T-433 


717 Market Street, San Francisco 3, California 


Please send us free, without obligation, the following: 
Information on the Wine Study Course on the sale of wine in restaurants, hotels 


and clubs. 


Samples of table tents and menu clip-on cards suggesting wine. 


Sample wine list layouts. 


Decorative wine posters. 


Name & Title. 





Restaurant Name 





Address. 





City. 


Zone 


State 





(All services and material are available, subject to state and local regulations) 
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MACKIMM 
BROTHERS 


—— aa 


MEATS 


AND 


POULTRY 


® 


Purveyors to 


Hotels—Restaurants—Clubs 
Railroads—Airlines 
Institutions 


¢ 


UNION STOCK YARDS 
3727 So. Halsted St. Chicago 9, Ill. 




















Davis, Roy F., 213 S. W. 28th St., Gainesville, Fla. 

Davis, Russell O. (A.), 3308 Olga St., Alexandria, La. 

Davis, William H., Recreation Dr., La Honda, Calif. 

Davis, William J. (A.), Crown Hotel, 208 Weybosset &t,, 
Providence, R. I. 

Dawes, Frank A., Arkwright Club, 40 Worth St., New York 33. 

Dawson, William A., Essex G. & C. C., P. O. Box 283, Sandwich, 
Ont., Can. 

Dean, Earl U., Bob O’Link C. C., Highland Park, IIl. 

Deare, Mrs. Polly, Petrocane Club, Inc., 1164 W. Main £t., 
New Iberia, La. 

Decker, Edward D., Lakewood C. C., Lakewood Estates, ‘‘t. 
Petersburg, Fla. 

Deeds, Danny, Winding Hollow C. C., P. O. Box 3366, Colu o- 
bus 11, Ohio. 

DeGeus, John A., American Legion Club, N. 108 Washingt n 
St., Spokane, Wash. 

DeHart, L. Leon, Winding Hollow C. C., 3900 Westerville R 1., 
Columbus, Ohio. 

Deichler, Jr., Albert M., City Midday Club, 23 S. William ‘t. 
New York 4. 

De La Torre, Rene, Bogey G. C., 9266 Clayton Rd., St. Louis '7. 

— Miss Darwina, Kirtland C. C., Box 191, Willought y, 
Ohio. 

Deneberger, Martin, Chickasaw C. C., 3395 Galloway, Memph s. 

Denes, Imrich (A.), Rock Inn., Adrian, Mich. 

Dennis, Philip, Chemists’ Club, 52 E. 41st St., New York 17. 

Dent, George S., Orchard Ridge C. C., Box 2856, Lower Hun t- 
ington Rd. Ft. Wayne, Ind. 

Derkacz, Michael A., Pittsburgh Field Club, 121 Field Club 
Rd., Pittsburgh 38. 

De Soto, Henri, Westview C. C., 2601 N. W. 119th St., North 
Miami, Fla. 

DesRosiers, Thomas G. (Address Unknown). 

Deuel, Ralph G., Gulf Hills Dude Ranch & C. C., Ocean 
Springs, Miss. 

Devers, John J., Tam O’Shanter C. C., Orchard Lake, Mich. 

Devlin, Thomas M., Bath & Tennis Club, 1600 Log Cabin Lane, 
Ladue 17, Mo. 

Diamant, Steffen F., Twin Orchard C. C., Prairie View, I]l. 

Diamond, Mrs. James C., Ridgewood C. C., 119 Franklin St., 
Danbury, Conn. 

Diamond, James C., Ridgewood C. C., 119 Franklin St., Dan- 
bury, Conn. 

Dickson, Norman W., St. George’s G. & C. C., 420 Islington 
Ave., N., Islington, Ont., Can. 

Diemert, Gilbert J.. Spokane Club, 1002 W. Riverside Ave., 
Spokane 1. 

Dillman, Arch, U. C., 1673 Sherman, Denver, Colo. 

Dillon, William D., Westchester C. C., R. R. 14, Box 761 W., 
Indianapolis. 

Dini, Clement H., Charles River C. C., 483 Dedham St., New- 
ton Center, Mass. 

Divico, Sr., Paul A. (A.), 200 Trammell Rd., Falls Church, Va. 

Dodge, Joe T., Elks 398, 1729 W. Haven Dr., Champaign, IIl. 

Doherty, Burton H. (Merchants & Manufacturers Club), 535 
Keystone Ave., River Forest, Ill. 

Doherty, Harry J. (R.), West Dennis, Mass. 

Dolan, M. V. (A.), Supt. of Dining Cars, Chicago, R. I. & Pac. 
R. R., 164 W. 51st St., Chicago. 

Domnauer, Rudolf, 96 Cedar St., Ridgefield Park, N. J. 

Donadeo, Adolph J., Churchill Valley C. C., Penn Hills, Pitts- 
burgh 35. 

Donadeo, Anthony J., Churchill Valley C. C., Penn Hills, 
Pittsburgh 35. 

Donadin, Emil, Des Moines G. & C. C., Box 6, Des Moines. 

Donnelly, Paul F., C. C. of York, York, Pa. 

Donnelly, Rokert M., Overbrook G. C., Godfrey Ave. & Sproul 
Rd., Bryn Mawr, Pa. ; 

Donoghue, Joseph J., Losantiville C. C., 3097 Losantiville Rc., 
Cincinnati 13. 

Donoghue, Michael, B.P.O. Elks 495, 1412 Broadway, Mattoon, 
Ill 


Donovan, William P., Transit Valley C. C., East Amherst, N. ¥ 
Doolittle, E. G., Milwaukee A. C., 758 N. Broadway, Milwauke > 
2 


Dorion, Robert, Scioto C. C., 2196 Riverside Dr., Columbu;, 
Ohio. 

Dorrough, R. Ruel, Pine Forest C. C., P. O. Box 10127, Housto.. 

Dover, William H., Oakwood C. C., 8348 Locust St., Kans: s 
City, Mo. 

Dowey, Jacob, Downtown Club, 600 Chestnut St., Philadelph a 
6 


Dowie, Frank, Des Moines Club, 806 Locust St. Des Moine:. 
Dowie, Jr., Frank D., Des Moines Club, 806 Locust, Des Moine :. 
Dowler, Elmer J., 2600 S. W. 59th, Oklahoma City. 

Doyle, Lawrence W., Brookville C. C., Glen Head, N. Y. 
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Fltchors {pr every purppose 


all in everlasting 


stainless steel by 





COVERED COFFEE SERVER 


Tight-fitting lid keeps coffee 
hot. Holds 2% quarts. 


STRAIGHT-SIDED PITCHER 
With ice-guard as shown; 
also without. Both styles in 
2 and 3-quart sizes. 


OPEN-LIP PITCHER 


With ice-guard in 2 and 3- 
quart sizes. Without ice- 
guard in 1, 2, 3, and 4-quart 
sizes. 


For pitchers that look smart, pour 
perfectly, and last indefinitely—look to 
Vollrath! Every Vollrath pitcher has a 
sanitary, seamless body of heavy gauge 
stainless steel that takes bumps in 
stride. Its gleaming, satin-smooth, high 
luster finish lasts through the years. 

It won’t break—needs no polishing— 
washes like a china dish! And there’s 

a Vollrath pitcher to serve your every 
need in dining room or kitchen. Like 
all Vollrath utensils they soon pay for 
themselves in longer, better service. 


NATIONAL SANITATION 
FOUNDATION (NSF) 
APPROVED 


NEW! 


MODERN DESIGN 
BEVERAGE 

PITCHER 

No. 8142—Graceful 
new shape for dis- 
tinguished dining 
room service, 2- 
quart size. 


wees FIRST IN STEEL UTENSILS —Stainless Steel and Porcelain Enameled Steel 


The, . 
Llbsathc. .. for hotels, restaurants, hospitals, clinics, clubs, cafeterias, schools, colleges 
~ @ 


s 
MEbOrc aN, wisconsin 


and homes... 


. for all cooking, serving, and clinical purposes 


THE VOLLRATH COMPANY - Sheboygan, Wisconsin 


Sales offices and showrooms: New York, Chicago, Los Angeles 
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Drew, Leland F., Clearwater C. C., 525 Betty Lane, Clearwater, 
Fla. 


= Harry J., Tamarisk C. C., P. O. Box 00, Palm Springs, 
Calif. 


Driscoll, Edwin T., Mission Hills C. C., 5400 Mission Dr., Kan- 
sas City 15, Mo. 

St Ted M., Lenawee C. C., Rt. 4, C. C. Rd., Adrian, 
Mich. 

Duck, Sydney, Longmeadow C. C., Shaker Rd., Longmeadow, 
M 


ass. 
Duckworth, H. L., Spring Lake C. C., R. R. 2, Spring Lake, 


Mich. 
Dudis, Charles F., Wethersfield C. C., Hartford, Conn. 
Duff, Harry B., Lost Lake Woods C. C., Lincoln, Mich. 
Duffy, John F., Colonia C. C., Colonia, N. J. 
DuFrain, L. E., Victoria C. C., P. O. Box 463, Victoria, Tex. 
Duggins, Frank H., Roosevelt Hotel, New Orleans, La. 
Duke, Harry W., Bayou DeSaird C. C., Box 2656, Monroe, La. 
Duncan, George, Oakville Club, Ltd., 32 Water St., Oakville, 
Ont., Can. 
— Horace G., Cherry Hills C. C., Box 60, Englewood, 
olo. 
—" Sam B., Bookcliff C. C., Box 897, Grand Junction, 
olo. 
Dupras, Gilbert, 603 Live Oak St., N. Smyrna Beach, Fla. 
Dupre, Henry U., Essex Club, 52 Park Place, Newark, N. J. 
— Glen J., Rainier G. & C. C., 1856 S. 112th St., Seattle 
Durbin, James W., American Brass C. C., N. Church & Porter, 
Naugatuck, Conn. 
Durso, Nicholas A. (A.), 4324 Millsbrae, Cincinnati 9. 
Duyndam, Theodore, St. Anthony Club, 16 East 64th St., New 
York 21. 
Dwyer, Bernard C., Eastward Ho C. C., R. F. D. 1, Box 256A, 
Chatham, Mass. 
Dwyer, Charles E., Metropolitan Club, 1700 H Street, N. W., 
Washington 6, D. C. 
E 


Ebert, Glen W., 144 W. Ellsworth Lane, Milwaukee 17. 

Eckert, William P., Ft. Orange Club, 110 Washington Ave., 
Albany 10., N. Y. 

Edic, Donald E., Medinah C. C., Medinah, IIl. 

Edick, Fred R., Mt. Lebanon G. C., McMurray Rd., Cannons- 
burg, Pa. 

Edmunds, Robert E. (A.), Silver Horn Restaurant, R. F. D., 
Millbrook, N. Y 

Edmundson, Andrew J. E., 534 Milwaukee, Dunedin, Fla. 

Egan, Gerard H., U. S. Naval Base, Navy 115, Box 20, Fleet 
P. O., New York, N Y 

Egan, Gerard T. (Address Unknown). 

Ehmann, E. J., Wakonda C. C., Des Moines 15. 

Ehrhardt, George F., Gull Lake C. C., Richland, Mich. 

Ellerman, Herman (A.), 302-A North 8th St., Manitowoc, Wis. 

Ellissen, Myles A., Capilano G. & C. C., Box 1, Park Royal, 
West Vancouver, B. C., Can. 

Elmlund, Henri W., Svithiod Singing Club, 624 Wrightwood 
Ave., Chicago 14. 

Elmore, George B., Houston C. C., P. O. Box 9158, Houston 27. 

Elvins, Willard T., Marion C. C., P. O. Box 35, Marion, Ohio. 

Emerson, Jr., Kenneth W., Pacific Club, 1451 Emma St. Hono- 
lulu, T. H. 

Emond, Fred A. (R.), 4671 41st Ave., N., St. Petersburg, Fla. 

Engelhardt, Carl J., Yale Club, 50 Vanderbilt Ave., New York 
17 


Erbschloe, Guy (Address Unknown). 

Erengarth, Gustav E., Sleepy Hollow G. C., Brecksville, Ohio. 

Erengarth, Mrs. Katy, Sleepy Hollow G. C., Brecksville, Ohio. 

Ericson, Arthur H., Detroit A. C., Detroit 26, Mich. 

Ericson, Richard N., Traffic Club, Club Floor, Palmer House, 
Chicago. 

Ernspiker, James R., Urbana G. & C. C., Urbana, III. 

Ernst, Karl W., Rt. 1, Box 482, Port Orange, Fla. 

Errington, Charles E., Bel-Air Bay Club, 16801 Roosevelt Hwy., 
Pacific Palisades, Calif. 

Esquino, Joseph R., Box 10585, Pittsburgh 35, Pa. 

Esser, John M., Galesburg Club & Soangetaha C. C., 146 W. 
Prairie Ave., Galesburg, III. 

Evancho, Emil, Lakeside C. C., Richmond, Va. 

Evans, Basil E., Peachtree G. C., 4600 Peachtree Rd., Atlanta 
19. 

Evans, John P., Spring Hill. C. C., Maple Shade, N. J. 

Evans, Wilton M., Greenville C. C., Box 2087, Greenville, S. C. 

Everitt, Robert, Manufacturer’s G. & C. C., Oreland, Pa. 

Ewing, Miss Mary A., North Shore G. C., P. O. Box 337, 
Menasha, Wis. 

F 


Fahey, A. W., Out Door C. C., 439 Country Club Rd., York, Pa. 


Fairbrothers, Stanley T., Rolling Rock Club, Ligonier, Pa. 

Fairfield, Joseph, Indian Harbor Y. C., Steamboat Rd, 
Greenwich, Conn. 

Farlow, Orlo L., U. S. Naval Sta., Navy 128, Box 15, c/o 
F.P.0., San Francisco. 

Farr, George S., El Caballero C. C., Tarzana, Calif. 

Farrar, William E., Coshocton Town & C. C., Cambridge Rc, 
Coshocton, Ohio. 

Farrell, James M., Meadow Club, Fairfax, Calif. 

Farrelly, Bernard F., Bay Waveland Y. C., 757 N. 2nd S:,, 
Bay St. Louis, Miss. 

Fatino, Charles, Milburn G. & C. C., Overland Park, Kan. 

Faucher, Daniel L., Oakbourne C. C., P. O. Box 764, Lafayett:., 


La. 

Faucher, Mrs. Louise M., Century Club, 566 East Ave, 
Rochester 7, N. Y. 

Fawcett, Harry J., Kansas City Club, Kansas City, Mo. 

Febel, J. W., Bryn Mawr C. C., 6600 Crawford Ave., Lincol: 
wood 30, Ill. 

Feierlein, Louis M., The Tower Club, 20 N. Wacker Di 
Chicago 6. 

Feinstein, Joseph, Knollwood C. C., Birmingham, Mich. 

Felker, Dick, Lake Merced G. & C. C., Junipero Serro Blvd 
Daly City, Cal. 

Ferguson, Reid D., Orchard Lake C. C., 5000 W. Shore Dr 
Orchard Lake, Mich. 

Ferrell, Wayne A., Balboa Bay Club, 1221 W. Coast Hway 
Newport Beach, Calif. 

Ferrone, Louis J.. Wanakah C. C., Lake Shore Rd., Rt. & 
Hamburg, N. Y. 

Fetzek, John, Brookside C. C., Worthington, Ohio. 

Fina, Jack, Elmhurst Club, Elmhurst, Tl. | 

Fiocca Mario, B.P.O. Elks 1242, 15440 Center Ave., Harvey, 
Il. 

Firestone, Corinne E., (A.), Western Hill Motor Lodge, High 
way 50-169, Merriam, Kan. 

Fischer, George J., Madison Beach Club, Madison, Conn. 

Fischer, James O., East Lake C. C., P. O. Box 1018, Atlanta. 

Fishburn, John F., San Juan C. C., P. O. Box 1506, Farming- 
ton, N. M. 

Fisher, Arthur W. (A.), 30744 Scioto, Urbana, Ohio. 

Fladoos, Arnold, Dubuque C. C., Dubuque, Iowa. 

Fladoos, Eddie, Westbrook C. C., Mansfield, Ohio. 

Flaherty, Thomas N., LaGorce C. C., 5685 Alton Rd., Miami 
Beach, Fla. 

Flaim, Ernest L., U. C., 76 E. Monroe St., Chicago 3. 

Fleck, Joseph E., Hillcrest C. C., Inc., 8200 Hillcrest Rd., Kan- 
sas City 30, Mo. 

Fleming, Jerome G., Lookout Mountain Fairyland Club, 
Lookout Mountain, Tenn. 

Fletcher, Donald G., Richland C. C., Nashville, Tenn. 

Fletcher, Leonard C., Americus C. C., Inc., Rt. 2, Americus, Ga. 

Flett, Alfred S., Seattle G. C., 145 Greenwood Ave., Seattle 77. 

Flory, I. J. (R.), 188 N. Kealing St., Indianapolis, Ind. 

Flossman, Eric (Englewood G. C), 788 Midland Rd., Oradell, 
N. J. 


Floyd-Jones, R. A. (R.), P. O. Saranac Lake, New York, N. Y. 

Foley, Eugene J., Merchants Exchange Club, 465 California 
St., San Francisco 4. 

Ford, James S., Berrien Hills C. C., Benton Harbor, Mich. 

Forrest, Robert C., Union League Club, 38 E. 37th St., New 
York, N.Y: 

Forsythe, Harry E., Oak Hill C. C., R. F. D. 2, Box 420, Rich- 
mond 26, Va. 

Forte, Joseph A., Philadelphia Art Alliance, 251 S. 18th St. 
Philadelphia. 

Foster, Clifford S., Emerywood C. C., High Point, N. C. 

Foster, Norris A., National Democratic Club, 233 Madison 
Ave., New York 16. 

Frakes, John D., B. P. O. Elks 385, Box 2150, Tucson, Ariz. 

Fram, Robert S., Old Pueblo Club, Tucson, Arizona. 

Franklin, Herbert (R.), 230 San Leandro Way, San Francisco 

Franssen, H. M. (A.), 4614 Furley Ave., Baltimore 6. 

Franz, Harry W., U. C., 123 University Place, Pittsburgh 13. 

Fraser, Everett M. (A.), Baharis Restaurant, Greenville, S. C 

Fraser, Leo, Atlantic City C. C., Northfield, N. J. 

Frederick, Miss Mary (A.), 302 E. 75th St., New York 21. 

Frederick, Paul C., Knollwood Club, Lake Forest, Ill. 

Fredericksen, Miss Mabel, Portland Woman’s Club, 1120 S. W 
Taylor, Portland 15, Ore. 

Frey, Charles F., Orienta Beach Club, Mamaroneck, N. Y. 

Fritts, Victor J., Harrisburg C. C., Box 497, Harrisburg, Pa. 

Froehlich, Ray G., Beaumont C. C., P. O. Box 1746, Beaumont, 
Tex. 

Frohnmaier, Charles F., Harmonie Club, 4 East 60th St., New 
York 22. 

Fry, Alfred G., Bohemian Club, 624 Taylor St., San Francisco. 
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OUR BEST BET... 
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Chub players’ choice! ““Bee” Club 
Special Playing Cards are designed 
and manufactured to meet the 
exacting needs of club play—have 
been for more than 60 years. They’re 
preferred by most clubs in the country 
—by a wide margin. Bee is your best 
bet for all card games. 
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THE CLUB CARD! 
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ES 

“POKER POINTERS.” Gives you the odds on 

improving your hand on the draw. They’re 


FREE! |) 


Name 


Write to: (Specify number needed) 
CONSOLIDATED-DOUGHERTY CARD COMPANY 
CINCINNATI 12, OHIO 





Club 


Number needed 








Street. 





City. 


Zone State 
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Fullilove, Seaborn E., Kenwood G. & C. C., 5601 River Rd., 

Washington 16, D. C. 

Furedy, Edward S., Green Spring Valley Hunt C., Garrison, 
Md. 


G 


Gabrell, Eugene C., American Legion Post 1, 1071 Piedmont 
Ave., Atlanta. 

Gagnon, Park F., Elks Lodge 194, Box 378, Bellingham, Wash. 

Galbos, Ernest J. (Address Unknown). 

Gall, J. Mervin, Box 205, Maysville, Mo. 

Gallagher, James P., Adrian Elks 428, 904 Vine St., Adrian, 
Mich. 

Gallaher, Miss Ruby M., Privateers C. C., P. O. Box 2406, 
Corpus Christi, Tex. 

Gallo, Frank, 1420 Genessee St., Utica, N. Y. 

Galloway, Claude W., Waverley C. C., 1100 S. E. Waverley Dr., 
Portland 22, Ore. 

Gangwer, Roland D., Myers Park C. C., Charlotte 7, N: C. 

Gardner, Ledyard D., Tequesta C. C., Tequesta Dr., P. O. Box 
1158, Jupiter, Fla. 

Garrett, Ray F., Statesville C. C., 715 Club Dr., Statesville, 
Nn. Cc 


Gartner, William W., Richmond Boat Club, Upper River Rd., 
Louisville. 

Garwood, Willis, Toledo Club, Madison & 14th, Toledo, Ohio. 

Gatewood, James M., El Nadadero, Inc., 995 W. Chase, El 
Cajon, Calif. 

Gay, Oreste M., Field Club, Lake Ave., Greenwich, Conn. 

Gebstadt; Fred J., Grosse Pointe Y. C., Grosse Pointe Shores 
36, Mich. 

Gelwick, Corwin W. (A.), 615 N. E. 7th St., Hallandale, Fla. 

Gemmill, George N., Colonial C. C., R. D. 2, Harrisburg, Pa. 

Gendaszek, Felix J. (A.), 1065 King St., Toledo 7, Ohio. 

George, W. Henry “Bill,” Niagara Club, Niagara Falls, N. Y. 

Georgeson, Agamemnon J., Harmonie Society, 267 E. Grand 
River, Detroit 26. 

Getschow, Mrs. R. W., Riverview C. C., 531 W. College Ave., 
Appleton, Wis. 

ig James A., Signet Society, 46 Dunster St., Cambridge 

Gibbs, Richard C., Lancaster C. C., 6021 Broadway, Lancaster, 
N. Y. 


Gilbert, Norman A., Ashtabula C. C., Box 456, Ashtabula, Ohio. 

Gile, Hubert A., St. Paul A. C., 340 Cedar St., St. Paul 1. 

Gillam, George, Elks Club, P. O. Box 16, Sharon, Pa. 

Gillespie, W. L. (Address Unknown). 

Gilmartin, Gene F., Cleveland Y. C., Rocky River Island, 
Rocky River 16, Ohio. 

= Andre B., Beechmont C. C., 29600 Kinsman Rd., Cleve- 
and. 

Giraudy, Arthur, Knickerbocker C. C., Knickerbocker Rd., 
Tenafly, N. J. 

Gleim, Jr., Fred, Philadelphia C. C., 1601 Spring Mill Rd., 
Gladwyne, Pa. 

Glenn, James B., Naval Lodge 353, Pt. Angeles, Wash. 

ae = L., Pointsett Club, 804 Washington, East, Green- 
ville, S. C. 

Godsy, Ralph A., Ingomor Club, Box 859, Eureka, Calif. 

Goeske, William F. (A.), The Musky Inn, Sayner, Wis. 

Gold, George, Piedmont Driving Club, 1215 Piedmont Ave., 
N. E., Atlanta. 

Goldner, Max, Student O. C., Fort Sill, Okla. 

Goldschmidt, Paul, Pine Brook C. C., 42 Newton St., Weston 
93, Mass. 

Goldsmith, Bert (A.), Sky Terrace Restaurant & Cocktail 
Lounge, Air Terminal, Casper, Wyo. 

Goll, Glen L. (A.), 26400 Euclid Ave., “Apt. 31303, Cleveland 32. 

Gomez, Joe C., Non-Comm. Off. Mess, Chanute A. F: B., 
Rantoul, tl. 

Goode, H. G., College Club, 605 Spring St., Seattle. 

Goodman, Vernon J., Terrace Park C. C., S. Milford Rd., 
Milford, Ohio. 

pe William G., Locust Hill C. C., Jefferson Rd., Pitts- 
ord, N. 

Gordon, David M., Meadowbrook C. C., P. O. Box 118, Broken 
Arrow, Okla. 

Gordon, John F., Saucon Valley C. C., Bethlehem, Pa. 

Gorton, MacArthur (R.), 4320 Valla Vista, San Diego 3, Calif. 

Goslin, Jr., James A., Warwick C. C., Narragansett Bay Ave., 
Warwick Neck, R. I. 

Gosline, Capt. Earl S., AO-932805, Officers’ Open Mess, 3201 
Air Base Wing, Eglin Air Force Base, Fla. 

Gossom, E. I., New Orleans C. C., 6440 Pontchartrain, New 
Orleans 18. 

Gould, Morty, 1850 N. W. 113th, Miami, Fla. 

Grabeman, Edwin W., Moraine C. C., Dayton, Ohio. 

Grader, Jan, Tulsa Club, 115 E. 5th St., Tulsa 3. 











Grady, G. Mead, Richmond C. C., R. R. 3, Richmond, Ind. 
Graebert, Erich (A.), Colonial Inn, 314 N. Pacific, Oceanside, 
Calif 


alif. 

Graffis, Herb (H.), Golfdom, 407 South Dearborn, Chicago 5. 

Graham, Mrs. Dorothy L., Corpus Christi Town C., P. O. Box 
325, Corpus Christi, Tex. 

Graham, William W., O. C., Rt. 2, Lawrenceville, Ga. 

Grant, Henry Q., Belmont C. C., 181 Winter St., Belmont, Mas:., 

Grauers, Ake, Prairie Dunes C. C., R. F. D. 4, Hutchinson, 
Kan. 

Graver, William A., Glendora C. C., 310 S. Amelia Ave., Gler- 
dora, Calif. 

Gray, Mrs. Emily D., Freeport C. C., Rochelle, Ill. 

Gray, Harry J., Edgeworth Club, Sewickley, Pa. 

Greene, Elmer G., Audubon C. C., 3265 Robin Rd., Louisvill: . 

Greenwood, Eric de L. (A.), 21 Naptune Blvd., Stratmor: , 
Montreal 33, Que., Can. 

Gregory, Fred O., Hesperia C. C., Box 328, Hesperia, Calif. 

Grenard, Edward M., U. C., 1411 E. Jefferson, Detroit 7. 

Greschick, Alexander (A.), 64 Grand Ave., Middleton, N. Y. 

Gresley, T. Dornan, Gaston C. C., Box D, Akers Statior , 
Gastonia, N. C. 

Griesmer, Orthell F., Apawamis Beach Club, Rye, N. Y. 

Griffin, Charles W., Tejas Club, 21st Floor, Petroleum Bldg , 
Houston. 

Griffin, W. J., Brook Hollow G. C., 8301 Hines Blvd., Dallas. 

Griffis, Jr., L. J., Vestavia C. C., P. O. Box 5737, Homewoou 
Station, Birmingham 9, Ala. 

Grimes, Luther N,, Ponte Vedra Club, Ponte Vedra, Fla. 

Grissing, Edward ®t North Shore C. C., Glen Head, L. L., N. Y. 

Grogan, Paul J., Railroad Machinery Club, 30 Church St, 
New York 7. 

Groot, Simon, Alice C. C., P. O. Box 1428, Alice, Tex. 

Groseclose, Miss Beatrice E., Ramada Club, 7th Floor Oil & 
Gas Bldg., Houston 3. 

Grove, Axel H., Yahnundasis G. C., New Hartford, N. Y. 

Grow, Billy Lee, Pinecrest C. C., P. O. Box 292, Longview, Tex 

Gruhle, Herbert A., 14 Dickenson Ave., Sea View Park, 
Absecon, N. J. 

Gspann, Eugene, Lulu Temple C. C., 64 S. Clifton Ave., Aldan, 
Del. Co., Pa. 

Gspann, Fernand A., Downtown Club, 600 Chestnut St., Phila- 
delphia. 

Guillery, Miss Danielle, College Women’s Club, 1330 N. Pros 
pect Ave., Milwaukee 2. 

Gundel, Charles, Indian Hill Club, Winnetka, IIl. 

Gunderson, Glenn O., Green Acres C. C., Northbrook, IIl. 

Gunther, Phillip H., "Sleepy Hollow C. C., Scarborough-on- 
Hudson, N. Y. 

Guthrie, Robert A., Mountain City Club, 729 Chestnut St., 
Chattanooga “Ae Tenn. 

Guy, David J., Cosmos Club, 2121 Massachusetts Ave., N. W., 
Washington 8, D. C. 

Guyer, Jack, 46 Orchard Ave., Rye, N. Y. 

Guynn, Robert, Decatur Club, "158 W. Prairie, Decatur, Il. 

H 
—— Thomas D., St. Louis C. C., 400 Barnes Rd., Clayton 
, Mo. 

Hagenbuckle, Harmon (A.), Rock Sound Club, P. O. Box 8 
Nassau, Bahamas. 

Hailey, Billy J., Hillwood C. C., Hickory Valley Rd., Nash 
ville, Tenn. 

~~ Arthur D., c/o Wallace Smith, 6125 Overhill Dr., Louis 
ville 13. 

Hair, Mrs. Helene R., c/o Wallace Smith, 6125 Overhill Drive 
Louisville 13. 

Halbach, Mrs. Mildred E. (A.), 2130 Lander Rd., Cleveland 24 

Halbach, William N. (A.), 2130 Lander Rd., Cleveland 24. 

Hale, Nathan B., The C. C., P. O. Box 116, Sugar House Sta 
tion, Salt Lake City 6. 

Halfacre, W. L., Norfolk Y. C., 1500 Shepperd Ave., Norfolk, Va 

Halkett, John G., Olympic Club, 524 Post St., San Francisco 

Hall, Miss Alice Conway (A.), The King Edward, Apt. No 
4A7, Bayard St., Pittsburgh 13. 

Hall, C. C. “Jack,” Crestview C. C., 4201 East 21st, Wichita 14 


Kan. 
Hall, Jr.. Howard L., Elcona C. C., P. O. Box 726, N. S., Elk 
hart, Ind. 
Hall, Miss Jewell, Engineer’s Club, 1710 Commerce St., Dallas 
Hall, John R., Riverside C. C., P. O. Box 417, Lake Jackson 
Tex. 
Hall, Laurice T., Pinehurst C. C., Mile High Center, Denver 2 
Hall, Paul E., Riverside C. C., Carlsbad, N. M. 
Hallberg, Clifford, Detroit A. C., 241 Madison, Detroit 26. 
Haller, David W., Owensboro C. C., Box 651, Owensboro, Ky. 
Halpin, Robert D., Hamilton Club, 32 Church St., Paterson, 
N. J. 
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First in Quality and Service 
iy HEN YOU ORDER 


Lo 


“FROM ARMOUR 


* Panes: 


Pra > wth 
Even the most discriminating food buyer grins WEaN Mada INFORMAT 


wi easure when his orders come from . NEAREST 
And = akc ue teen ilar CONTACT pin OR WRITE: 


1. Top-quality always — nationally known Armour ARMOUR UNIT ; 
AN 


products, none better. UR AND rake) \i\g 
2. Unexcelled delivery— dependable service when — ICE DEPT. 
you want it. FOOD SERV 


ro) 
3. Personalized attention to orders—tailored to CHICAGO 9, LLIN 
fit individual needs. 


4. Dependable source of supply. 


LET US SUPPLY YOU WITH ALL THESE FINE ARMOUR PRODUCTS 


Fresh Meats ° Flash-Frozen Meats * Smoked Meats *¢ Canned Meats 
Sausage Products * Dairy Products * Poultry & Eggs * Refinery Products 
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Halstead, Clifford J., Candlewood C. C., 14000 E. Telegraph 
Rd., Whittier, Calif. 

Halterman, Edward L., O. C., McChord Air Force Base, 
Olympia, Wash. 

Halvorsen, Leif A., Sequoyah C. C., 4550 Heafey Road, Oakland, 
5, Calif. 

Ham, Jr., 
Ala. 

Hammer, Jr., Burks L., Palma Ceia G. & C. C., 1601 MacDill 
Ave., Tampa, Fla. 

Hampton, Jr., Gifford H., Ft. Wayne C. C., 5221 Covington Rd., 
Ft. Wayne, Ind. 

— Hylbert C., Park Ridge C. C., 636 Prospect Ave., Park 
Ridge, Iil. 

Hancock, Clady H., Comm. Off. Open Mess, U. S. Naval Train- 
ing Center, San Diego 33. 

Hancock, Miss Doris, Austin Club, Commodore Perry Hotel, 
Austin, Tex. 

Hand, Charles L., Jonathan Club, 545 S. Figueroa, Los Angeles 
17 


Lamar F., The Club, Inc., Box 2412, Birmingham, 


Hanlon, Miss Jule M., Western Hills C. C., P. O. Box 55, Cin- 
cinnati 38. 

Hanson, Ainsworth E., Moline Elks, Moline, IIl. 

Harding, Frank W., Petroleum Club, Bakersfield Inn, Bakers- 
field, Calif. 

Harkness, George (Address Unknown). 

Harling, J. E., Spartanburg C. C., P. O. Box 2165, Spartanburg 
Station, Spartanburg, S..%. 

Harrington, George E., Arizona C. C., 5668 E. Orange Blossom 
Lane, Phoenix, Ariz. 

Harrington, James B. (A.), The Towers Hotel, 25 Clark St., 
Brooklyn 4. 

Harris, J. Guy, St. Petersburg Y. C., Central & Beach Dr., St. 
Petersburg, Fla. 

Harrish, Nicholas, Greensburg C. C., Box 64, Greensburg, Pa. 

Harrison, William A., Lakepointe C. C., 22301 Francis, St. 
Clair Shores, Mich. 

Harrison, William E., Atlanta A. C., P. O. Box 1018, Atlanta 1. 

Harrop, Lawrence G., Ogden’ G. & C , 4197 Washington 
Blvd., P. O. Box 1168, Ogden, Utah. 

Harry, Mrs Margaret M., Town C., 805 Delaware Ave., Buffalo 
9 


Hart, Mrs. Mildred R., U. C., Tampa Terrace Hotel, Tampa 2, 
Fila. 

Hartley, Miss Lottie S., 
Houston 1. 

Harvath, Joseph F., Canton Club, 4115 Harrison Ave., N. W., 
Canton, Ohio. 

Harvey, J. W. (A.), F. B. Wines, 2300 Noble Ave., North, Min- 
neapolis 22. 

Harvey, Jr., Thomas S., Shuttle Meadow C. C., P. O. Box 920, 
New Britain, Conn. 

Hassinger, Walter D., Shady Oaks Duck Club, Pecan Isle, 
Route 1, Kaplan, La. 

Hasso, Ambrose A., Wolferts Roost C. C., 14 Detroit Ave., 
Troy, N. Y. 

Hatas, Peter, Milwaukee Club, 706 N. Jefferson St., Milwaukee 
16. 


Insurance Club, Ben Milam Hotel, 


Hatcher, H. L., U. C., 1319 K St, Sacramento, Calif. 

Hatschier, Victor P.. "1233 N. Main St., West Hartford, Conn. 

Haug, Berry, Indian Hill G. & C. CS Tomahawk & Cherokee, 
Kansas City 15, Mo. 

Hawes, Ernest L., Cypress West Hotel, 7th & Lincoln, P. O. Box 
Y, Carmel, Calif. 

Hay, E. H. Taylor, Union League Club, 65 W. Jackson Blvd., 
Chicago. 

Hayden, David I., Birchwood Club, 27th & Redick Ave., Omaha. 

Hayden, Mrs. Mary P., C. C. of Virginia, 6031 St. Andrews Ln., 
Richmond, Va. 

Hayduck. William M., Wool Club, 260 W. Broadway, New 
York City. 

Hayes, Harry B., Whitford C. C., Whitford, Pa. 

Hayes, Richard E., The Field Club, Box 1871, Sarasota, Fla. 

Haynes, Charles E., Whitemarsh Valley C. C., P. O. Box 4390, 
Philadelphia 18. 

Hays, Charlie, American Legion Club, 2818 Wetmore, Everett, 
Wash. 

Haytock, Benjamin L., Pomfret Club, 33 S. 4th St., Easton, Pa. 

Healey, George (R.), 1662 Woodsway, Kent, Ohio. 

Hearn, Jack D., Pelham C. C., Pelham, N. Y. 

Heazlitt, Mrs. Mary W., New Albany C. C., Graybrook Ln., 
New Albany, Ind. 

Hecht, Lowell L., Sylvania C. C., Sylvania, Ohio. 

Hecker, Richard R., Santa Barbara Club, Chapala & Figueroa 
Sts., Santa Barbara, Calif. 

Hee, Charles W. K., Outrigger Canoe Club, 2335 Kalakua Ave., 
Honolulu, T. H. 








Heim, Jr., William J., Coral Reef Y. C., 2484 S. Bayshore Dr, 
Miami, Fla. 

Heine, Fred, Shaughnessy Hgts. G. C., 1400 W. 33rd Ave, 
Vancouver 13, B. C., Can. 

Henderson, David, River Oaks C. C., 1600 River Oaks Blvd, 
Houston. 

es Frank I., Milbrook Club, Woodside Dr., Greenwich, 

onn 

— Frederick C., Rockaway River C. C., Pocono Rd., Der- 
ville, N 

Henning, Kurt M., Sandy Run C. C., Oreland, Pa. 

Henriksen, Maj. O. M., Tavern Club, 3522 Prospect Ave, 
Cleveland 15. 

Henry, Charles Fogg, Carswell O. C., Carswell Air Forc: 
Base, Tex. 

Henry, Richard A., Janesville C. C., Janesville, Wis. 

Herbert, Raymond J., Comm. Officers’ Mess, Third Naval Di-- 
trict, New York Naval Shipyard, Brooklyn 1. 

Herington, Charles R. (R.), Kampfe Lake, Bloomingdale, N. .. 

—— W., Schnorer Club, 601 E. 163rd St., Ne: 
or 


Hermance, Jack, Wee Burn C. C., P. O. Box 1046, Darie: 
Conn. 


—— Peter, Pt. Washington Y. C., Port Washingtor , 


Hetfield, Roscoe W., 14515 Shadywood Dr., Plymouth, Mich. 

Heurter, William G., Knoll G. C., P. O. Box 300, Boonto. 
Manor, N. J. 

Heuser, Klaus W., Keewaydin Point C., Alexandria Bay, N 

Hewitt, Harold H., U. C., 141 Washington Ave., Albany 6. N. y 

Hieber, George W. (A. ), 11 N. Ave., Manchester, mY. 

Higgs, ‘Loren P., Huntington Valley C. C., Edge Hill & More- 
land Rds., Abington, Pa. 

High, Gordon W., La Jolla C. C., Box 24, La Jolla, Calif. 

High, Robert B., "3115 Isabella Road, Midland, Mich. 

Hilliard, Jr., Ben, Belle Haven C. C., Alexandria, Va. 

Hiltebrand, Charles, Ridglea C. C., P. O. Box 9355, Ft. Worth. 

Hindley, Jr., George J., Congress Lake C. C., Hartville, Ohio. 

Hines, Robert W., Coral Ridge C. C., P. O. Box 4471, Ft. 
Lauderdale, Fla. 

Hinrichs, Henry, LaGrange C. C. 620 S. Brainerd Ave., 
La Grange, Ill. 

Hinschberger, Lloyd G., Minnesota Valley C. C., 6300 Auto 
Club Rd., Minneapolis 20. 

Hodges, William J., Paradise Valley C. C., P. O. Box 1055, 
Scottsdale, Ariz. 

Hofer, George G., U. C., 546 Delaware Ave., Buffalo 2. 

—— Miss Belva I., Headliners Club, Driskill Hotel, Austin, 

ex. 
= Edward F., Aptos Beach G. C., P. O. Box 346, Aptos, 
alif. 

Holder, Joseph H., 613 Kirsch Ave., Wayne, Pa. 

Holl, Henry, C. C. of Decatur, 135 N. Country Club Rd., 
Decatur, Il. 

Holland, Earl, Rockhill Club, 4520 Kenwood, Kansas City, Mo. 

— G. B., Broadmoor C. C., 2155 Kessler Blvd., Indian 
apolis 8. 

Hollister, Frederic H., Scarsdale G. C., Hartsdale, N. Y. 

Hollister, Robert W., The Tacoma Club, Washington Bldg., 
Tacoma, Wash. 

Holmes, B. J., Nantucket Y. C., Nantucket Island, Mass. 

Holmes, Ralph R., Houston C. C., 1 Potomac Dr. Houston 27 

Holmes, S. Graham (A.), 14500 "Rossini, Detroit 5. 

Holtz, Jr., Marshall H., Maplewood C. C., 28 Baker St. Maple 
wood, N. Ve 

Holtz, Walter, 87 E. & W. Rds., Ebenezer, N. Y. 

Homberg, Victor F., Drug & Chemical Club, 85 John St., Nev 
York 38. 

Hood, Vance Robert, Kenwood G. & C. C., 5601 River Rd 
Washington 16, D. C. 

— Col. C. F., Tampa Y. & C. C., P. O. Box 10,266, Tamp 
9, Fla. 

Hopkins, Frank T., Minocqua C. C., Minocqua, Wis. 

Hoppe, Victor R., Seattle Y. C., Seattle. 

Horgen, Gerald, Lafayette Club, Minnetonka Beach, Minn. 

Hornecker, George L., Rock Spring Club, West Orange, N. J. 

~~ Wyatt M., Seattle Town & C. C., 1421-8th Ave., Seai 
tle 1. 

Howell, Richard T., 212 E. Highland Ave., Chestnut Hill, Phi 
adelphia 18. 

Howland, Elton R., B.P.O. Elks 1845, 480 Main St., Hermistor 
Ore. 

Huber, Arnold L., Fort Douglas Club, Box 583, Salt Lake City. 

Huber, Henry L.,. Westwood C. C., Williamsville 21, N. Y. 

Huber, Riley, Santa Ana C. C., 20382 S. W. Newport Blvd 
Santa Ana, Calif. 
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a beautiful, 
of stainless § 
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It offers Utility, 


3 


SS 
There's more here than meets the eye . . . for the Buffet Caddy — 
for hot or cold service — is fully fitted to meet the needs of any 
outdoor occasion, or indoors too. Over one hundred combinations of 
inset components are possible — from one full size pan, to nine 
one-ninths. And in three depths. 


That gives you full flexibility to meet the need of varied menus 
. . « flexibility plus attractive appearance, plus efficiency in use. 
Sterno cans placed beneath the unit are all that you need to main- 
tain water temperature. An electric or gas plate, or over an outdoor 
grill, will also work satisfactorily. 


To these functional advantages, add two more reasons why the 
Buffet Caddy is for you. Reason One is Polar’s single-minded em- 
phasis on quality. Reason Two is a price tag that is far less than 
you might think. Ask the supply house men who call on you, or 
you are invited to write for full information. 


| Beauty, Economy eat ties 








No. 2214 


st e0) a 4 ‘. 4 : 
Pr | W Cc *5100 LAKE SHORE ROAD Fic 2m, 
Olar are UO. SHEBOYGAN, WISCONSIN 
Merchandise Mart — Chicago 54 *800 Santa Fe Ave. *415 Lexington Ave. Offices in Other Principal Cities 
Room 1455 Los Angeles, California New York 17, New York ‘Designates office and warehouse 
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Hucko, Peter J., Arrowhead C, C., 1413 Roxbury Dr., San 
Bernardino, Calif. 

Hueber, Harold < io The C. C., Brookline, Mass. 

Huegel, Nicholas E,, 215 Carlton Terrace, Rockford, Il. 

Huff, W. G., Roof Club, 549 Fifth St., Port Arthur, Tex. 

Huffer, Miss Celeste, Field Club, 36th & Woolworth Ave., 
Omaha 2. 

Hughes, Allen, Torresdale-Franxford C. C., Grant & Frank- 
ford Ave., S., Philadelphia 14. 

Hughes, Thomas G., C. C. of Little Rock, 4200 Country Club 
Rd., Little Rock, Ark. 

Humphrey, Miss Doris S., Williams Club, Inc., 24 E. 39th St., 
New York 16. 

Hunt, Owen H., Lakewood Y. C., Seabrook, Tex. 

Hunter, Ralph W., Abilene C. C., Box 726, Abilene, Tex. 

Hunter, Robert L., Seymour C. C., 1400 Shields Ave., Seymour, 
Ind. 

Hunter, Roland D., U. C., Hartford, Conn. 

Huntingford, C. Aubrey, Merion Cricket Club, Haverford, Pa. 

Hurst, William G., Abilene Club, Abilene, Tex. 

Hynes, Charles S., U. C., 1 West 54th St., New York City. 


I 


Ihle, Eugene, Auto Club of Buffalo C. C., 9635 Main St., Clar- 
ence, N. 

a. Charles J., Lubbock Club, Caprock Hotel, Lub- 
bock, T 

Immel, Richard J., Sunset C. C., Gravois & Geyer Rds., Sap- 
pington 23, Mo. 

Imroth, Edward A., 557 Water St., Waukegan, III. 

Indence, Anthony J., North Hempstead C. C., Port Washington, 
Ni: Y. 

Indvik, Hans J., Westmoor C. C., 10 S. Moorland Rd., Brook- 
field, Wis. 

Ingouf, E. J., Shreveport C. C., P. O. Box 9037, Shreveport, La. 

Irmscher, M. Guenter, Madison C. C., Box 107-M, Madison, Ind. 

Irvin, Fred A., Peninsula G. & C. C., 701 Madera Dr., San 
Mateo, Calif. ‘ 

Isaacs, Eleaney, Cape Fear C. C., P. O. Box 996, Wilmington, 
N.C 


Iverson, Norman C., Minneapolis Club, 729 Second Ave., S., 
Minneapolis 2. 


J 


gion) Edward W., Standard Club, 320 S. Plymouth Ct., Chica- 


go 4, 

Jackson, James B., Wright Patterson Air Force Base, Officers 
Open Mess, Dayton, Ohio. 

Jacobson, “ete H., Suburban C. C., Hatton Point, Ports- 
mouth, 

Jacobus, Ethel, Women’s National Republican Club, 3 W. 51s 
St., New York 19. 

Jaget, Camille M. (A.), 2019 Bencroft Lane, Houston 27. 

James, Clarence H., 81 Robin Rd., West Hartford, Conn. 

Jarl, Arthur (A.), White Sands Hotel, La Jolla, Calif. 

Jehlen, Carl J., Baltursol G. C., Springfield, N. J. 

7 George C., The Broad Street Club, 15 Broad St., Nev 
York 5. 

Jemsek, Joe, St. Andrews G. & C. C., West Chicago, III. 

Jenkins, N. Ashley, 115 Stockley St., Rehoboth Beach, Del. 

Jerome, Chris P., 29 Prospect St., Ashland, Mass. 

Johannsen, Robert C., Multnomah A. C., 1849 S. W. Salmor 
Portland 7, Ore. 

Johannisson, Edwin R., C. C. of Rochester, 2935 East Ave 
Rochester 10, N. Y. 

Johns, Stuart, Minneapolis G. C., Cedar Lake Rd., Minneapoli 
16, Minn. 

Johnson, Erling O., Elk’s Club, 565 Broadway, Tacoma, Wash. 

Johnson, J. C., Hillcrest C. C., Box 70, Bartlesville, Okla. 

Johnson, Paul C., Oklahoma City G. & C. C., 7000 N. W. Gran« 
Blvd., Oklahoma City. 

Johnston, Charles, Deal G. & C. C., Deal, N. J. 


Johnston, Jr., Frank, Old Town Club, Box 344, Winston-Salem, 


Nn. C. 
Johnstone, David (A.), 1232 S. E. 8th St., Deerfield Beach, Fla 
Jones, Charles W., Rainier Club, 4th & Marion, Seattle 4. 


Jones, James C., Keokuk C. C., P. O. Box 255, Keokuk, Iowa. 


Jones, John M., River Forest G. C., Box 326, Elmhurst, IIl. 


Jones, John P., California G. C., 925 El Camino Real, S. San 


Francisco. 


Jones, Joseph L. (A.), Plaza Hilton Hotel, San Antonio, Tex. 


Jones, L. Shell (R.), 495 Main St., W., Danville, Va. 
Jones, Leonard E., Charlotte City Club, 135% 
Charlotte, N. C. 


Jones, Loy T., L’Hirondelle Club, 7611 Club Rd., Baltimore 4. 


S. Tryon St., 














NEW CITY 
PACKING & PROVISION CO. 


JOHN J. MURRAY, PRESIDENT 


SOUTH WATER MARKET 


CHICAGO 8&8, 


Telephone HAymarket 1-4000 


eats of Distinction 


Under direct U. S. Department of Agriculture Inspection Establishment No. 147 


SERVING CLUBS FOR OVER FIFTY YEARS 


ILLINOIS 
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Jones, Robert A. (A.), Box 316, Lake Helen, Fla. 
Jordan, Ernest N., Mountain Lake Club, Lake Wales, Fla. 


Judson, Barney, Paradise Valley Racquet Club, Rt. 2, Box 595, 


Scottsdale, Ariz. 
Junas, George, 4654 N. Parkside Dr., Milwaukee 18. 
Junker, Ernest W., Scarab Club, 217 Farnsworth, Detroit. 


K 


Kagley, Mrs. Amelia, Woodhill C. C., Wayzata, Minn. 

Kahofer, Frank J. (R.), Old Post Road, North Attleboro, Mass. 

Kalmar, H. Gerard, Harmony Landing C. C., Box 115, Goshen, 
K 


y. 

Kaltman, Mrs. Mary H., Elgin Air Force Base Officers’ Open 
Mess, Eglin Air Force "Base, Fla. 
anakaris, Christ J., Commissioned Officers’ Mess, U. S. Naval 
Air Station, San Diego 45. 
ane, John A., Clayton Elks Club, 900 South Hanley Rd., 
Clayton, Mo. 
areth, Frank C., Clovernook C. C., Galbraith Rd., Cincinnati 
39. 
arr, Arthur L., Woodlawn G. C., 
Auburndale 66, Mass. 
istory, Charles, City Club, 601 Walnut St., Knoxville, Tenn. 
,uffman, E. H., Tulsa C. C., P. O. Box 1406, Tulsa. 

cay, John L., Woman’s A. C., 640 Sutter St., San Francisco 2. 
ryser, Raymond J. (Address Unknown). 
arn, Jerry J., Bel-Air Bay Club, 16801 Roosevelt Hway., 
Pacific Palisades, Calif. 
sath, Samuel W., Colonial C. C., P. O. Box 3308, White Sta- 
‘tion, Memphis, Tenn. 
»ck, Charles W. (Huntington Valley C. C.), 102 Dale Rd., 
Willow Manor, Willow Grove, Pa. 

‘cen, Leslie N., Tamahaac Club, Ancaster, Ont., Can. 

Keeney, Vincent J., Midvale G. & C. C., Baird Rd., Penfield, 
N. Y. 


1897 Washington St., 


Keller, William (R.), 120 N. E. 104th St., Miami Shores 38, Fla. 

Kelley, Thomas D., Hardscrabble C. C., Route 1, Box 94, Ft. 
Smith, Ark. 

Kelly, Arthur V., U. C., 13th & O Sts., Lincoln, Neb. 

Ke ally, Timothy J. Links Club, Inc., 36 E. 62nd St., New York 


a can James L., City A. C., 50 W. 54th St., New York 19. 


Kennedy, Joseph N., Midday Club, 123 S. Broad St., Philadel- 


phia. 

Kennelly, David S., Hidden Valley C. C., 129 N. Center St., 
P. O. Box 2482, Reno, Nev. 

Kennon, Dewey F., Meadowbrook C. C., 10400 Canterway, 
Overland 14, Mo. 

Kerekes, Louis, Longshore Beach & C. C., S. Compo Rd., West- 
port, Conn. 

Kerry, Sumner L., Kanawha C. C., P. O. Box 8066, South 
Charleston, W. Va. 

Kersh, DeWitte T., Fairview C. C., Elmsford, N. Y. 

Kichler, Harry, 3110 Azeele St., Tampa, Fla. 

Kiely, Henry A., Racquet, Club, 215 S. 16th St., Philadelphia 2. 

Kier, Thomas N., Oakmont C. C., 3100 Country Club Dr., Glen- 
dale 8, Calif. 

— Richard S., 2324 Carroll Park, S., Long Beach 14, 
Calif. 

Kimura, Kaz, U. C., 1004 Boren Ave., Seattle 4. 

Kincaid, Richard P., U. C., 614 S. Hope St., Los Angeles. 

Kindilien, R. W., Old Oaks C. C., Purchase, N. Y. 

King, Bill E., Hobbs C. C., Box 548, Hobbs, N. M. 

Kingsley, Irvin, Bel-Air C. C., 10768 Bellagio Rd., Los Angeles 
24. 


Kirby, William H., Vancouver Club, 915 W. Hastings St., Van- 
couver, B. C., Can. 

Kirk, Jr., John L., Meadowbrook Recreation C., R. 6, Box 
546A, Charleston, W. Va. 

Kirwan, Richard F., New Haven Lawn Club, 193 Whitney 
Ave., New Haven, Conn. 

Kirwan, Richard H., Downtown A. C., 19 West St., New York 
4 


Klages, Don H., Spokane Club, 1002 W. Riverside, Spokane, 
Wash. 

Klein, Bernard A., 9275 Marlow Ave., Norfolk 3, Va. 

Klein, Edward J., 35 Sunrise Terrace, Cedar Grove, N. J. 

Kleine, Arthur (A.), 2339 N. E. 173rd St., North Miami Beach, 
Fla. 

Knapp, John E. (A.), 9 Moller St., Tenafly, N. J. 

Knapp, Miss Marie L., Sulgrave Club, 1801 Mass. Ave. N. W., 
Washington 6, D. C. 

Knight, Winstanley, Chicago Club, 400 S. Michigan Ave., 
Chicago 5. 





{ 





RECREATION 
PRESENTS A NEW 


CONCEPT IN ALUMINUM 


(twisting action) at tip. 


PATENT PENDING 
#9114—14' length, $270 
_ #9116—16' length, $290 


repairs unnecessary. 
Only maintenance 
needed is infrequent 
renewal of tread 
which can easily be 
applied by brush or 
roller, 





DIVING BOARD DESIGN! 


The non-tapering design of Recreation's TOWNSEND 
produces more flexing action between fulcrum and rear 
anchor point than is possible with conventional tapered 


All aluminum and 
stainless steel construc: 
dinary boards! : 


design. This unique feature greatly reducés strain by 
distributing the action-stress throughout the board's entire 
length. It’s the most perfect diving board ever developed! 


Get all the facts on TOWNSEND—write today for free folder! 
RECREATION EQUIPMENT CORP. 


DEPT. CM 


724 WEST EIGHTH STREET, ANDERSON, INDIANA 


Manufacturers of Play Equipment for Swimming Pools, Parks, Beaches, 
Playgrounds; also Basketball Equipment. 
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Knisley, Charles M., West Shore C. C., Camp Hill, Pa. 
Knobelspiess, Ernest, Rehoboth Beach C. C., Rehoboth, Del. 
Knowles, Andrew J., Selma C. C., Box 854, Selma, Ala. 
Koch, Eric G., North Hills G. C., Douglaston, L. I, N. Y. 
Koch, Ray, Inglewood C. C., Kenmore, Wash. 
a Edward R., Woodmar C. C., 1818-177th St., Hammond, 
Ind. 
Kohler, Harold R. (Address Unknown). 
Kopf, Jr., Fred, U. C., 3813 Euclid Ave., Cleveland 15. 
Kopfstedt, W. F., 3245 Glencoe St., Denver. 
Church! Reasiekr, Kenneth M., Woodhill C. C., Route 5, Wayzata 
inn. 
Auditorium! Hospital! Kozar, J. ack, Lakewood C. C., Westlake, Ohio. i 
In any situation where oe Hag (Columbia C. C.), 8322 Draper Lane, Silve: 
public seating is required, . Krafft, Mrs. Mary, Valparaiso C. C., Valparaiso, Ind. 
: X Kratzke, Daniel R., Germania, 115 E. Main, Freeport, Ill. 
Hampden’s all-steel, dec- \ Kress, Charles H., Colony Club, 50 Maple St., Springfield 
; H Mass. 
— designed chairs Kronsbein, Alvaro G. (A.), 2 Midland Gardens, Apt. B-4 
provide the quality an- Bronxville 8, N. Y. 
ist Kruger, Erich J., Burlingame C. C., Hillsborough, Calif. 
swer at agen eee — Kuchinos, Peter, Green Valley C. C., Route 1, Suisun, Calif. 
For detailed informa- Kufeke, George H., C. C. of Salem, R. D. 3, Salem, N. Y. 
; h Kurtz, Herbert G., Mountain Ridge C. C., West Caldwell, N. J 
tion on the most Kyber, Raymond J. (A.), 5904 Conway Rd., Bethesda, Md. 
complete line of Kyle, William C., Onondaga G. & C. C., Fayetteville, N. Y. 


adult and juvenile — L 
. . : “ Lacy, Mrs. Robert E., Tyler Petroleum Club, 412 W. First St. 
public seating, write Tyler, Tex. 
today direct. LeFleur, Richard C., Officers’ Open Mess, Fairchild Air Force 
: Base, Fairchild, Wash. 

Lahmann, William C., Quivira Inc., Quivira Lake, Kansas City 
6, Kan. 

LaLanne, George H., North Platte C. C., Box 286, North Platte, 
Neb. 

Lamb, W. Reginald, Starmount Forest C. C., Greensboro, N. C. 

Lambert, Arthur A. (A.), Whitefield, N. H. 

Easthampton, Massachusetts Lamond, Jr., William W., Norfolk Y. & C. C., Norfolk, Va. 

Department HS-5 LaMonte, Alfred F., Midlothian C. C., Midlothian, Il. 

Lampe, Paul B., Norwocd Hills C. C., Normandy, Mo. 

Lang, Miss Zola M. (A.), 2120 E. Charleston Blvd., Las Vegas, 
Nev. 

Langdon, Harry R., The Lotos Club, 5 E. 66th St., New York 
phy 
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More Vitamin C an a Fresh Langham, Mrs. aan, The Trailsend Club, 3500 Governors 
Hill, Dayton 29, Ohio. 

or Frozen Or ange Juice! Langham, Vincent (R.), R.F.D. 2, Medina, Ohio. 

Langton, James L., Riverbend C. C., Sugar Land, Tex. 


Ww INSTANT La Placa, Peter J., Acacia C. C., Cleveland 21. 
ry ® Large, Forrest J., Plum Hollow G. C., Detroit. 
jaa Laurie, Hamilton, Aurania Club, 25 S. Allen St., Albany, N. Y. 


Lauritsen, Hal C., Pennington Club, 181 Pennington, Passaic, 
N. 


= 


ake 
mes > ORANGE BREAKFAST DRINK Lavallee, Major Charles, St. Eustache G. & C. Club, 101 Oka 
“Seauuies’ GRANULES < Rd., St. Eustache-sur-lac, Two Mountains City, Que., Can. 
. ae ; Layman, Daniel M., The Union League, 140 S. Broad St., 
- : 1 Philadelphia 2. 
Each 4-oz. serving contains more .° : Lean, Charles Sanders, Quebec Winter Club, 650 Laurier Ave., 


sane ; ‘ . Quebec, P. Q., Can. 
than 70 milligrams of Vitamin C. . has LeCinque, Charles, Berkleigh C. C., Route 222, Kutztown, Pa. 


. INSTANE Lee, James K., Cleveland C. C., Cleveland, Tenn. 
V Nothing to add but water LEMON, Lee, Ralph B, Ballard F.OE. Club, 2831 West 73rd St. Seat. 
V High Nutrition—Low Acidity, GRANULE tle 7. 
Lee, Vinton (H.), 824 Investment Bldg., Washington, D. C. 
So easy to prepare! A 2-lb. Leech, C. Ross, Bohemian Club, Savery Hotel, Des Moines. 
vacuum-packed tin of the Leesone, Albert L., California C. C., 1509 S. Workman Mil] 
new Lasco Orange Break- Nile @-ltme)(- Mi g-h'a-lai (5 Rd., Whittier, Calif. 


fast Drink Granules Leftwich, George E., Downtown Club, Box 1049, Richmond, 


and 2 gallons of water ® DELUXE Va. 
make 69 four-ounce Lenhoff, Vincent, Comm. Officers’ Mess, Allen Center, U. S. 
servings . . . deli- FROTH Y Naval Station, Long Beach 2, Calif. 


cious, nutritious L d, L. Roy, Cuvier P Club, 22 Garfield Pl., Cincin- 
and economical! © RA N U A E Ss <a uggs ay aeweaaleeece Ba 
° in 15 felicious flavors (Orange Le Pla, W. F., Grosse Pointe Club, Grosse Pointe Farms, Mich 
iat . Lemon, Lime, Grape, Pink Lemon, , er Hillcrest C. C., 10000 W. Pico Blvd., Los 
rult Punch, Orange Pinea e, etc.). ‘ . 
for complete ° _ 0. 8-0z. serving contains 30 milligrams Lermer, Otto, Toledo Y. C., Toledo 11, Ohio. : 
Pp * of Vitamin C (and 4000 U.S.P. Units of Lewis, Jr., Edward H., Moose Lodge & Club, West End Circle 
details! .° Vitamin A in some flavors). The 10-o0z. jar Box 61, Greenville, N. C. 
.’ makes 7 gallons of beverage for less than Lewis, Herbert F., Inverness Club, 4601 Dorr St., Toledo 7, 
- 2¢an 8-oz. glass! Ohio. 
ALLEN FOODS, INC. — a: Pomme & Stream Club, 210 Lakeshore Dr., 
Finer Foods for Hotels and Institutions Lewis, Robert K., Lakeside Club, Box 22006, Houston 27. 
4555 GUSTINE « ST. LOUIS 16, MISSOURI Lezec, Henri J., Elkridge Club, Charles & Lake Ave., Baltimore 
12. 


Ss Sees se Bese Sse See 
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Liddy, James J., Canadian Club, Hotel Waldorf Astoria, New 
York City. 

Liebau, Frank (A), 4721-41st St., Long Island City 4, N. Y. 

Liebig, Richard, Arcola C. C., Paramus, N. J. 

Lightcap, M. L., Engineers’ Club, 32 W. 40th St., New York 18. 

Little, John R., Larchmont Shore Club, 1 Bluff Ave., Larch- 
mont, N. Y. 

Litzsinger, Albert P., Westwood C. C., 5942 Romaine PIl., St. 
Louis 12. 

Livingstone, Archie, Manchester C. C., 95 Middle Turnpike, 
W., Manchester, Conn. 

Lloyd, Robert W., Eugene C. C., 255 Country Club Rd., Eu- 
gene, Ore. 

locke, W. Russell, Comm. Officers’ Mess Closed, Ely Hall, 
U. S. Naval Air Station, Breezy Point, Norfolk, Va. 

l.ockwood, Mrs. Arline C., Gaston C. C., 901 Grayland, Gas- 
tonia, N. C. 

i L. Charles, Gaston C. C., 901 Grayland, Gastonia, 
N. 

} akin, "Jerry A., C. C. of Jackson, 4840 Clinton Blvd., Jack- 
son, Miss. 

] ong, Edwin E., Bel-Mar C. C., RFD 3, Belvidere, Il. 
yng, Miss Elizabeth, The Sangamo Club, 500 E. Capital, 
Springfield, Ill. 

lL ong, William, Greenhills C. C., Box 44, Greenhills, Cincin- 
nati 18. 

lord, John Gage (Address Unknown). 
— Fred T. (R.), 1675 Elmwood Ave., Columbus 12, 
Ohio. 
rimer, Cannon R., Claremont C. C., 5295 Broadway Terr., 
Oakland 18, Calif. 
ge Joseph, Century Club, 6611 Buffalo Ave., Niagara Falls, 

¥. 


\ K 7 S 3 

pe Harry A., 140 Marne Ave., Haddonfield, N. J. h d th h 

yuth, Leslie, Oakville G. & C. Cc Box 129, Oakville, Ont., O sal ere S nho SUC 

Can. * 

wing, R. F., Farmington C. C., Charlottesville, Va. th B d Lo alt ! 

ving, Jr., Raymond F., Farmington C. C., Charlottesville, Va. Ing as Yan Vy Vy: 

Lowry, William T., Squaw Creek C. C., R. D. 1, Vienna, Ohio. 

Lucha, A. M., Wilmington C. C., Box 789, Wilmington, Del. 

Lumbra, Melburne G., Plandome C. C., 145 Stonytown Rd., 
Plandome, N. Y. 

Lynch, Lloyd T., 1041 Carr St., Lakewood, Colo. 

Lyon, Edward, 4336 Albemarle St., N. W., Washington 16, D. C. 


M 

Maas, Robert D., Menlo Circus Club, 197 Isabella Ave., Ather- 
ton, Calif. 

Macalis, Joseph M., Valley Forge G. C., King of Prussia, Pa. 

MacDermid, Robert F., Berkshire C. C., Reading, Pa. 

MacDonald Ronald J., Athletic Round Table, Desert Hotel 
Bldg., Coeur d’Alene, Idaho. 

Macdonell, John A., The St. James Club, 675 Dorchester W., 
Montreal 2, P. Q., Can. 

MacGoogan, J. A. (H), 3927 Euclid Blvd., Youngstown, Ohio. 

MacHugh, Jr., Frank A., Diablo C. C., Diablo, Calif. 

Macioge, Frank A., Kalamazoo C. C., 1609 Whites Rd., Kalama- 
zoo, Mich. 

MaclIver, Donald G. (A.), 8607 Flower Ave., Apt. 2, Takoma 
Park, Md. 

Mack, Walter C., Troy Club, Inc., 30 Congress St., Troy, N. Y. 

MacNeil, Hector J., Evansville C. C., 3810 Stringtown Rd., 
Evansville 11, Ind. 

Madden, Everett F., Neighborhood Club of Quincy, 27 Glen- 
dale Rd., Quincy, Mass. 





Supply Company, Inc. 
water safety equipment? 
first aid equipment? i 
pool supplies? Ever met a Johnnie Walker man? He's one 
diving boards? who's loyal to the last. Knows the brand he 
pool paint? wants and always buys it. Through the years, 
yor ay he’s become part of a great big audience of 
pool chemicals? loyal users. ..an audience that’s growing big- 
eae x M ger every year! And the biggest Scotch pro- 
if it . for epee motion program going is helping to keep it 

you'll find it at... that way. Dealers everywhere know that when 

OCEAN POOL they stock Scotch they must stock Johnnie 

Walker. Red Label. Black Label. There’s just BORN 1820 


j -- still 
never been a more popular pair. going "strong 


SEND FOR poo NO. “AD” TODAY! JOHNNIE WALKER SCOTCH WHISKY 


BLENDED SCOTCH WHISKY, 86.8 PROOF—IMPORTED BY CANADA DRY CORPORATION, NEW YORK, N. Y. 





155 West 23rd St. 
New York 11, N. Y. 
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Madden, Harold G., Detroit Y. C., Belle Isle, Detroit 7. 

Madden, J. H. (R.), Lot 304, 10111 Gandy Blvd., St. Petersburg, 
Fla. 

Magill, E. P. (Ted), Outrigger Canoe Club, Waikiki Beach, 
Honolulu, T. H. 

Magill, Robert C. (R.), Hotel Alverne, 1014 Locust, St. Louis, 
M 


oO. 

Mahalak, Raymond J., Grosse Ile G. & C. C., P. O. Box 68, 
Grosse Ile, Mich. 

Maher, John F., Forest Lake C. C., 1401 Club Dr., Rt. 3, Bloom- 
field Hills, Mich. 

Mahon, Bernard E., The Sedgewood Club, Carmel, N. Y. 

Mair, Lester A., Rochester G. & C. C., Box 830, Rochester, 
Minn. 

Manca, Eugene T., Broadmoor G. C., Seattle, Wash. 

Mander, Mary F., Canton Woman’s Club, 822 N. Market Ave., 
Canton 4, Ohio. 

Manderscheid, Clifford H., Elks Club 262, 128 W. 9th St., Sioux 
Falls, S. D. 

Manduke, William J., The C. C., P. O. Box 387, Terre Haute, 
Ind. 

Mangin, William J., Aldecress C. C., Alpine, N. J. 

Manly, Earl R., Rochester Liederkranz Club, 600 W. Main St., 
Rochester, N. Y. 

Mann, Clarence S., Forsyth C. C., Country Club Rd., Winston- 
Salem 5, N. C. 

Mann, Harvey H., Westwood C. C., 5802 Indigo, Houston 36. 

Manning, Donald W., 1706 Kenyon Ave., Lawton, Okla. 

Manning, H. Bertram, Mayfair Club, 1456 Spring St. N. W., 
Atlanta. 

Manuel, Paul A., Del Paso C. C., P. O. Box 987, Sacramento, 
Calif. 

Marckstein, John J., Ridgeway C. C., 5845 Polar Ave., Mem- 
phis, Tenn. 

Mark, Edward, 1 N. Grove St., E. Orange, N. J. 

Markham, Lynn W., New Petroleum Club, 120 Northwest Sec- 
ond St., Oklahoma City. 

Marlatt, Gerald V., Flossmoor C. C., Flossmoor, III. 

Marshall, Bernard R. (Address Unknown). 

Marshall, Eugene, Garden of the Gods Club, Box 1278, Colo- 
rado Springs, Colo. 

Martel, de Rontaulnay, Francois P., Brookcliff C. C., Grand 
Junction, Colo. 


Martin, A. E., Congressional C. C., R. D. 3, Washington 14, 
Dc 


Martin, Arthur, Calgary G. & C. C., Calgary, Alba., Can. 

Martin, Gary G., Forest Club, 9950 Memorial Dr., Houston 24 

Martin, Herbert R., Canadian C. C., Box 2338, Oklahoma City 

Martin, John L., Berkeley Elks Club, 2018 Allston Way, Berke 
ley, Calif. 

Martin, Ray G., Ponca City C. C., P. O. Box 1150, Ponca City 
Okla. 

Martinez, Alfred A., Harvard Club, 27 W. 44th St., New Yor! 
36. 

Marvan, Clarence, Shaker Heights C. C., Courtland & S. Wood 
land, Shaker Heights, Ohio. 

Marvin, Miss Elizabeth J., Blue Hills Club, 6101 Blue Hill 
Rd., Kansas City, Mo. 

Mason, Earle R., Richland C. C., Olney, IIl. 

Mason, Val F., 59 Lynndale Rd., Toronto 13, Ont., Can. 

Masterson, Donald H., Ardsley C. C., Ardsley-on-Hudson, N. Y 

Masterson, Harry, U. C., 1332 Santa Barbara, Calif. 

Mathers, James C., P. O. Box 6, Woodville, Ohio. 

Mathews, Clarke, Orinda C. C., Orinda, Calif. 

Mathieu, William H., B.P.O.E. 1331, 2519 Prairie Ave., Blu: 
Island, Ill. 

Mathis, Fred J., Ansley G. C., 196 Montgomery Ferry Dr. 
N. E., Atlanta. 

Mathis, Wattie H., Mira Vista G. & C. C., E. End Cuttin; 
Blvd., El Cerito, Calif. 

Matteson, E. W., Hinsdale G. C., Hinsdale, Ill. 

Matthews, Francis J., Meridian Hills C. C., 7099 Spring Mil 
Rd., Indianapolis. 

Matthews, W. Bruce, Box 515, Comstock Park, Mich. 

Matthiessen, West J., Lakewood C. C., P. O. Box 7425, New 
Orleans, La. 

Maurin, Anthony, Chartiers C. C., Baldwin Rd., Pittsburgh 5. 

Mayfield, Harry F., Elks 1206, Box 405, Anderson, S. C. 

Maynes, Richard P., Tucson C. C., Tucson, Ariz. 

Mays, Charles E. (A.), 1208 N. E. 8th Ave., Delray Beach, Fla. 

McAllister, C. Maynard, Morris County G. C., Punch Bowl 
Rd., Convent Station, N. J. 

McCabe, Sr., John A., Coveleigh Club, Inc., Stuyvesant Ave., 
Milton Point, Rye, N. Y. 

McCallister, Jr., John S., 915 Jenkintown Rd., Elkins Park, Pa. 
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ACACIA COUNTRY CLUB 
ALLIANCE COUNTRY CLUB 
AKRON CITY CLUB 
ASHTABULA COUNTRY CLUB 
BROOKSIDE COUNTRY CLUB 
CHAGRIN VALLEY COUNTRY CLUB 
CHAGRIN VALLEY HUNT CLUB 
CLEVELAND ATHLETIC CLUB 
CLEVELAND EAST SIDE TURNERS CLUB 
CLEVELAND SKATING CLUB 
CLEVELAND YACHTING CLUB 
CLIFTON CLUB 


COSHOCTON TOWN AND COUNTRY 
CLUB 


ELYRIA COUNTRY CLUB 
HAWTHORNE VALLEY COUNTRY CLUB 
KIRTLAND COUNTRY CLUB 
LAKEWOOD COUNTRY CLUB 
MADISON GOLF AND COUNTRY CLUB 
MAYFIELD COUNTRY CLUB 
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Cleveland Area Clubs 
Salute 32nd CMAA Conference 
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MENTOR HARBOR YACHT CLUB 
MID-DAY CLUB 
OAKWOOD COUNTRY CLUB 
PEPPER PIKE COUNTRY CLUB 
PORTAGE COUNTRY CLUB 
ROSEMONT COUNTRY CLUB 
SHAKER HEIGHTS COUNTRY CLUB 
SPRING VALE COUNTRY CLUB 
SQUAW CREEK COUNTRY CLUB 
THE CANTON CLUB 
THE COUNTRY CLUB 
THE HERMIT CLUB 
THE TAVERN CLUB 
TOLEDO YACHT CLUB 
TRUMBULL COUNTRY CLUB 
UNION CLUB 
UNIVERSITY CLUB OF AKRON 
UNIVERSITY CLUB 
WESTWOOD COUNTRY CLUB 
YOUNGSTOWN CLUB 
YOUNGSTOWN COUNTRY CLUB 
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McCally, William N., Corpus Christi C. C., 5032 Shell Rd., 


Corpus Christi, Tex. 

McCarthy, Bernard, 215 Westminster Rd., Rochester 7, N. Y. 

McCarthy, John F., Washington A. C., 1325 6th Ave., Seattle 1. 

McCathie, David M., Tamarack C. C., R. D. 3, Locust Rd., 
Greenwich, Conn. 

a P., Athenian Nile Club, 410-14th St., Oak- 
lan 

McCord, Harold J., Inter-Com Club, Cornhusker Hotel, Lin- 
coln, Neb. 

McCoy, Mrs. Matilda M., Rochester Y. C., Summerville Sta- 
tion, Rochester N. Y. 

icCune, Mrs. Leora E., College Club, 143 N. Craig St., Pitts- 
burgh 13. 
McDermott, Edward L., Edison Club, Box 93, Rexford, N. Y. 

McDonald, Cc. L., Beaumont Club, P. O. Box 830, Beaumont, 
Tex. 

?{eDonald, Miss Catherine V., Advertising Club, Hotel Adol- 
phus, Dallas. 

} leDonald, John N., Transportation Club, 50 New Montgomery 
St., San Francisco 5. 

l‘cElhinney, John D. (A.), Kearney Motel-Hotel, 6090 Smith 
Rd., Denver. 
cGivern, Edward A., Hermit Club, 1629 Dodge St. 
land. 

1 eGlinch, Charles A., The Madison Club, P. O. Box 408, Mad- 
ison, Wis. 

1 cGowan, Jr., Nicholas J., Sparrows Point C. C., Baltimore 19. 

} eGowan, Jr., Robert B., Racquet Club, 215 S. 16th St., Phil- 
adelphia 2. 

) cGrane, William J., Fenwick Club, 435 Commercial Sq., 
Cincinnati 2. 

] cGraw, Thomas F., 20 Gage Ave., Albany 3, N. Y 

} cGraw, Jr., William R., Hidden Valley % ec. RFD. 2, Box 
105, Salem, Va. 

l.cGuffey, Thomas C., Missouri A. C., 4th & Washington, St. 
Louis 2. 

licHugh, Gerard D. (Address Unknown). 

McIntire, Bertrand C., Bloomfield Open Hunt Club, East Long 
Lake, Bloomfield Hills, Mich. 

McKeggie, Allan, Rockville C. C., Rockville Centre, L. I, N. Y. 

McKellar, Edwin G., Oahu C. C., 150 Country Club Rd., Hon- 
olulu 17, T. H. 


, Cleve- 
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Gereate NEW PROFITS 
with Espresso 
Coffee Sales! 


McKenzie, Harry M., Green Hills C. C., P. O. Box 1034, Mill- 
brae, Calif. 

McKeon, James F., Dartmouth College Club, 37 E. 39th St., 
New York 16. 

McKeown, Douglass O., Catawba C. C., Rte. 2, Newton, N. C. 

McLaughlin, C. A. (Address Unknown). 

McLaughlin, William E., El Paso C. C., El Paso, Tex. 

McLean, Horace B., Danville G. C., 825 Greensboro Hgwy., 
Danville, Va. 

McLean, Col. St. Clair A., Toronto Skating Club, 141 Wilson 
Ave., Toronto 12, Ont., Can. 

McMahon, James J., Kernwood C. C., Salem, Mass. 

McMaster, George W., Commissioned Officers Mess (Open), 
NAS, North Island, San Diego 35. 

McNevin, Myles B., Poor Richard Club, 1319 Locust St., Phil- 
adelphia 7. 

— George D., Oak Hill Country Club, Rochester, 


McWood, Charles = Granite Club, Ltd., 63 St. Clair pee W., 
Toronto, Ont., 

Means, Richard, River Road C. C., P. O. Box 2022, Louisville. 

Medina, Conradin, Westmoreland Club, Wilkes-Barre, Pa. 

Meek, S. Shelby, Bayou DeSiard C. C., 2656 Louisville Sta., 
Monroe, La. 

Mehlman, Howard H., Denver C. C., Denver. 

Meisnest, Kenneth, Washington A. C., 1325 Sixth Ave., Seattle. 

Melanson, John W., Petroleum Club, Hilton Hotel, Ft. Worth. 

Melle, Nicholas, Fox Chapel G. C., 426 Fox Chapel Rd., Pitts- 
burgh 38. 

Melville, David C., Hamilton House, Christiansted, St. Croix, 
Virgin Islands, U.S.A. 

Menges, Charles E. (Indianapolis A. C.), 1932 N. Sharon Ave., 
Indianapolis 22, Ind. 

Menzel, Karl G., Lockhaven C. C., Alton, II. 

— Hoyt, Rosemont C. C., 3730 Medina Rd., Akron 13, 

io. 

Merlo, Joseph J., Easton Club of Northampton County, Box 
187, Easton, Pa. 

Merrill, Clark G., Brookside C. C., Pottstown, Pa. 

Merriman, Benj. F. (R.), 280 N. E. 43rd St., Andrews Gardens, 
Ft. Lauderdale, Fla. 

Merten, Edward F. (Address Unknown). 
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the NEW Italian Espresso machine 


Brings OUT real Continental flavor 
Brings IN new trade 


—the NEW MONEY-MAKER FOR EVERY 
FOOD-SERVING BUSINESS! 


carimealll 


mitane 


INQUIRE TODAY 
about" carimeaili the truly 


decorative Italian Espresso machine that also offers 


@ Top-quality construction with exclusive new improvements. 
© Simplicity of operation — safety devices in all machines. 
@ The added protection of a complete ONE YEAR GUARANTEE. 


earimeaili 


150—29 Northern Boulevard, Flushing 54, New York, Hickory 5-4944 
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If you serve Espresso Coffee — or plan to do so 
MAIL THIS COUPON TODAY! 
La CARIMALI Dept. C-2 
150—29 Northern Boulevard 
Flushing 54, New York 


1 

‘ 

1 

1 

‘ 

1 

' 

' 

: Without obligati lete information on greater 
1 Espresso Coffee profits <a La CARIMALI. Also describe 
' 

' 

1 

' 

' 

1 

| 

a 

4 

1 





your special trial plan 
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G PEDESTAL 
ET TABLES 





SOLD DIRECT 


Over 50 years experience 


Is, and other institutions. 
Factory Prices | .» | 
and Discounts | 2° bish 


H 
Our or are our only ‘ j 
salesmen, “Our Sos ~, (5 on each side) 
ng an stribution savin 
a4 passe he 4 | Maximum seating capacity and comfort. Exclusive 
anizations and institutions, MONROE folding steel pedestals eliminate knee in- 
ike the over 51,0 whom | terference. Folds flat, 12 tables ‘‘stack’’ only 29 
we have served. inches Ideal for multiple. dining and ——: 
| ational activities. This model offered in 8 sizes, 
All Steel in 3 Monroe Top Finishes—Tem ered geting ‘as 
Folding Chairs | shown), ‘Ornacel Blon-D and Melamine Plastic 


Monroe-Approved 
chairs in Pattrac- | Monroe Fold Lite 
+3 Utility Tables 

styles, s Conventional steel 
a te a folding g, dees. 16 sizes 

durability ‘and | “f 0’ 4 
ase of handling. ! ¢ V ; sizes to 

| order. 


pec 
Masonite and OOrnacel Blon-D tops. 


For — and panel stals: an & ill not 


Easily Seats 10 


y room set up or cleared 





storing. Model Ts8 Hs 





I 
I 
| . Susiiabiois 
| 
| 


Monroe Folding Risers Tar 
and Platforms acl 


E~ modern staging choral groups, etc. Ruggedly 
uit sections with steel folding legs. Many stand- 
de 


Portable Partitions | ard settings or specials to or 
Panels in tubular steel | COMPLETE CATALOG FREE 


frames, on swivel glides or 
peg Idle —— Cae | House, purchasing or bStchen committees of church- 
useful es, schools, clubs, lod etc. Write at once for 
chalkboard finished, Attn newest Monroe Line Institutional Catalog in colors. 
cork tack boards as shown. | Complete prices, discounts and term: Address: 








THE MONROE COMPANY 79 Church St. COLFAX, IOWA 











Need an extra chafing dish? 


CONVENTION ISSUE SPECIAL! 
Stainless Steel Chafer 


Complete With Cover 3 88 


OFFER LIMITED 
F.0.B. St. Louis 


* 12”x 20” pan 
¢ Also available in 
other sizes 


i HOTEL SUPPLY CO. 
812-16 N. BROADWAY @ ST. LOUIS 2, MO.@ CE}-0925 


Complete Outfitters of 
HOTELS, RESTAURANTS and INSTITUTIONS 














Meskill, Frank X., Elkridge Club, N. Charles & Lake Ave., 
Baltimore 12. 

Metcalf, Maurice A. (Address Unknown). 

Metzger, Warren H., National Republican Club, 54 W. 40th 
St., New York 18. 

Meyer, Arno C., Hillwood C. C., Nashville, Tenn. 

Meyer, Gilbert, Tavern Club, 333 N. Michigan, Chicago 1. 

Meyers, Joseph S., 1040 E. Grand Blvd., Apt. 34, Detroit 7. 

Michelmore, Kenneth G., 237 Jackson St., Lawrence, Mass. 

Middleton, G. Russell (A.), 613-34th St., West Palm Beach, Fla. 

Middleton, Joseph C., Mohawk G. C., Stop 5, Troy Rd., Sche 
nectady, N. Y. 

Midtbon, Burns K., Albuquerque C. C., P. O. Box 1076, A 
buquerque, N. M. 

Millamow, Frank X., North Jersey C. C., Hamburg Turnpik« 
Wayne, N. J. 

Millard, Frank R., Ridge C. C., 10522 S. California Ave 
Chicago 43. 

Miller, Erwin R., B. P. O. Elks 312, 213 E. Main St., Marshal 
town, Iowa. 

Miller, Fred (A.), 45-41 39th Place, Long Island City 4, N. 

= George, Standard Town & C. C., University Dr., Atlant 


Miller, George E., 1430 Woodhill Rd., Rt. 1, Savage, Minn. 
Miller, George L., Tuscaroa Club, Walnut St., Lockport, N. Y. 
Miller, H. E. (A), 709 Maple Ave., Newport, Ky. 

wore Howard E., Elks Club 521, 507 Third. St., Columbu: 


Miller, Joseph C. (A.), 1926 Norfolk St., N., St. Petersburg 1( 


Miller, Robert J., 21 Greenridge Ave., White Plains, N. Y. 

Miller, Robert P,, San Antonio C. C, 210 Burr Rd., San An 
tonio 9, Tex. 

Miller, Wayne D., Northmoor C. C., Highland Park, IIl. 

Milligan, Loyal J., Oak Park C. C., Oak Park, Ill. 

Mills, Charles E., Wichita Club, Lassen Hotel, Wichita, Kan. 

Mills, Miss Leonore M., Toledo Women’s Club, 2920 Cherry 
St., Toledo 8, Ohio. 

Millwood, Roy J., Gainesville Lodge 1126, P. O. Box 448, 
Gainesville, Ga. 

Mingledorff, Clyde S., Atlanta A. C., 166 Carnegie Way, W., 
Atlanta 1. 

Miravalle, Clement (A.), 474 Antenor Ave., Pittsburgh 10. 

Mitchell, Robert L., Edison Club, Box 93, Rexford, N. Y. 

Mitterbach, Gabriel M., Kenwood C. C., 6401 Kenwood Rd., 
Station M, Madisonville, Cincinnati 27. 

Mittler, Herbert J., Arizona Club, Luhrs Bldg., Phoenix, Ariz. 

Modesitt, Kenneth B., B.P.O.E. 1102, Ellensberg, Wash. 

Moller, Herbert R. (A.), 1800 Restaurant, Utica Square, Tulsa. 

Montague, Oliver E., Springfield C. C., Springfield, Ohio. 

Monte, Jack (A.), 3727 Willow Crest, North Hollywood, Calif. 

Montfort, Jas. B., National Press Club, National Press. Bldg., 
Washington 4, D. C. 

Montgomery, Howard E., Annandale G. C., 1201 W. Colorado 
St., Pasadena 3, Calif. 

Moon, Helene M., Hillcrest G. & C. C., P. O. Box 5156, N. Col 
lege Sta., Lubbock, Tex. 

Moon, Jay Martin, Hillcrest G. & C. C., P. O. Box 5156, N. Col- 
lege Sta., Lubbock, Tex. 

Moore, Kenneth L., Union Club, 1211 Euclid Ave., Cleveland 
15. 

Moore, William A., Racquet & Tennis Club, 370 Park Ave., 
New York 22. 

Moran, Herbert J., Canoe Brook C. C., Summit, N. J. 

Moran, Patrick, Troy C. C., 1830 Peters Rd., Troy, Ohio. 

Morgan, Robert E., Westbrook C. C., Springmill Rd., Mans 
field, Ohio. 

Morris, James R. (Jimmy), Corpus Christi Town Club, P. O 
Box 325, Corpus Christi, Tex. 

Morrison, William B., M.I.T. Faculty Club, 50 Memorial Dr 
Cambridge, Mass. 

Mosbacher, Howard H., Southward Ho C. C., Bay Shore, L. I 
2 Hae os 

Moser, George J., Boonsboro C. C., Box 805, coe, Va. 

Mowery, Van Buren, Jefferson Standard C. C., P. O. Box 24% 
Guilford College, N. C. 

Moyer, Norman O., Arlington Club, 811 S. W. Salmon Ct 
Portland 5, Ore. 

Mucci, Edward, Buffalo Trap & Field Club, Cayuga & Phillip 
Roads, Cheektowaga, N. Y. 

Mullican, Eugene N., Columbia C. C., Columbia, Mo. 

Mullins, John, Elks Club, 522 N. Harrison St., Rushville, Ind 

Mund, Walter H., Midland Hills C. C., St. Paul 8. 

Mundy, A. Victor, The India House, 102 Hanover Square, Nev 
York City. 

Murai, Zoltan (Cedarbrook C. C.), 230 E. Leamy Ave., Spring 
field, Del Co., Pa. 
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Murawski, Alex, Kenosha C. C., 2219-63rd St., Kenosha, Wis. 
Murdock, Joseph N., Toledo Club, 14th & Madison Ave., To- 
ledo, Ohio. 
Murphy, Christopher S. P., Algonquin G. C., 340 N. Berry Rd., 
Webster Groves 19, Mo. 
Murphy, Don, Texarkana C. C., P. O. Box 513, Texarkana, 
Ark. 


Murphy, John F., Miramar Club, P. O. Box 19043, Indianapolis. 
Murray, Leon M., Box 229, Plainfield, N... J. 


N 


Najdowski, Stanley A., Wilmette G. Course, Lake Ave. & 
Harms Rd., Wilmette, Ill. 
Nansen, John H., 516 Avocado Ave., Corona Del Mar, Calif. 
Narod, Sam, Elks Club 1160, 2nd & Anderson Sts., Coos Bay, 
Ore. 
ash, Harry R., 15131 N. E. 13th Ave., N. Miami Beach, Fla. 
‘auman, Jr., Louis, Maryland Club, 1 East Eager St., Balti- 
more 2. 
iylor, Alexander J., St. Davids G. C., Wayne, Pa. 
ad, Herschel V., C. C. of Austin, 5712 Riverside Dr., Austin, 


ex. 
‘ bbia, William L., The Recess Club, 60 Broadway, New York 


ison, Al. B., Mendakota C. C., 2075 Dodd Rd., St. Paul 18. 
ison, Chauncey W., Aero Club, 804 S. W Taylor, Portland 
, Ore. 

Ison, Edwin L., American Turners, 5076 Kensington, De- 
roit 24. 

Y ison, Wallace N., Rockledge C. C., 289 S. Main St., West 
lartford, Conn. 

v ae a Drumlins C. C., 800 Nottingham Rd., Syracuse 


Y Fo Marshall R., Seaford G. & C. C., Seaford, Del. 
Y whart, Edward C. (R.), 835 Keystone Ave., River Forest, 
ll. 


riage id J. (A.), French Lick Springs Hotel, French 
sick, In 
i-wton, Edward P., Union League Club, 38 E. 37th St., New 
York 63. 
Ney, John W., C. C. of Petersburg, Petersburg, Va. 
Niel, Jr., Roy M., Princess Anne C. C., Virginia Beach, Va. 
Nitzsche, John M., Williamsport C. C., Williamsport, Pa. 
Nixon, William L., Emerywood C. C., High Point, N. C. 
Noble, Harvey O., Rocky Fork Hunt & C. C., Gahanna, Ohio. 
Noble, John E., Florentine Club, 728 Austin Place, Shreveport, 
La. 
Noell, Jr., Gilbert W., Atlanta A. C., 166 Carnegie Way, N. W., 
Atlanta 1. 
Nofs, Donald J., North Shore C. C., Glenview, Il. 
Nolletti, James L., Box 989, New Rochelle, N. Y. 
—* F., Smoke Tree Ranch, Box A, Palm Springs, 
alif. 
Norlen, Bert F., Bow & Arrow Manor, 111 Prospect Ave., West 
Orange, N. J. 
Norman, Norman G., Willow Creek C. C., Salt Lake City. 
Norrish, Stephen G., Lambton G. & C. C., Scarlett Rd., Toron- 
to 9, Ont., Can. 
North, George B., Portland G. C., 5900 S. W. Scholls Ferry 
Rd., Portland 19, Ore. 
— Arthur L. (A.), Nassau Beach Lodge, Nassau, Ba- 
amas. 
Norton, E. Kenneth, Orange Lawn Tennis Club, 305 N. Ridge- 
wood Rd., South Orange, N. J. 
— Stephen J., Maumee Y. C., Walbridge Park, Toledo 14, 
io. 
Oo 


Oberhammer, Ernest, Woodmont C. C., Rockville, Md. 

O’Brien, Jr., Fred W., Detroit Club, 712 Cass Ave., Detorit 26. 

O’Connell, Edmund N., Chippanee G. C., P. O. Box 1078, Bris- 
tol, Conn. 

O’Connell, Frank B., San Diego Club, P. O. Box 511, San Die- 
go 12. 

O’Drowsky, Fred J., 56 Moore Ave., Waterloo, Ont., Can. 

O’Hagan, Harry V., 114 Lymm Ave., Jackson, Miss. 

Old, Mack O., Norfolk Servicemen’s Club, Inc., 219 Boush 
St., Norfolk, Va. 

Olsen, Elmer L. (A.), 23660 Buckingham, Dearborn 7. 

Olson, Jack A., U. C., 136 E. S. Temple, Salt Lake City. 

O'Neil, Leonard J.; Pine Hills C. C., P. O. Box 155, Sheboygan, 


nis, "techin J., Elks Club, 700 S. Ridgewood, Daytona Beach, 


Orefield, Herman L., Aptos C. C., 7111 Soquel Dr., Aptos, Calif. 

0 ’Reilly, James J., 4009 Acacia, Fort Worth. 

remus, Charles R., Grand View Bay G. C., Lake Shore Rd., 
Angola, INs,.%- 





MODERN IS 
THE SOURCE 
FOR 
EVERYTHING 
FOR YOUR 








Dozens of different filters, cleaners, chemicals, lights, 
fittings, pool paints, ladders, diving stands, racing lanes, 
anything and everything that goes into, under, or along- 
side a pool! Have any technical problems? Our pool ex- 
perts will be glad to help you. Get a copy of Modern’s 
new Catalog and Data Book. Includes prices, descrip- 
tions, photos, helpful facts on pool care. Call your near- 
est Modern dealer or write for his name and Catalog 
No. 6C. 

Our policy for two decades has been: to offer honest 
values, honestly described; to market distinctive and 
better products; sell them at fair prices; to render effi- 
cient service. 


modern 


MODERN SWIMMING POOL CO.,INC.* 1 Holland Ave., White Plains, New York © Wilite Plains 8-3932 
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ATLANTA PURVEYORS TO TEE 


ATLANTA GROCERY CO. GENERAL PAPER GOODS CO. 
148 Piedmont Ave. SE Atlanta, Ga. Everything in Paper for Clubs and Hotels 
Best Wishes JA 4-0656 Atlanta, Ga 

















GEORGE F. RICHARDSON CO. TENNESSEE EGG CO. 

Carpet, Acoustical Tile, Linoleum Wholesale Poultry, Eggs and Butter 
Asphalt and Rubber Tile 448 Georgia Ave. JA 2-6775 

Movable Partitions 





SOUTHEASTERN MEAT CO., INC. 


CEFALU PRODUCE EXCHANGE 914 Howell Mill Rd. Atlanta, Ga 
Georgia State Farmers Market Purveyors of Fancy Meats, Reelfoot 
Full Line of Fruits and Vegetables Products and Talmadge Hams 
PO 6-9691 Atlanta, Ga. 


ARMOUR and CO., Atlanta, Ga. 


A.B.R. DETERGENTS CO. Specializing in Choice and Prime Meats 
Cleaning Compounds, Protective Coatings to all Clubs 
704 Gladstone Rd. NW Atlanta, Ga. Precision Cut Steaks to Order 








FLOORS, INC. SANITARY SUPPLY CO., INC. 
Janitor Supplies and Service Everything to Clean With 
840 DeKalb Ave. Atlanta, Ga. Established 1913 Atlanta, Ga. 














HANES SUPPLY CO. GORDON’S MAGIC-PAK POTATO CHIPS 
Bakery Supplies and Equipment And Other Fine Snack Items 

510 Jones Ave. NW JA 5-0778 111 Magic Pak Way Atlanta, Ga. 

Atlanta, Ga. 








Da 
¥ 


WHITE METROPOLITAN HOTEL 





Compliments of SUPPLY CO. 
AMERICAN ASSOCIATED COMPANIES 33 Hunter St. Atlanta, Ga. 
Complete Line of Linens Purveyors of Meats and Poultry to Clubs, 
451 Stephens St. SW Atlanta, Ga. Hotels and Restaurants 














RRA ARARAHRH DNOHOAOAO | 


FRED W. RIDDELL CO. ARISTOCRAT ICE CREAM CO. 
Maintenance Restaurant Gas Equipment Serving Leading Clubs, Hotels and Restaurants y 
Commercial and Industrial 165 Haynes St. SW Atlanta, Ga. 
GL 7-3624 Doraville, Ga. ’ 





KNIGHT ICE CO. 










UNITED DISTRIBUTORS Crushed, Sized and Block Ice 
Wholesale Wines and Fine Liquors Ice Carvings 
Horace Johnson 595 McDaniel SW JA 5-0497 








WHITLOCK-DOBBS, INC. Best Wishes 
Equipment for the Food Service Industry BEVERAGE DISTRIBUTORS 
JA 2-4451 Atlanta, Ga. Atlanta, Ga. 
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GEORGIA CRACKER CHAPTER 


PFAELZER BROTHERS, INC. 
America’s Finest Meats and Poultry 
Union Stock Yards Chicago, Ill. 


COMPLIMENTS OF A FRIEND 


EMPIRE DISTRIBUTORS 
Fine Wines and Liquors 
1259 Chattahoochee Ave. 


SY 4-7631 Atlanta, Ga. 


ATLANTA FISH CO. 
Fish, Shellfish and 


Birds Eye Frosted Foods 
102 Means St. NW Atlanta, Ga. 


ZEP MANUFACTURING CORP. 
First in Maintenance and Sanitation 
Atlanta, Cleveland, Dallas, Kansas City 


MOODOPPODPDODOPDPPOPODOPPOPOPOPDPPIP PIP IDOLS 


777 W. Whitehall SW 


450 Marietta St. 


710 Ashby St. NW 


443 Whitehall St. 


Institutional Wholesale Grocers 
CAPITOL FISH COMPANY PL 5-4511 
Atlanta, Ga. 
Seafood Frozen Foods 
NATIONAL DISTRIBUTING CO. 
Atlanta, Ga. 

Featuring Old Crow 
“The Greatest Name in Bourbon” 


GENERAL WHOLESALE CO. 
Service Is Our Business 
Atlanta, Ga. 


QUALITY-STATE COMPANIES 
Distributors of Schenley Products 


Importers of Fine Wines and Liqueurs 
Atlanta, Ga. 








Orkisz, M/Sgt. Peter P., 2710 OABW Hg. Sec., West NCO 
Club, Tacskiawa Air Force Base, A.P.O., San Francisco. 

O’Roke, H. Herbert, Multnomah A. C., 1849 S. W. Salmon St., 
Portland 7, Ore. 

Orr, Dan J., Twin City Club, Winston-Salem, N. C. 

Orr, John F., Florence C. C., Florence, S. C. 

Osborne, C. W., 85-30 68th Ave., Forest Hills 74, L. I., N. Y. 

Osborne, H. S., Columbia Club of Dallas, Rt. 1, Box 82, Carroll- 
ton, Tex. 

Otis, Carleton, Westmoreland C. C., Export, Pa. 

Otis, Frank G., Lakewood C. C., 6430 Gaston Ave., Dallas 14. 

Otis, Henryetta, Lakewood C. C., 6430 Gaston Ave., Dallas 14. 

Ott, William A., Henderson C. C., Henderson, N. C. 

Ouelette, L. A., 10 Bermuda Village Cottage, 4300 North Dixie, 
West Palm Beach, Fla. 

Oustaian, Jack (A.), 221 Glendale Ave., Lexington, Ky. 

Outland, John G., Dallas C. C., Dallas, Tex. 

ae ae Joseph S., Green Oaks C. C., Verona Road, Verona, 


Ovens, Frank N., Royal Canadian Y. C., 1 Wellington St., W., 
Toronto 1, Ont. Can. 

Overton, William D., Lubbock Club, Inc., Caprock Hotel, 1604 
Ave. W., Lubbock, Tex. 

Owen, Jr., H. A., U. C., 123 W. 43rd St., New York 36. 


P 


Page, Roy W. (A.), 2912 3rd Ave., S., Great Falls, Mont. 

Painton, A. Kenneth, Union Club, 8 Park, Boston. 

my John J., Kona Kai Club, 450 Yacht Harbor Dr., San 

lego 6. 

Pallada, Theodore R., Ridgeway C. C., White Plains, N. Y. 

Palmer, George P., Butte Town Club, Montana Standard Bldg., 
Butte, Mont. 

Palmer, Mrs. Lorna C., Madison G. & C. C., 6245 Chapel Rd., 
No. Madison, Ohio. 

—_ James A., Cleveland A. C., 1118 Euclid Ave., Cleveland 


Parker, James E., Corning C. C., East Corning Rd., Corning, 


Parker, James Henry, New York A. C., 180 Central Park, S., 
New York 19. 
Parker, Ray (A.), 2300 N. 12th St., Terre Haute, Ind. 
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Parker, Robert B., Black Knight C. C., P. O. Box 1290, Beckley, 
W. Va. 

Parkinson, Fred, Glen Flora C. C., 2200 N. Sheridan Rd., 
Waukegan, Il. 

Parlamento, Danny G., Druid Hills G. C., Atlanta. 

Parlamento, Louis, Executives Luncheon Club, Guaranty Trust 
Co., 140 Broadway, New York 15. 

Patterson, Albert E., P. O. Box 51, Bay St. Louis, Miss. 

Pattison, Walter S., Century Club, Muskegon, Mich. 

Patty, Jack E., Court House C. C., Box 398, Fairfax, Va. 

Paul, Donald J., 102 Overlook Ave., Willow Grove, Pa. 

Paul, Robert W., Butte C. C., P. O. Box 224, Butte, Mont 

Payton, Harry O. (A.), 4434 Trilby Ave., Tampa 9, Fla. 

Pazzi, Milo E., 5809 7th Ave., So., Birmingham, Ala. 

Peach, Ruth ‘A, Seattle Tennis Club, 922 McGilvra Blvd., 
Seattle. 

Peacock, W. H., Loyal Order of Moose, 921 W. Sprague Ave., 
Spokane, Wash. 

Peduzzi, John, Piedmont Club, 361 E. Main St., Spartanburg, 
= C 


Peele, Carlton R., C. P. O. Mess (Open), Naval Air Station, 
Norfolk, Va. 

Peemoeller, William E., Wilmington Club, 1103 Market St., 
Wilmington, Del. 

Pelcher, S. F., Burnham Woods Golf Course, 142nd St., Chicago 


33. 
Pelot, Charles H. (A.), 5®Woodland Dr., Malvern, Pa. 
Pentenero, vem Elmwood C. C., Dobbs Ferry Rd., White 
Plains, N. Y 
Perkins, A. “Cy, ” Skycrest C. C., 730 Chatham, Glenview, Ill. 
Perkins, Ellis “Doc,” Oakwood Cc. C., Enid, Okla. 
Perkis, Frank, Rocky Fork Hunt & C. C. Gahanna, Ohio. 
Perry, Edward R., Maple Bluff C. C., 500 Kensington Dr., 
Madison, Wis. 
Perry, Verne, Multnomah A. C., P. O. Box 390, Portland 7, Ore. 
Petersen, Finn V., Denver Petroleum Club, 110 16th St., Denver 


y 

Peterson, Harold W., South Side Swedish Club, 7330 Ridge- 
land Ave., Chicago 49. 

Peterson, John M., Big Spring C. C., P. O. Box 636, Cherokee 
Station, Louisville. 

Peterson, William L., Wheeling C. C., Wheeling, W. Va. 
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world’s most 


Y 


ye 
EDLUND HEAVY DUTY CAN 
OPENER 


This rugged, dependable favor- 
ite has opened more cans in the 
last 30 years than all other mod- 
els ever on the market. Table 
and wall styles...one for every 
work load. 


CLEANING 

TOOL 

Clean open- 

ers work longer. Wire 
bristles, stainless scraper. 


NEW 
CIRCULAR- 
KNIFE 

CAN OPENER 
Famous Edlund 
quality for those 
who require a circular-knife can 
opener. Tool steel Roto-Knife punc- 
tures automatically, never skips. 
One handle operation, ~~ 


KING SIZE 

CAN PUNCH 
One oversize hole. 
Pours faster. 


€d I une Kitchen Tools 


Burlington, Vermon#é 
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<, | PYRAMID 
, . ~ RESTAURANT 
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ou Can serve 


Ocean-Clear Live LOBSTERS 


Ocean-Clear Live Lobsters mean. glamour 
eating for your customers, far more attrac- 
tive and pofitable menus for you. We ship 
fresh daily via Air Freight or Railway Ex- 
press. 25 lbs. minimum order. FREE sales 
aids . . . free preparation directions. 


World's largest LIVE LOBSTER distributors 


CONSOLIDATED LOBSTER CO. 
Gloucester, Mass. 


Enclosed is our order. Please send the 
FREE SALES AIDS checked: [_] “‘Daily 
Double” cards [] “Special Today” 
cards ([] “Lobster Special’’ table tents. 





meus 
Oat OE 


Address 
City State— 











Petty, James S., Inland Empire Early Birds Club, South 7 
Lincoln St., Spokane 4, Wash. 

Phillips, Beatrice M., Brae Burn C. C., 326 Fuller St. West 
Newton 65, Mass. 

Phillips, Robert F., City Club, Olds Hotel Bldg., Lansing, Mich. 

— Mrs. Ted, Edina C. C., 4701 W. 50th St., Minneapolis 


Pick, Henry B., Highland Town & C. C., 128th & Pacific Sts , 
Omaha 14. 

— A. (A.), 2407 W. Pacific, Apt. F, Spokane 4: , 

ash. 

Piffner, Harvey O. (A.), P. O. Box 775, Mendota, Minn. 

Pike, Franklin R., U. C., 1346 Central, Memphis. 

Pillis, Edward J., Oakwood C. C., Rivermont Ave. Extendec, 
Lynchburg, Va. 

Piluso, Emil F., Riverside G. & C. C., 8105 N. E. Sunderlan:! 
Ave., Portland 11, Ore. 

Pinkowski, Frank J., La Salle Y. C., 73 S. 68th St., Niagar 
Falls, N. Y. 

Pinner, Jr., I. K., Cape Fear Club, Wilmington, N. C. 

Piper, Henry C., Bonnie Briar C. C., Larchmont, N. Y. 

Plante, Bruce G., Le Sueur G. C., Le Sueur, Minn. 

Plenge, Edward B., U. C., 26 Broadway, Rochester, N. Y. 

Pohl, Herbert P. (A.), 6236 Turner Way, Dallas 30. 

Pohlman, Ewald C., Inwood C. C., Inwood, L. I, N. Y. 

Polansky, Andrew, Pilot Life C. C., Box P, Greensboro, N. C 

Polansky, John, Longue Vue Club, 400 Longue Vue Dr 
Verona, Pa. 

Polansky, Pete, Longue Vue Club, 400 Longue Vue Dr., 
Verona, Pa. 

Polis, Arleene D., Commissioned Officers Mess, U. S. Nava 
Base, Norfolk, Va. 

Pollock, James E., Fortnightly of Chicago, 120 E. Bellvue Place 
Chicago 11. 

Polson, Mrs. Ruth B., Merion G. C., Ardmore Ave., Ardmore, 
P, 


a. 

Pontillon, Marcel, 3894 N. W. 4th St., Miami 35. 

Porter, Eugene B., Elks Park Lodge 335, 2929 N. 44th St., 
Phoenix, Ariz. 

Potter, Donald S., Hamilton G. & C. C., Ancaster, Ont., Can. 

Potter, Ray H., Leewood G. C., Tuckahoe, N. Y. 

Powe, F. S., Petroleum Club, Wichita Falls, Tex. 

Powers, Sherman D., Findlay C. C., Box 583, Findlay, Ohio. 

Powers, Thomas H., Maketewah C. C., 5401 Reading Rd., Cin 
cinnati. 

Prato, Remo, Wellesley C. C., 294 Wellesley Ave., Wellesley 
Hills, Mass. 

Presser, George (R.), 1506 Glenbrook, Toledo 14, Ohio. 

Presser, Sr., H. J. (A.), 2141 Calumet Ave., Toledo 7, Ohio. 

Presson, J. W., Hermitage C. C., Hillard Rd., Richmond, Va. 

Price, A. S., Credit Valley G. & C C., Erindale, Ont., Can. 

Price, Charles M., Elyria C. C., Oberlin Rd., Elyria, Ohio. 

Price, Peter G., Paradise Valley C. C., 7101 Tatum Blvd., 
Scottsdale, Ariz. 

Primeau, Col. J. E. (A.), Baldwin Apts., 900 University, 
Seattle 1. 

Purcell, William J., Indian Harbor Y. C., Steamboat Rad., 
Greenwich, Conn. @ 


Quick, Paul D., Press Club, Deshler Hilton Hotel, Columbus, 
Ohio. 
Quinn, Harry, 219 N. Big Spring, Midland, Tex. 
Quiroz, Robert M. (A.), Oberai Hotels, Ltd., 17 Chowringhee 
Rd., Calcutta 13, India. 
R 


Rabbino, Louis C. (A.), 2501 S. Courtney St., Mobile, Ala. 

Raes, Alphonse, Minikahda Club, Minneapolis. 

Raleigh, William L., Louisville C. C., P. O. Box 5, Crescen 
Hill Station, Louisville 6. . 

Ralph, Kenneth A., Sundown C. C., Route 2, Box 284, Scotts 
dale, Ariz. 

Ralton, Frank E., Brazos Club, Baker Hotel, 200 E. Hubbarc 
St., Mineral Wells, Tex. 

Ramsey, Jr., Charles W., 8815 54th Ave., Elmhurst, N. Y. 

Rankin, Charles, 1414 Oliver Ave., San Diego 9. 

Rawe, Hans, A. C., 136 E. Broad St., Columbus, Ohio. 

Rawlins, Francis E., Meadowbrook C. C., Northville, Mich. 

Raymond, Robert J., Milwaukee A. C., 758 N. Broadway 
Milwaukee. 

Ream, Thomas, Gabrill, Ind. 

Redman, Edward B., Woodway C. C., 412 Hoyt St., Darien 
Conn. 

Reed, Mrs. Donna N., Clearwater Y. C., Mandalay Rd., Clear- 
water, Fla. 

Reich, William R., Seawane Harbor Club, Hewlett, L. I., N. Y. 

Reid, Dale Z., Petroleum Club, 1318 Kansas, Great Bend, Kan. 

Reinhard, James O., Lehigh C. C., Allentown, Pa. 
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Renegar, Edward E., Detroit Y. C., Belle Isle, Detroit 7. 
Ks Franklin S., Wall Street Club, 40 Wall St., New 
ork 5. 
Reynolds, Roy L., 213 Plymouth Ave., Oreland, Pa. 
Rhine, Paul A. (A.), 3507 Green Street, Harrisburg, Pa. 
Rice, ’ ee F., U. C., 1135 16th Street, N. W., Washington, 
D 


Rice, Thomas J., Pittsburgh Athletic Association, 4215 Fifth 
Ave., Pittsburgh 13. 

Rich, Marvin M., B. P. O. Elks 1812, 131 N. Chambers St., El 
Cajon, Calif. 

ey Allan M., 6575 Indian Creek Drive, Miami Beach 41, 
Fla. 

Pichards, Spencer J. (A.), A. B. E. Bethlehem Steel Co. 
Hangar, Bethlehem, Pa. 

. Kichardson, Arthur W., National Club, 303 Bay St., Toronto, 
Ont., Can. 
ichardson, Mrs. Audree W., Martinsville Moose Lodge, E. 
Church St., Martinsville, Va. 

} ichardson, Max, Hillcrest C. C., 50 Groesbeck Highway, St. 
Clemens, Mich. 

l ichter, Hans W. (A.), Rainbow Isles, 751 S. Federal High- 
way, Pompano Beach, Fla. 

} ichter, Jan H., Oswego Lake C. C., 20 Iron Mountain Blvd., 
Oswego, Ore. 

Fiede, Raymond (R.), 2037 Cherry, Denver. 
eder, Arnold M., Meadow Lark G. & C. C., Great Falls, 
Mont. 
ordan, John, Port Arthur C. C., P. O. Box 486, Port Arthur, 
Tex. 
pper, David H., Queen City Club, Cincinnati. 
itchey, William K., Tascosa C. C., Box 3524, Amarillo, Tex. 
oach, Harold E., Petroleum Club, Union Center Bldg., 
Wichita. 
obbins, Thomas W., Benvenue C. C., Rocky Mount, N. C. 
oberts, Clyde, Willow Oaks C. C., 6207 Forrest Hill Ave., 
Richmond, Va. 

Roberts, Frank L., Westmoreland C. C., Wilmette, IIl. 

Robertson, Sherfield W., Chevy Chase Club, 6100 Conn. Ave., 
Chevy Chase 15, Md. 
oe Charles M., B.P.O.E. Lodge No. 858, Greenville, 


Robinson, Donald P., Ft. Worth Boat Club, Rt. 9, Box 191, 
Ft. Worth. 

Roche, John J., Barksdale Officers’ Open Mess, Barksdale Air 
Force Base, La. 

Rockey, James A., Elmira C. C., Box 606, Elmira, N. Y. 

Rodgers, Howard E., South Bend C. C., R. R. 2, 25800 Country 
Club Dr., South Bend, 19, Ind. 

— John G., Woodstock Club, 1301 W. 38th St., Indian- 
apolis 8. 

Rogers, W. D., Shreveport Progressive Men’s Club, 1600 Dilg 
League Dr., ‘Shreveport, La. 

Rohm, George G., Columbus C. C., 4831 E. Broad St., Colum- 
bus 13, Ohio. 

Rohr, Albert E., Radnor Hunt, R. D. 2, Providence Rd., Mal- 
vern, Pa. 

Rolfes, Frank, Cincinnati Club, 8th & Race Sts., Cincinnati. 

Romain, Cassie, Homestead Club, P. O. Box 717, Hot Springs, 
Va. 

Romig, Robert F., Indian Valley C. C., R. D. 2, Telford, Pa. 

Rood, Raymond E. (A.), Northwood Inn, 2593 Woodward, 
Berkley, Mich. 

Roper, Robert J., C. C. of Virginia, 6031 St. Andrews Lane, 
Richmond, Va. 

Rose, Sidney, Menlo C. C., Woodside Rd., Redwood City, Calif. 

Rosemond, Jack D., Richmond C. C., Old River Rd. & Patterson 
Ave., Manakin, Va. 

Ross, Roger S., Glen Ridge C. C., Glen Ridge, N. J. 

Rossetti, Harvey P., Columbus Club, 181 E. Broad St., Colum- 
bus 15, Ohio. 

Roulo, William F. (R.), 359 Mesa Way, La Jolla, Calif. 

Rowell, Jonathan A., Mt. Vernon C. C., Route 3, Golden, Colo. 

a Albert J., Shreveport Club, 410 Travis St., Shreveport, 


Rubben, Paul J., Cheyenne Mountain C. C., 9 Lake Ave., 
Broadmoor, Colorado Springs, Colo. 

Rubendall, Harry R., Freeport C. C., Park Blvd., Freeport, Ill. 

Rueb, George A., Beacon Club, 2914 First National Bidg., 
Oklahoma City. 

Ruff, Louis F., Los Angeles A. C., 431 W. Seventh St., Los 
Angeles. 

Ruse, Grant M., Riverside Y. C., Riverside, Conn. 

Rush, Sr., Norman M., B.P.O. Elks 392, 531 S Tryon St, 
Charlotte, N.S. 

Rushin, James E., Montgomery C. C., Box 6038 Carolyn Sta- 
tion, Montgomery, Ala. 

Russ, Arles, C. C. of Lansing, P. O. Box 547, Lansing 3, Mich. 


PUT THE sarin 
WHERE YOU WANT IT! 


with the 
Turf Bird R-70S 
Portable Greens Sprinkler 


"Thorough coverage of golf greens and other 
large turf areas is accomplished from just 
one position. 

Large main nozzle assures an even, pene- 
trating coverage of areas up to 150 ft. in 
diameter. 

The new exclusive “Hi-Lo” shut-off nozzle 
on the R-70S lets you put the water where 
you want it. 


“Hi-Lo” completely shut off “Hi-Lo” fully opened 


Main Nozzle Coverage 
“Hi-Lo'’ Nozzle Coverage 








Center Of Green 


for additional information clip and mail this 
handy coupon: 


Please send information on: (] Turf Bird Sprinklers 
[_] Complete turf sprinkling equipment. 
Name 
Address 
City State 
National Rain Bird Sales & Engineering Corporation 
P. O. Box 547, Azusa, California 


Rainy Sprinkler Sales 
609 West Lake Street, Peoria, Illinois 











In West mail to: 


In Midwest 
and East mail to: 
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Russell, Foil O., Myers Park C. C., Charlotte, N. C. 
3 “ (7 B Russell Raymond P., Delaware C. C., Muncie, Ind. 
# ni 4 tocra t 0 f ore d ee f yan, Joseph V., C. C. of Columbus, Cherokee Ave., Columbus, 
Heartily endorsed and served by . 


many of America's Finer Clubs Sacco, John V., Valley C. C., P. O. Box 126, Conyngham, Pe. 

Saldivar, Jaime, Club de Industriales A. C., Manuel Mari. 
Contreras No. 133, Mexico 4, D. F. 

— + are P., River Valley Club, Upper River Rd., Louis 
ville 

Sanborn, M. B., Appleton Elks Club 337, 129 S. Appleton St 
Appleton, Wis. 

Dekelous — Carlton A., Seattle Tennis Club, 922 McGilvra Blvd 

¥ eattle. 

Prepare * Hot or Cold Sandford, Esme P., James River C. C., Newport News, Va. 

: 4 Sandford, Richard R., James River C. C., Newport News, V: 

Santoyo, Ulises C., Club Campestre de la — de Mexicc 
Calzada de Tlalpan 1978, Mexico 21, D. 

Santrizos, George H., River View Y. C., re. 6. Box 2624, Sacrz 
mento, Calif. 

Saporito, Phillip, 1113 Wesley Ave., Evanston, Ill. 

Sargent, Herbert F., Altadena Town & C. C., 2290 Countr: 


Boyles Famous Corned Beef Club Dr. Altadena, Calif. 


Sarver, Herman B., 81 W. Paces, Ferry Road, N. E., Atlanta [ 
~ “ “ Sasser, E. W., St. Petersburg Y. C., Central & Beach Dr., Si. 
Will Give Greater Profits to You Psu, To. 
Through careful and extensive research, Boyle's now brings Satterthwait, Walter J., Quinnipiack Club, New Haven, Conn 
you THE FINEST CORNED BEEF EVER DEVELOPED. Broad Sayles, Fred (A.), 8040 La Jolla Shore Dr., Apt. D, La Jolle 
surveys of consumer preference have led to the development Calif. 
of Boyle's "FOUR FAMOUS FEATURES" that mean sure Schachter, Charles W., Greenbrook C. C., P. O. Box 391, Norti: 
PROFITS FOR YOU: Caldwell, N. J. 
1. Consistent Quality and Close Trim. 2. Distinctive Schade, Ernest A., 744 Broad Street Club, 744 Broad St., New 
Fine Flavor Found Only in Boyle's. 3. Guaranteed ark, N. J. 
Satisfaction. 4. K. C. Meats; the Finest —— John C., U. C., = Powell a. “ 
—— Schaffer, William J. (A.), Caterers, Inc., 95th & Troost, Kan 
Order Now From Your Local Distributor, sas City, Mo. 
or Direct Schammel, Wayne J., Hillcrest C. C., 8901 “O” St., Lincoln, 
Neb. 


’ 
Schardein, William G., Hillcrest G. & C. C., 6501 S. Country 

Boyles FAMOUS CORNED BEEF CO. Club Dr., Oklahoma’ City. 4 
416 E. 3rd St. Phone: BAltimore 1-6284 Kansas City 6, Mo. thin can crc C. C., 260 Coun 
Schatz, Ralph R., 72 Arden Rd., Trumbull, Conn. 
Schaubach, Oliver B., North Oaks G. C., 54 East Oaks Rd., 

St. Paul 10. 
Schenck, Robert C., 492 California, New Braunfels, Tex. 
Schiff, Alfred, Battle Creek C. C., Goguac Lake, Battle Creek, 
Purveyors of Mich. 
= C., Thunderbird Ranch and C. C., Palm Springs, 

Calif. 


World Famous Brands ae wi eae I., American Legion Club, 845 Main St., 


f Schlingmann, Carl F. (A.), 1011 Old Gulph Rd., Bryn Mawr, 
fe) P 


a. 
Schmidt, Eli C., The Union League, 140 S. Broad St., Phila- 
ws delphia 2. 
Importe Havana Cigars Schmidt, G. Otto (A.), 1215 Castro St., San Francisco. 
Schmidt, Robert A., McHenry C. C., McHenry, Il. 
Schneider, J A., Valley Club of Montecito, P. O. Box 1140, 
Santa Barbara, Calif. 
BELINDA Schroeder, big il C., Hutchinson Town Club, 110 N. Poplar, 


a aa on eae ee, oe a 


MMNMM 


NON 








Hutchinson, 
CABANAS Schrott, eg >} F. (a), 3880 7 Pier we — 34. 
Schryver, arl R. u pringfie 

HOYO de MONTERREY Schuh, Harry C., 441 North Front St Wheeling, W. Va. 

H. UPMANN Schultz, Warren H., Atlanta A. C., P. 0. Box, 1018, Atlanta. 
Schulz, John E., Huntington Crescent Club, Inc., Huntington 

LA MERIDIANA L.I.N. Y. 

PARTAGAS Schumacher, Robert, Creek Club, Locust Valley, N. Y. 


— William, Wilshire C. c; 301.N. Rossmore, Los Angele: 


p 

OR LARRANAGA sain John B., Wichita Falls C. C., 1701 Hamilton Blvd. 
RAMON ALLONES Wichita Falls, Tex. 

Schwend, Margaret, Wichita Falls C. C., 1701 Hamilton Blvd. 


Wichita Falls, Tex. 
If the operation of your CIGAR DEPARTMENT Scioli, John N.. Oak Terrace C. C., Welsh & McKean Rds. 


presents any kind of problem, we invite your in- Ambler, Pa. 
quiry (no obligation, naturally). Scioly, Joseph A., American Legion Post 136, Spokane, Wash 
Scott, Arthur R., The Metropolitan, 1 E. 60th St., New York 22 
Scott, Eric, The Pinnacle Club, 150 E. 42nd St., New York 17 
FABER, COE & GREGG, Inc. Scott, Reginald P., Carolina C. C., Raleigh, N. C. 
Scroggs, Mrs. Edna W., Alamance C. C., Burlington, N. C. 


Scroggs, Talmage C., Alamance C. C., Burlington, N. C. 
CHICAGO NEW YORK PITTSBURGH Sears, Richard L., O. C., Army War College, Carlisle, Pa. 


SUPERIOR CIGARS—SINCE 1848 Seeber, Eugene, Los Angeles C. C., 10101 Wilshire Blvd., Los 
Angeles 24. 


Seeger, Lee M., Brentwood C. C., Los Angeles. 
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Segal, Joseph, Norbeck C. C., Norbeck, Md. 

Seide, Harry C., Westwood C. C., Route 4, Box 248, Houston. 

Seidel, Paul K., Chagrin Valley Hunt Club, Old Mill Rd., Gates 
Mills, Ohio. 


Seitz, Jr., F. R., Oakmont C. C., Box 273, Hulton Rd., Oakmont, 


Pa. 

Sevier, Harold J., Commissioned Officers’ Mess (Open), U. S. 
Navphibase, Little Creek, Norfolk, Va. 

Sexson, Dale M., C. P. O. Club, Mare Island, Calif. 

Shaner, Frederick E., Youngstown Club, Union Bank Bldg., 
Youngstown 3, Ohio. 

Shaw, Edward E. (A.), Bermuda Inn, 43019 Sierra Highway, 
Lancaster, Calif. 

Shaw, Francis H., Exmoor C. C., 700 Vine Ave., Highland 
Park, Ill. 

—— D., Hacienda G. C., 718 East Rd., La Habra, 
Calif. 

¢ hearouse, Hugh R., Oglethrope Club, 450 Bull St., Savannah, 
G 


a. 
¢heeran, John J., Wilshire C. C., 301 N. Rossmore Ave., Los 
Angeles 4. 
,.eets, S. T., Lake Shore C. C., Glencoe, III. 
.ephard, Dale, Campus Club, Coffman Mem. Union, Univer- 
sity, Minneapolis. 
,erertz, James A., Creve Coeur Club, 300 S. Jefferson Ave., 
Peoria, Ill. 
erman, Edward I., Heather Downs Club, 3910 Heather 
Downs Blvd., Toledo 14, Ohio. 
erman, Kay L. (R.), 22 Buffalo St., Canandaigua, N. Y. 
.erman, Leon J., Woodbridge C. C., Ansonia Rd., Woodbridge, 
Conn. 
a Frank T., B.P.O.E. 888, 19 Cedar Ave., Long Beach, 
Calif. 
elds, Roy J., Annapolis C. C., R. F. D. 3, Annapolis, Md. 
00k, R. E., 130 South Union St., Akron 4, Ohio. 
sort, Stanley, Bath & Tennis Club, Box 23, Spring Lake, N. J. 
S,ugart, Claude M., Nakoma G. C., 4145 Country Club Rd., 
Madison, Wis. 
S:emsen, Herbert H., Smoke Tree Ranch, Palm Springs, Calif. 
Sifferlin, F. A., U. C., 40 S. Third St., Columbus 15, Ohio. 
Silva, Albert J., Cabarrus C. C., Box 281, Concord, N. C. 
Silva, Mrs. Albert J., Cabarrus C. C., Box 1002, Concord, N. C. 
Simmons, John R., Hayden Lake G. C., Hayden Lake, Idaho. 
Simmons, Kenneth I., Concordia Argonaut Club, 1142 Van Ness 
Ave., San Francisco 4. 
Simmons, Lee E., Clinton C. C., 714 Argyle Ct., Clinton, Iowa. 
Simms, James W., Fenway G. C., Old Mamaroneck Rd., White 
Plains, N. Y. 
Singleton, Darrell J., Sunset Grove C. C., Orange, Tex. 
Singleton, Jr., James R., East Lake C. C., 2565 Alston Dr., 
Atlanta. 
Sinopole, Nicholas F., Algonquin G. C., 340 N. Berry Rd., Web- 
ster Groves, Mo. 
Siverson, Garfield C., Memorial Drive C. C., P. O. Box 19062, 
Houston 24. 
Sizer, Calvin W., Guyan G. & C. C., P. O. Box 1645, Hunting- 
ton 19, W. Va. 
Skalle, Hans, Interlachen C. C., 6200 Interlachen Blvd., Minne- 
apolis 24. 
Skinner, Duane K., Albany C. C., Western Ave., Albany 3, 
N. Y 


Skole, E. Guenter, Winchester G. C., Winchester, Va. 

Slade, Fred M., Ft. Myers C. C., Box 887, Ft. Myers, Fla. 

Slaughter, James J., Dallas A. C., Dallas. 

Slaughter, Thomas L., Broadmoor C. C., 2155 Kessler Blvd., In- 
dianapolis. 

Slosson, Jr., George, Chicago A. A., 12 S. Michigan Ave., 
Chicago 3. 

Slowinski, Walter A. (H.), 901 Barr Bldg., Washington 6, D. C. 

Smeltekopf, O. R. (R.), Box 222, Lady Lake, Fla. 

Smiley, Richard E., Loyal Order of Moose 989, P. O. Box 441, 
Wilson, N. C. 

Smith, Charles E., Chevy Chase Club, 6100 Connecticut Ave., 
Chevy. Chase, Md. 

Smith, Charles T., Hickory Moose Club, P. O. Drawer 2467, 
Hickory, N. C. 

Smith, Herbert H., 3616 Hawthorne, Dallas. 

Smith, John A., Crystal Lake C. C., Crystal Lake, IIl. 

Smith, Leslie B., Sedgefield C. C., 3207 Forsyth Dr., Greens- 
boro, N. C. 

smith, Mrs. Louise R., Amarillo C. C., Box 3295, Amarillo, Tex. 

Smith, Lowell S., Detroit Club, 712 Cass Ave., Detroit. 

jmith, Roy C., Montecito C. C., Box 1170, Santa Barbara, Calif. 

smith, William F., P. O. Box 1, James City, Pa. 

— George T., Ambassador A. C., 145 S. Fifth, E., Salt Lake 

ity. 
‘ollars, James E., Mississinowa C. C., R. R. 2, Peru, Ind. 


et 


Seas 


Bice 


PLUS QUALITY 


Quality, combined with value, are the rea- 
sons why hotels from coast to coast, have 
purchased their linens from Baker for so 
many years. 


Exclusive Distributors 


DWIGHT-ANCHOR 
Sheets & Pillow Cases 


SANDOW and SAMPSON 
Bath Towels 


BATEX 
Huck Towels 


and other quality textiles made 
especially for hotel use. 


Psy s 





00l 


with modern 
DOLGE Fungicides 


DUSTING Alta-Co Foot Powder on the feet and 
inside shoes ; me 
- FOOT BATH Alta-Co Powder dissolved in water _ 


for group prophylaxis =~ 


‘FLOOR WASH H_D. Fungicide diluted in 


300 parts water— mop on floor 


Write for Booklet 
on Athlete’s Foot Control 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1959 
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FOR 
MEMBERS 
ONLY 


Nothing except a paid-up member's Card-Key 
will unlock this door. 5,000 Fraternal and 
Private Clubs are now using Card-Keys. Be 
sure your club gets the benefit of this Card- 
Key System. 


Write for Free Information 


CARD-KEY SYSTEM, INC. 


BURBANK, CALIFORNIA 








IN THE BEST 


FOLDING CHAIR 
OF THEM ALL! 


Built BY LYONe compare 


the resilient strength of Lyon chan- 
nel frame construction. Compare 
Lyon functional beauty—backs 
and seats curved to match body 
contour—round, smooth edges «4 
and pinch-proof hinges. , 
Millions of Lyon chairs are in 
use, all over the world, provid- 
ing the utmost in comfort, 
safety and long life at the low- 
est possible cost. 
MAIL COUPON FOR THE COMPLETE STORY 


Lyon Metal Products, Inc.,398 Monroe Ave., Aurora, Ill. 


Send me the complete story of Lyon Chairs 
and Channel Frame Construction. 


NAME. 





ADDRESS 








Sommerfeld, P. H., Park Lane C. C., 2223 Mulberry Ave., 
Muscatine, Iowa. 

a August, Hill Crest Club, 3621 N. Chester, Indian- 
apolis 

Southwell, Robert G., Meshinomesia C. C., P. O. Box 243, 
Marion, Ind. 

Spate, Floyd S., Youghiogheny C. C., 1901 Greenocks Buena 
Vista Rd., McKeesport, Pa. 

Speechley, Anthony T., Memphis C. C., Memphis. 

Speidel, Mrs. B. B., Greensboro C. C., Greensboro, N. C. 

Speidel, B. B., Greensboro C. C., Greensboro, N. C. 

_— Fred K., Suburban G. C., P. O. Box 1278, Unio: , 


Pg 

—~% Denny, B. P. O. Elks 228, P. O. Box 1503, Spokan:, 
Wash. 

Spencer, Roscoe C., Commissioned Officers’ Mess (Open) G. C , 
Ruthven Rd. Extended, Norfolk 5, Va. 

Sperlak, George W., Pueblo G. & C. C., 31st & Fifth Ave, 
Pueblo, Colo. 

Spillane, Thomas J., Missouri A. C., 405 Washington Ave., S 
Louis 1. 

Spoldie, Gene, U. C., Milwaukee. 

Sprinzing, William (A.), 159 W. Abottsford Ave., Philadelphi 
44, 


Sroka, John J., Eagle Lodge, Lafayette Hill, Montgomer ; 
County, Pa. 

Stallings, Harry W., Weber Club, 942 Maple St., Ogden, Utah. 

Stamer, H. Eric, Twin Brooks C. C., Mountain Blvd., Wa.- 
chung, N. J. 

Standish, Robert W., Monroe G. C., Pittsford, N. Y. 

Stark, John P., Terminal City Club, 837 Hastings St., W., Var- 
couver, B. C., Can. 

Stathakis, Nick P., Westridge C. C., 4601 Club Rd., Westwood 
Addition, Little Rock. 

Stauffer, M. D., Akron City Club, Akron. 

~—s Paul P., Mentor Harbor Y. C., Coronado Dr., Mentor, 

io. 

Steel, Henry C., Army & Navy Club, 9 McFarland St., Charles- 
ton, W. Va. 

Steeves, Austin G., Ruth Lake C. C., Box 186, Hinsdale, Ill. 

Steger, Willard “Red, ” Corpus Christi Gc. CC. .S0a2 Shell Rd., 
Corpus Christi, Tex. 

— Carl Paul, The Brook, Inc., 111 E. 54th St., New York 


oe Donald T., Lancaster C. C., R. R. 2, Lancaster, Ohio. 
Stenger, Frank J., Cherry Valley’ Club, Garden City, ee Ae 
nN. x. 


Stevenson, Robert L., New Rochelle Shore Club, Davenport 
Neck, New Rochelle, N.Y: 

Stewart, W. L., Alta Club, 100 E. S. Temple, Salt Lake City. 

Stone, Philip H., Whitehall Club, 17 Battery Pl, New York 
City. 

Storey, Norman W., Forest Lake C. C., Country Club Dr., 
P. O. Box 4218, Columbia, Ss. C 

Strahl, Maynard na jghnollwood C. C., 12024 Balboa Blvd., 
Granada Hills, Calif. 

Straight, Jr., Bertel W. Ridgewood C. C., Ridgewood, N. J. 

Strand, Harold S., University-Union Club, 539 Broadway, Ta- 
coma 2, Wash. 

Street, C. C., Petroleum Club, Petroleum Bldg., Abilene, Tex. 

Strickland, Ray R., U. C., 1333 Seventh Ave., San Diego 1. 

Strother, Vester O., Palmetto C. C., Benton, La. 

Strunc, John R., Midday Club, 2100 Union Commerce Bldg., 
Cleveland. 

Sturm, Jr., Dieter H., Milwaukee C. C., 8000 N. Range Lin: 
Rd., Milwaukee. 

Styer, Russell W., Reading C. C., P. O. Box 1298, Reading, Pz 

Suck, Rudy, Louisville C. C., P. O. Box 5, Crescent Hills Stz- 
tion, Louisville 6. 

Suedhoff, Carl J. (A.), 921 26 Gettle Bldg., Ft. Wayne, Ind. 

Sutherland, C. L., Commissioned Officers’ Club, Naval Air St 
tion Oceana, Virginia Beach, Va. 

Sutkamp, Herbert J. (A.), 826 Cherry St., Findlay, Ohio. 

Swanner, Mrs. Dorothy, Pasadena Club, P. O. Box 244, Pa: 
adena, Tex. 

Swanner, Mrs. Eleanor, Briarcrest C. C., Box 345, Bryan, Te> 

Swanner, Ray E., 6631 Heron, Houston 17. 

Swensson, Anton, 930 Sunset Dr., Macon, Mo. 

Szep, Louis L., Dallas C. C., Beverly & Preston Streets, Dallas. 


r 


Tabbut, Charles H., Oak Hills C. C., P. O. Box 5112, Beaco: 
Hill Station, San Antonio 7. 
=. Paul N., Zanesville C. C., Military Road, Zanesvill« 
oO. 
Tagen, Herbert H., Bakersfield C. C., P. O. Box 6007, Bakers 
field, Calif. 
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Tagen, Robert, Audubon C. C., 3265 Robin St., Louisville. 
Talbott, Charles R., Lafayette C. C., Lafayette, Ind. 
es Matt, Loyal Order of Moose, 406 Clay St., Woodstock, 


Tauzin, Eugene A. Eastern Hills C. C., Box 205, Garland, Tex. 

Taylor, Britton M., DuPont C. C., Wilmington, Del. 

Taylor, Fred D., Loyal Order of Moose, 1316-8th Ave., Seattle. 

Taylor, G. A., O. C., Ft. Benj. Harrison, Indianapolis 16. 

— gam Pepper Pike Club, 2800 SOM Center Rd., Cleve- 
an 5 

= James R., Capital City Club, 7 Harris St., N. W., At- 
anta. 

“eel, Harold G., U. C., 401 E. 4th St., Cincinnati 2. 

™enBroeck, David L., Yorick Club, 91 Dutton St., Lowell, Mass. 

“enover, Fred, Park Club, Kalamazoo, Mich. 

"erlau, Richard W., Cincinnati C. C., 2348 Grandin Rd., Cin- 
cinnati. 

" essier, Peter R., Marlboro C. C., Concord Rd., Marlboro, Mass. 

"‘hatcher, Eleven L., Stock Exchange Club, 618 S. Spring St., 
Los Angeles 14. 

"hew, William D., Oak C. C., Box 1497, Tulsa 1. 

J a Otto W., Bethlehem Club, 524 N. New St., Bethlehem, 

a. 

4 = Charles, Northride C. C., P. O. Box 326, Fair Oaks, 
Calif. 

Fi — Arthur, Montclair G. C., P. O. Box 194, Montclair, 
"homas, Donald A., Trenton C. C., Sullivan Way, Trenton 8, 
N. J. 

5 a Frank J., Union League, 140 S. Broad St., Philadel- 
phia 2. 

Thomas, Max H., Down Town Club, 169 Halsey St., Newark, 
N. J. 

‘. homas, Milton E., Brae Burn C. C., P. O. Box 6, Bellaire, Tex. 

Vhomas, Mrs. Opal H., Bath & Tennis Club, 1600 Log Cabin 

Lane, Ladue 17, Mo. 

homas, Walter E., Colmere Club, Murfreesboro Rd., Nash- 

ville, Tenn. 

Thompson, Bernard B., C. C. of Maryland, 4802 Pilgrim Rd., 
Baltimore, Md. 

Thompson, Bryant N., Ft. Worth Club, Fort Worth, Tex. 

Thompson, Harry S. (R.), 350 Via Del Norte, La Jolla, Calif. 

Thompson, Jack H., Canadian Legion Branch No. 2, 40 Begbie 
St., New Westminster, B. C., Can. 

Thompson, Robert H., Detroit G. C., Detroit, Mich. 

Thompson, Robert L., Carriage Club, 5301 State Line Rd., Kan- 
sas City 12, Mo. 

Thrift, Ernest M., Old York Road C. C., Box 31, Jenkintown, 
P. 


a. 

Thuris, Robert, Shawnee C. C., P. O. Box 564, Lima, Ohio. 

Thurnau, Harold F., 810 Prospect St., Elgin, Ill. 

Tierney, John J., Richland C. C., Elmington Ave., Nashville 5. 

Tims, John C., Hyde Park G. & C. C., 3740 Erie Ave., Cincin- 
nati 8. 

Tomei, George, Edgewood C. C., Box 8970, Wilkensburg 21, Pa. 

Tompros, James J., Glen Oaks Club, Great Neck, L. I, N. Y. 

Toner, Agnes C., Chicago Engineers Club, 314 S. Federal St., 


Pa | 


Chicago 4. 

Tonetti, J. P.. New Haven C. C., P. O. Box 6145, Hamden 17, 
Conn. 

Tonissi, Maurice P., Merchants Club, 26 Thomas St., New York 
City. 


Toray, Mark, Town Club, 969 Sherman, Denver. 

Torcellini, Gino, Silver Spring C. C., Silver Spring Rd., Ridge- 
field, Conn. 

Torrance, David, Melrose C. C., Ashbourne & Arbor Rds., 
Cheltenham, Pa. 

Tower, Harold E., U. C., 431 E. Fayette St., Syracuse 2, N. Y. 

Towsend, George L., V. F. W. Club, 621 N. Independence, 
Enid, Okla. 

Travers, George, Manhattan Club, 32 E. 26th St., New York 10. 

Travers, William O., Worcester Club, 1 Oak St., Worcester 2, 


Mass. 

Tremlett, Thomas H. (R.), 10 Thayer St., Providence 6, R. I. 

Trenary, Mrs. Martha S., Press Club, Dallas. 

Trent, Boyd J., Bellevue C. C., Syracuse, N. Y. 

Troutt, Byford E., Lake Shore Club, Chicago. 

Trovillion, Paul E., 20 Park Lane, Centralia, Ill. 

Tubach, Henri C., Irvine Coast C. C., 4111 S. E. Coast Hwy., 
Newport Beach, Calif. 

Tucker, Albert E., U. C., 226 S. 16th St., Philadelphia 2. 

Cucker, William A., Timuquana C. C., 4028 Timuquana Rd., 
Jacksonville, Fla. 

oe Edgar S., Outrigger Canoe Club, Waikiki, Honolulu, 


Cukesbrey, James J., Westwood C. C., 22625 Detroit Rd., 
Rocky River, Ohio. - 
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all-steel 
sectional 
construction 





















belly wolk-ins 


sanitary — strong — efficient 


You can assemble any size Cooler, Freezer 









or Combination from standard sections. 







Bally Case and Cooler Co., Bally, Pa. 
Get details—write Dept. C-3 for FREE book 


How to BUY the BEST 
WATER CHESS 


When you buy water cress be sure 























. . snap a leaf between ygurfinge 





Be sure the water cress you ,buy. has ¥ 
leaves. Be sure if bas. own 


clear, limestone spring wen 
ee, ae 







When you buy 





the “finest quality 4 
calcium, and 










Order Dennis Water 
Cress always. Write 
today for the com- 
plete story and for 
valuable recipes. 













DENNIS WATER 
CRESS, INC. 


Home Office 
Martinsburg, W. Va. 
Winter 
Huntsvile, Ala. 



















Chair No. 577 
(No. 576 arm chair to match) 


Wide assortment of chairs and tables. 
See your dealer or write us for our 
distributor’s name. 


AMERICAN CHAIR COMPANY 
MANUFACTURERS 
Sheboygan, Wisconsin 
PERMANENT DISPLAYS: 
New York © Chicago ® 


Boston @® Miami @® San Francisco 





PHEASANTS 


for your Regular Menu and Special Parties 
Write, Wire, or Phone: 
South Dakota 


PHEASANT Co. 


CANTON 
SOUTH DAKOTA 











When Planning Your Club's Program for Banquets, 
Lectures, Travel-Film Series or Special Parties, Consult: 


PROGRAM 
MAGAZINE 


The Magazine designed for those 
in charge of Entertainment, who 
tells where they can be seek Celebrities, Speakers & 
reached. It also gives Entertainers, Travel & Adventure 
Names and Addresses Films. Now in its 25th Year— 
of Speaker and Enter- subscription rates: $3.00 for | 
tainment Bureaus. year, $5.00 for 2 years. 


It Gives You 


News and views of 
Speakers and Artists, 


Send for Free Sample Copy 


PROGRAM MAGAZINE 
151 WEST 51st ST., NEW YORK 19, N. Y. 








Tunnat, Rudy, Hamilton City Club, First National Bank Bldg., 
3rd & High Streets, Hamilton, Ohio iO. 

Turnage, Jean C., Kent C. C., College & Sweet Streets, Grand 
Rapids, Mich. 

— Edward, C. C. of Jackson, 3135 Horton Rd., Jackson, 


ich. 
Turpen, Raymond A., Downtown Club, 201 Texas Bank Bld::., 
Dallas. 
Tuvim, Thomas D., Progressive Club, 1050 Techwood D-., 
N. W., Atlanta. 
U 


Umbenhaur, Jr., Rexford E., Commissioned Officers’ Me:;s 
(Open), National Naval Medical Center, Bethesda 14, Md. 
Underhill, Walter H., Dedham C. & Polo C., Westfield St., De 1- 

ham, Mass. 
Underwood, J. Mack, Gaston C. C., Box 117, Gastonia, N. C. 
Upp, Clark W., U. S. Naval Base Navy 115, Box 20, c/o F.P..,, 
New York City. 
Upshaw, Lynton A., Petroleum Club, Rice Hotel, Houston 2. 
Uren, John K., U. C., 918 Baltimore, Kansas City, Mo. 


vV 


Valentine, Edward L., Blue Hills Club, 61st & Blue Hills R<.., 
Kansas City 10, Mo. 

Valentjas, George, Metropolis C. C., White Plains, N. Y. 

Vallis, Jack, Vernon Hills C. C., 666 White Plains Rd., Ea;t 
Chester, N. Y. 

Van Brabant, A. J., Peninsular Club, 120 Ottawa Ave. N. V.., 
Grand Rapids 2, Mich. 

Van Cott, Theodore H., 16 Garfield Ave., Glen Head, N. Y. 

Vanderpool, Wayne F., Rolling Hills C. C., 223 Westlink D:., 
Wichita 8. 

Van Horn, Claude A., Commissioned Officers’ Mess (Open), 
U. S. Naval Submarine Base, New London, Conn. 

Van Houten, Thomas W., Midland C. C., Midland, Mich. 

— William F., Buffalo A. C., 69 Delaware Ave., Buf- 
alo 2. 

Van Saun, Raymond, High Ridge C. C., Poundridge, N. Y. 

Van Siclen, Elmer L., 30 Mellow Lane, Westbury, L. I., N. Y. 

Varga, John A., 17835 Ponder, South Bend, Ind. 

Vargo, Joseph P., Somerset C. C., Somerset, Pa. 

Verlander, Walter C., New Orleans A. C., 222 N. Rampart St., 
New Orleans 16. 

Vernon, Charles, Youghiogheny C. C., Box 525, Rt. 2, McKees- 
port, Pa. 

Vescelius, Donald O., Chagrin Valley C. C., 4700 SOM Center 
Rd., Chagrin Falls, Ohio. 

Vest, "Herman B., Twin Hills G. & C. C., Route 3, Box 401K, 
Joplin, Mo. 

Vetter, E. A., Portage C. C., 240 N. Portage Path, Akron 3, 
Ohio. 

Vetter, Francis J., Algonquin Club, 217 Commonwealth, Bos- 
ton 16. 

Vetter, Walter F., Buffalo Club, 388 Delaware Ave., Buffalo. 

vere Richard D., Fairlawn C. C., 200 Wheaton Rd., Akron 
13, Ohio. 

Villanti, Dominic R., Lafayette C. C., Lafayette Rd. James- 
ville, N. Y. 

Villella, Joseph A. (A.), The Town House, 70th at Dodge Si., 
Omaha 1. 

Viuf, Hans S., Troy C. C., Brunswick Rd., Troy, N. Y. 

Viviano, Charles J., Shannopin C. C., Ben Avon Heights, 
Pittsburgh 2. 

Voegeli, Edward, Bellerive C. C., 8000 Natural Bridge Rd., 
Normandy 21, Mo. 

Voght, William J, Toledo C. C., River Road, Toledo, Ohio. 

Vollmer, Clarence J., Idlewild C. c. Flossmoor, Ml 

Vomacka, Lubos C., Rolling Rock Club, Ligonier, Pa. 


Ww 


Wagman, Raymond A., Racine C. C., 2801 Northwestern Av:., 
Racine, Wis. 

Wagner, L. William, Red Run G. C., Box 110, Royal Oak, Mic :. 

Wagner, “s Sa Germania of Saginaw, 4075 Shattuck Rd., Sa;!- 
inaw, 

Walden, aston R., Elk C. C., P. O. Box 521, Duncan, Okla. 

Waldron, John H., U. C., 123 University Pl., Pittsburgh 13. 

Waldruff, John H., Ravisloe C. C., Box 151, Homewood, Ill. 

Walker, Harold H, Seaview C. C., Absecon, N. J. 

Walker, L. Ray, Ardmore Petroleum Club, P. O. Box 116’, 
Ardmore, Okla. 

Walker, Raymond F., Advertising Club of N. Y., 23 Park Ave., 
New York 16. 

Walker, Wayne W., Sunnyside C. C., 1404 Newell St., Wate - 
loo, Iowa. 

Walker, William M., Winston Elks Club, P. O. Box 3015, Win: - 
ton-Salem, N. C. 
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Wall, Arnold J., Riviera C. C., Coral Gables, Fla. 
Wallace, Charles C., Harvard Club, 374 Commonwealth Ave., 

Boston. 

Wallace, Edmond H., Twin Hills G. & C. C., 3401 N. E. 36th 

St., Oklahoma City 11. 

Wallace, Frank A., Harvard Club, 2717 S. Harvard Ave., Tulsa. 

Wallen, Richard K., C. C. of Waterbury, Oronoke Rd., Water- 
bury, Conn. 

ghey 4 Herman, Woodholme C. C., Woodholme Ave., Pikes- 
ville 8 

Walters, R. Lee, Flint Golf Club, 124 E. 4th, Flint 3, Mich. 

Walton, Charles W., Uptown Club, 60 E. 42nd St., New York 

1%; 

Wargo, Andrew, Butte Des Morts G. & C. C., Route 3, Box 

150, Appleton, Wis. 

Warren, W. G., Blue Mound G. & C. C., P. O. Box 98, Wauwa- 
tosa 13, Wis 

Waskow, Benjamin F., Brookwood C. C., Addison, IIl. 

Wasserman, Philip, Sidney Hill C. C., 77 Florence St., New- 
ton, Mass. 

W ae Robert W., Victoria Club, 2521 Arroyo Dr., Riverside, 
Calif. 

Waterbury, Arthur, 
Youngstown, Ohio. 

Watkins, Hugh R. (A.), Jefferson Hotel, Shreveport, La. 

Wayne, Tony, Riverside G. C., Riverside, Ill. 

-Weaver, Francis R., Farmington C. C., Haggerty & 12 Mile 
ids., P. O. Box 308, Farmington, Mich. 

Jcaver, Walter J., Knollwood C. C., White Plains, N. Y. 

) 2bb, Thomas, 1611 West Highland, Phoenix. 

J2ber, Lloyd G., Mayfield C. C., Sheridan Rd., Cleveland. 
-bster, Arthur E., C. C. of Terre Haute, Allendale, Terre 
{aute, Ind. 

jecker, Karl L., Florida Y. C., Ortega Station 22, Jackson- 
ville 10, Fla. 

j2ihe, Gunter, Prairie Club, K.F.H. Bldg., Wichita. 

Jeis, Robert B. (A.), 1232 S. W. 2nd Terrace, Pompano 
3each, Fla. 

Welch, Edward S., Apawamis Club, Rye, N. Y 

Welch, John F., Maugus Club, 40 ‘Abbott Rd, Wellesley Hills, 
Vlass. 

Weldon, Wilfred E., Pennrose Park C. C., Reidsville, N. C. 

Weller, Ed. O., Everett Y. C., Box 567, Everett, Wash. 

Weller, Joseph D., Everett G. & C. C., Box 208, Everett, Wash. 

Wells, Jr., Charles S., Brentwood C. C., P. O Box 111, Brent- 
wood, Tenn. 

Wells, Wallace E., Houston Club, P. O. Box 2138, Houston 1. 

Welty, Joseph D., Cincinnati Club, Cincinnati 12. 

Wendell, Paul V., Elks Club, 456 Post St., San Francisco. 

Westin, Henry C., Town Club, 228 S. Phillips, Sioux Falls, 
Ss. D 


Youngstown C. C., P. O. Box 3857, 


Westin, LaRoi B., Wayzata C. C., Wayzata, Minn. 

oe E. George, Tavistock C. C., P. O. Box 330, Haddon- 
field, N. J. 

Wettengel, Alexander B., 204 Capital Hotel, 208 King St., 
Madison, Wis. 

White, Clarence P., White Oak C. C., Box 97, Oak Hill, W. Va. 

White, Daniel (A.), 551 Bethlehem Steel Co., Bethlehem, Pa. 

White, F. Leslie, Commonwealth City Club, Richmond, Va. 

White, Leslie L.,. Wykagyl C. C., 1195 North Ave. New 
Rochelle, N. Y. 

White, Jr., Raymond P., Tecumseh C. C., Milwaukee Rd., 
Tecumseh, Mich. 

White, William E., Binghamton C. C., P. O. Box 191, Johnson 
City, N. Y. 

Whitemarsh, Harold E., Elks 228, 1116 W. Riverside, Spokane 
10, Wash. 

+4 William H. G. (R.), 9 Cushman Ave., E., Providence, 
R. 


Whitney, John M., Stockton G. & C. C., P. O Box 336, Stock- 
ton, Calif. 

Wich, John R., Forest Club, 9950 Mem. Dr., Houston, Tex. 

Wiedower, Maurice D., Sagewood C. C., 2121 Sage Rd., Hous- 
ton 27. 

Wiese, L. L., Elks Club 290, 407 East Park, Waterloo, Iowa. 

Wiesepape, Harry J., Harlingen C. C., Box 1867, Harlingen, 
Tex. 

at gg Robert J., C. C. of Columbus, Box 1339, Columbus, 

a 


Wilhelm, Armand A., Pick Kansan Hotel, 832 Kansas Ave., 
Topeka. 

Willard, Paul N., Univ.-Sequoia & Sunnyside Club, 811 T. W. 
Patterson Bldg., Fresno 21, Calif. 

Williams, Harry (A.), 2620 Wilbur St., Dallas 33. 

Williams, Perry E., Spokane C. C., Route 5, Spokane 53, Wash. 

Williams, Robert E., Valley-Hi C. C., Route 2, Box 2A, Colo- 
rado Springs, Colo. - 





o 


smart business stimulators 


Ruben 


UNIFORMS 


FOR 
MEN and WOMEN 


See how little 
quality costs. 


Send today for 
Samples, illus- 
trations, prices 
...no obligation. 


CREATING DISTINCTIVE QUALITY UNIFORMS SINCE 1870 


Nateuo Ruben Jue. 


Dept. K * 823 S. Wabash Ave. * Chicago 5, Ill. 


ZOIA BANQUETIER 


“The Home of Covers and Rings Service” 


Se 














BLE IE © 








I—Food service—COVERS nesting and 4—BUF-A-TIER RACK for carrier and 
stacking from 2!/4"' to 14"' diameter. display 10 compartment plates. 
2—Food service—COVERS OVAL shape 5—TRAYS ''Pebble Pattern'' NON- 

nesting and stacking types. SKID feature. 
3—ROLLS-RACK "'Rings and Covers page aoe CAKE COVERS 
Orderly’ stacks more than 100 “DOM 
items. 7-RINGS ~* COVERS with plastic 
bands for all size plates. 


THE ORIGINAL ZOIA BANQUETIER PRODUCTS are made with 
18-8 STAINLESS TYPE 302 and with ALUMINUM TYPE 3/SO. 


ZOIA BANQUETIER CO., INC. 


4125 PAYNE AVENUE SINCE 1918 CLEVELAND 3, OHIO 
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Willis, John B., Comm. Off. Mess. (Closed) COMSERUPAC 
Staffs, P. O. Box 28, Pearl Harbor, Oahu, T. H. 

Wills, Henry L., Omaha Club, 2002 Douglas St., Omaha. 

Wilmsfloet, John, Concordia Club, 4024 O’Hara St., Pittsburgh 


13. 

Wilson, D. Robert, Columbia Club, 121 Monument Circle, In- 
dianapolis 9. 

Wilson, Jr, Joseph M., DuPont C. C., Rockland Rd., Wilming- 
ton, Del. 

— Warren E., Link Hills C. C., Box 526, Greenville, 

enn. 

Winheim, Oscar L., Mattoon G. & C. C., Box 287, Mattoon, IIl. 

Winter, Carl, Arctic Club, 306 Cherry St., Seattle 4. 

Witt, Fenwick L., St. Francis Y. C., Marina Blvd., San Fran- 
cisco 23. 

Witt, Fred, Hill Crest C. C., Vernon, Tex. 

Wittek, Owen L., Montefiore Club, 417 Delaware Ave., Buffalo. 

Witz, Andrew K., Cuyamaca Club, 235 Broadway, San Diego. 

Woeller, Emile F., Preakness Hills C. C., 1050 Ratzer Rd., 
Wayne, N. J. 

Wolfe, Herman (R.), 839 McCartney St., Easton, Pa. 

Wolff, Carl, Barrington Hills C. C., Barrington, IIl. 

Womeldorf, H. W., 215 W. Park St., Arlington Heights, IIl. 

Wood, Carl, 1317 N. E. 6th St., Ft. Lauderdale, Fla. 

Wood, Charles N., Anniston C. C., Anniston, Ala. 

— James L., San Diego Y. C., 2803 Talbot St., San Diego 


Wood, Mrs. Louise H., Texas Club, 5646 Milton, Dallas. 

Wood, Tracy A., Arlington Club, 811 S. W. Salmon St., Port- 
land 5, Ore. 

Wood, Warner E., Embassy Club, 214 Tenth St., Des Moines. 

Wooddell, William C., U. C., 105 Fir Hill, Akron 4, Ohio. 

Woods, Mrs. Harriette E., Kansas City C. C., 62nd & Indian 
Lane, Kansas City 13, Mo. 

Woods, Richard, 251 West 81st St., New York City. 

Woolf, Richard, Brookside C. C., P. O. Box 7, Canton, Ohio. 

Woolley, Fred E., Tower Club, Skirvin Tower Hotel, Okla- 
homa City. 

Worley, Carl L., Midwest City Elks Club, 6325 S. E. 15th St., 
P. O. Box 5571, Midwest City, Okla. 

Worth, Adolf W. (A.), 355 E. 88th St., New York 28. 

bem ary Richard, Plainfield C. C., P. O. Box 311, Plain- 

e 

Wouters, William J., Oneida G. & Riding C., P. O. Box 1291, 
Station A, Green Bay, Wis. 

Woxberg, E. L., Evanston G. C., 4401 Dempster, Skokie, II. 

Wray, Charles F., Piqua C. C., R. R. 2, Box 30, Piqua, Ohio. 

Wright, John Taylor, B.P.O.E. 517, 102 N. 5th St., Muskogee, 
Okla. 

Wright, Sarah S., Sunset Club, 1021 University, Seattle 1. 

—— Vadis G., Pendennis Club, 218 W. Walnut St., Louis- 
ville. 

—— Samuel C., Little Rock Club, 412 Center St., Little 
Rock. 

Wyckoff, Harry S., Capitol Hill Club, 214 First St., S. E., Wash- 
ington, D. C - 


Yelverton, ishasine Hannibal C. C., 1300 Country Club Dr., Han- 
nibal, 

Yetter, M. | 4429 Mark Trail Way, Dallas 32. 

Yohannan, William J., 2567 Clairmont Rd., N. E., Atlanta 6. 

Young, Clem, Cleveland A. C., 1118 Euclid Ave., Cleveland. 

Yoxall, Robert E., C. C. of Coral Gables, 997 N. Greenway Dr., 
Coral Gables, Fla. 

Yurasits, Steven P., Hempstead G. C., 60 Front St., Hemp- 
stead, N. Y. _ 


Zagone, Alex J., Olympia Fields C. C., 203 S. Western Ave., 
Olympia Fields, Il 

Zawisza, Jerzy, U. C., Wilmington, Del. 

Zenz, Henry, 501 W. County Line Rd., Hatboro, Pa. 

Zigur, John I., Scarboro G. & C. C., Scarboro Village, Can. 

Zirkle, Ronald L., Waverley C. C., 1100 S. E. Waverley Dr., 
Portland 2, Ore. 

Zock, George J., B.P.O.E. 158, 509 S. 6th St., Springfield, Ill. 

Zoller, Otto J., Airmen’s Mess, Block 59, Bldg. 1, Keesler Air 
Force Base, Mississippi. 


PAST CMAA CONFERENCES 
Jan. 24-27, 1927 
Feb. 22-24, 1928 
Mar. 5-6, 1529 
Nov. 12-13, 1529 
Feb. 23-26, 1231 
Feb. 18-20, 1932 
Feb. 28-Mar. 1, 1.33 
.Mar. 5-7, 134 
Mar. 4-7, 135 
Jan. 14-16, 1°36 
Feb. 15-18, 1:37 
Memphis, Hotel Peabody . 18-20, 1:38 


Chicago, Hotel Sherman 
Detroit, Hotel Statler 
Cleveland, Hollenden Hotel 
New York, Hotel Astor 
Pittsburgh, Hotel Wm. Penn 
Philadelphia, Hotel Warwick 
Chicago, Hotel Sherman 
Kansas City, Mo., Hotel Kansas Citian... 
Cincinnati, Hotel Netherland Plaza 
New York, Waldorf-Astoria Hotel 


Indianapolis, Severin Hotel 


Denver, Brown Palace Hotel ; 1:39 
Detroit, Hotel Statler : 1! 40 
Buffalo, Hotel Statler . 9-13, 1641 
Chicago, Drake Hotel i 142 
St. Louis, Hotel Jefferson . 13-15, 1944 
Mar. 10-13, 1946 
Feb. 16-19, 1947 
Mar. 14-17, 1948 
Detroit, Hotel Statler ’ 1949 


Cincinnati, Hotel Gibson 
New York, Hotel Pennsylvania 


Minneapolis, Hotel Radisson 


Seattle, Olympic Hotel . 12-15, 1950 
Dallas, Baker Hotel . 4-7, 1951 
Feb. 10-13, 1952 
Feb. 8-11, 1953 
Feb. 7-10, 1954 
Feb. 9-12, 1955 
Jan. 18-21, 1956 
Feb. 13-16, 1957 
Feb. 12-15, 1958 


Federal Tax Calendar for Clubs 


Prepared by Horwath & Horwath 


Chicago, Edgewater Beach Hotel 
Cleveland, Hotel Cleveland 
Atlanta, Atlanta-Biltmore 
Philadelphia, Bellevue-Stratford 
Los Angeles, The Ambassador 
New York, Hotel Commodore 
St. Louis, Sheraton-Jefferson 








March, 1959 


15—Withholding tax and Federal Insurance Contributions 
Act taxes: The sum of tax withheld from wages dur- 
ing February, 1959, and employe tax and employer 
tax under the Federal Insurance Contributions A:t 
for February, 1959, if more than $100, payable to <n 
authorized depositary. Return on Form 450. 





AVAILABLE AFTER MAY 1 


WANTED: Position as manager of country club or city club 
and will also take full charge of food department at a profit to 
ou. Banquets, buffets, luncheons and daily meals. Can assure 
Aas labor and operation costs. Wide golf experience includes 
maintenance and playing. Am especially interested in building 
run-down or new operation. Wife available as hostess and assist- 
ant manager. 

ADDRESS: Box 28-Y, c/o CiuB MANAGEMENT, 408 Olive Street, 
St. Louis 2, Missouri. 








SWIM CLUB SITE FOR SALE: $50,000.00 down, balance 
financed by residential developer of exclusive area. Ideal 
location, excellent club buildings and facilities for deluxe 
club. Eleven acres eight miles from downtown. Quarter mil- 
lion population. No real competition. Completed club valua- 
tion $150,000 to $250,000. REPLY: Box 29-Y, c/o CLtuB Man- 
AGEMENT, 408 Olive Street, St. Louis 2, Missouri. 
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Exempt corporations: Information return on Forms 
990 or 980-A due from certain exempt corporations 
with accounting periods ended October 31, 1958. 


31—Excise taxes: Tax on membership dues, initiation, 


transfer and assessment fees, admissions, and other 
excise taxes for February, 1959, if more than $100, 
payable to an authorized depositary. Return on Form 
537. 


April, 1959 


~-Withholding tax and Federal Insurance Contributions 
Act tax: The sum of tax withheld from wages during 
March 1959 and employe tax and employer tax under 
the Federal Insurance Contributions Act for March, 
1959, may be remitted to an authorized depositary. 
Return on Form 450. If this option is exercised, Form 
450 must be filed in time to permit authorized depos- 
itary to return validated Form 450 prior to filing re- 
turn for first quarter of 1959. 


Exempt corporations: Information return on Form 990 
due from certain exempt corporations with account- 
ing periods ended November 30, 1958. 


30—Withholding tax and Federal Insurance Contributions 


Act tax: Return for first quarter of 1959 due and 
tax payable. Return on Form 941. Attach validated 
Forms 450 to return. 


Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions and other 
excise taxes for March, 1959, if in excess of $100, may 
be paid to an authorized depositary. Return on Form 
537. If this option is exercised Form 537 be filed in 
time to permit depositary to return validated Form 
537 prior to date for filing return for first quarter of 
1959. Otherwise, return for first quarter due and tax 
payable. Return on Form 720. Attach validated Forms 
537 to return. If return is accompanied by depositary 
receipts showing timely payment of tax for the en- 
tire quarter, due date of Form 720 is extended to 








Leading Purveyors to Oregon Clubs 


BRODIE NATIONAL OF OREGON 
Food Service Supplies and Equipment 
Portland, Oregon CA 8-8481 


Supplying Clubs-Restaurants 
Institutions for 51 Years 
“Hudson House” “Dundee” “Otter” “Finer” 
HUDSON HOUSE, INC. 


Portland BElmont 2-5161 


SUNSHINE DAIRY 
Portland’s Finest 
Milk—Ice Cream—Cottage Cheese 


AMERICAN LINEN SUPPLY COMPANY 
Portland, Oregon 
Established 1889 


A Salute to the Club Managers 
of Oregon 
COMPLIMENTS OF A FRIEND 


Choice Steer Beef—Serving the Leading Clubs 


‘Tents. Largest Selection of Garden and Club 


REACH FOR DAVIDSON’S FRESH BREAD 


328 N. E. Shaver Street 


3904 N. E. Union Ave. 


128 S. E. 12th Avenue 


May 10, 1959. 


FULTON PROVISION COMPANY 
6333 S. W. Macadam, Portland, Ore. 








and Hotels 


FISHEL’S of PORTLAND, ORE. 
Specialists in Awnings, Canopies, and Rental 


Furniture 








AND CAKES... 
Oregon’s Finest Quality Bakery Goods! 


COWLS’ COFFEE COMPANY 
Tom and Chet Cowls 
Maxwell House Coffee 
AT 8-3418 


REPP BROTHERS 

Wholesale Meats 
AT 7-1284 
Specializing in Aged Beef 


PORTLAND CARD CO. 
Complete Casino Equipment 
Personal Monogrammed Poker Chips 
Playing Cards © Square Dice 
Card Table Covers 








Portland 14, Ore. 


ial 








Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1959 














Leading Purveyors to Clubs in the Seattle Area 
Evergreen Chapter C.M.A.A. 


Best Wishes for a Successful Conference 
BEST PIE CO., INC. 
Seattle, Wash. 


CAPELOTO BROTHERS 
Fruit and Produce 
Supplies to Clubs—Restaurants and Institutions 
MA 3-8592 


PETSCHL’S 
Quality Meats 
712 Aurora Ave. 
AT 4-1242 


SERVE THE FINEST 
“ARDEN” 


Flavor Fresh Dairy Products 


PACKER-SCOTT COMPANY 
Quality Sanitary Maintenance Supplies 
1232—6th Ave. South 
Seattle MA 2.-2290 


WATERFRONT FISH CO. 
DISTRIBUTORS 
Pacific Coast Fish and Shellfish 
101 Alaskan Way Seattle, Wash. 


Institutional Purveyors of Poultry and Eggs 
POULTRY PRODUCTS CO. 
712 Aurora AT 4-7150 & AT 4-7151 


WILDERMAN REFRIGERATION CO. 
We Sell and Service 


300 Dexter Ave. MA 2-8055 


BEST WISHES C.M.A.A. 
CARNATION COMPANY F.M.&I.C. 
2746 East 45th Seattle, Wash. 
Puget Sound’s Preferred Milk 


All Roads Lead to Seattle 
Home of Century “21” Exposition 
WEST COAST PAPER COMPANY 


IMPERIAL LAUNDRY COMPANY 
Quality Laundry, Linen Supply 
and Dry Cleaning 


1215 E. Columbia EA 2-2800 


Best Wishes for a Successful Conference 
CONTINENTAL COFFEE 
In the West It’s Royal Corona Coffee 


Institutional Supplies 
Snoboy Fresh Fruit @ Vegetables 
Standby Canned Goods 
PACIFIC FRUIT & PRODUCE 


GREENE-TODD COMPANY, INC. 
125—4th Ave. No., Seattle, Wash. 
China—Glass—Silverware 
Food Service Equipment 


PUBLIX FRUIT & PRODUCE CO. 
Vic Calderon, Manager 
1024 Western Ave. Seattle, Wash. 





NORTHWEST MEAT PURVEYORS ASSOCIATION 


DAN’S BETTER MEATS 
E & E MEATS 
GENERAL MEATS 


KEENER’S FINE MEATS 
MEATS, INCORPORATED 
NEWTON’S MEATS 


OLIVER’S MEATS 
PETSCHL’S QUALITY MEATS 
SERV-U MEAT COMPANY 


Purveyors of the Finest Meats Obtainable in the United States 
Executive Offices: Suite 601, Fourth & Pike Bldg., Seattle 
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° ' On November 3—the Annual by the Oregon Chapter with the 
President . Report Meeting of the Four Chapters held Evergreen and Inland Empire Chap- 
(Continued from page 36) in conjunction with the Annual Ho- ters participating, in Portland, Ore- 


iti the Coli i 
has rendered CMAA several fine serv- pee gg at the Coliseum in gon. 


ices during the year. We are fortunate j On January 17—a special meeting 
a have ng er such as Mr. Slowinski : On rere er — — mae of the Evergreen Chapter, in Seat- 
working with us, for his interest in a a outa pice ant rg = 

us assures a service to clubs through Angeles : On January 19—the Annual Pres- 
their managers which would be diffi- " idents-Managers meeting of the Ari- 


On November 12—the first An- : . f 
ae zona Chapter, in Phoenix, Arizona. 
eu't for us to furnish in any other nual Presidents-Managers meeting — — sri 
manner. 


s er See : : ; held by the San Diego Chapter, in For the sake of brevity this report 

he distribution of information 7 San Diego. does not include details of these meet- 

the Newsletter and special mailings On January 16—the first Annual ings, nor does it list the meetings to 

has been done for the benefit of one Presidents-Managers Meeting held which invitations had to be declined 
; by enabling them to be first with ‘ 


information for their club officers. It 
oped that this service has been 
uti ized to the fullest. t “hia 
our Board of Directors met in St. ew 
is ae fandny, Seliontne. the Coe NOW KEEP FOOD BOTH COLD A Pe & HOT IN ONE VERSATILE UNIT... 
‘nee there, in Houston on June 1, 
« again in Houston, February 18. A 


ting of your officers and the ex- 
ive-secretary was held in New 
k on November 2. TOP-MOUNTED SELF CONTAINED 
ne very important duty of your 
sident is that of attending as many 


eoter and regional meetings as pos- 
ib:c, there to encourage activities for c; (@) ” DB) a H (@) T . A RB | N ood a i Ss 
> ultimate benefit of all members. IN LIFETIME STAINLESS STEEL 
uring the year I was privileged to 
end the following such meetings: 





On May 19—the Annual Presi- 
dents-Managers meeting of the Four 2 . eee ee 
Metropolitan New York Chapters 14 soe | meee COLD 
in Plainfield, New Jersey. 3 ‘ | SECTION 

On July 14—the Annual Presi- ‘ 
dents-Managers meeting of the De- 
troit Club Managers Annual Offi- 
cers’ Party, in Detroit. 

On July 21—the Annual Presi- 
dents Party given by the Chicago 
District Club Managers, in Glencoe, 
Illinois. 

On July 28—the Organizational 
Meeting of the Pelican Chapter, 
sponsored by the Delta Chapter, at 
its meeting in Shreveport, Louisi- 
ana. 

On August 6-8—the workshop ; ~ 
held at Dallas. \. | - MODEL TSS67CH 

On September 15—the workshop ii a tao 
held in conjunction with the Great ‘ root ie NOt 
Lakes Conference, in Lansing, Mich- REMOTE AND PASS-THRU . . 7 : : 
igan. MODELS ARE AVAILABLE You can increase kitchen efficiency with this new 

September 29—the first Annual Herrick Cold-Hot Cabinets are double-duty Herrick. Hot section is thermostatically 
Presidents-Managers Meeting of the veragaabrarhine> pone ype controlled with outside-reading thermometer and 
——— SEE Fens, Me eae aeiden Sak aa on ® inside adjustable moisture release vent . .. has 

2 both fronts for easy access. 


On October 12-18—the Annual : stainless steel slides for steam table pans or trays. 
Ohio Valley Conference Meeting, in ASK ABOUT HERRICK'S Self-contained cold section has automatic defrost 
Columbus, Ohio. COMPLETE LINE and adjustable shelves. Another top-quality product 


é On November 1—the first official a from Herrick .. . “The Aristocrat of Refrigerators.” 
lecture period ever held at Cornell 7o—4 


University for students who had 


elected the subject of club manage- =o HERRICK REFRIGERATOR COMPANY: WATERLOO, IOWA 


ment being offered at Cornell for WRITE DEPT. C FOR NAME OF NEAREST HERRICK SUPPLIER 
the first time. - omens 


IV W\ wy 
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because of conflicts. However, I feel 
that the many courtesies which were 
extended to me during the visits 
should be acknowledged, and at least 
two unusual occurrences should be 
mentioned. During the organizational 
meetings of the Pelican Chapter, the 
Delta Chapter gave $150 from its 
treasury to the treasury of the new 
chapter. The Texas Lone Star Chapter 
took a similar step at its meeting in 
Shreveport in November. The Ore- 
gon Journal, a Portland Newspaper, 
devoted the entire front page of its 
Sunday, January 18 issue, to pictures 
and accounts of the meeting held 
there on January 16. 


Diamond 
a new 22-piece 
hand-blown lead crystal 


line by Bryce 
(goblet shown) 


At all meetings I have spoken of the 
need for leadership development at 
the chapter level, and of the oppor- 
tunity for each member to participate 
in CMAA affairs. I have also urged 
club officers to attend and become 
more interested in our meetings and 
educational forums, calling attention 
to the fact that our work is for their 
eventual benefit. 

I want to thank Dan Layman and 
Ken Meisnest for their very excellent 
work during the year; Dick Daley, 
Carl Jehlen and other committee 
chairmen without whose help your 
officers could not have functioned so 
efficiently; Ed Lyon for his ever wil- 


Fine Hand-Blown, Hand-Cut, Lead Crystal Since 1841 
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lingness and devotion to the offices of 
CMAA; and every member who has 
said a word or committed an action 
in the interest of our association dur- 
ing the year. 

Serving you has been a very great 
honor for which I am truly grateful. 
Working for CMAA is a privilege f 
anybody, and is rewarding in ma) 
unexpected ways to the individual. 

The theme of this, the 32nd Annu ; 
Conference, is “SOLVING TOMO 
ROW’S PROBLEMS TODAY.” It : 
minds me that days are merely uni 
of time—that today is mostly yeste - 
day, and tomorrow is today with son 
of the presently unknown answers 
today’s problems brought into focus. 


Food Control 

(Continued from page 45) 
food. They are pleasantly surprise, 
they are greatly satisfied and return 
again to see what your imagination 
has cooked up. 

To go along with this, and to com- 
plete the pleasant experience for the 
guest, a concentrated effort should be 
made for perfection of service. Items 
that are used for table service and the 
table appointments should complement 
the food and too often I don’t think 
we go far enough into this. 

There are many things on the mar- 
ket today which you can secure, which 
are not too expensive, to complement 
the food. I think this is what is neces- 
sary because actually we find that the 
presentation of food is equally as im- 
portant as the preparation of the 
food—the arrangement on the plate— 
the garnishment that is used. There 
are a number of new foods—new 
types of pickles, relishes, etc., more 
than I can mention—but they are 
things you should look into and find 
out what a difference in appearance 
can be made—changes which are go- 
ing to make that little bit of difference 
in the preparation and presentation of 
food to your guest. This is what they 
are looking for. 

Where do you find out about it? 
Talk to your salesman, or have your 
chef or your steward talk to him t» 
get this information. Get out and se2 
what other people are doing in th: 
industry. Don’t sit in your office. Get 
out of it. Find out what some of thes 2 
other people are doing. 

A pleasant menu, of course, is th? 
main merchandising tool of any foo 1 
service and it can be used to gre: 
advantage. I don’t think people i: 
clubs are using it the way it ca 
be used as a merchandising tool. ! 
should be used in this medium an 
not thought of as just a listing c’ 
foods. The style should be attractiv 
and well thought up. The terminolog: 
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should picture the food so that it will 
have appeal to the people coming in 
and looking at the menu. I think that 
you can make the menu serve its pur- 
pose. 

You say it would cost too much to 

ave a fancy printed menu. I am not 

king about this. You often find a 

iin little piece of paper which has 

ditto reproduction on it. It leaves 

» simply cold. There is no sales ap- 

il to it at all. It does not make you 

nt to order something off that 

1-nu. What does it take? Even though 
c1 don’t have the money for the 
» paration of an elaborate menu, 
2 1’t you have a fancier piece of paper 
» h a design on it—a cover design, a 
nge in the color of the menu paper 
iodically to make it more interest- 

; box it off. How about little flyers 
the menu? I think that you have 
nerchandise your food. I think to- 
that the people in club business 
uld almost take the concept of a 
amercial operation in your mer- 
ndising. You cannot expect people 
‘ome in if you don’t let them know 
at you have to serve. I think a 
~nu is one part of this and, of course, 
also think that in what I say about 
ommercialized . . . that you have to 

-t your goals as any commercial op- 
eration does in trying to produce the 
best food that you possibly can in 
your community. 

People sit down who are going out 
to eat and wonder where to go. Try 
to think of a place in your own com- 
munity where you would like to go— 
where it’s a pleasure to go to and 
where the food is good enough to 
make you want to go. 

You know it only takes a little con- 
centrated effort and this is what I 
think is going to help solve some of 
your problems. You may have heard 
this statement before: Some club man- 
agers of particular operations say that 
during the winter business falls off. 
And what does he try to do about it? 
Well, I think he has only to look at 
his food operation for one thing. He 
has got to set his goal high and he 
has to say, “I am going to bring more 
business in this winter by making 
mine a superior food operation so this 
is where they want to come to eat. 
They are not going to think of any 
other operation because they can get 
an excellent meal here.” 

This is what I mean in thinking in 
terms of commercial operation within 
the club itself. I think that manage- 
ment must have a definite feeling for 
‘ood. This is your over-all responsi- 
bility—to have a feeling for food and 
“lso a feeling for the members who 
ome to buy it. I think that this is part 


One of several chapters to extend an invitation for a future convention was the San Francisco 


group shown here. 





MEN'S BAR, CINCINNATI CLUB 


more revenue from space 


with Van-built equipment 


@ Many hotels and clubs are looking for more profit. That's 
what makes this experience of the Cincinnati Club so interesting. 
They transformed a service kitchen into a high revenue depart- 
ment .. . the above-illustrated new men’s bar. Also with Van's 
help they increased their banquet capacity by 1200 seats. 


@ lf you are planning food service improvements to make your 
clients’ cash registers ring oftener, make full use of Van's century- 
accumulated skill. Ask for Van's book showing illustrations of in- 
stallations like Van made recently at the Cincinnati Club. 


The John Van Range @ 


EQUIPMENT FOR THE PREPARATION AND SERVING OF FOOD 





Branches in Principal Cities 


520-550 CULVERT STREET CINCINNATI 2, OHIO 


f the formula for success of any op- 
cation. - 
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Conventionalities 





Cf 


Only steel of 
highest quality 
can meet the 
rigid tests for 
temper, hardness 
and grind that 
we require of 





quality must be ing their fathers into the club manage- are now assistant catering managers-- 


‘ The Pittsburgh Chapter was “out in force” at the Houston Conference, wearing their miners th 
every piece of hats and getting information for the Pittsburgh Conference next year. she 
Wear-Ever. S pit 

3 ee juic 
18 exacting 2 N 
standards of Bs While more and more sons are follow- The twin sons of Mr. and Mrs. Dowie Jol 

5 


met before a 
knife can be 
released to you. 
Ask your dealer 
to show you the 
complete line. 
Or send for free 
folder, today. 


ment field we spotted only two father and 
son combinations at the convention. They 
were Dick Daley, former president of 
CMAA and his son, Richard B. Daley, 
manager of Hawthorne Valley Country 
Club, Cleveland, and Frank Dowie, Sr. 
and Frank Dowie, Jr., both of the Des 
Moines Club. Two other Dowie sons, 
while not in the club field, are following 
their father’s footsteps in an allied field. 


one at the Fort Des Moines Hotel and the 
other at the Savery Hotel in Des Moines. 


Eugene S. Blish, regional manager for 
Lamb Promotion of the American Sheep 
Producers Council, Inc., Denver, spent a 
few hours at the conference Friday visit- 
ing with club manager friends. The cour.- 
cil is planning further cooperation with 
clubs as well as restaurants and hotels to 
promote the increased use of lamb. 








OREGON STATE—Standing, from the left: Robert W. Lloyd, Claude W. Galloway; John tro 
Simmons, Emil Piluso and Jan Richter. Seated: Mesdames Simmons, Piluso, Richter and Gallo- firr 
way. In front: Ron Richter and Mary Katherine Galloway. The costumes and beards are in honor 
of Oregon's Centennial Exposition. 











oO 


71 pr OD Ms 


WEAR-EVER ALUMINUM, INC. 
WEAR-EVER BUILDING, NEW KENSINGTON, PA. 
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Virginia Chapter members shown here are 
Edward J. Pillis, Oakwood Country Club, 
Lynchburg; Mrs. and Mr. Robert Roper, Coun- 
try Club of Virginia, Richmond; and Jack J. 
Rczemond, Richmond Country Club, Mana- 
kir. Absent at the time the photo was taken 
were Miss Dorothy Bender, Colony Club, 
Richmond; and Harry Forsythe, Oak Hill 
Country Club, Richmond. 


(rs. Robert Yoxall, wife of the manager of 
the Country Club of Coral Gables, Fla., is 
shown with son, Bud, dispensing Florida hos- 
pitality, in this instance real Florida orange 
juice and doughnuts, to Walter Verlander, 
New Orleans Athletic Club, and Mrs. Stuart 
Johns, of the Minneapolis Golf Club. 


George Haas, manager of National ac- 
counts for Pepsi-Cola, acknowledged his in- 
troduction at the luncheon sponsored by his 
firm. 


President Albert H. Berry, Jr., and Manager 
Ralph R. Holmes were on hand to greet con- 
vention delegates as they arrived at the beau- 
tiful Houston Country Club during the pro- 
gressive party. Those who toured the club may 
be interested in learning that the tremendous 
ballroom was brought to the new club intact 
from the old club's site. 


Second Grader Eddie Henderson, son 
of Mr. and Mrs. David Henderson of Riv- 
er Oaks Country Club, Houston, added 
est on one bus on the Wednesday tour 
ef Houston by taking over the loud- 
speaker and giving a description of some 

f the sights. - 


The J. M. Petersons, Big Spring Country 
Club, Louisville, were among several who 
drove to the conference and are shown just as 
they were about to leave the Shamrock on 
Sunday morning. 


This happy group was enjoying the get- 
acquainted reception on Tuesday evening 
when their photo was snapped: J. B. "Ace" 
Simmons, San Diego Convention Bureau; Mac- 
Arthur Gorton, retired manager of the San 
Diego Club; Mrs. Jenny Griffin of Grand 
Rapids, Mich., and sitting between Bruce and 
Doris Matthews of Grand Rapids is Mrs. 
Shirley Clark of Club Management. 


Mr. and Mrs. Gifford Hampton, Fort Wayne 
(Ind.) Country Club, were among the many 
who took seriously the suggestion of "Gone 
Texan." Here they are shown dressed for the 
occasion the night of the Western Party at 
the Houston Coliseum. 


R. Calvert-Link, Blythefield Country 
Club, Belmont, Mich., was attending his 
first meeting—and without his wife who 
was in Florida. After reading the report 
about the wonderful time the ladies had 
we'll wager even money that Mrs. Cal- 
vert-Link will be in Pittsburgh next year. 


CMAA Insurance Report 


By Joseph K. Dennis, President 


Joseph K. Dennis Co., Inc. 
Chicago 


THERE are 400 policies presently in 
force for the CMAA membership. The 
coverage involved in the above men- 
tioned policies consists of approxi- 
mately $100,000 of monthly benefits. 
In addition, the 400 insured have a to- 
tal of over $4,400,000 of accidental 
death, dismemberment and loss of eye- 
sight coverage. ; 

The enrollment in the programs is 
continually increasing each month, 
and we are hopeful with the large 
number of new members _ being 
brought in during 1959, the total in- 
sureds will increase by 200 by Decem- 
ber 31, 1959. 

During the period the present con- 
tracts have been in force, we have had 
many occasions to take care of claims 
for some of the unfortunate members, 
who have been disabled either due to 
sickness or injury. I am sure the 
prompt service in the payment of 
these claims has been appreciated and 
this same service will always be pro- 
vided. 

The board of directors of your asso- 
ciation will shortly make an an- 
nouncement of supplemental cover- 
ages that will be available on an op- 
tional basis to the entire membership. 
These coverages will consist of: 

Supplemental Program No. 1—$10,- 
000 major hospital program for reim- 
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bursement of hospital bills plus an ad- 
ditional $500 schedule covering surgi- 
cal fees. This program will be made 
available not only to the member, but 
also to his spouse and dependent chil- 
dren. 

Supplemental Program No. 2—Life 
insurance program starting at $20,000 
and benefits are payable in accordance 
with the schedule based on age at 
death. 

Supplemental Program No. 3—Re- 
tirement-income program which will 
be made available on an optional basis 
and premiums will be set up so that 
the member may pay all, or the mem- 
ber and his employer can participate 
equally, or the employer can pay all. 
The retirement income will be based 
on the accumulations of funds at age 
65. 

I am sure that every member of the 
CMAA appreciates the interest that 
has been taken by your officers and 
board of directors in making available 
such a fine program of insurance at 
low group premium rates. 

We are hopeful that every member 
connected with your fine organization 
will review immediately the present 
programs and the new supplemental 
coverages as soon as they are avail- 
able and take the necessary steps to 
take advantage of this privilege. 
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circus 
strong men 
can’t 

harm the 
world’s 
strongest 
all-steel 
folding 


Strength...electrically welded tubu- 
lar steel construction. Comfort...con- 
tour designed seats and backrests. 
Easy folding...legs glide open and 
closed. Safety...self-adjusting hinges 
can’t slip. Finish...snag-free, chip 
and rust-resistant. In 11 new colors. 


Now at a new low price 


Samsonite 


folding chairs 


For church, club, other group seat: 
ing information, see your Yellow 
Pages or write: © Shwayder Bros., 
Institutional Seating Div., Dept.C M3, Detroit 29, Mich, 


.— 
>. 





The Chicago Chapter sent an exceptionally large delegation to Houston, headed by Chapte: 
President Ernie Flaim of the University Club. The chapter is shown here in their formal clothe 


during the dinner-dance Thursday night. 


A large group from the New York State Chapter wore Western clothes for the party and 


rodeo Saturday night. 


When somebody, inspired by the 
clipped accent of Rene De la Torre, jok- 
ingly referred to him as “Castro” it gave 
the fun-loving, impetuous Rene an idea. 
Shortly afterward he appeared in the 
lobby of the hotel fully attired in a 
“Castro raider’s” uniform, complete even 
to the beard and gun. The gag was good 
for a lot of laughs and nobody enjoyed 
it more than Rene. 


Men’s neckties at the conference were 
more than just to look at; to get the full 
impact, one had to read them. Between 
the “Go Texan” ties worn by the Texas 
delegates and the Colorado Centennial 
ties worn by the Mile High Chapter mem- 
bers it was pretty hard to find just an 


ordinary necktie in the crowd. Mile High 
Chapter members were plugging for the 
convention to come to Colorado in 1961. 


Ruth Peach, manager of the Seattle 
Tennis Club, took a post-convention trip 
to Havana from Houston. 


Whenever club managers began to tell 
about the problems in their club “Bud” 
Goode of the College Club of Seattle 
could stop them with the information that 
he had an unusual problem. His club is 
in the path of a proposed throughway 
and his club building will be razed. The 
club has acquired property a couple of 
blocks away where it will erect a new 
clubhouse. 


In the Sexton hospitality suite one evening were Rita Cronin, Thomas Slaughter, Gene Cronin 
of Sexton, Martha Slaughter, Joseph Brem, Betty Butler and Tom Butler of Sexton. 
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The beer without peer 


ria a sae 2 
Members of the Georgia Cracker Chapter who gathered in their room at the Shamrock-Hil- 

ton in Houston for a conference photo included Secretary of chapter and Mrs. Thomas Tuvim, 
ogressive Club; President and Mrs. H. B. Sarver, Cherokee Club; Mr. and Mrs. Dan Parl- 

riento, Druid Hills Golf Club; Mr. and Mrs. Clyde Mingledorff, past CMAA president, 

tlanta Athletic Club; Mr. and Mrs. George Miller, Standard Town and Country Club; 
r. and Mrs. George Gould, Piedmont Driving Club; and Mr. and Mrs. William Yohanan, 
rmerly at the Piedmont Club. 


Badger State Chapter members are shown here during an intermission of the formal dinner- 
dance Thursday night. 








Serving the Nation's Finest Meats 
to the Nation's Finest Clubs 


: «f a 
e k é ms I 


° Brewed only in Denmark 


ha : in at TUBORG 
/ 
‘ Se 


* uprechts Company 

SEE When you feature this popular Danish 
MICHAEL O'DONOVAN, Pres. beer, you get ample advertising support 
Wholesale Provisions in The New Yorker, Holiday, Sports Il- 


661 W. RANDOLPH ST. CHICAGO 6, ILLINOIS lustrated, and metropolitan newspapers. 


© 
Tuborg Breweries, Lta., Gopenhagen, Denmark 
U.S. Representatives: Danisco, Inc., N. Y. 4, N. Y- 
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Leading Purveyors to 
New England Clubs 


COOK & CLARKE, INC. 
Purveyors of Fine Foods 
43 North Market Street 
Boston, Mass. CApitol 7-7654 


ARTHUR T. CUMINGS, INC. 
Fruits and Vegetables 
“If It Grows We Have It” 


66-72 Fanueil Hall Market Boston, Mass. 


FINNERTY & GREY CO. 
Quality Meats—King Size Sirloins & Ribs 
Hotel & Restaurant @ Institutional Service 
27 North Market St., Boston Laf. 3-1125, 3-2137 


FULTON PACKING COMPANY, INC. 
Prime Meats and Provisions 
10 Newmarket Square, Boston, Mass. HI 5-4100 


SAMUEL M. GERTMAN CO., INC. 
Quality Meats and Provisions 
40 Newmarket Square 
Boston 18, Massachusetts 


SAMUEL HOLMES, INC. 
Boston’s Premier Poultry House 
CApitol 7-0708-9-10 


17-25 Fanueil Hall Market Boston, Mass. 


H. P. HOOD & SONS 
Dairy Products 
525 Pleasant Street 
Watertown, Mass. WaAtertown 4-3540 


H. A. HOVEY CO. 
Butter, Eggs and All Types of Imported 
and Domestic Cheese 


35 No. Market St. Boston, Mass. 


RAYMOND J. MACKOUL 
Fruit and Produce 
13A Southwest Cutoff 
Worcester, Massachusetts 


MASSASOIT FISH COMPANY 
65 Atlantic Avenue 
Boston, Massachusetts LAfayette 3-5230 


Institutional Frozen Food Distributors 
MILLER PRODUCE CoO. 
85 Newmarket Square 
Boston 18, Mass. 


MORGAN LINEN SERVICE, INC. 
941 Massachusetts Avenue 
Boston, Massachusetts 


MORRIS GORDON & SON, INC. 
Food Service Equipment 
Since 1887 


112 Sudbury Street Boston, Mass. 


NEW ENGLAND IMPORTATION CO., INC. 
Imported and Domestic Cheese 
Hotel Specialties 


234 State Street Boston, Mass. 


S. S. PIERCE CO. 
133 Brookline Avenue 
Boston, Massachusetts 


ALBERT RICHARDS CO., INC. 
Institution—Hotel—Restaurant 
Purveyors 


23 Commercial Street Boston, Mass. 


NATHAN ROBBINS CO. 
Purveyors to Hotels—Clubs—Restaurants 
Institutions 
29 No. Market St. 


Boston 9, Mass. 


WALD PACKING CORP. 
Top Quality Meats 
90 Newmarket Square 
Boston, Mass. Highlands 5-3380 
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FAMOUS 
IMPORTS 


Hennessy Cognac’ > 
84 Proof 


; Chartreuse 
: Liqueur 
pe et a Yellow 86 Proof 
SOUTHERN CALIFORNIA—Top row: Eugene Seeber, Joseph A. Schneider, Charles Errington, Green 110 Proof 
tarry Masterson, Emil W. Lepp and Howard Montgomery. Bottom row: Frank Sherwood, Lee Moét Champagne 
S-eger, Tom Burness and Lee Davis. 





We 


Teacher's 
Highland Cream 
Blended Scotch Whisky 
86 Proof 





In the Sterno hospitality room were, seated from the left: Jack Marckstein, Maurice Bonnot i Boece 
of Sterno, Ken Kowalsky, Mr. and Mrs. Martin mere Mrs. a = y- a 
Mr. Ward, Larry Goldklang of Sterno, Louis Mandell of Sterno an r. an rs. Robert G. ni 
Brothers. Standing is Ray Raphael of Sterno. pent Rican Rum 


Dagger Jamaica Rums } 
97 Proof 


> 
nen / 6 
co 





= 


» it ee 1 Cora Vermouth 
The Peninsular Chapter took time off for a moment from the formal dance to have their picture S emia Ruffino Chianti 
taken. Folonari Wines 





we : OF Fy 
Plymouth Gi 

94.4 Proof . 
100% Grain Neutral Spirits 





& 
a 
j 


Sole U. S. Distributors 
Included in the St. Louis Chapter were Harold Colbert, Shirley Clark and Don Clark, all of Schieffelin & Co., New York 


Club Management, Mr. and Mrs. Paul Lampe, Rene de la Torre, Mrs. and Mr. Chris Murphy, Importers since 1794 
Mrs. Hazel Carlson, Mrs. and Mr. Thomas C. McGuffey and Wes Clark of Club Management. 
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No other tables have as 
many “Extra Features” as 


%& GREATER SEATING CAPACITY 

%* MORE LEG COMFORT 

* UNEQUALED APPEARANCE, 
DURABILITY, STRENGTH 

* FINEST CONSTRUCTION, 
MATERIALS, FINISHES 

%* BUILT FOR LONG SERVICE 


The Strongest, 
Handiest Folding 
Table Made! 


TUBULAR STEEL FOLDING LEGS 
SMOOTH, SANITARY TOPS 
of Brown or New Light Finish 
“Qualite” Masonite Presdwood, 
Formica and Resilyte in many 
patterns and colors. 


A COMPLETE LINE OF SPACE-SAVING, 
PORTABLE, MULTIPLE-USE EQUIPMENT 


Write for Descriptive Folders 


MITCHELL MFG. CO. 


2742 S. 34th St. © Milwaukee 46, Wis. 








. ¥ 


The lowa Tall Corn Chapter was awarded a prize plaque for an attendance record at tl: 
Houston Conference; some 78 per cent of the chapter's members were at the Texas meetin. . 
The picture shows, left to right, back row: J. B. Peters, D. Bonella, Jr., Frank Dowie, Jr., 
D. Bonella, E. J. Ehmann, Ross Leech, chapter secretary, Ray Cary, Wayne W. Walker, Robe : 
J. Brake. Center row, seated: Mrs. Brake, Mrs. Dowie, Jr., Mrs. Leech, Mrs. Dowie, Chapte: 
President Frank Dowie with the prize winning award, Mrs. Ehmann, Mrs. Wood, Mrs. Walke 
Mrs. Jones, Mrs. Cary. Front row: Warner E. Wood, James C. Jones, Mrs. Bonella, Mrs. Peter:. 
Also among the lowa group were Mr. and Mrs. Lee E. Simmons, and E. R. Miller. 


ast i y 
eft: Hans Skalle, Jerry Horgen, Wally Mund, Tom Borden, 


UPPER MIDWEST—Top row, from | 


Lyle Brown, Bill Bell and Stuart Johns. Front row: Mesdames Skalle, Bell, Johns, Mund, Miss 


Barbara Brown, Mrs. Horgen and Mrs. Brown. 


Mr. and Mrs. Steve Diamant, Twin 
Orchard Country Club, Prairie View, I11., 
used the Houston Conference as a break 
in their vacation. Along with their daugh- 
ter, Marion, they spent a month prior to 
the conference in Acapulco with the 
Vince Crumps of Butterfield Country 
Club, Hinsdale, Ill., who missed the meet- 
ing. Steve reported vacation fishing ex- 
cellent and supports his story with the 
accompanying photo. 


One thousand orchids from Hawaii 
were flown in by three members of the 
Paradise of the Pacific Chapter, Edwin 
G. McKellar, Oahu Country Club, Ken 
neth W. Emerson, Jr., Pacific Club and 
Joseph D. Coyte, Commissioned Officers 
Mess, U. S. Naval Station, Pearl Harbor 
The orchids were given out before the 
formal dinner Thursday evening. Leis 
were also provided as gifts at the finai 
Saturday evening party. 


L. K. Vear, Swift & Co., was an in 
terested “student” at the seminar con 
ducted by Harold Van Orman, Jr., anc 
was called upon by Mr. Van Orman t 
substantiate several figures that h: 
quoted on the cost of meat production 
etc. 


Charles Haynes, Whitemarsh Valle; 
Country Club, Philadelphia, was give: 
the honor by the Philadelphia Chapte 
of presenting to President Dan Layman : 
large green banner with the CMAA em 
blem inscribed on it, a present of th 
chapter. It will no doubt be the officia 
banner and possibly displayed not only 
in the Washington office but at future 
conferences, 
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A highlight of the Saturday brunch was the introduction of the past presidents of CMAA. 
From the left, around the table: Edward Grenard, University Club of Detroit; Eric Koch, North 
Hills Golf Club, Douglaston, L. |., N. ¥.; Richard E. Daley, Army Navy Country Club, Arlington, 
Va.; Page Curran, Rivercrest Country Club, Fort Worth; Clyde Mingledorff, Atlanta Athletic 
Club; Carl J. Jehlen, Baltusrol Golf Club, Springfield, N. J.; and Thomas C. McGuffey, Missouri 
Athletic Club, St. Louis. 


% <r GAS Ri . 


‘LLERS 


: 
“ 


Posing before the Seagram banner in the hospitality room are, from the left: Carl Ranno of 
Seagrams, Fred Tenover, Jack McCarthy of Seagrams, Howard Duckworth, Fred Hollister, Roy 
Leonard, Dick Kirwan, unidentified gentleman, and Bruce Matthews. 





ree tings oe the 


Cis Managers : _usaiseili 
Of Soudan California 














FROM LESS THAN 
8 SQ. FEET WITH 


Themataines 


Type CPT Thermotainer's huge capacity 
easily accommodates eighteen 12" x 20" 
x 2" pans of various prepared hot food. 
This is ample capacity for storing one 
meat course and two vegetable courses 
needed to serve 300 diners. 


But, Thermotainer's capacity is only a 
small part of the story. 

Equally important is Thermotainer's amaz- 
ing ability to keep hot foods in perfect 
condition for serving. Because Thermo- 
tainer has exclusive "channeled heat" to 
maintain uniform compartment tempera- 
ture and humidity, food is kept hot and 
delicious for hours. Uses no steam or hot 
water. Even the most delicate foods never 
become soggy, dried out, or lose their 
flavor. 


These and all the other exclusive Thermo- 
tainer features including the original pass- 
through design help you double your kitch- 
en output without doubling your food 
preparation equipment. 


Write for catalog illustrating more than 50 
types and sizes. 


Sold only through 
authorized dealers. 


400 W. Madison Street Chicago 6, Ill. 
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ACME SILVER PLATING WORKS 
George Kennedy 
1114 Larimer Street Denver 4, Colo. 


AMERICAN SANITARY PRODUCTS 
Paper Products and Janitor Supplies 
1514 Arapahoe St. Denver 


BECK’S FLOWERS 
“Denver’s Largest Flower Shop” 
20th Avenue and Sherman 





BOWMAN BISCUIT COMPANY— 
SUPREME BAKERS 


Supreme Cookies and Crackers for Fine Eating 
842 Walnut Street, Denver, Colorado 


BRADFORD-ROBINSON PRINTING CO. 
Printers—Lithographers—Designers 
1824-46 Stout St., Denver 


BOOTH FISHERIES CORPORATION 


(The Most Respected Name in Seafoods) 
1716 Market Street Denver 









Visit Your Barber and Beauty Shop Often 
THE BUERGER BROS. SUPPLY CO. 
74th Year 


BEATRICE FOODS CO. 
If It’s Meadow Gold, It’s Mighty Good 
205 S. Main St. Pueblo, Colorado 


Compliments of 
BELL PLUMBING AND HEATING 
Denver, Colorado 


BALL FLORAL COMPANY 
Originality Is Our Hallmark 
6101 East Colfax Denver 


Compliments of 
BROWN SCHREPFERMAN & CO. 
BUILDERS 


Denver, Colorado 


COLLIER ELECTRIC COMPANY 


Industrial and Commercial 
Electrical Contracting 


Denver, Colorado 










Leading Purveyors to Clubs 


COLORADO CENTRAL POWER COMPAN* 
“The Friendly People” 


Englewood Colorad: 





Compliments of 
COLORADO TENT & AWNING CO. 
1642 Lawrence St., Denver 


COLUMBINE CIGARETTE SALES 
Cigarette Machines Exclusively 
2005 Welton Street 


Denver, Colorad: 





CERTIFIED CHEMICAL PRODUCTS, INC. 
Janitor and Kitchen Supplies 
Denver, Colorado 


1180 Kalamath 






COTTAGE FLOWER SHOP 

Where Flowers Are Guaranteed 

162 St. Paul St. Denver, Colorado 
Compliments of 

E. J. CAMPBELL WHOLESALE LIQUOR CO. 
Denver, Colorado 





CHAMPA LINEN SERVICE CO. 
2033 Champa St., Denver 
AC 2-3805 


JOHN COVILLO FRUIT CO. 
Wholesale Fruits & Vegetables 
811 Denargo Market KE 4-6395-6-7 


CARSON’S, INC. 
Complete Food Service 
Equipment and Supplies 


1301 Wazee Denver 4, Colorado 


DORAN NUT SALES CO., INC. 
Factory Processing—Highest Quality Nutmeats 
3952 Wynkoop St.- Denver 5, Colorado 


FAB’S FAMOUS FOODS 
Commercial Sandwich Company 
575 St. Paul St. Denver 


FIRST NATIONAL BANK 
Pueblo’s No. 1 Bank 
Pueblo, Colorado 
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ysfin the Mile High Chapter 


GIAMBROCCO PRODUCE COMPANY 
Wholesale Fruits and Vegetables - 
Denargo Market Denver 5 


GRAND JUNCTION FRUIT CO. & 
MOUNTAIN FROZEN FOODS 


030 W. 7th Ave. Denver, Colorado 
AC 2-1501 “The Mozers” AC 2-0534 


HIGH LIFE SALES COMPANY 
Distributor—Miller High Life Beer 
Greeley, Colorado 


“Service Our Hobby” 
HAMILTON TOWEL SUPPLY—AC 2-1847 
Serving Denver for Over 40 Years 


INTERMOUNTAIN ELECTRIC, INC. 
Serving Colorado’s Clubs 


1820 E. 16th Denver 


IDEAL LAUNDRY & DRY CLEANING CO. 
Service Anywhere 
Denver, Colorado and Suburbs 


LOMBARDI BROS. MEAT COMPANY 
Pre-Fabricated Cuts 
Hotel and Restaurant and Club Cuts 


Compliments of 
LINDNER PACKING COMPANY 
1642 Market Denver 


MEADOW GOLD 
QUALITY DAIRY PRODUCTS 
Denver’s Choice for Over 50 Years 
MAin 3-5131 


H. MAPELLI & SONS 
Famous for Fine Meats for Over 50 Years 
1525 Blake Street, Denver, Colorado 


MILNE & MOONEY MEAT CO. 
Meat—Poultry—Eggs—Spud Specialties 
304 S. Union, Pueblo, Colorado 





MAJESTIC MULTIGRAPHERS 
1925 Curtis St. 
Denver, Colorado 


MEADOW GOLD DAIRY 
Greeley, Colorado 


THE MONROE COMPANY 
Fine Folding Banquet Tables 
Colfax, Iowa 


E. B. MILLAR COFFEE COMPANY 
“The Choice of Master Chefs” 
1822-34 Blake St. Denver 2, Colo. 


NEW METHOD 
Laundry—Dry Cleaners—Linen Supply 
"Service With a Smile” 

321 Rood Ave. Grand Junction, Colo. 


OSER EXTERMINATING COMPANY 
“The Pied Piper of Denver” 


OWEN PRODUCE 
Wholesale Produce and Beverages 
645 S. 7th St. Grand Junction 


PEARL LAUNDRY & DRY CLEANING 
COLORADO LAUNDRY & DRY CLEANING 


Colorado Springs & Pueblo 


PONTIAC CREAMERY, INC. 
First in Quality, Fairest in Price, Fastest in Service 
7024 E. Colfax Denver FL 5-6586 


PLUSS POULTRY 
Denver’s Finest 
4401 Colorado Blvd., Denver, Colo. 


PUEBLO HOTEL SUPPLY CO. 
Complete Food Service Equipment 
Pueblo, Colorado 


(Continued on next page) 
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Leading Purveyors to Clubs 
in the Mile High Chapter 


(Continued from preceding page) 


PUEBLO PACKING COMPANY 


Quality Meats 
Pueblo, Colorado 


PLAT PACKING COMPANY 


Quality Is the Foundation of Our Business 
707 E. 50th Ave., Denver 


QUALITY FOODS COMPANY 


1801 Wynkoop Street 
Denver 2, Colorado 


ROCKY MOUNTAIN BANK NOTE CO. 


Printers—Lithographers—Engravers 
Pueblo, Colorado 


REPUBLIC DRUGS 
All Your Locker Room Requirements 
Denver, Colorado 


RHODES RANCH, INC. 
Since 1881 
Serving the Better Hotels and Clubs 
1550 W. Colfax Denver KE 4-6195 


ROBINSON’S DAIRY, INC. 
Serving Denver’s Leading Hotels 
Restaurants and Clubs 


RELIABLE LINEN SERVICE 
We Supply Clean Linens 
3030 Downing St. 


Denver 
SCHOENBERG FARMS 


Grade A Dairy Products 
Denver, Colorado 


STEIN FISH COMPANY 
Leisure-O Brand 
Pueblo, Colorado 


STAR BREAD 
21 Varieties 
2744 W. Colfax, Denver 


SANITARY LAUNDRY & LINEN SUPPLY 
Greeley, Colorado 


SANTANGELO & COMPANY 
Fine Fruits & Vegetables 
209 Denargo Mkt. Denver 


SEATTLE FISH COMPANY 
If It Swims We Have It 
1537 Market St. Denver 


SPRAY COFFEE & SPICE COMPANY, INC. 
2110 Market St., Denver, Colorado 


Serving Denver’s Finest Clubs 


STAMISON PRODUCE COMPANY 
Wholesale Fruits and Produce 
812 Denargo Market, Denver 


TRAILWAYS BUS CENTER, INC. 
17th & Broadway 


Denver 2, Colorado 


(Continued on next page) 
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To Clubs in the UY 


’ } ape ee 
Mile High Chapter We point with pride 
” ” {othe £lowin clubs it has 
been our privilege and. 
pleasure to decorate: < 








(Continued from preceding page) 


VALLERO MERCANTILE COMPANY 


Quality Groceries Since 1901 


1421 Wynkoop, Denver, Colorado Take N & COUNTRY CLUB 





ANNANDALE GOLF CLUB 

J. WANDEL PRESS PASADENA, CALIF. 
i “Printing That Satisfies” floeee ai 
|| 2326 Champa St. TA 5-8833 


i CHERRY HILLS COUNTRY CLUB 
ti Denver, Colorado DENVER, COLO. 


DEL MAR TURF CLUB 

DEL MAR, CALIF. 
WAZEE ELECTRIC COMPANY okie vereeerue cule 
Complete Golf Cart Repair Facility DENVER, COLO. 

2020 W. Barberry Place, Denver, Colorado 


HACIENDA GOLF CLUB 
WHITTIER, CALIF. 


HOLLYWOOD TURF CLUB 
WILLIAMS PRODUCE CoO. LOS ANGELES, CALIF. 


214 Court Street JONATHAN CLUB 
Pueblo, Colorado LOS ANGELES, CALIF. 


LOS ANGELES ATHLETIC CLUB 
LOS ANGELES, CALIF. 


WARRINER PUBLISHING CO. LOS ANGELES COUNTRY CLUB 
Printers of Menus LOS ANGELES, CALIF. 


1427 Welton Street Denver , LOS ANGELES PETROLEUM CLUB 
TA 5-2369 LOS ANGELES, CALIF. 


RIVIERA COUNTRY CLUB 


PACIFIC PALISADES, CALIF. 


Compliments of UNIVERSITY CLUB 
WESTERN DISTRIBUTING CO. LOS ANGELES, CALIF. 


Denver, Colorado YELLOWSTONE COUNTRY CLUB 
BILLINGS, MONT. 
Colorado’s Oldest & Most Reliable Food 


Service Equipment Dealer 


J. ZEROBNICK, INC. 
1239 Larimer St., Denver ( ee Ye» G,, } , See 
ZIMMERMAN BROKERAGE COMPANY COMMERCIAL 
Fresh Lobsters—Crab Meat DECORATING DIVISLON 


Wazee Market KE 4-3023 3000 WILSHIRE BLVD. 
Denver LOS ANGELES 5 


ee 1 81 
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Bring Customers 
Back for More 
with 


_Attiattiwe 
Monn Stems 


Give your customers 
a luxury feeling with 
new and exciting pa- 
per table appoint- 
ments. Give yourself 
a more economical 
and practical food 
service operation. 
Use menu _ cards, 
wine lists, and menu 
inserts designed to 
please the eye and to 
SELL the palate. 
Aatell & Jones helps 
you build repeat busi- 
ness with their cus- 
tom-designed or stock 
menu patterns, print- 
ed in decorator colors 
on quality stock. 
Select from a large 
variety and be as- 
sured of the best. All 
menu stocks are suit- 
able for printing and 
duplicating process- 
es. Write today for 
information. 


Aatell 


© 
Efones, Ene. 


3360 FRANKFORD AVE. 
PHILADELPHIA 34, PA. 
Decatur, Ga., 157 Hood Circle 


Chicago, 4754 Washington Blvd. 
New York, 1265 Broadway 


Dallas, Texas 
10442 Heather La. 


= Bo ay 


DETROIT—Bottom row: A. C. Russ, Lowell Smith, John Brennan, John Devers, Edward Ren-- 
gar, Bill Le Pla and Charles R. Bangs. Top row: Edward Turner, Roy Calvert-Link, Edward Gre: - 
ard, Bruce Matthews, Frank Macioge and Forrest "Red" Large. 


Just before the formal dinner-dance Thursday evening the large delegation from the Phila- 
delphia Chapter gathered for this picture. 


UTAH STATE—From the left: Mr. and Mrs. Norman Norman, Mr. and Mrs. George Snell, 
Mr. and Mrs. A. L. Huber and Mrs. and Mr. Nathan B. Hale. 


PELICAN CHAPTER—Standing, from the left: Jules Cates, Charles H. Brandt, West J. Mat- 
theissen, Jorgen Andersen, Shelby Meek, Albert Patterson and Johnny Noble. Seated, from the 
left: Mesdames Mattheissen, Andersen, Meek, Noble and Cates. 
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Frank Cordery, top left, entertains a group in the Hiram Walker suite. Others, top row from 
the left: Maureen Norman, George Craig of Hiram Walker, Mr. and Mrs. Najdowski and Tony 
\/ayne. Bottom row, from the left: Norman Norman, Austin Steeves, Agnes Toner, Mrs. Steeves 


- erd Mrs. Wayne. 


In the Florida hospitality suite Dave Anderson, with hand on sign, Pensacola (Fla.) Country 


Club, was "selling" Miami for the 1961 conference. Others in the photo are Mr. an 


d Mrs. John 


Simmons, Mr. and Mrs. Lee Mahann, Mr. and Mrs. Arnold Hall, Mr. and Mrs. Al Deichler, Les 


White and Bob Carmichael. 


Mr. and Mrs. William L. Peterson, 
Wheeling (W. Va.) Country Club, drove 
to the convention in a new Mercury. 
They returned to Wheeling by way of 
Florida. The Petersons, as they have a 
number of years in the past, upheld the 
honors for their state as the only West 
Virginia club managers at the conven- 
tion. They promised a much larger crowd 
from the state next year when the con- 
vention is in Pittsburgh. 


Howard and Mrs. Rodgers, South Bend 
(Ind.) Country Club, were greeted by 
many old friends when they landed at 
the Shamrock-Hilton. The Rodgers had 
been absent from CMAA conferences for 
the past six years. In the meantime they 
have qualified as grandparents, although 
both could easily win a contest for the 
youngest-appearing grandparents. 


Crown Meat Co., Minneapolis, sent 
5. Starr to the conference to represent 
the firm. They were co-sponsors of the 
‘xcellent hors d’oeuvre tables featured 
t the various clubs the night of the 
rogressive party. . 


The two little French Poodles you saw 
peering from one of the windows of the 
cabana apartments along the pool of the 
Shamrock-Hilton belong to Rhoda Grif- 
fin of Brook Hollow Country Club, Dal- 
las. Rhoda informs us that at times she 
has to look twice to make sure she isn’t 
picking up the dust mop instead of a 
poodle. Incidentally, Rhoda is quite an 
artist—spends a lot of her time at the 
museums and also doing commissions for 
club members or any who so desire. 


In the Barclay hospitality suite were Lin 
Pedrick of Barclay, Lynn Bauter, John Chereka, 
Mrs. and Mr. John Gordon and Joe Paul of 


Barclay. 





FREE...NEW CATALOG! 


Offer your members the re- 
laxing, stimulating benefits 
of Battle Creek Equipment! 


Here's the easy way for members to enjoy 
needed body-conditioning exercise. Cata- 
log describes famous Battle Creek health, 
exercise and therapeutic equipment—used 
and approved by city and country athletic 
clubs, YMCA s, resort hotels, pro training 
camps. 

Read how these and many other products 
can benefit your club members: 


Thermophore widely used by pro 
ball club trainers to 
relax muscle spasms, 
relieve pain and sore- 
ness, stimulate circu- 
lation. Thermophore 
provides safe, natural 
therapy with quick, 
effective moist heat 
fomentations 


Rowex 


Scientifically con- 
ditions muscles in 
arms, back, legs and 
abdomen — assists 
systemic circulation. 
Provides needed ex- 
ercise—helps main- 
tain all ‘round fitness. 
Long-lasting, fully 
adjustable hydraulic 
resistance units 


Relaxes muscle ten 
sions, produces deep 
penetrating heat that 
helps relieve pain 
Ultraviolet and infra- 
red rays provide an 
“athletic, sun-tanned 
look.” “Soltimer” 
Switch turns lamp 
off—prevents over- 
exposure. 


Bisolar Lamp 


ae | 
oa 
Make yours a progressive Club — 
SEND NOW FOR YOUR FREE CATALOG 
Fattle Cheah *2oweeny' 


BATTLE CREEK 85, MICHIGAN 
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Friends and Purveyors to the Fou 


NEW JERSEY CLUB MANAGERS ASSN. 





AIELLO, INC. 
Prime Meats & Poultry, Fresh Fruits 
& Vegetables, Frosted Foods 
Montclair, N. J.—PlIligrim 4-2800 


MORRISON FOODS COMPANY 
KENMOR BEEF COMPANY, INC. 
White Plains, N. Y. 


WILSON MUSHROOM CO. 
Fresh & Canned Mushrooms All Year Around 
P. O. Glen Mills, Pa. 


G. A. F. SEELIG, INC. 
Choice Dairy Products 
524-32 W. 29th St. New York 1, N. Y. 


JAMES F. COLLINS & CO. 
Equipment for Kitchen & Dining Room 
149 Mulberry St. Newark 2, N. J. 


F. JACOBS 
The House of Service, Inc. 


110 W. 27th St. New York, N. Y. 


THOMAS DEMMING 
Bergen Square, Jersey City 


YOGG AND CO. 
Menus and Club Printing 
17 Frelinghuysen Ave. Newark 5, N. J. 


SMITH-MILLER CO. 
Kitchen Equipment and Supplies 
Port Chester, N. Y. 


ELLIOTT TICKET COMPANY, INC. 
409 Lafayette St. 
New York 3, N. Y. 


JUNE DAIRY PRODUCTS CO., INC. 
Only June Butter Is Triple Guaranteed 
223 Coles Street, Jersey City, N. J 


WaAlker 5-8000 OLdfield 3-5877 


WHITNEY DUPLICATING CHECK CO. 
Food & Beverage Forms—Handicap Card Racks 
406 W. 31st St. New York 1, N. Y. 


CLUB MANAGERS OF THE CITY OF 
NEW YORK 





C. FLEISCHMAN & SON, INC. 
Pickles and Condiments 

WYandotte 1-0028 

427 Manida Street 


Est. 1917 
Bronx 59, N. . 


DUVERNOY BAKERIES 


“Consistently Superior!” 


GNOME BAKERS, INC. 
320 E. 65th Street New York 21, N. Y. 
Serving Clubs, Hotels and Restaurants 


CHAMPLAIN MEAT CORP. 
Lou Engelman Morty Warren 
2276—12th Ave. New York City 
UN 5-3100 


SAMUEL M. GERTMAN CO., INC. 
House of Flavor Sealed Meats 
40 Newmarket Square Boston 18, Mass. 


PAUL J. BRADY & CO. 
Meats 


78 Fair Street New Haven, Conn. 


PURVEYORS TO THE MOST DISTIN.- 
GUISHED CLUBS, HOTELS AND 
RESTAURANTS 


“Wotiz” Meat Newark 7, N. J. 


WELSH FARMS 
Country Fresh Ice Cream 
Outstanding Service West Caldwell, N. J. 
CApital 6-3100 


KARL STOTZ PRODUCE CORP. 
Fresh and Frozen Fruits and Vegetables 
163-05 Horace Harding Blvd. Flushing 65, N. Y. 
24 Hour Phone Service INdependence 1-9155 


JAMES J. McCDONNELL 
High Grade Coffee and Teas 
1366 Chapel St. New Haven, Conr. 


ALBERT EHLERS, INC. 
Roasters & Purveyors of Fine Coffee 
For Home and Hotel Trade 
Brooklyn 37, N. Y. EVergreen 6-200 ' 
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Metropolitan New York Chapters 


METROPOLITAN CLUB MANAGERS ASSN. 





EMBASSY GROCERY CORPORATION 
497 Greenwich St. New York, N. Y. 
WaAlker 5-8270 


MILLER BROS. FRUITERERS, INC. 
Fruiterers and Grocers 
43 Franklin Street Port Chester, N. Y. 


HOTELMENS EMPLOYMENT AGENCY 
Executive and Qualified Help for All 
Departments 
45 West 45th Street New York 36, N. Y. 


HERMAN LITMAN 
A. Zahler, Licensee 
Claremont Majestic Employment Service 
80 Warren Street New York 7, N. Y. 


FRANK W. PETTIT AGENCY 
YES, There IS a Difference in Employment 
Agencies. We INVITE—We URGE Comparison 
1162 6th Ave. (45th St.) New York 36, N. Y. 


YOUR COLOR SNAPSHOT 


Reproduced on Our Score Cards 
Pay Less Than Your Present Two Color Card 


Anthony Cudosky & Son 
Ringwood, N. J. 


MILLS-MARSHALL, INC. 
Gifts and Trophies 
133 East 65th Street New York 21, N. Y. 
BUtterfield 8-9632-3-4 


SUBURBAN REFRIGERATION CO., INC. 
Refrigeration—Air Conditioning—Equipment 
White Plains, N. Y. 
Phone 9-0945 


‘75 Orawaupum St. 


+ 33 17th Street 


CONNECTICUT CLUB MANAGERS ASSN. 





ECKER BROS. 
Shoe Supplies—Athletic Hosiery 
359 Nepperhan Ave. Yonkers 2, N. Y. 


FREDERICO ZILLI 
88 Algonquin Road 
Yonkers, N. Y. 


STRAUS-DUPARQUET, INC. 
Complete Equipment and Furnishings for Clubs 
New York 3, N. Y. 


THE CONNECTICUT BAR & RESTAURANT 
SUPPLY CO. 


400 Crown Street 
New Haven, Connecticut 


STATE-WIDE MEATS & POULTRY, INC. 
149 State Street 
New Haven, Connecticut 


NATIONAL SOUVENIR CO., INC. 
Souvenirs and Novelties for All Occasions 


110 West 47th Street, New York 36, N. Y. 
Telephone PLaza 7-7165-6 


LYNCH, SCHULTZ & BAILEY, INC. 


Designing, Contracting and Furnishing of 
Commercial Interiors 


2141B Route No. 4, Fort Lee, N. J. 


EDWARD DON & COMPANY 


Manufacturers Distributors Wholesalers 
Supplies Furnishings and Equipment 
7 Ritner Street Philadelphia 48, Pa. 


CANADA DRY CORPORATION 
Orange, N. J. 


EDER BROS., INC. 
290 Railroad Ave. 39 Wood St. 
Greenwich, Conn. West Haven, Conn. 
Distributor of the Finest Wines and Liquors 


(Continued on next page) 
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(Continued from preceding page) 


NEW JERSEY CLUB MANAGERS ASSN. 





MAMARONECK FISH MARKET 
330 Mamaroneck Ave. Mamaroneck, N. Y. 


S. PISACANO FISH MARKET 
Live Lobster Pool 
470 South Broadway Yonkers, N. Y. 
YOnkers 3-5292—3-5293 


RYE FISH MARKET 

Wholesale 
70 Purchase Street 
Gaspar A. Sclafani 


Rye, N. Y. 
Rye 7-0405-6-7 


LUCIEN PRINCE & CO., INC. 
Fresh & Salt Water Fish 
204 Front St.—Fulton Market—New York 38 


JOS. APICELLA & SONS, INC. 
Seafood Dealers 
307-9-11 First St. Hoboken, N. J. 
Phone: OLdfield 9-1665 


MARTY AMES 
Music and Entertainment 
135 Mayhew Dr. South Orange, N. J. 
South Orange 3-1900 


JENO BARTAL MUSIC 
Entertainment at Its Best 
PLaza 7-0255 


PHIL BENNETT AND HIS ORCHESTRA 
Society Music at Its Finest 
485 Fifth Ave. New York 17, N. Y. 
WaAtkins 4-3200 
133 Lorraine Ave. Upper Montclair, N. J. 
Pilgrim 4-2127 


JOE CARROLL ORCHESTRAS & 
ENTERTAINMENT AGENCY 


For Club and Private Parties 
25 Vanderbilt Ave. New York 17, N. Y. 


CLUB MANAGERS OF THE CITY OF 
NEW YORK 





HEAR BEN CUTLER’S GREAT NEW M.G.).. 
DANCE ALBUM “DEBUTANTE PARTY” 


Rated the Best of the Society Albums 
135 East 53rd St. New York 22, N. Y. 


MILAN HARTZ 
Orchestras-Entertainment 


120 Cypress Street Millburn, N. }. 
SOuth Orange 2-8629 


“Society's Favorite Entertainers” 
ALFRED MAYER ORCHESTRAS 


128 James Street Morristown, N. J. 
Accordionists Variety Acts 


Organists 
JERRY SHARD ORCHESTRA 


Finest in Society 
R. D. 2, Box 200B 


JUstice 4-7427 


Dover, N. J. 


FRANK WILLIAMS ORCHESTRAS 


For Club and Private Parties 
31 New England Road Maplewood, N. J. 
SO 2-3195 


DANIELE LINEN SUPPLY CO., INC. 


4-8 Herriot Street Yonkers, N. Y. 
YO 3-1852 LO 2-9768 


R. U. DELAPENHA & CO., INC. 
Importers of Wines @& Spirits 
655 Madison Avenue New York 21, N. Y. 


JULIUS WILE SONS AND CO., INC. 


New York 16, N. Y. 
MU 6-8500 


Two Park Avenue 


QUALITY BRANDS, INC. 


One Schenley Place Waterbury, Conn 
Schenley Brands of Elegance 


STANDARD BRANDS, INC. 
New York City 











Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1959 





Friends and Purveyors to the Four}Mel 
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ur| Metropolitan New York Chapters 
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METROPOLITAN CLUB MANAGERS ASSN. 





CAROLINDA FINE FOODS, INC. 


Serving the Finest Clubs in Westchester-F airfield 
Greenwich, Conn. TO 9-8760 


HENRY KELLY & SONS, INC. 
Wholesale Produce 
291 Washington St. New York 13, N. Y. 


Best Wishes From 
DICK” CHENKIN & “JERRY” WETZLER 
of 
KINGSDALE FOODS 
LUdlow 5-8700 


TEDDY’S 
THE HOUSE OF SEA FOOD, INC. 


Fulton Market New York 38, N. Y. 


CONNECTICUT CLUB MANAGERS ASSN. 





FISHER & HUGHES, INC. 


Morristown, N. J. 
Bar & Restaurant Equipment 
Refrigeration—Air Conditioning 


JULES WEBER, INC. 
Fine Table Delicacies 
523 W. 42nd St. New York 36, N. Y. 


COUNTY CHAIR RENTING COMPANY 
Complete Party Equipment 
Established 1934 
27 Mt. Vernon Avenue Mt. Vernon, N. Y. 


Stop Trouble Before It Starts 
GAS CONSUMERS SERVICE 
RAvenswood 9-0685 Mitchell 2-7543 
Established 1873 





MEAT AND POULTRY PURVEYORS OF NEW YORK 


50 Broadway, New York 


AARON BUCHSBAUM COMPANY, INC. 
729 Ninth Ave. CO 5-8510 


MARVIN BUCHSBAUM, INC. 
184 Eighth Ave. CH 3-6461 


JASON D. CHIOS, INC. 
39 Ninth Ave. CH 3-9032 


COLONIAL ST. MORITZ BEEF CO., INC. 
204 Ninth Ave. CH 3-4789 


COLORADO MARKETS, INC. 
976 Second Ave. EL 5-3360 


JOSEPH JOHN COX 
58 Ninth Ave. CH 2-2252 


CUNNINGHAM BROS., INC. 
700 Brook Ave. MO 5-2700 


. EDWARD DAVIS, INC. 
420 West 14th St. 


DeBRAGGA & SPITLER, INC. 
436 West 15th St. 


THOMAS M. FERRARA CO., INC. 
404 East 77th St. 


CHARLES GACHOT, INC. 
429 West 14th St. 


GOTHAM HOTEL SUPPLY CO. 
46 Tenth Ave. 


9-8200 
4-1311 
5-4000 
9-5773 


3-2426 


GOURMET MEAT CO., INC. 
829 Greenwich St. 


M. H. GREENEBAUM, INC. 
165 Chambers St. DI 9-4300 


Ss. & S. HEYMAN, LTD. 
835 Washington St. CH 2-1614 


HYGRADE FOOD PRODUCTS, INC. 
128 West 14th St. WA 9-7905 


IDEAL PURVEYORS, INC. 


3-8035 


665 Brook Ave. 5-8257 


E. JOSEPH, INC. 
183 Van Brunt St., Brooklyn UL 8-9600 


KANSAS PACKING CO., INC. 
822 Greenwich St. 


KNICKERBOCKER MEATS, INC. 
401 West 14th St. 


LINCOLN HOTEL SUPPLY CO., INC. 
St. Hwy. No. 17, Woodridge, N. J. 


J. LOWENSTEIN & SON, INC. 
252 Ninth Ave. 


McKINLEY MEAT & POULTRY CORP. 
25 Ninth Ave. 


3-0700 
5-0103 
6-7574 
4-0200 


9-4621 


OTTMAN & CO., INC. 
2 Ninth Ave. 


PACIFIC HOTEL SUPPLY CO., INC. 
352 West 14th St. 


PETERSEN-OWENS, INC. 
601 West 40th St. LO 3-7490 


PURITAN BEEF CO., INC. 
821 Washington St. AL 5-7000 


ROGER BEEF CO., INC. 
13 Little W. 12 St. CH 3-5521 


A. G. SAVETZ CO., INC. 
59 Ganesvoort St. 


GEORGE SCHAEFER & SONS, INC. 
2305 Twelfth Ave. AU 6-6420 


NATHAN SCHWEITZER & CO., INC. 
509 West 16th St. CH 3-3900 


S. SCHWEITZER & SONS 
421 West 14th St. CH 2-8800 


STANDARD HOTEL SUPPLY CO., INC. 
352 West 26th St. WA 4-2260 


VOLUNTEER HOTEL & RESTAURANT SUPPLY, INC. 
401 West 38th St. LO 3-3991 


WASHINGTON BEEF COMPANY, INC. 
573 Ninth Ave. 


WEST HARLEM MEAT CO. 
2298 Twelfth Ave. 


9-0111 


CH 3-6700 


AL 5-0077 


LO 3-0200 


AU 6-8200 
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Sam W. Keath 


Samuel W. Keath, Sherwood Forest 
Country Club, Baton Rouge, La., has 
become manager of Colonial Country 
Club, Memphis. Formerly at the 
Country Club of Little Rock, Ark., 
Mr. Keath is secretary of the Delta 
Chapter. 


Gerry Hutchins reports that he has 
moved to the Indian Creek Country 
Club, Marion, Iowa. 


meh & 


Mr. and Mrs. L. Charles Lockwood 
have been appointed managers of the 
Gaston Country Club, Gastonia, N. C., 
which recently opened its new club- 
house and received a good amount of 
publicity in the local paper. The Lock- 
woods succeed Dornan Gresley who 
resigned to become manager of the 
Morristown (Tenn.) Country Club. 
J. Mack Underwood remains as assist- 
ant manager at Gaston. 

Mr. Lockwood, whose most recent 
position was manager of the Greens- 
boro (N. C.) Country Club, has been 
with the Standard Town & Country 
Club,- Atlanta, Emerywood Country 
Club, High Point, N. C., Union Coun- 
try Club, New Philadelphia, Ohio, and 
Bahamas Country Club and British 
Colonel Hotel, Nassau. Mrs. Lock- 
wood has been associated with her 
husband at both Greensboro and 
Emerywood. 


Elmer G. Greene 


Elmer G. Greene, former manag: r 
of the Peninsular Club, Grand Rapid:;, 
Mich., has accepted the position ¢s 
general manager of the Audubon. 
Country Club, Louisville. 

Mr. Greene was associated with the 
Peninsular Club for the past 11 years, 
first as assistant manager and then as 
manager for the past two years, suc- 
ceeding the late Langford H. Griffin. 
Previously, he served as manager of 
Blythfield Country Club, Belmont, 
Mich. 

Mr. Greene has already assumed 
his new duties at Audubon and will 
move his family to Louisville later. 


& & 


Victor Rimes has accepted a posi- 
tion as manager of the Oak Cliff 
Country Club, Dallas. 





Flood Damage at Cleveland Yachting Club 


belonging to the club. 
134 


iy % aes & ¥ 
FP SUE oe 


28 a ial 

The Cleveland Yachting Club, Rocky River Island, Ohio, suffered 
about $85,000 damage from flood waters and an ice flow in the Rocky 
River on January 21 as is shown by these pictures. Additional dam- 
age to members’ boats ran into several hundred thousand dollars, 
mostly covered by insurance. Six boats were lost as well as a scow 


Six days after the disaster the club was open for business, but the 
was closed again for the month of February so that permanent repai’: 
could be made. Manager Gene Gilmartin and Mrs. Gilmartin sper 
the first two weeks of the month at The Cavalier, Ft. Lauderdale 


Florida, then attended the CMAA conference at Houston. 
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AMERICAN CHAIR RENTAL CO. 
Specialized Party Rental Service 
3107 Gillham Rd. and 6245 Brookside Blvd. 
Kansas City, Mo. 


COMPLIMENTS OF EDDIE 


BOYLE MEAT CO. 
Purveyors of Famous K.C. Steaks 
Kansas City, Mo. 


BURNETT MEAT COMPANY 
Meats with Approval 
Since 1882 
Kansas City, Mo. 


FIELDS FLORIST 
New Brotherhood Building 


8th & State, Kansas City, Kans. DRexel 1-1010 





FAULTLESS LAUNDRY & DRY 
CLEANING CO. 


Complete Laundry and 
Rental Service 


1943 Broadway, Kansas City, Mo. 
HA 1-2373 








PISCIOTTA FRUIT AND 
VEGETABLE PROVISION 
COMPANY 


409-411 Walnut Street 
Kansas City, Mo. 














— Leading Purveyors to Clubs — 
In the Mid-America Chapter 


FOREMOST—TASTEMARK—DAIRY 
PRODUCTS 


Milk Ice Cream Butter 
VA 1-3880 Dr. 1-2250 GR 1-2331 
Topeka, Kans.—CE 3-3288 


K.C. SNOW CROP, INC. 


1101 South 5th Street 
Kansas City 19, Kansas 


THE PETER HAUPTMANN CO. 


Distributors of 1843 and Old Fitzgerald Bourbon 


Kansas City, Mo. 


PIPER COFFEE COMPANY 
BA 1-6998 
726 Independence Ave., Kansas City, Mo. 


S & S MEAT COMPANY 


637-639 Prospect 
Kansas City, Mo. 


WAYNE TOWEL AND LINEN SUPPLY CO. 


1530 Prospect 
Kansas City, Mo. 


WILLIAMS MEAT COMPANY 


Nationally Famous K.C. Steaks 
Kansas City, Kans. 


For the Party! 
e CHAIRS” « TABLES 


e CHINA e LINEN 
+ SILVER & GLASSWARE 


Complete Public Seating 


Requirements Rented and 
Sold 


35 BRANCHES 


TO SERVE yOU ABBEY 


St. Louis Office: 3230 Washington (@zlgmzzzimmm Jf 
Kansas City Office: 4041 Broadway — 
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ALAN MAINTENANCE SUPPLY CO. 
Maintenance and Janitorial Supplies and 
Equipment 


17140 Schaefer UN 4-3220 


ALLIED PROVISION COMPANY 
Wholesale Meats 


1515 Alfred St. TE 2-0830 


HARRY ALTMAN AND SONS 
Bar and Restaurant Supplies and Equipment 
2960 Michigan Ave. TA 5-0947 


ATLANTIC PACKING COMPANY 
Quality—Service—Dependability 
2801 Humboldt TA 5-2655 


BANNER LINEN SERVICE 
For Over 70 Years 


2233 Brooklyn Ave. WO 3-7200 


BEECHER, PECK AND LEWIS 
Wholesale Paper and Office Supplies 
1313 E. Milwaukee TR 5-0300 






CHARLES R. BELTZ AND CO. 
Air Conditioning and Beltemp Ice Skating Rinks 


11029 Whittier VE 9-1850 


BIRMINGHAM PRINTING AND OFFICE 
EQUIPMENT 


Letter Press—Offset 
369 E. Maple 


MI 4-4740 


BOCKSTANZ BROS. COMPANY 
Janitor Supplies, Cleaning Material and 
Equipment 


1205 Beaufait LO 7-9292 


BRIGGS DAIRY PRODUCTS 


Hamilton Farm Bureau Eggs, Butter, Cheese, 
Poultry and Frozen Fruit 


1951 E. Ferry WA 2-8763 


THE BRUNSWICKE-BALKE-COLLENDER 
COMPANY 


Marc D. Baldwin, Michigan Branch Manager 
20480 Woodward Ave. TO 9-9105 


CADILLAC COFFEE CO. 
“Since 1888” 


R. S. Gehlert and Co. FO 6-9450 
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CADILLAC SQUARE FRUIT COMPANY 


Fresh and Frozen Fruits and Vegetables 
Serving Detroit’s Most Discriminating 
Over 30 Years 


2439 Russell WO 2.-5020 


CANADA DRY GINGER ALE, INC. 
All Canada Dry Products 


15004 Third Ave. TO 8-1705 


CITY FOODS COMPANY 
Michigan’s Largest Exclusive Frozen 
Foods Distributor 
WA 5-3500 


CONSOLIDATED LOBSTER COMPANY 
Ocean Clear Lobsters 


Gloucester, Mass. Gloucester 400 


HARRY CUSMANO 


Wholesale Fruit and Produce 
Servicing Hotels and Clubs for Nearly 
Half a Century 
24021 Berkley, Oak Park LI 5-0685 


DELBRIDGE AND O’HALLORAN 


Orchestras and Entertainment 
301 Fox Building 


WO 3-6990 






DETROIT CREAMERY DIVISION 
Sealtest Dairy Products 


3333 Grand River TE 1-7000 


DJERKISS BROTHERS 
Orchestras and Shows 


18222 James Couzens UN 4-4440 


EDW. DON & CO. 
Peter P. Angott, Detroit Representative 
TU 4-1191 


FAIRMONT HOSTESS ICE CREAM 
Ice ‘Cream 


608 E. Milwaukee TR 4-0300 


FOREMOST DAIRIES INC. 
Dairy Products 


9700 Oakland Ave. TO 8-5250 





HENRY FORSTER, INC. 
Detroit’s Finest Flowers 
Fisher Building 
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GAIL, INC. 
One of the Nation’s Largest Independent 
Talent Agencies 


700 Penobscot Building WO 2.2934 
GEORGE A. GARDELLA CO. 
Complete Frozen Specialty and Dairy Line 
2036 Howard Street TA 5-7500 


GENERAL OFFICE SUPPLY CO. 
Serving Many Detroit Clubs Since 1927 
. 123 Penobscot Building WO 2-7983 


GOLD LABEL DISTRIBUTORS 
Gold Seal Champagnes and Wines 
Pontiac FE 4-4514 


GOLD STAR PRODUCTS, INC. 
Michigan’s Largest Restaurant and Bar 
Equipment House 
4403 Russell TE 1-4410 
THE GOLF MART, INC. 


Metal Lockers—Victor Electri-Cars 
For Sale or Rental 


1610 S. Woodward, Birmingham MI 4-7878 
GREAT LAKES HOTEL SUPPLY CO. 
Kitchen Equipment—China, Glass, Silver 

1961 Grand River WO 2-9176 


GRILLO PRODUCE 
Wholesale Fruits and Produce 
1341 Winder St. 


E. W. GROBBEL SONS 
Cured Meats of Excellence 
1807 Adelaide WO 1-6636 


GROSSE POINTE FLORIST 
Growers of Fine Flowers 


174 Kerby Road, Grosse Pointe TU 5-3000 


GUERNSEY FARMS DAIRY 
Finest Quality Dairy Products 
125 S. Center, Northville Northville 593 


“Smart to Buy—Smarter to Serve” 
Stewarts Private Blend Coffee 
NEIL HALL SALES COMPANY UN 1-7519 


bsiin the Detroit District 


HANNON’S FLOWERS 


Club Specialists TO 8-9712 


HANSON SUPPLY COMPANY 

Wholesale Grocers 

2633 Orleans WO 1-3690 
HAROLD PAPER CO. 


Serving Clubs With a Complete 
Line of Paper Products 


WO 3-5760 Pontiac FE 4-3244 
MILTON HARRIS 
Wholesale Meats 
2814 Orleans TE 2-2288 
HARVEY’S INC. 
Fancy Dressed Poultry and Game 
2529 Orleans WO 1-0345 


J. CLIVE HELFERICH AND SON 
Wholesale Butter and Eggs 
TY 6-1234 


E. A. HINRICHS & CO. 
Syracuse China, Reed-Barton Silver 
Edw. L. Miller, Rep. DI 1-4494 


KING COFFEE, INC. 


The Prestige of Fine Coffee 


2777 EDSEL FORD EXPRESSWAY TY 8-9111 


JOS. KOCENDA 
Wholesale Fruits and Vegetables 
WE 3-0591 


LAFER BROTHERS 


“Michigan’s Largest Coffee Roasters” 
Coffee, Tea, Syrup 
Distributed by George Gardella Co. 


LA GRASSO BROS. 
Fruits and Vegetables 


3170 Ludden LO 7-9455 


LA TOURAINE COFFEE COMPANY 
“You Might as Well Have the Best” 
517 E. Larned WO 1-2630 


(Continued on next page) 
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LEE & CADY 
Hotel and Institution Divisions 


905 South Main, Royal Oak JO 6-0777 
648-652 E. Woodruff, Toledo CH 8-4278 
148 Parkway, Kalamazoo FI 5-7101 


LILA’S FLOWERS AND GIFTS 
Flowers With Ideas 


In the Heart of Northville FI 9-0671 


LOEWENSTEIN POULTRY AND GAME 
The House of Proven Quality 
1448 Wabash WO 2-8080 


ANTHONY J. MANNINO PRODUCE 
Wholesale Fruits and Vegetables 
We Cater to Clubs and Restaurants 
12775 Maiden LA 6-8199 


MARATHON BRYANT LINEN SERVICE 
Suppliers of Fine Linen 
Sealed Package Delivery 


3433 E. Warren WA 1-2727 


A. J. MARSHALL CO. 
Kitchen Equipment and Supplies 
4400 Cass Ave. TE 1-9450 


MCINERNEY’S POULTRY 
Celebrating 111 Years Servicing the Finest Clubs 
WO 1-1113 


METROPOLITAN MEAT SUPPLY CO. 
Fresh Meats, Poultry and Provisions 
Catering to Hotels, Clubs, Restaurants 
and Institutions 
2888 Riopelle Street 


MICHIGAN FOOD SALES 
The Best in Live Lobsters and Superior 
Seafood Specialties 
16635 Harper Vassos Eliades, Mgr. TU 2-7779 


GEORGE MIESEL AND SON 
Wholesale Grocers 


3540 Vinewood TA 5-7990 


MILLER BROTHERS POULTRY 
“We Talk Turkey” 


1957 Brewster TE 3-4800 





Leading Purveyors to Clubs 


(Continued from preceding page) 


MODEL HOME BAKERY 
Special Cakes—Pastry—Rolls 
for Private Clubs 


12874 E. Jefferson VA 2-4411 


MOORINS 
Restaurant, Bar and Janitor Supplies 
2160 W. Vernor at 14th WO 1-684¢ 


MT. VERNON GARDENS FLORIST 
19800 James Couzens Highway BR 3-4646 


NATIONAL WINDOW CLEANING 
AND MAINTENANCE COMPANY 
General Industrial Cleaning 


3573 Fourteenth St. TE 3-4200 


O’DONNELL IMPORTING COMPANY 
Labatt’s Beer and Ale—Irish Mist Liqueur 
2105 Russell Ave. WO 1-4636 


JIM O’DONNELL, INC. 
Exclusive Wayne County Distributor 
Blatz Milwaukee Beer and Cincinnati Cream 
Imported From Canada 
2735 Livernois Ave. Jim O’Donnell, Pres. 
TA 5-4020 


O’NEIL AND HOFFNER COMPANY 
Fish and Sea Foods 
Serving Michigan’s Clubs Since 1874 
WO 2-5077 


EARLE PERKINS ENTERTAINMENT 


AGENCY 
Dance Orchestras Strollers 
Complete Floor Shows 
1809 Book Building WO 2-9887 


WILLIAM G. LABARGE 
Pfaelzer Brothers Representative 
Grand Rapids CH 5-020& 


THE PROPHET CO. 
707 Fisher Building Detroit 2, Mich. 


ART QUATRO AGENCY 
Music and Entertainment 
1101 Torrey, Grosse Pointe Woods TU 4-7449 
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JACK REED ORCHESTRAS AND 
ENTERTAINMENT 


Detroit Name Bands and Acts 
5769 James Couzens UN 1-8337 


REICHLE SONS COMPANY 


Food Serving and Preparing Equipment 
China, Glass, Silverware 


145 E. Elizabeth WO 3-1190 


|ACK ROSEVEAR AND HIS ORCHESTRA 
UN 4-8646 





SIMON AND LEEMAN 
Fruits, Vegetables and Frozen Foods 
‘astern Market WO 5-2800 


SOLOMON FISH CO. 
Fish and Sea Foods 


1305 Winder St., Eastern Market WO 5-1387 


SOLVENTOL CHEMICAL PRODUCTS, INC. 


Maintenance and Dishwashing Compounds 
Dis pensers—Rinse Injectors 


TO 8-8466 


SPITZLEY-RETTENMIER SHEET 


METAL CO. 
Custom Built Stainless Steel Products 


1200 West Fort WO 1-0840 


STANNY-MORRIS-LIVINGSTON 
COMPANY 


Shipping Choice Meats Throughout Michigan 
1545 Alfred TE 3-5700 


STAR CARPET CLEANING COMPANY 


“Star-Host Dry Cleaning for Wall-to-Wall 
Carpets” 


2182 Mt. Elliott Ave. LO 7-3400 


SUPERIOR FISH CO. 
We Sell Where the Best Is Served 
327 E. Fourth St., Royal Oak LI 1-4632 


SUPERIOR TOWEL SERVICE 
“Complete Linen Service” 


5625 N. Military TY 8-1465 


S. J. TESAURO & COMPANY 
Member Billing Service 
14501 West McNichols Rd. 


BR 3-8630 


THOMPSON-CAIN MEAT CO. 
1515 Winder WO 1-2762 
Meat Purveyors 


UNIVERSAL WINE AND LIQUOR 
COMPANY 


2236 E. Vernor Highway WO 2-2511 


VICTOR VENTIMIGLIA FISH COMPANY 
Wholesale and Retail 


739 Chene WO 2-5620 





VERNORS GINGER ALE, INC. 
Bottled—Draft—Syrup 


4501 Woodward TE 3-8500 
VERNOR PACKING CO. 
Wholesale Meats 
1454 E. Vernor WO 1-0547 


VIVIANO IMPORTERS INC. 


Gancia Vermouths—Imported Wines— 
Dry Imperator Champagnes 


2030 W. Fort St. TA 6-0116-7 


WENGEL, INC. 
Catering to Hotels, Clubs and Restaurants 
1948 Division WO 3-5514 


WESLEY’S QUAKER-MAID ICE CREAM 
COMPANY 


Catering to Clubs, Hotels and Restaurants 
8920 Lyndon WE 3-5949 


WHITE ROCK BOTTLING CO. 
OF DETROIT 


Sparkling Water and Pale Dry Ginger Ale 
14430 Fenkell VE 7-6000 


IRA WILSON AND SONS DAIRY CO. 
Dairy Products—Ice Cream 


5255 Tillman Ave. TY 5-6000 








WOODHOUSE CIGAR CO. 
Distributors of Fine Havana Cigars 
7645 Gratiot WA 5-7000 
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Ray E. Karr, new manager of Westborough 
Country Club, St. Louis. 


& & & 


Walter Schroeder, formerly man- 
ager of Old Warson Country Club, St. 
Louis, is now at the Hutchinson 
(Kan.) Town Club. Mr. Schroeder also 
has managed the Kosair Shrine Club, 
Louisville, and Algonquin Golf Club, 
St. Louis. 

ct de th 


Donald P. Robinson writes that he 
has just finished his first year as man- 
ager of the Fort Worth Boat Club and 
that during that time the club has ex- 
panded to have its own harbor with 
40 power boats. 

Mr. Robinson reports that the club 
was started on Lake Worth in 1930 
and moved to its present location on 
Eagle Mountain Lake in 1934, Since 
then the membership has grown to 
about 400. 

Other projects now under way in- 
clude a new swimming pool, the build- 
ing of about 20 cabanas and the pav- 
ing of the parking area. Last year the 
club had a 27 per cent increase in the 
dining room business and 44 per cent 
increase in the bar. 


Roy B. Sincere, manager of the 
Phoenix (Ariz.) Country Club for the 
past five and a half years, died of a 
heart attack on February 9. He was 
50. 

Mr. Sincere, born in Cleveland, was 
a graduate of Brown University. He 
entered the hotel business in Cleve- 
land and was associated with the Al- 
lerton Hotel there for eight years. Be- 
fore going to Phoenix he managed 
Lakeside Country Club, North Holly- 
wood, Calif., and the Arrowhead Club, 
San Bernardino, Calif. 

Mr. Sincere had been a member of 
the CMAA for many years and was 
immediate past president of the Ari- 
zona Chapter. He is survived by his 
wife, Becky, his mother, a sister and a 
brother. 

te te ce 


W. E. Harrison has been manager of 
the Atlanta Athletic Club since late 
last year. His appointment, of course, 
did not affect the status of Clyde Min- 
gledorff, who continues as general 
manager. Mr. Harrison has spent his 
entire adult life with the Atlanta Ath- 
letic Club and has been assistant 
manager for the past eight years. 


& & 


Bertil A. Lindgren, 58, manager of 
the Inverness Country Club, Palatine, 
Ill., was killed January 22 in a $300,- 
000 fire which destroyed the club- 
house. Snow clogged roads and high 
winds hampered firemen from three 
suburbs. 

Mr. Lindgren was trapped in the 
locker room after fleeing his living 
quarters on the second story of the 
brick building. His wife, Mrs. Verna 
Lindgren, and Mrs. Gerda Ellingson, 
a waitress, were driven back by smoke 
and flames when they tried to rescue 
him. 


A view of the Fort Worth Boat Club, situated on Eagle Mountain Lake. 


- 
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Laurice T. Hall 


Laurice T. “Bud” Hall has been zp- 
pointed general manager of the ncw 
Pinehurst Country Club, Denver. Ile 
formerly was manager of the Flint 
(Mich.) Golf Club. 

The new club in Denver has 2000 
members and is modern in every de- 
tail. In a sense, Mr. Hall is “returning 
home” for it was while he was going 
to the University of Denver that he 
met his wife. 

Mr. Hall became manager of the 
Flint Golf Club in 1954. Before that 
he was manager of the Bay City 
(Mich.) Country Club, and assistant 
manager of the U. S. Grant Hotel, 
Mattoon, Il. 

te de ce 


Paul Malone, a retired Army colo- 
nel, has been named manager of the 
Elks Lodge, Duncan, Okla., succeed- 
ing Conger Brown, who resigned aift- 
er five years in the post. Mr. Malone 
is in charge of all the Elks’ facilities 
in Duncan—the downtown lodge and 
dining room and the country club and 
golf course north of the city. Mr. 
Brown is a former mayor and city 
manager of Duncan. 


Manager Donald P. Robinson and Chef Dal- 
las W. Dade are shown in the Fort Worth 
Boat Club. 








L. J. EASSA 
West Palm Beach, Florida 


SMITH, RICHARDSON & CONROY 
OF FLORIDA, INC. 
West Palm Beach, Florida 


CHENEY BROTHERS 
West Palm Beach, Florida 


ALFAR CREAMERY COMPANY 
West Palm Beach, Florida 


WRIGHT & SEATON, INC. 
West Palm Beach, Florida 


TROPICAL COFFEE COMPANY 
West Palm Beach, Florida 


SCHIRO BROTHERS PRODUCE 
Tampa, Florida 


QUALITY FOODS 
Tampa, Florida 


PENSACOLA RESTAURANT SUPPLY 
Pensacola, Florida 


THE MILLER PRESS 


Jacksonville, Florida 


CHERRY PRODUCE COMPANY 


Jacksonville, Florida 


THE MITCHELL COMPANY 
Purveyors of Fine Meats 
Jacksonville, Florida 


McCALL FUEL SERVICE 
Jacksonville, Florida 


FOREMOST DAIRIES, INC. 
Jacksonville, Florida 


GRAHAM-JONES PAPER COMPANY 
Jacksonville, Florida 


E. H. THOMPSON COMPANY 
Jacksonville, Florida 


Sunshine State Chapter 
Club Managers Association of America 





HYMIE FIALKOW COMPANY 
Jacksonville, Florida 


AMBROSE THE PRINTER 
Jacksonville, Florida 


FULTON DISTRIBUTING CO. 
OF FLORIDA 


Jacksonville, Florida 


CONSOLIDATED DISTRIBUTING 
COMPANY 
Jacksonville, Florida 


PAINTER’S POULTRY CO., INC. 
Jacksonville, Florida 


DUVAL SPIRITS, INC. 


Jacksonville, Florida 


LEE A. HOLMAN, DISTRIBUTORS, Inc. 


Jacksonville, Florida 


ROYAL PALM ICE COMPANY 
Miami, Florida 


CLARK & LEWIS COMPANY 


Miami, Florida 


DIXIE-BELL OIL COMPANY 
Miami, Florida 


EDWARD DON & COMPANY OF FLORIDA 
Miami, Florida 


HOLSUM BAKERS 
South Miami, Florida 


RESTAURANT EQUIPMENT DIVISION 
GAS-OIL PRODUCTS, INC. 
Miami, Florida 


EDWARD A. KELLY & SONS, INC. 
Miami, Florida 


RIVERSIDE LAUNDRY & LINEN 
SUPPLY, INC. 
Miami, Florida 


SMITH, RICHARDSON & COMPANY, INC. 
Miami, Florida 
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Lennart Camp 


Lennart Camp, for 15 years general 
manager of the Montauk Club, Brook- 
lyn, has resigned to become manager 
of the Raritan Valley Country Club, 
Sommerville, N. J. He began his 





new duties on March 15. Replacing 
Mr. Camp at Montauk Club is Lynn 
McCaffrey. 

Mr. Camp, who has been in the 
food service business for 38 years, 
has worked as restaurant manager 
at the Colony Club in New York City 
for six years, as restaurant manager 
of Wykagyl Country Club, New Ro- 
chelle, N. Y., as assistant to Oscar in 
the banquet department of the Wal- 
dorf Astoria Hotel, New York City, as 
restaurant manager at the Deschler 
Willard Hotel, Columbus, Ohio, and as 
night manager of Chandlers Steak 
House, New York City. He received 
his training in Sweden and Germany. 


te th 


John Graham, steward and assistant 
manager of the Eastern Yacht Club, 
Marblehead, Mass., for the past eight 
years, died recently of a heart at- 
tack. 


gunshine State Chapter 


George Page’s Colonial Couniry 
Club, Lynnfield Center, Mass., has 
just issued the first club “newsletter,” 
a four-page, slick-paper publication 
devoted to happenings at the club. 
The first issue reports that the c'ub 
has an entirely new 18-hole olf 
course under construction and ‘he 
first nine holes are to be ready ‘or 
the start of the golfing season e: :ly 
this spring. 


mth ht 


Frank Macioge, manager of he 
Kalamazoo (Mich.) Country Cub, 
writes that his club is finishing rew 
women’s quarters and a teen-age rcom 
in addition to renovating the mcn’s 
lockers and shower rooms, add. ng 
more locker space, a new men’s 
lounge and new panelled walls and 
floors. 





Club Managers Association of America 


“Go Modern—Go Electric” 
FLORIDA POWER CORPORATION 


St. Petersburg, Florida 


ILER’S WHOLESALE FOODS, INC. 
St. Petersburg, Florida 


ARMOUR & COMPANY 
Florida Branches 


PINELLAS SEAFOOD COMPANY 
St. Petersburg, Florida 


SEALTEST SOUTHERN DAIRIES 
DIVISION 
St. Petersburg, Florida 


MCKESSON & ROBBINS, DISTRIBUTORS 
MARTINS VVO-RONRICO-LAMPLIGHTER 


BERGER & RACHELSON, INC. 
Tampa, Florida 


SOFT WATER LAUNDRY, INC. 
St. Petersburg, Florida 


STAFF HOTEL & RESTAURANT 
EQUIPMENT COMPANY 
St. Petersburg, Florida 


UNITED PRODUCE, INC. OF 
ST. PETERSBURG 
St. Petersburg, Florida 


LOUIS WOHL & SONS, INC. 
Tampa, Florida 


HAVA TAMPA CIGAR COMPANY 
Tampa, Florida 


MONARCH FINER FOODS 
DIVISION OF CONSOLIDATED FOODS 
CORP. 


Jacksonville, Florida 


JACKSONVILLE FROSTED FOODS, LTD. 
Jacksonville, Florida 


A FRIEND 


Jacksonville, Florida 


TYLER PRODUCE COMPANY 
Jacksonville, Florida 


BINGHAM COFFEE COMPANY 
Jacksonville, Florida 


MIAMI FISH & LOBSTER CO. 
Miami, Florida 


KURMAN COMPANY, INC. 
Miami, Florida 


RUSSELL’S FRUIT JUICE CO. 
Miami, Florida 
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Shown here is the New Year's Day buffet put on by The Country Club, Brook- 
line, Mass., where Haroid T. Hueber is manager. 


Richard Immel, manager of Sunset 
Ccuntry Club, St. Louis, resigned ef- 
fective March 1. 


me hb 


Leonard Slavic, a recent graduate 
of the Michigan State University hotel 
and restaurant management course, 
has become the first full-time manager 
of the Ramshorn Country Club, Mus- 
kegon, Mich. A veteran of four years 
in the Navy, the new manager has 
had experience in various Michigan 
country clubs. 


mk hb th 


Bellerive Country Club, St. Louis, 
where Ed Voegeli is manager, has 
started construction of a new $1,000,- 
000 club west of St. Louis. The sched- 
ule calls for occupancy by April 1, 
1960, of the Georgian-style clubhouse. 

The club’s new 18-hole champion- 
ship golf course, designed by Robert 
Trent Jones, has been under construc- 
tion since March, 1958. The site con- 
sists of 350 acres, 212 acres being used 
for the clubhouse, golf course and 
other facilities and 55 acres will be 
offered to club members as home sites. 
The balance will be retained for pos- 
sible future expansion. 


Albert E. Mathis 


Albert E, Mathis, longtime manager 
and member of the CMAA’s 25 Year 
Club, died recently at his home in 
Florida to which he had retired in 
January, 1956. He is survived by his 
wife, Anna M. Mathis, at 236 S. Grove 
Circle, Dunedin, Fla. 

Mr. Mathis was born in 1891 in 
Strasbourg, France, and was manager 
of Gulph Mills Country Club, Bridge- 
port, Pa., for 34 years, retiring in 
December 31, 1955. He was treasurer 
of the Philadelphia chapter for some 
16 years. 


Architect's conception of new Bellerive Country Club. 
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At the request of the Pacific Air 
Forces, Cornell’s School of Hotel Ad- 
ministration set up a one-week’s work- 
shop at Tokyo at the end of January 
for the Open Mess secretaries of the 
command. 

Dean H. B. Meek flew to Japan 
with three of his faculty, Professors 
Robert A. Beck (a CMAA Conference 
speaker last year), Leslie E. Bond and 
J. William Conner (manager of the 
Statler Inn and a CMAA Conference 
speaker this year), to conduct the 
course. Participants came from all 
over the Pacific area. 


me bh 


Andre J. Van Brabrant on January 
15 assumed management of the Penin- 
sular Club, Grand Rapids, Mich. He 
had been manager of Tuckaway 
Country Club, Milwaukee, for the 
past two years. 

Before going to Tuckaway he man- 
aged the Wilmington (Del.) Country 
Club, where he was affectionately 
known as the “Du Pont” assistant 
manager, serving the 82 Du Pont fam- 
ilies who are members of the club. 

(Turn to page 146) 


Roulante Service 


Legion Utensils Co., Inc. is offering 
a complete roulante service which in- 
cludes carts for the glamorous service 
of roast beef, 
entrees, pas- 
tries, hors 
d’oeuvres, and 
liqueurs, as well 
as a_ versatile 
serving cart. 
The roast 
beef cart BI- 
2005 (illustrat- 
ed) is 24” x 
3234” x 311%”. 
The large insert pan measures 15” x 
22” x 3” and the cart may be fitted 
with two of these pans, which in turn 
can be divided as needed. Rubber 
tired swivel casters and handle at one 
end make for easy maneuverability. 
The bi-metal covers open sideways 
to permit patron to view food. A 
maple drop leaf serving board ex- 
tends the full length of the cart. The 
bottom shelf is heated. Cart can also 
be purchased with hinged plastic cov- 
ers in lieu of the bi-metal covers if 
desired. 
Carts can be heated by alcohol or 
electricity. 
For further details, contact: Legion 
Utensils Co., Inc., 21-07 40th Avenue, 
Long Island City 1, N. Y. 
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Termites and All Pests 
Call “Johnny Allpest” 
ALL PEST CHEMICAL CO., INC. 


2112 South 7th Street Me 7-7686 


ALTSHELER GROCERY COMPANY 
Blenders of Fine Coffee 
515 West Main Street 


AXTON CANDY AND TOBACCO CO. 
Wholesale Distributors 
Candy, Cigarettes and Webster Cigars 


B & W RESTAURANT EQUIPMENT CO. 
621 South Shelby St. Ju 4-2565 


BELKNAP HARDWARE & MBG. CO. 
Suppliers of Club Furniture, Carpet, Lamps, 
Electrical Supplies, Paints, Table Glassware 

and Silverware 


BITTNER’S ENTERTAINMENT SERVICE 
Local and Name Bands, All Entertainment 
Needs 
307 North Shawnee Terrace Ju 4-7459 


BLOEMER FOOD SALES COMPANY 
Bloemer’s Chili—Salerno Saltines 
Maxwell House Coffee—Stokely’s Vegetables 


Ju 4-2363 


If It’s BORDEN’S Ice Cream 
It’s Got to Be Good! 


TOMMY BORDERS 
Restaurant Service 
119 West Jefferson Ju 2-2591 


CANADA DRY BOTTLING CO. 
134 East Woodlawn Louisville, Ky. 


“BROWN-KAISER” 
Bottled-in-Bond 
Kentucky Straight Bourbon Whiskey 
Now Charcoal Filtered 






CAFE SERVICE, INC. 
“Everything in Meat and Poultry” 
Club Business Is Our Specialty 


AL CAMPISANO FRUIT CO., INC. 
Louisville Produce Terminal Gl 8-5311 
We Ship Bibb Lettuce Coast to Coast 


Compliments 
CAPITOL LAUNDRY & DRY CLEANING 
Co. 
451 Baxter Avenue Ju 5-4185 


COMPLIMENTS OF A FRIEND 


LEADING PURVEYORS 


CHAIR RENTAL SERVICE 
Ju 3-9400 Banquet Tables 
Folding Chairs, Card Tables and Check Racks 


EDWARD DON & COMPANY 
Chicago, Illinois 
Howard Yeager, Representative 


OSCAR EWING, INC. 
Milk—Cream—Butter 
Ice Cream and Sherbets 


FALLS CITY BOAT WORKS 
CHRIS-CRAFT BOATS 
Marine Supplies 


FULTON FISH MARKET 
104 West Jefferson Ju 7-0921 


GLENMORE DISTILLERIES COMPANY 
Old Kentucky Tavern—Old Glenmore 
Old Thompson—Y ellowstone—Glenmore Vodka 


King’s Ransom—House of Lords 


GORDON FOODS 
Gordon’s “Magic-Pak” Potato Chips 


1510 Algonquin Parkway Me 7-6591 
GRIEB PRINTING CO. 
212 South 12th St. Ju 4-5369 


H AND R DISTRIBUTORS, INC. 
Budweiser and White Rock 
Red Cap Ale and Schweppes 


HARSHFIELD BROTHERS 
Wholesale Jobbers—Fruit & Vegetables 
First and River Road Ju 5-4327 


CHAS. HEITZMAN BAKERY 
1036 East Burnett Me 5-2651 
Every Decorated Cake Is an Original— 

A Baked Work of Art. 
“Being Sweet to You Is Our Business” 


Compliments of 


HONEY-KRUST BAKERIES 


JOHN R. HOFFMAN, JR., INC. 
Fresh Fruits and Vegetables 
GI 4-4626 


HUTER-QUEST & CO., INC. 
Wholesalers—Manufacturers of 
Hotel, Club and Restaurant Supplies 
and Equipment 


JEFFERSON MEAT MARKET 


"Finest Wholesale Provisions” 
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RSTO LOUISVILLE CLUBS 


K AND F SMITH, INC. RAYMOND SALES COMPANY 
Frozen Foods Food Products and Supplies 
ks 801 Logan Ju 4-1152 435 East Jefferson Ju 4-5237 


KENTUCKY LAUNDRY ROBINSON-SMITH, INC. 


614 Barrett Avenue Ju 5-3345-3346 : 
“Distinctive Shirt Specialists” Al Fr aad: =o 
LIMERICK LAUNDRY 
Linen Supply Service Printing and Lithographing 
1116 South 7th Street Ju 5-3747 SOUTHERN PRESS, INC. 
Ju 7-8421 
COMPLIMENTS OF 
LINKER’S BREAD SPALDING LAUNDRY & 
DRY CLEANING CO., INC. 
_ LINKER CIGAR COMPANY 835 South 13th Street 
Distributors of High Grade Cigars and 
“I Fine Candies to ALL Clubs in Louisville 


STANDARD PRINTING COMPANY, INC. 
“Out of the Ordinary” Printing and Lithography 


CHESTER LORCH AGENCY Office Furniture and Supplies 


Brown Hotel, Louisville, Ky 


STOKER’S TENDEREX FARMS, INC. 
LOUISVILLE AIR CONDITIONING, INC. Bud, Sammy and Ralph 


Air Conditioning, Refrigeration & Heating 1600 South Second Street Me 5-5241 


24 Hour Service” 
STURGEON 


1 652 South Shelby St. Ju 3-5988 
Olympia Club Coffee et mel i Mhad 


9 Blended Especially for Clubs by 
THE LOUISVILLE GROCERY CO., INC. 


PestCoptrol 





612 East Broadway Ju 5-3341 
MARKOLF’S WHOLESALE MEAT 
COMPANY SUPERIOR PAPER, INC. 
“Purveyors of Quality Meats and Poultry” Complete line of paper products 
900 South 13th St. Ju 3-1647 
JOHN MARTIN DISTRIBUTORS, INC. 
7 Sterling—Schlitz Beer SUSIE’S PRODUCE 
Me 7-8717 Select Fruit & Vegetables 
242 E. Jefferson Ju 3-1241 
OFFICE EQUIPMENT COMPANY 
Business Men’s Department Store THE VERTNER SMITH COMPANY 
Office and Club Furniture Wholesale Liquor Dealers 
The World’s Finest Liquors 
PARAMOUNT FOODS 313 West Main Street Ju 4-6346 
Pickles—Ketchup—Chili—V inegar, Etc. 
Manufactured by Hirsch Bros. & Co., Inc. JULIUS A. VETTER & SON 
Louisville Produce Terminal 
PLAINVIEW FARMS DAIRY 27-29 Produce Place Gl 4-0493 
2601 South Third Street 
Dairy Products “OLD BARDSTOWN” 
Kentucky’s Finest Bourbon—4 year 90 
PLEHN’S BAKERY and 4 year Bond 
3940 Frankfort Avenue Willett Distilling Co., Bardstown, Ky. 
We Make Our Own Ice Cream Third Generation of Distillers 
THE RADFORD COMPANY IN LOUISVILLE IT’S 
Wholesale Liquors YELLOW CAB 
414 Baxter Ave. Ju 5-2178 Taxicabs—Limousines—T rucks 
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Sam B. Dunham 


Sam B. Dunham reports that he has 
resigned his position as manager of 
Bookcliff Country Club, Grand Junc- 
tion, Colo., to return as manager to 
Rolling Hills Country Club, just out- 
side of Denver, where he first became 
manager in July, 1955. 

In October, 1957, Mr. Dunham went 
to Bookcliff and laid out, equipped 
and furnished and put into operation 
the new club. He writes that Rolling 
Hills has a membership of approxi- 
mately 525, resident and social, and 
that it has one of the finest swimming 
pools in the Colorado area, a good 
nine-hole golf course and is at the 
present time constructing nine more. 
This month the club expects to break 
ground for a new clubhouse to be 
completed in July or August. 


& & 


Manager Mendell “Mink” Rice of 
the University Club, Washington, 
D. C., came in for some good natured 
kidding last month from his fellow 
managers as to whether or not he had 
taken good care of Russia’s Anastas 
Mikoyan on his visit to Washington. 
Mr. Rice’s club is next door to the 
Russian Embassy. 

Mr. Rice says he always leaves the 
formal entertaining to Jim Montfort 
at the Press Club, but told of the job 
his club had done in housing and feed- 
ing some of the local constabulary 
assigned to guard Mikoyan and report- 
ed he had received a letter of appre- 
ciation from the District Commis- 
sioner. 


& & 


An unusual stunt, done every year 
by the Akron City Club, is a January 
Clearance Sale. This year’s sale fea- 
tured “all the devilled beef bones 
you can eat for 75 cents including 
dessert and beverage.” Manager Dal 
Stauffer reports the event is always 
a sellout. 
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The new Colonial Country Club, 
Roanoke, Va., has announced that the 
first phase of its building program 
will be completed about May 1. The 
club, formerly Mountain View Golf 
Club, will use the existing Mountain 
View facilities, but plans to add more 
than $80,000 in improvements. 

Jim Hogan, club manager, said that 
construction of a swimming pool and 
bath house and pro shop will begin 
early next week. 

Remodeling of the clubhouse will 
include a television lounge, private 
dining room, increased kitchen facili- 
ties and a general dining room. “When 
we reach our necessary membership 
figure,” says Mr. Hogan, “we will add 
a ballroom wing to the clubhouse.” 


me hb th 


John J. Sroka has been appointed 
manager of the Eagle Lodge, a pri- 
vate country club in Lafayette Hill, 
Pa., run by the Insurance Company of 
North America for its employes. The 
club has a membership of 1600, a 
beautiful 18-hole golf course and ten- 
nis courts. 

Mr. Sroka, who is married and has 
two daughters, has managed the Stam- 
ford (Conn.) Yacht Club for six years 
and the Belle Haven Beach Club, 
Greenwich, Conn., for three years. 
During World War II, he was chief 
steward on transport ships for seven 
years. 


& ht 


James O. Carey, who has resigned 
as manager of The Family, San Fran- 
cisco, was married recently in Sun 
Valley to Mrs. Eileen Hunter. They 
spent their honeymoon at Mrs. Carey’s 
ranch near Shadow Mountain, He 
plans to operate a 38-room lodge in 
Wyoming. 


Frank O'Connell (right), general manager 
of the San Diego Club, examines the trophy 
the club has given to the first ‘California 
Athlete of the Year." The award, which went 
to Rafer Johnson of track and field fame, 
was presented at the first presentation dinner 
January 28. Famous guests of the sports and 
acting world attended, and the selection was 
made by the Associated Press. Others in the 
picture are Aaron Reese (left rear), general 
chairman for the trophy banquet and general 
chairman of the club's board of commissioners, 
and Sydney Jarboe (left front), awards com- 
mittee chairman and club treasurer. 
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Harmon Hagenbuckle 


Harmon Hagenbuckle has been ap- 
pointed general manager of the Rock 
Sound Club, Eleuthera, Bahamas, an 
Arthur Vining Davis property. Mr. 
Hagenbuckle formerly was managing 
director of the Princeton (N. J.) Inn 
for 13 years and last year managed 
the Pinehurst (N. C.) Country Club. 
He is married and has one son, James, 
who is a junior chess champion of 
North Carolina. 

Activities at the Rock Sound Club 
include swimming, water-skiing, spear 
fishing, skin diving, golf, tennis, shuf- 
fleboard and horseback riding. 


& hb 


W. Henry “Bill” George, long asso- 
ciated in the hotel and food industry, 
has been appointed general manager 
of the Niagara Club, Niagara Falls, 
1S pay 

He has managed several large clubs 
in and around Buffalo and was food 
director at Hotel Buffalo and the 
Racquet Club of Chicago. He also 
served as executive assistant manager 
of the Kentucky Hotel, Louisville. M>. 
George served as secretary for 12 
years and president for two years cf 
the Buffalo and Western New Yor: 
chapter of the Executive Steward; 
and Caterers Association. 


& hh 


Wykagyl Country Club, New R« 
chelle, N. Y., where Leslie White i 
manager, has come up with a socia 
and sports calendar for its members 
The flip-page calendar features a! 
the events scheduled for the club thi: 
year with a page devoted to eacl 
month. 
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LITTLE ROCK FISH & OYSTER CO. 
Wholesale Dealers 
Fresh Frozen, Salt, Smoked Fish 
Little Rock, Ark. 


E. M. GOLDBERG 
Wholesale Poultry and Eggs 
Specializing Hotels & Restaurants 
Memphis, Tenn. 


Compliments 
Breeders of Northern Bob White Quail 
ECHO VALLEY QUAIL FARM 
Hot Springs, Arkansas 
Route 1 — Box 168 


POV ~ tw SS NSN a a a 


JIMMY WHITTMORE 
Fancy Frozen Foods 
Memphis, Tenn. 


Compliments 
SILBERNAGEL INCORPORATED 
Little Rock, Arkansas 


MEMPHIS ICE CREAM CO. 
Manufacturer of 
GARBER’S SUPER RICH ICE CREAM 
& LADY CLAIRE ICE CREAM 
Memphis, Tenn. 
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Compliments 
LIPSEY FISH COMPANY 
Memphis, Tenn. 


Compliments 
DIXIE MEAT COMPANY 
Memphis, Tenn. 
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Friends of the Delta Chapter 


(Arkansas—Tennessee—Mississippi) 


Compliments 
CANADA DRY BOTTLING CO. 
Memphis, Tenn. 


For Better Health & Taste 
Use Fresh Fruits & Vegetables 


DILLAHA FRUIT CO. 
Little Rock, Arkansas 


D. CANALE & COMPANY 


Institutional Foods, Topmost Canned Foods 
Birdseye Frozen Foods 


Memphis, Tenn. 


Compliments 
AMERICAN LINEN SERVICE CO. 
Memphis, Tenn. 


MEMPHIS LINEN SUPPLY CO. 
“A Dependable Service” 
Memphis, Tenn. 


Compliments 
JAY FREEMAN & COMPANY 
Freeman’s Fine Products 
Little Rock, Arkansas 


BARZIZZA BROS. 
Specializing in Top Quality 
Foods & Cheese 
176 N. Main St. Memphis, Tenn. 


Compliments 
SCHNEIDER’S BAKERY 
Memphis, Tenn. 


A Friend 
M. E. CARTER & COMPANY 
Memphis, Tenn. 
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Leading Purveyors to 


Chicago District Clubs 


Best Wishes to the Club Managers’ Association 
BOOTH FISHERIES CORPORATION 
WHOLESALE 
501 N. Desplaines St., Chicago, Illinois 


M. L. BRILL & COMPANY 
Food Service Equipment and Supplies 
For Restaurants @ Hotels ® Schools ® Clubs 
Chicago 22, Illinois BR 8-7600 


ALBERT E. BURHOP, INC. 
Fish—Sea Food 
545 N. State Street 
Chicago 10, Illinois 


CAPITOL EMPLOYMENT SERVICE 
Since 1937 


Securing Help for Country-Town Clubs 
608 S. Dearborn HArrison 7-7617 


Complete Interior Design for Clubs 
Furniture ® Carpeting ¢ Draperies ¢ Linens 
CONTRACT DIVISION 
CARSON PIRIE SCOTT & CO. 

One South State, Chicago — Stan Cooke, Rep. 


WM. COADY & COMPANY 
Purveyor of Fine Meats & Poultry 
211 N. Green St. — SE 8-2400 
Chicago 7, Illinois 


EDWARD DON & COMPANY 
and Its Representatives 
2201 S. LaSalle St. 
Chicago 16, Illinois 


IRA I. FISHER, INC. 
Fresh @ Frozen Fruits & Vegetables 
26 South Water Market Chicago 8, Illinois 


For Your Clubhouse Supplies 
FORE SUPPLY COMPANY 
6143 W. Diversey Ave. 
Chicago 39, Illinois 


GINOCCHIO BROTHERS, INC. 
1550 Blue Island Avenue 
Chicago 8, Illinois 


Serve only the Finest to your select Membership 
Serve JAYS Food Products 
JAYS FOODS, INC. 
825 E. 99th St., Chicago, IIl. 


E. A. HINRICHS & CO. 
Syracuse China—Reed & Barton Silver 
175 N. Michigan Ave., Chicago 1, III. 


JUDGE & DOLPH, LTD. 
2037 N. Clybourn Avenue 
Chicago 14, Illinois 


MAC KIMM BROTHERS, INC. 
3727 S. Halsted St. 
Chicago 9, Illinois 


MONARCH CHAIR & BED COMPANY 
Fast Personalized Rental Service 
New Folding Chairs—Tables—China—Silver 
Main Office: 1806 W. 95th St., Chicago 
BE 3-8600 


PALMER-OATES MEAT CO. 
2641 West Madison Street NEvada 8-1111 
*Sana Pareil’’ 


ALBERT PICK CO., INC. 
2447 W. Roosevelt Road 
Chicago 8, Illinois TAylor 9-5100 


ARTHUR REIFFEL & CO. 
2700 W. Van Buren Chicago 12, Illinois 
Phone NEvada 8-0142 
New Silverware and other club restaurant supplies 


REIFFEL & HUSTED, INC. 
2700 W. Van Buren, Chicago, Iil. 
Phone: NEvada 8-0142 
Expert Repairing & Replating of Silverware and 
Thermos Servers. Missing Parts Supplied 


(Continued on next page) 
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Conventionalities — 


ames B. Montfort, National Press Club, 
W.shington, presented the new history of the 
cluo's “first fifty years" to President Chaney 
an) Vice President Layman. The book has a 
good newspaper title: "shrdlu—an Affectionate 
_ History of the National Press Club 1908-1958." 


A large group enjoyed the hospitality of the 
Renfield suite. Standing at right is Fred 
Crugar of Rentfield. 


Jim Montfort, National Press Club, 
Washington, D. C., sported one of the 
fieriest looking sunburns seen at the con- 
ference. He and Mrs. Montfort spent a 
week in Jamaica at Montego Bay preced- 
ing the conference and old sol really did 
a good job on Jim. 


Enjoying Fleischmann hospitality were Mr. 
and Mrs. |. Howard Brown of the Houston 
Yacht Club, Fred J. Marshi, Cheri Lynn of 
Houston, Tony Perez of Mexico City and An- 
thony A. Gerlich, assistant to vice president, 
Fleischmann. 


Paul and Mrs. Willard, University- 
Sequoia and Sunnyside Club, Fresno, 
Calif., again flew to the conference in 
their own plane. Paul last year ran into 
some weather trouble, but this year re- 
ported smooth flying all the way back. 


Proudly holding the plaque given for chap- 
ter attendance at the conference is Frank 
Dowie, Sr., (right) president of the lowa Tall 
Corn Chapter and manager of the Des Moines 
Club. With him is his son, Frank Dowie, Jr., 
co-manager of the Des Moines Club. 


Houston was just the start of a two 
week vacation for Hans and Mrs. Indvik, 
Westmoor Country Club, Milwaukee. 
From Houston they were flying to Las 
Vegas, then to Los Angeles to see their 
daughter, who works for American Air- 
lines. Returning home they planned to 
stop at Phoenix. 


Nobody appeared to be having a better 
time at the conference than Dean Howard 
B. Meek, of the School of Hotel Adminis- 
tration, Cornell University. Dean Meek, 
one of the principal speakers, stayed 
throughout the conference and took part 
in every social activity. Many alumni 
of the Cornell school were in attendance 
at the conference. 














RUPRECHT & COMPANY 
Michael O’Donovan, Pres. 


Wholesale Provisions 
661 W. Randolph St., Chicago 6, Iil. 


RYSER BROS., INC. 


Leading Purveyors to 


Chicago District Clubs 


(Continued from preceding page) 


SERVICE MASTER 
The Responsible System for Carpet 
and Furniture Cleaning 
Chicago 14, Illinois 


SUPERIOR TEA AND COFFEE COMPANY 
“World’s Finest” Blend Coffee 


Cheese—Fine Foods—Frozen Foods 
3525 W. Potomac, Chicago, Illinois 
Madison—Milwaukee—Bloomington 


CUSTOMBILT Burn-out Proof Welded Coffee 
Urns 
Best in Quality and Service Since 1908 





W. M. WALKER, INC. 
213 So. Water Market 
Chicago 8, Illinois 
Fish—Seafood—Oysters 


For the Finest in Fish 
SEAFOOD BY PENTECOST 
557 W. Randolph St. FR 2-8992 
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Leading Purveyors to Clubs inthe 




















ASLESEN COMPANY GORDON JENSEN, INC. S 
Cafe, Institution, Hotel, Bakery Equipment Headquarters for Syracuse China FE 
Wholesale Groceries 2210 Hennepin Ave. Minneapo! s 
509 Washington Ave. So., Minneapolis 15, Minn. ; 
JERSEY ICE CREAM bs 
WESLEY BARLOW Minneapolis 3, Minn. FE 6-3373 
Music for All Occasions 78 Years of Quality and Service 
1205 Hawthorne Ave. Minneapolis 
FEderal 6-3204 A 
JOHNSON MEAT CO. 
Purveyors of Fine Meats and Poultry for 
Restaurants, Clubs & Institutions 
BERGIN FRUIT CO., INC. 1417 Nicollet Ave. Minneapolis 4, Minn. 
Wholesale Fresh Fruits & Vegetables 
223-225 6th St. No., Minneapolis 3, Minn. 
4 
FE 3-5331 MAY BROTHERS CO. 
Institutional Foods 
3501 Marshall St. N.E. Minneapolis 2 





CALHOUN LAUNDERERS AND 
CLEANERS CO. 


Cleaners—Launderers MINNESOTA TORO, INC. 

3013 Lyndale Ave. So. TAylor 3-6255 Lawn, Garden, Snow Removal and Golf Course 
Equipment and Supplies 

2538 Hennepin Ave. 












Minneapolis 





CROWN MEAT & PROVISION CO. 
Purveyors of America’s Finest Meats 


209 No. 6th St. Minneapolis 
FEderal 3-0331 


NEW YORK TEA COMPANY 
St. Paul 









JOSEPH F. PALEN, INC. 


Creators of Distinctive Cafe, Bar and 
Hotel Fixtures 


GRIGGS, COOPER & CO., INC. 


Minnesota’s Largest Distributor 






Fine Imported and Domestic Beverages 





112 Hennepin Ave. Minneapoli 








The HENNEPIN PRESS ROSANDER COMPANY 
Commercial Printing Automatic Coffee Brewer 
616 Fifth Ave. So. FEderal 9-8915 311 Fifth Ave. N. Minneapolis 1, Minn. 
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SOGARD AND RIVKIN PRODUCE CO. 
FS 3-5534 416 Second Ave. South 
Minneapolis, Minnesota 


TWIN CITY MEAT SUPPLY CO., INC. 
Purveyors of Choice Meats—Poultry—Fish 
Geo. F. Heimel, Pres. & Mgr. 

350 E. 6th St. Paul 1, Minnesota 


WALKER’S MEATS, INC. 
Hotel & Restaurant Supplies 
001 N. Concord St., South St. Paul, Minn. 
A. Kisch, Pres. La Salle 1826-1827 


AMERICAN LINEN SUPPLY CO. 


Complete Linen Rental Service for 


Business and Professional Use 


47 South 9th St. 

FE 6-4612 
219 West 5th St. 

CA 2-8587 


Minneapolis 


St. Paul, Minn. 


inthe UPPER MIDWEST CHAPTER 


NORRIS CREAMERIES INC. 
Quality Milk, Cream, Butter 
2824 Emerson Ave. S. Minneapolis, Minn. 
TA 7-2855 


SUPREME FOODS INC. 
Quality Frozen Foods 
West Lake and Monk Ave. Hopkins, Minn. 
WE 5-3445 


Consistently Fine Quality 
Frozen Foods 
Everything From “A” Grade Vegetables to 
Fancy Seafoods and Poultry 
WINSHIP FROZEN FOODS INC. 
We Are Specialists in 
Institutional Frozen Foods 
P. O. Box 185 Hopkins, Minn. 
WE 5-2151 
Distributors of Spiegl Farms Vegetables 
Birds Eye—Ocoma Poultry—Mrs. Smith Pies 
Sunkist—Minute Maid—Carnation Shrimp 





INash’s 55 8 Up-and-at-em feeling 
im every cup ...ali day 
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City Club Managers Discuss .. . 


Buying Practices, Business Stimulants 


And Machine Methods 


HE city club round-table discussion 

at the Houston CMAA conference 
proved to be both interesting and 
stimulating with a record number of 
managers present for the Friday after- 
noon meeting, which was conducted 
by John W. Bennett, San Francisco 
Commercial Club. 

Buying practices should be con- 
stantly checked, it was pointed out 
by Moderator Bennett, to open the 
meeting. He reported that he had 
found a 10 per cent price differential 
between the county in which his club 
is located and the neighboring county, 
just a few miles away. After making 
a study he now makes purchases in 
five neighboring counties to take ad- 
vantage of the better prices available 
in those counties. 

In smaller clubs where the manager 
does not have a sufficient number of 
assistants to handle the night shift, 
the following ideas were offered: 
Frank B. O’Connell, San Diego Club, 
suggested each manager arrange his 
time so he can be at his club during 
the early part of the evening when 
the club is busiest, and when things 
are likely to break. Roy Leonard, 
Cuvier Press Club, Cincinnati, has 
trained a trusted employe with over 
25 years service to handle night duties 
at his club. The conclusion was that 
the manager’s job is to be considered 
the most important so if a club has 
only one assistant he should be as- 
signed the night duties. 

Club executives are constantly seek- 
ing new methods of stimulating busi- 
ness and several ideas were explored. 
Joseph D. Coyte, Commissioned Offi- 
cers’ Club, Pearl Harbor, told how 
Hawaiian clubs have formed a group 
of 14 in a circuit and import acts from 
the Mainland, guaranteeing the acts’ 
booking, thus get sell-out entertain- 
ment at their clubs by simply paying 


152 


Reported by Wesley H. Clark 


the transportation of the act. The acts 
are booked for slow nights. Another 
popular business stimulant in Hawaii 
is Las Vegas Night. The clubs have 
permission of the police department to 
use gaming tables on these nights. 
Buffet prices are marked up slightly 
and members as they enter the buffet 
line are given $25,000 in script for use 
in playing the games. For each drink 
they purchase they receive another 
$1000 in script. The early part of the 
evening is devoted to playing the vari- 
ous gambling games, then at the end 
of the night the members use their 
winnings to bid for prizes which are 
auctioned off. Prizes are purchased 
with the extra money charged for the 
buffet, and often the club has as much 
as $5000 to spend. 

In order to build business at the 
1500-member Cincinnati Club, Man- 
ager Frank Rolfes has initiated a se- 
ries of nightly specials that have re- 
sulted in a 100 per cent increase in 
the restaurant operation, and has re- 
sulted in somewhat lower food cost. 
On Monday, the night when Cincin- 
nati’s downtown stores are open, from 
5:15 to 6:30 he features a special $1.50 


shoppers’ special; Tuesday he has a 
$3.25 continental dinner typical of 
some country; Wednesday is chicken 
dinner night priced at $1.95; Friday 
a $1.95 fish dinner is the special; and 
Saturday is the night the roast beef 
wagon is rolled out. Mr. Rolfes report- 
ed that before these special nighis 
were started average attendance was 
from 60 to 150. Now attendance is up 
to from 150 to 250 each night. Another 
business builder at the Cincinnati 
Club are theater parties which are the 
most popular events on the regular 
entertainment program. 

The Progressive Club, Atlanta, 
where Thomas D. Tuvim is manager, 
capitalizes on a “Maid’s Night Out” 
theme and reports good success in 
building up Thursday evening busi- 
ness. 

An unusual business-building idea 
which was offered is advertising club 
functions by phone. Two of the club’s 
office staff are assigned the job of call- 
ing each member, reminding them 
about the party, and extending to 
them a special invitation. It was re- 
ported that this idea has resulted in 
building attendance nearly 50 per cent 


City club managers found many interesting subjects to discuss in their annual round-table forum. 
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FRIENDS OF THE VIRGINIA CLUB MANAGERS 


DOMINION CHEVROLET COMPANY 
1351 West Broad Street 
Phone EL 5-5771 


Richmond, Va. 


EVANS & VAN CLEEFF, INC. 
Purveyors of Fine Meats 
1266 5th St. N.E. Washington 2, D. C. 
LIncoln 6-2150 


WASHINGTON BEEF & PROVISION CO. 
Southern Division 
Thomas T. Keane, Vice-Pres. 
ME 8-3311 Washington, D. C. 


OLD MANSION 
Coffee—Tea—Spices 
“Taste Is the Test” 

C. W. Antrim & Sons, Richmond, Va. 


“COMPLIMENTS OF A FRIEND” 


CONTINENTAL BAKING COMPANY 
Bakers of Wonder Bread & Hostess Cake 
Richmond, Va. Phone MI 8-4727 


Compliments of 


KENTUCKY GENTLEMEN, COLONEL LEE 
and OLD BARTON 


BURTON’S, INC. 
Norfolk, Virginia 
Commercial Refrigeration & Air Conditioning 
Equipment 


BARTLETT TREE EXPERTS 
Serving Maine to the Carolinas 
3612 Meadowbridge Rd. Richmond, Va. 
MI 9-1736 


CONLEY’S LOBSTERS, LIMITED 
St. Andrews, New Brunswick, Canada 
Serving Leading Clubs All Over America 


E. A. HARPER & COMPANY, INC. 
Wholesale Grocers and Hardware Jobbers 
Newport News, Va. 


STARR CHEMICAL CO. 


Manufacturers and Suppliers of Quality 
Sanitary Maintenance, Supplies and Equipment 


827 Orchard Rd., Richmond, Va. AT 8-8181 


Amber Brand Genuine Smithfield Products 


THE SMITHFIELD HAM AND 
PRODUCTS CoO. 


Smithfield, Virginia 


RICHMOND DAIRY 
Division of Foremost Dairies, Inc. 


Milk & Dairy Products 
Dolly Madison Ice Cream 
Richmond, Va. 


RICHMOND LINEN SERVICE 
“Virginia’s Finest Linens” 
1414 Chamberlayne Ave. 
A. W. Soskins, Mgr. 


MI 8-1654 


Carmine & Sons 
RAPPAHANNOCK SEAFOOD COMPANY 
Fresh and Frozen Seafood 
105 N. Robinson St., Richmond, Va., EL 5-4364 


L. M. SANDLER & SONS, INC. 
Finest of Fresh and Frozen Foods 
P. O. Box 396 Norfolk, Va. HO 4-3554 


RICHMOND POWER 
EQUIPMENT CO., INC. 


1408 Roseneath Rd., Richmond, Va., EL 8-4979 
“Toro”—“The Best You Can Buy” 


EDWARD BOKER FOODS, INC. 
“Fine Foods for Institutional Service” 


1480 Okie St. N.E. Washington 2, D. C. 
Phone LAwrence 6-8350 


H. SAVILLE & SON, INC. 
“The Best in Wholesale Produce” 


23rd & Washington Avenue 
Newport News, Virginia 


MARTIN AND RICHARDSON 
Select Sea Foods 
Newport News, Virginia 


The Original Virginia Hams and Bacon 
Established Smithfield, Va., 1779 


E. M. TODD CO., INC. 
Richmond 20 EL gin 9-5051 


Greetings to the Virginia Chapter. 
Club Managers Association of America 


From 
ALMADEN VINEYARDS 
Los Gatos, California 
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ARIZONA—Where Summer Spends theVin 


COMPLIMENTS OF CARNATION COMPANY 
A-1 Beer Fresh Milk and Ice Cream 
Brewed With 4140 North Central Phoenix 


Crystal Pure Water 
CUSHMAN MOTOR PRODUCTS, INC. 


ALL AMERICAN DISTRIBUTING CO. 4817 North 16th St. 
Phoenix—Globe—Tucson Phoenix, Arizona 
AMERICAN LINEN SUPPLY COMPANY CRYSTAL ICE & COLD STORAGE P 
Table Linens & Towels Ice—Cubes and Crushed 
Phoenix, Arizona Phoenix, Arizona 
ARIZONA DISTRIBUTING COMPANY E-Z JANITOR SUPPLY CO. ’ 
Arizona’s Largest Distributors of “Do It the ‘E-Z’ Way” 
Imported & Domestic Beverages 601 East Buchanan Phoenix 


Phoenix, Tucson, Flagstaff, Yuma, Casa Grande 


HASKELL LINEN SUPPLY 


ARIZONA-MESSENGER PRINTING CO. Tucson, Arizona 
Complete Printing Service 
1207 East Washington Phoenix HEINZE, BOWEN & HARRINGTON, INC. 
Stationers—Office Outfitters 
ARIZONA PARTY RENTS 424 North Central Phoenix, Arizona 
“From Teaspoons to Tents” 
3332 W. McDowell AP 8-5528 Phoenix HERB MORRISON PRINTING CO. 
9 North Fifth Ave. 
ARIZONA STAR BRAND Tucson, Arizona 7 
Flour and Seeds 
ARIZONA FLOUR MILLS CO. HOLSUM BAKERY 
Phoenix, Arizona A Complete Line of Bakery Products 
Tucson, MAine 4-8621 Phoenix, AL 2-2351 
BEADLE OF ARIZONA 
Complete Kitchen and Dining Room Supplies HOTEL & RESTAURANT SUPPLIES, INC. 
and Equipment for Clubs, Hotels, and Restaurants 2016 South Fourth Ave. 
Phoenix, Arizona Tucson, Arizona 
BERRIDGE NURSERIES HOUSE OF TROPHIES 
BERRIDGE FLOWERS JACK PROPSTRA 
1651 East Camelback Road Phoenix 19 West Roosevelt Phoenix 
BILBY PRODUCE COMPANY, INC. LOSEE’S 
Featuring Quality Produce . . 
8 xy" A : Restaurant Equipment & Supplies 
410 E. Jackson Phoenix, Arizona 1600 Gened Aveuee — 
— aoe —— MCCOY’S DESPATCH LAUNDRY 
Phoenix, Arizona é & DRY CLEANERS 
: 1624 West Washington Phoenix, Arizona 
BUXTON-SMITH MERC. CO. 
Distributors MCGREW PRINTING AND 
Beer—W ines—Liquors LITHOGRAPHING COMPANY 
Tucson, Arizona Since 1890 
601 East Adams Phoenix, Arizona 
CANADA DRY OF ARIZONA BOTTLING 
COMPANY THE NORTON COMPANY 
World Famous Beverages Distributors of Fine Lawn Equipment 
Phoenix: 4015 No. 3rd St., AM 5-4766 Golf Course Supplies 
i Tucson: 632 W. Rillito, MA 2-7012 1817 E. Indian School Rd. Phoenix 
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thelWinter—Friends of the Arizona Chapter 


KERMIT C. OESTREICH 
Electric Company 
Contracting—Repairs—Service 
Tueson, Arizona 


O’MALLEY’S BUILDING MATERIALS 
“For Your Building Needs Always 
Look to O’Malley’s” 
Phoenix Tucson Scottsdale Yuma 


P BS W SUPPLY & EQUIPMENT CO. 
Office Machines, Supplies & Equipment 
330 W. Washington Phoenix AL 8-6661 


PALMER PRINTING COMPANY 
2002 North 22nd Avenue 
Phoenix, Arizona 


PEPSI COLA BOTTLING COMPANY 
Also Distributors of Schweppes 
Quinine Water 
i301 N. Black Canyon Hwy. Phoenix 


PHOENIX LINEN & TOWEL SUPPLY 
A Complete Linen Rental Service 
Home Owned and Operated for 39 Years 
710 S. 3rd St. AL 8-8638 Phoenix 





PHOENIX RENTS 
Complete Party & Catering Equipment 
5813 North 7th St. 

AM 6-5601 Phoenix 


PORTER MOTORS 
Distributors for Marketeer 
America’s Finest Golf Cart 
960 E. Van Buren, Phoenix AL 2-1640 
PUEBLO SALES, INC., 
WHOLESALE LIQUORS 
Hiram Walker, Fleischman’s, Glenmore @ 
Schlitz 


Tucson, Arizona 


SCARLA PRODUCE COMPANY 
Phoenix, Arizona 


SEVEN-UP BOTTLING OF PHOENIX, INC. 
1209 West Jefferson 
Phoenix, Arizona 


SMART & FINAL IRIS CO. 
Wholesale Grocers 
2625 E. Cyprus Phoenix, Arizona 


SUPREME DISTRIBUTORS, INC. 
Tobacco & Bar Supplies 
411 East Washingtén Phoenix, Arizona 
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TURF RIDER ELECTRIC GOLF CAR 
250 North Juanita Ave. 
Los Angeles 4, California 


UNITED LIQUOR OF ARIZONA 
Liquors—Fine Wines—Beer 
Phoenix Tucson Flagstaff Yuma 


VIRG DAVIDSON-CHUDACOFF CO. 
Serving Arizona Clubs the Finest 
Corn-Fed Meats, Poultry and Provisions 
PHIL EDGIN 


WESTERN PROVISION CO., INC. 
Independent Meat Jobbers 
340 North 24th St. Phoenix 


WHITE ROCK BOTTLING CO. 
OF ARIZONA 
The Finest in Sparkling Beverages 
2140 W. Fillmore Phoenix, Arizona 


ZEB PEARCE AND SONS 
Wholesale Liquors 
520 South Fifth Ave. Phoenix 
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URBAN N. PATMAN, INC. 
Los Angeles, Calif. 
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A party becomes 
a PARTY when 


you serve Cham- 


pagne. Why not Sc 
serve what many experts call Our 
Country's Best? —ALMADEN Brut! 


CALI FORNIA 


FREE — Quarterly News on wines and recipes. 
Write Aimadén Vineyards, P.O. Box 906 —- 
los Gatos, California “ : 














Deluxe Portable Seating 
by 


Heywood-Wakefield 
portable chairs pro- 
vide an economical, 
convenient means of 
obtaining additional, EST. 1826 
temporary seating 

capacity without sacrificing comfort 
or dignity of decor. Available in full- 
upholstered spring cushion models, 
semi-upholstered, and durable ply- 
wood, the entire line features welded 
tubular steel frame construction which 
assures years of extra service. Write 
for illustrated literature. 


HEYWOOD-WAKEFIELD COMPANY 
Auditorium Seating Division 
MENOMINEE, MICHIGAN 


HEYWOOD: 
WAKEFIELD 
iv 

















over previous parties so apparently is 
very effective. 

Walter Vetter, Buffalo Club, Buffalo, 
New York, brought up a problem many 
city clubs are presently facing—park- 
ing space for members’ cars. With De- 
troit building cars longer and longer 
parking areas are shrinking. At the 
Buffalo Club, for example, originally 
132 cars could be parked. Longer 
cars shrunk this to 101 because angle 
parking had to be installed. Now, with 
the taking of a little space for a small 
addition to the club building, only 
92 cars can be parked—for a member- 
ship of 900. A charge of 50 cents is 
made to handle and park cars. 

One solution to this problem was 
offered by Charles C. Wallace of the 
Harvard Club in Boston. At his club 
a study was made to determine the 
parking habits of members. It was 
found that many members were using 
the club parking facilities for all-day 
parking so to discourage this a sliding 
scale of parking rates was established. 
There is a basic two-hour rate, which, 
it is figured, permits the member suf- 
ficient time to enjoy a leisurely lunch- 
eon. Then, after the second hour, add- 
ed to the basic rate is an additional 
charge of 30 cents per hour for the 
third hour, an additional charge of 40 
cents per hour for the fourth hour, 
50 cents per hour additional for the 
fifth hour, and so on. Thus, the longer 
a member parks the higher the rates 
and the potential bill is discouragingly 
high to say the least, and profitable 
for the club. 

Business machines for club use 
came in for a major portion of the 
discussion and brought to light several 
interesting facts. It was pointed out 
by several managers, for example, that 
the adaptation of business machines 
should result in a considerable saving, 
not only in dollars and cents, but in 
the number of hours needed to accom- 
plish a job. This will enable a club to 
reduce its office staff. One large city 
club, for example, saves $5000 annu- 
ally since the installation of an ac- 
counts receivable machine. In addi- 
tion, there is a further saving in the 
time it takes the club to make an anal- 
ysis of club income. It was emphasized 
that today every club should have me- 
chanical bookkeeping of some sort— 
clubs simply cannot afford hand book- 
keeping. 

A discussion of employe records 
concluded the meeting, and emphasis 
was placed on the value of having 
adequate records. In dealing with un- 
ions, it was pointed out, it is very im- 
portant to have specific and written 
records of all disciplinary actions that 
have been taken against an employe 
who is being disciplined or who is be- 
ing discharged. In dealing with your 


employes it is quite helpful if you 
have a complete work record, and it 
is invaluable in case an employe must 
be discharged that you have a dupli- 
cate record of the reasons for di: 
charge to send to union headquarters. 

Photographs of employes are im- 
portant to keep on file, one manager 
pointed out, and should be kept with 
employe records. In one club, it wes 
related, a night employe absconde1 
with $1500 and the availability to po- 
lice of that employe’s photo enable 
them to make positive identification 
and arrest within two weeks. 


Conference Is Taped 


For the first time in its 32-yea: 
history, the entire proceedings of the 
Club Managers Association of Ameri- 
ca meeting have been taped and wi'l 
be made available to local chapters 
of the association throughout the 
country. 

Plans for a unique presentation in- 
tegrating the tapes with a series of 
descriptive slides have been an- 
nounced by Pfaelzer Brothers, Inc., 
Chicago, purveyors of meats, seafood 
and poultry to leading clubs, restau- 
rants, hotels and other dining estab 
lishments. 

Pfaelzer taped all sessions of the 
February meeting in Houston. These 
will be edited by the Club Managers 
Association into program form, and 
will be available through the CMAA 
national offices for use at chapter and 
regional meetings. Details of the rules 
governing distribution will be an- 
nounced shortly. 

The film will be created in the 
Pfaelzer plant and the entire package 
is scheduled to be completed by April 
1. Producer will be Jerry Marlatt, 
manager of the Flossmoor Country 
Club, Flossmoor, Ill. Elexis McGrath, 
Pfaelzer vice president in charge of 
sales, and James Strauss, Pfaelzer’s 
Chicago sales manager, will serve as 
technical advisors. 

Chapter officers wishing to obtain 
further information regarding this 
presentation may contact the national! 
offices. Address inquiries to: Edward 
Lyon, executive secretary, Club Man 
agers Association, 1028 Connecticu‘ 
Ave., N.W., Washington 6, D. C. 


Resting in the Stitzel-Weller room were 
Andrew Wargo, George Junas, Mr. and Mrs. 
W. W. Gartner and Mrs. Wargo. 
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Kona Kai Club Wins Award 


CoMPETITION was keen at the 
Houston Conference among a record 
nimber of clubs for the prizes 
a:varded for club publicity. Although 
tte exhibits were displayed the entire 
three days of the meeting, judging was 
dene Wednesday preceding opening 
dey. 
The Kona Kai Club, San Diego, of 
wiich John J. Palermo is manager, 
won the Paul Revere Bowl contrib- 
.uted by International Silver Co. for 
excellence of over-all material sub- 
mtted. This large bowl will be re- 
tanned by the club during 1959, but 
will be a traveling trophy and awarded 
to the grand winner at the 1960 con- 
ference in Pittsburgh, then subsequent 
winners at future conferences. A 
small replica of the large cup will be 
given to the club as a permanent tro- 
phy. 

This year’s contest was divided into 
two major sections: material used to 
induce membership usage of club fa- 
cilities or services, to stimulate sales 
within the limits of the club, or to 
create a better understanding of club 
policies; and club publications pub- 
lished on a regular basis from January 
to December, 1958. 

In the first section, the San Diego 
Club, Frank B. O’Connell, manager, 
won first prize for large city clubs; 
the Wichita Club, Wichita, Kansas, 
C. E. Mills, manager, won first award 
for small city clubs. Piedmont Driving 
Club, Atlanta, George Gould, assistant 
manager, won the large country club 
division; Algonquin Golf Club, St. 
Louis, Christopher S. Murphy, man- 
ager, was picked for medium size 
country clubs; and Meadowbrook 
Country Club, Broken Arrow, Okla- 
homa, David M. Gordon, manager, 
was selected for small country clubs. 
Each was awarded a $100 expense 
voucher for workshop participation. 


In judging the above entries Tom 
Bramer, public relations director, The 
Texas Co., R. M. DeSombre, vice pres- 
ident, Gulf Publishing Co., and Chair- 
man Richard Tate, Gregory-Giezen- 
danner Agency, considered the follow- 
ing points: artistic merit, taste, origi- 
nality, readability, all facts presented, 
does it create desire, scope of mate- 
rial and the over-all effect of all items 
submitted as well as the individual ef- 
fect. 

The D. A. C. Journal, published by 
the Downtown Athletic Club, New 
York, Richard H. Kirwan, manager, 
won the second part of the competi- 
tion—club publications published on 
a regular basis. Second place was won 
by the Kona Kai Club’s publication, 
Trade Winds. Each of these winners 
received $100 certificates to a 1959 
CMAA workshop. 

Runners up in this division were the 
Club Reporter, published by Scars- 
dale Golf Club, Hartsdale, New York, 
Frederick H. Hollister, manager, no 
advertising; and The Bay Window of 
the Balboa Bay Club, Newport Beach, 
California, Wayne Ferrell, manager, 
advertising accepted. Both winners 
were awarded clocks. 

Judges for this part of the contest 
were George Cormack, editor, Hous- 
ton Press; Floyd Martin, editor, Hous- 
ton Magazine; and W. G. Beach, pub- 
lications manager, Humble Oil Co. 
Points considered were artistic merit, 
taste, originality, readability, all facts 
presented, scope of material and pro- 
portion of advertising. 

A special award of $100 for a work- 
shop went to the Woodhill Country 
Club, Wayzata, Minnesota, Kenneth 
Kowalsky, manager, in a sudden death 
contest for the best single piece of ma- 
terial submitted. 

All clubs submitting entries were 
awarded certificates of participation. 


Judges Martin, Bramner, De Sombre, Tate and Cormack examine some of the-winning entries 


in the club publicity exhibit contest. 


*y ) fel 
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cg FOR A NEW Party IDEA 5 


A GAY - COLORFUL. 


HAWAIIAN 
PARTY Gey. 


s SARON! b, 
2 HULA SKIRTS. GIRLS AND ANS i 
~ rover HULA GIFT ative MUSICIaigN 


Ay) 


SEND FOR FREE INFORMATION 
ON HOW TO RUN A 
HAWAIIAN PARTY. 


OUR HAWAIIAN SERVICE DI- 
VISION CAN SUPPLY YOU WITH 
EVERYTHING YOU NEED TO 
MAKE YOUR PARTY A SUCCESS. 


ORCHIDS OF HAWAII, 


INC. 
National Sales Office 
305 SEVENTH AVENUE - NEW YORK 1, N. Y 
Dept. CM Telephone ORegon 5-6500 











Profit the Difference 


See the Difference 
Taste the Difference 


.. . When its made 
with FROTHEE 


For FREE Frothee sample write, 
phone or telegraph! Prompt re- 
quests will also include a FREE 
quart of Side Kick lemon juice! 


HOUSE OF FROTHEE 


38 N. Moore Street 
New York 13, N. Y. 
WoOrth 6-5020 


When ordering from your local dealer 
insist on genuine 


FROTHEE 




















ABBOTTS DAIRIES, INC. 
Milk Division—31st & Chestnut Sts. 
Ice Cream Division—238 Lombard St. 


ARBYCRAFT COMPANY 


Glassware—Chinaware—Silverware 
Utensils—Custom Built Kitchen Equipment 


17th and Fairmount Ave., Philadelphia 30 
ST 2-9900 


ADVERTISERS PRESS 
919 Locust Street 


Philadelphia 7, Pa. WA 3-1333 


MARTIN J. BENEDICT COMPANY 
Food Service Equipment 


2207 Chestnut St., Philadelphia 3 


BORDEN’S ICE CREAM COMPANY 


Wilmington, Delaware 


CALVANI’S SEA FOOD 
Wholesale @ Retail 


119 E. Chelten Ave. 
Germantown 44, Philadelphia 
GE 8-4910-11-12—0490-0491 


COLONIAL BEEF COMPANY 
Purveyors of Fine Meats 


401-09 N. Franklin St., Philadelphia 23 


CONSOLIDATED DRESSED BEEF CO., INC. 
Grays Ferry Ave. & 36th Street 
Philadelphia, Pa. 


LEADING PURVEYORS TO CLUBSIIN 



























DAWSON’S SEA FOOD Sin 
Wholesale 
Brokers 


Wilmington, Delaware 


821-23 Madison OL 8-423: Fes 


ELLIS IMPORTING COMPANY 
126 N. Delaware Ave., Philadelphia 6 


WILLIAM L. EVANS 
Reading Terminal Market 
Fresh Fish 
“The Finest Seafoods in Philadelphia’’ 
WAlnut 2-5800 Specializing in Boneless Shad 
Greetings to 


THE CLUB MANAGERS 
from 
FOREMOST DAIRIES, INC. 
The Great Name in Dairy Products 


GORDON-DAVIS LINEN SUPPLY 


Eleventh & Oxford Sts., Philadelphia 22 
POplar 3-2500 


GRAFCO INCORPORATED 
Designed Printing—Advertising 
914 West Street, Wilmington 1, Delaware T 
Phone OLympia 8-7549 P 


HARDWICK & MAGEE COMPANY 


Contract Department 
Carpets—Rugs—F urniture 
1209 Chestnut St., Philadelphia 7 1 
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SHIN PHILADELPHIA AND VICINITY 


Since 1860 WA 2-2421 
: 4 Generations 
HITSCHLER AND BENDER CO. 
Poultry—Butter—Eggs—Cheese—Margarine 
Purveyors of Top Quality for Over 99 Years 


Reading Terminal Market Philadelphia 7 


F. W. HOFFMAN & CO., INC. 
Cleaning and Sanitation Supplies 
35 South 4th St., Philadelphia 6 


M. J. KELLY COMPANY 
Meat—Food Products 
24 S. Delaware Ave., Philadelphia 6 


COMPLIMENTS 
of 
£. C.K. 


Famous for Quality Since 1916 
STANLEY MARVEL 
Butter—Eggs—Cheese 


MA 7-1166 106 N. Delaware Ave. 










Wiens es a 


Vid ains 
2 





THEODORE MEYER EST. 

The Best in Pest Control 

Baltimore 
Washington 


Trenton 
Philadelphia 


STevenson 7-9000 
Private Phone Exchange 
MILDEN & WHITE, INC. 
Established 1874 
Poultry—Game—Sea Food—Frozen Foods 
1224 North 9th Street Philadelphia 22, Pa. 


JAMES MORONEY, INC. 
Importer and Wholesaler 
Wines & Liquors 
312 S. 24th St., Philadelphia 3 


NOVICK BROTHERS 


Wholesale Fresh & Frozen 
Fruits and Vegetables 


448-50-52 N. Franklin St., Philadelphia 23 
WaAlnut 5-4583 


PIERCE & REESE, INC. 
Just Consistently Fine 


Meats—Poultry—Provisions 


130-132 N. Delaware Avenue 
Philadelphia 6 


HENRY J. ROHNER 
Wholesale Grocers 


62 N. Front St., Philadelphia 6 
MArket 7-3142 


W. E. RYAN, INC. 
Down Home Farms 
Down Home Butter, Eggs & Poultry 


520-22 N. 2nd St. Philadelphia 23 
John L. Ryan, Pres. WaAlnut 2-1468-69 


SCHUYLER-WRENN PAPER CO. 
INCORPORATED 


118 South State Road 
Upper Darby, Pa. 


FELIX SPATOLA & SONS 


Established 1880 
Fresh @& Frosted Fruits & Vegetables 


S.W. cor. 12th & Hamilton Streets 
WaAlnut 2-5600 Philadelphia 23, Pa. 


(Continded on next page) 
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Leading Purveyors to Clubs in 
PHILADELPHIA AND VICINITY 


(Continued from preceding page) 


STANDARD COAT, APRON & LINEN 
SERVICE, INC. 


A Complete Rental Service for Country Clubs 


300 Orange Street—Wilmington, Delaware 
Phone OL 4-7392 


THE JULIUS STEIN CO. 
Meats—Provisions—Poultry 


146-48 W. Laurel St., Philadelphia 23 


STERLING PRINTING COMPANY 
5th and Tatnall Streets 
Wilmington, Delaware 


Phone OL 4-2466 


CHARLES STRICKLER & SONS 
204-212 Callowhill St. 
Importers & Wholesale Grocers 
Golden Buck Welsh Rarebit 


VENTURI, INC. 
Fresh and Frozen Fruits and Vegetables 


1430 South St., Philadelphia 46 
KIngsley 5-2012 


GEO. L. WELLS, INC. 
Wholesale 


Quality Meats, Provisions and Poultry 
402-404 N. Second St., Philadelphia 23 


H. T. WHITE & CO. 
Printers—Stationers—Engravers 


Specialists in hotel and club printing 
Complete line of items for the office 
Local and Suburban Delivery 


126 S. Eleventh St., Philadelphia 7 
WAlnut 3-1225 


John S. Wilson Phone GLobe 9-2367 
Andre Frederic Established 1925 


WILSON MUSHROOM CO. 
P. O. Glen Mills, Pa. 


Fresh and Canned Mushrooms All the Year 
Around 


VIRNELSON’S BAKERY, INC. 
GINGHAM LADY BREAD 


Thompson & Hutchinson Sts. 
STevenson 4-7700 Philadelphia 22 


Tux Brand Canned Foods 
GEORGE B. VROOMAN, INC. 
Philadelphia 47, Pa. 


WESTERN EXTERMINATING CO. 


Offices in Principal Eastern Cities 


Pest and Termite Control 


BA 2-7300 Philadelphia 
E. A. WOODRING COMPANY 


Food Service Equipment 
5026 Spruce St., Philadelphia 


Phone SHerwood 8-1050 
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“Dear Editor” 


Women Enjoy Texas-Sized Entertainment 


Dear Mr. Editor: It has been said 
that the wives attending the CMAA 
Conference have all the fun. Well, you 
eon bet your western boots that they 
really had fun at this 32nd annual con- 
ference. Ill give you a thumbnail 
sketch of this generous western hos- 
p:tality. 

We boarded a bus Wednesday to 
see the Ship Channel and to visit the 
famous San Jacinto Monument and 
battlefield. 

The battleship USS Texas is moored 
permanently near this site and a tour 
through it brought back memories of 
its valiant battles during World War 
II. The government has given this 
battleship named for Texas to them 
as a permanent monument. Driving 
back to the hotel, South Houston oil 
fields were viewed and actual oil rigs 
were in operation. After hours of driv- 
ing through wide open spaces and 
down the road a piece we were back 
at the glamorous Hotel Shamrock-Hil- 
ton and a short rest to prepare for 
an evening of Champage Tasting, 
hosted by the Champage Producers of 
France. All this and the convention 
hadn’t yet opened! 

You would have been surprised to 
see the number of bright-eyed wives 
with their husbands attending the 
opening session of the conference the 
next morning. They were well enter- 


By Shirley Clark 


tained by the sparkling talk given by 
Frank Morris of the Houston Chron- 
icle. And too, they enjoyed the seri- 
ousness of the reports given by the 
officers and committees. So you can 
see it isn’t just all play. 

At 11:30 a.m. we attended a recep- 
tion given by the Stitzel-Weller Dis- 
tillery and the Taylor Wine Company. 
This had been planned to be around 
the pool, but the weather just wasn’t 
conducive to outdoor enjoyment. A 
delicious luncheon in the Shamrock- 
Hilton Emerald Room was highlighted 
by the invocation given by Rabbi Hy- 
man Judah Schachtel and by Bryan 
Blalock of the Borden Company “A 
Tall Texan Speaks.” Did you know 
they have so many oil wells in Texas, 
that everybody there was presented 
with one? 

We cowgirls had enough of the seri- 
ous part of the conference, so off we 
were again. Because of the large at- 
tendance, half of the group was taken 
to the Alley Theatre to see a grip- 
ping play by Arthur Miller, “The Cru- 
cible,’” and the other half was taken 
to the Playhouse Theatre to see an- 
other spine-tingling play set in mod- 
ern times called, “The Big Knife.” 
These plays are done in “the theater 
in the round” fashion, with the audi- 
ence on the same ground as the actors 
and making you feel a part of the play. 


The Kilgore Rangerettes were part of the outstanding entertainment featured at the Western 
Party and Rodeo at the Houston Coliseum on Saturday night. 


Wat A 
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Texas hosts greet arrivals at Brae Burn 
Country Club Friday night, one of the four 
clubs visited during the progressive cocktail 
party. Co-Foreman of the conference, Milton 
Thomas, is manager of Brae Burn. Other clubs 
visited were River Oaks Country Club, David 
Henderson, manager; Houston Country Club, 
Ralph Holmes, manager; and the Houston 
Club, Henry Barbour, Conference Co-Foreman, 
manager. 


About this time the manager of the 
Shamrock-Hilton was beginning to be- 
come suspicious of aroma through the 
halls of coffee brewing. He didn’t 
know all the wives had been given 
handy coffee kits plus a supply of cof- 
fee by the Texas Chapter. 

We’ve been called “cowgirls” all 
during this conference, but you never 
saw more beautiful “cowgirls” than 
the ones who attended the formal din- 
ner. Silks and satins, jewels and furs, 
couldn’t have been more in abundance 
at a Paris fashion showing. The menu 
was a gourmet’s delight beginning 
with Croustade of Seafood Antoine; 
Hearts of Celery, Ripe and Green 
Olives, Carrot Curls; Tournedos Ros- 
sini aux Foie Gras; Lorette Potatoes; 
Green Beans Almandine; Cresta Blan- 
ca Vin Rosé; Avocado and Romaine 
Salad Vinaigrette; Bombe Bar le Duc 
with Sauce Noisette; Petits Four; 
Rolls and Coffee. 

Dancing to the romantic music of 
Shep Fields and his orchestra and 
also Ed Gerlach was enjoyed by all, 
even those whose feet by this time 
didn’t feel as good as they did when 
they started, and an outstanding floor 
show rounded out the evening. 

The cowgirls were bright and eager 
for another full day Friday beginning 
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LEADING PURVEYORS TO CLUBS 


A. J. AVETTA, Seafoods 
Blvd. of the Allies, Pittsburgh 


THOMPSON’S FLOWER SHOP, INC. 
3909 Forbes St., Pittsburgh 


FABER, COE AND GREGG OF PA., INC. 
1023 Liberty Ave., Pittsburgh 


UNION DAIRY FARMERS CO-OP 
COUNTRY BELLE 
1623 Saw Mill Run Blvd., Pittsburgh 


THE ZIEGLER MEAT CO. 
Blvd. of the Allies, Pittsburgh 


WILLIAM DELP, INC. 
2211 Fifth Ave., Pittsburgh 


JAMES G. HARDY CO., INC. 
11 East 26 St., New York, N. Y. 


WESTERN PENNSYLVANIA MANAGERS 
CMA of Pittsburgh 


CLEANING MATERIALS AND CHEMICALS 
Co. 
2828 Liberty Ave., Pittsburgh 


OTTO’S SUBURBAN DAIRY 
Bellevue, Pittsburgh 


COMPLIMENTS OF A FRIEND 


GEO. L. NEFF AND CO. 
Pittsburgh 


KNAPP BROTHERS CO. 
Blvd. of Allies, Pittsburgh 


CALGON, INC. 
Hagan Bldg., Pittsburgh 


DIAMOND RESTAURANT SUPPLY 
Pittsburgh Market House, Pittsburgh 


CONTINENTAL COFFEE CO. 
2034 Penn Ave., Pittsburgh 


CHURCHILL MEAT CO. 
Pittsburgh 


DUQUESNE FOODS CO. 
Pittsburgh, Pa. 


BELOTTI’S BAKERY 


77 University Rd., Pittsburgh 


HOBBS RUBBER CO. 
1003 Watson, Pittsburgh 


LEWIS BROTHERS 
1213 Penn Ave., Pittsburgh 


RIECK DAIRY CO. 
Sealtest Dairy Products 
Pittsburgh 


MARIO J. ADAMS 
Cribari 
Fresno, Calif. 


ORLANDO BROTHERS 
McKeesport, Pa. 


Lest We Forget 


UNA 
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OF THE PITTSBURGH CHAPTER 


SHANE FARM MARKET 


Irwin, Pa. 


POTTER-MCCUNE CO. 
Fine Quality Canned Foods 
McKeesport, Pa. 


WEST PENN POULTRY CO. 


Carnegie, Pa. 


J. GEYER ELLISON 
714 Arkway, Pittsburgh 


R. A. FOSTER AND SON CO. 
McKeesport, Pa. 


GEO. S. DAUGHERTY CO. 
Div. L. H. Parke Co. 
Pittsburgh, Pa. 


COMPLIMENTS OF MR. PAT DONADEO 
Long Road, Penn Hills, Pittsburgh 


TURNER DAIRY FARMS, INC. 
1049 Jefferson Road, Pittsburgh 


BLOOM CIGAR CO. 
Jenkins Arcade, Pittsburgh 


DILLON PRODUCE CO. 
2411 Smallman, Pittsburgh 


COMMONWEALTH SANITATION CO. 
3567 Bigelow Blvd., Pittsburgh 


PAUL HEAGY REFRIGERATION 
Bridgeville, Pa. 


“Go Pitt in *60”’ 


KEYSTONE DAIRY 
New Kensington, Pa. 


BARSOTTI BROTHERS BAKERY 
2400 Josephine St., Pittsburgh 


FLYNN SALES CORP. 
So. Main and Wabash Ave. 
Pittsburgh 


MODEL COATS AND APRON SUPPLY CO. 


4809 Penn Ave., Pittsburgh 


MENZIE DAIRY COMPANY 
The Milkman 
McKeesport, Pa. 


STEEL CITY REFRIGERATION CO. 
214 Auburn St., Pittsburgh 


J. LOWENSTEIN & SON 
252—9th Ave., New York, N. Y. 


DUQUESNE LINEN SERVICE 
140—40th St., Pittsburgh 


J. B. WILLIAMS CO. 
3210 McClure Ave., Pittsburgh 


JOHNSTOWN SANITARY DAIRY CO. 
Johnstown, Pa. 


C. H. LACEY, INC. 
McKeesport, Pa. 


QUINLAN PRETZELS 
477 W. 7th Ave. 
Pittsburgh, Pa. 
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A large group went on the sightseeing 
tour Wednesday, and saw the ship's channel, 
working oil wells, the San Jacinto monument 
and the battleship Texas. 


with a tour to two of Houston’s most 
elegant homes. From what we saw 
from the bus windows Houston is made 
up of elegant and expensive homes. 
One home, featuring priceless antiques, 
belonged to Mr. and Mrs. Harris Mas- 
terson and the other done in modern 
Chinese belonged to Mr. and Mrs. 
Harmon Whittington. Tea was very 
graciously served in bone china and 
porcelain on the patio of each home. 

On to a luncheon at the Pine For- 
est Country Club where we were 
greeted with refreshments and a 
luncheon that was “out of this world.” 
Doesn’t this make your mouth water? 
Cranberry Cocktail; Creamed Cuban 
Lobster Tails (Pine Forest Fashion) ; 
Broccoli with Golden Crumb Butter; 
Broiled Tomato Surprise; sparkling 
Piper Heidsieck Pink Champagne 
courtesy of Renfield Importers, Ltd. 
(they know the women love pink 
champagne), Grapefruit and Avocado 
Salad with Poppyseed Dressing; Fro- 
zen Fruit Fantasy; Banana Nut Muf- 
fins and Coffee. 

Nieman-Marcus, Inc., Dallas and 
Houston, featured fashions for spring 
in vivid colors and flower bedecked 
hats we all eyed enviously. Each per- 
son was presented with a bottle of 
“ma griffe” perfume. 

A special appreciative hand should 
go to the outstanding crew for this 
luncheon. They are: Aline Chaney, 
Northwood Club, Dallas; Rhoda Grif- 
fin, Brook Hollow Golf Club, Dallas; 
Kathryn Nead, Country Club of Aus- 
tin; Margaret Schwend, Wichita Falls 
Country Club; and Ava Street, Petro- 
leum Club of Abilene. 

A very generous gesture on the part 
of Nieman-Marcus was to offer to all 
the ladies a complimentary charg-a- 
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plate and a bus trip right to their 
store. 

The Progressive Cocktail Party 
planned for the evening started at 
6:30 promptly with drinks served only 
on the bus to keep the party moving. 
The country clubs visited were Brae 
Burn Country Club, Houston Coun- 
try Club, and River Oaks Country 
Club, each one more elegant and out- 
standing than the other. The Texans 
really believe in club life by the dis- 
tinction and good taste in which these 
clubs are decorated and designed. 

The evening was just beginning. 
Everyone rendezvoused for cocktails, 
supper and dancing at the outstanding 
Houston Club with Edward Don and 
Company as hosts. By 12:30 a.m. the 
majority had left for the hotel and 
a round of the hospitality rooms. 

Saturday started with another out- 
standing luncheon, the theme of which 
was “La Rose Jaune du Texas” or 
“The Yellow Rose of Texas.” This was 
apropos as both color and flower 
theme were carried out from the cock- 
tail to the dessert. This luncheon was 
at the Lakeside Country Club where 
the setting and style is very southern. 
Quite unusual was the menu done in 
French and delicately tasty. It in- 
cluded Hors d’Oeuvres Chauds Va- 
riés Aperitif; Vin de Xéres; Jambon 
Francais au Four with Saucé Elodie; 
Tomate Verte Grillée avec Mais; Vin 
Rosé Sec, courtesy Paul Masson Vine- 
yards; Salade de Fruits Surprise; 
Tarte Individuelle au Citron a l’Ange; 
Muffins a l’Orange and Café. Did you 
know that Tarte Individuelle au Ci- 
tron a l’Ange is a flower pot with a 
lemon pie baked in it, and the piéce 
de résistance a yellow rose growing 
out of it? 

Each woman was given a yellow 
cocktail apron which each one will 
genuinely cherish because it was 
made personally by Faith Tabbut of 
the Oak Hills Country Club, San An- 
tonio. Faith, believe me, was named 
rightly because such generosity and 
labor of love should not go unreward- 
ed. She is rewarded in that every- 
body that knows her, loves her. 

Speaking of labor and love, Rhoda 
Griffin of Brook Hollow Country Club 
put it well in describing the work 
done by all the women of the Texas 
Chapter. To do a job well you must 
put love into it. Perhaps that is why 
every event was a success and a pleas- 
ure to enjoy. 

Helen Corbitt, Director of Food 
Service in the Zodiac Room of Nie- 
man-Marcus, was speaker for the 
luncheon. She is a former club man- 
ager so she has a special spot in her 
heart for them. She explained she had 
come to Texas from New York and 
her aim was to take the best of 
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Texas cooking and discard the bad. 
The famous Texas black-eyed peas, 
to her, were a lot to be desired so 
with a little ingenuity she decided to 
pickle them and they are now known 
as Texas Caviar and oddly enough 
enjoyed all over the United States. 
Miss Corbitt had quite a number of 
Texas cooking anecdotes and had the 
audience well entranced. Ten in a - 
tendance were fortunate to win a 
cookbook written by her. 

A large vote of thanks goes ‘ 


. Elodie Lewis, Lakeside Country Clu) 


Mary Ann Barbour, Houston Clu’, 
Mary Clist, Coronado Club, Housto: 
Rhoda Griffin, Brook Hollow Gof 
Club, Dallas, and Jean Wiesepap 
Harlingen Country Club, for untirin 
efforts and a successful luncheon. 

No, Mr. Editor, this isn’t all; Texans 
do nothing in a small way. What di 
they do for Saturday’s entertainment? 
Just rented the Coliseum for a Wes'- 
ern Party. That’s all. The host of this 
tremendous affair was the U. S. Brew- 
ers Foundation and a real western 
barbecue was enjoyed by everyone. 
A special rodeo was staged for the 
club managers by the Houston Fat 
Stock Show Association featuring the 
Kilgore Rangerettes. This show is 
quite a Houston annual affair when 
everybody dresses in their best west- 
ern regalia so we were quite proud to 
be a part of it at this pre-showing. 

Saying a special thanks to Billie 
Dorrough, of Pine Forest Country 
Club, Houston, and Pat Steger, Cor- 
pus Christi Country Club, seems very 
inadequate. Words can’t express the 
appreciation of the women attending 
for the efforts put forth by these two 
women who were the top tophands of 
the Wives Entertainment Crew. 

Now, Mr. Editor, we do agree with 
you. Wives have all the fun at the 
conferences. So, we can’t miss the 
next one, can we? 


> 


Armour Buys Pfaelzer 


Armour and Company and Pfaelzer 
Brothers, Inc. announce that Armou’ 
will purchase the business of Pfaelze: 
Brothers. Operations will continue a 
Pfaelzer Brothers, Division of Armou: 
and Company, under the direction o 
the three Pfaelzer brothers, Monroe 
Ellard and Leonard, under long-tern 
management contracts. 

Headquarters of the Pfaelzer Broth 
ers operation will continue to be a 
939 W. 37th Place, Chicago, and the 
present staff of approximately 35( 
employes will be retained. 

The business of the Illinois Packing 
Company, 911 W. 37th Place, Chicago, 
which is controlled by the three Pfael- 
zer Brothers, is not included in the 
transaction. 
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City of New York Chapter 


Reported by H. Alton Owen, Jr. 
Secretary 


The Club Managers of the City of New 
York met at the Empire State Club on 
January 13. The chairman of the nominat- 
ing committee, Vic Homberg, and mem- 
bers George Jehlen and Harry Langdon, 
named as directors for 1959 the same 
slate that served in 1958. 

Carl Engelhardt introduced Jack Mul- 
lin of Canada Dry Ginger Ale, who, 
representing the Partridge Club of New 
York, proffered an invitation to all man- 
agers and wives to attend a cocktail 
pirty at the Empire State Club on Mon- 
day, January 26. This is in tribute to the 
club managers. 

Carl Engelhardt read a letter from 


Robert Guynn, manager of the Decatur 
Club of Decatur, Illinois, in which he 
requested information on the number of 
members interested in a new hospitaliza- 
tion plan. Al Owen was asked to pre- 
pare a questionnaire, circularize the 
membership and report on this matter. 

Al Deichler reported on the following 
subjects which were to be brought up at 
the 1959 Conference in Houston and at 
which the New York City representatives 
would convey the chapter’s stand. 

1. Whether or not assistant managers 
should be admitted to membership in 
the CMAA. The chapter voted against 
assistant managers being admitted and if 
overruled, the assistants should be desig- 
nated as such in the annual roster. 

2. The chapter representative was in- 
structed to do all in his power to ad- 
vocate that Fred H. Bernet, former exec- 


CITY OF NEW YORK—At a recent meeting honoring the Club Managers of the City of 
New York given by the Partridge Club in the Empire State Club, were, from the left: Albert 
M. Deichler, CMAA director and manager of the City Midday Club; Aldo J. Cura, executive 
chef of the Empire State Club; Anthony A. Cervini, president of the Partridge Club and 
president of Duvernoy Bakeries; and John W. Cremers, manager of the Empire State Club. 


OHIO VALLEY—Kenneth P. Vinsel (right), 
vice president and executive secretary of the 
Louisville Chamber of Commerce, welcomes 
Frank Rolfes, president of the Ohio Valley 
Chapter, at a luncheon at Big Springs Coun- 
try Club, Louisville, sponsored by Stitzel- 
Weller Distillery. The occasion was a meeting 
of the chapter there. 


utive secretary of the CMAA be granted 
an honorary membership in the organ- 
ization. 

There was a general discussion on var- 
ious matters. No manager seemed to have 
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LEADING PURVEYORS TO CLUBS}0F 


BINDER PACKING CO., INC. 





FROST-PACK DISTRIBUTING COMPANY 














Purveyors of Fine Meats Wholesalers of Fine Foods 
34 E. Michigan Ave. Battle Creek, Mich. 69 Front Ave. N.W. Grand Rapids, Mic! . 1029 
WO 2-5111 GLendale 8-1549 
BLACKPORT PACKING COMPANY ee ee: eee soneenntaial 
The Finest Meats for Hotels, Clubs and Onin, ANS ene eee 
: 1505 N. Burdick Kalamazoo FI 3-467 5 
Restaurants 
959 Lake Drive S.E. Grand Rapids, Mich 
Phone—GLendale 6-5424 LOU GORDON PROVISION COMPANY 
All American Meats 
833 Fulton Market 
Compliments of Chicago, IIl. FInancial 6-7873 
COCA-COLA BOTTLING COMPANY L 
Gen, Sie GRAND RAPIDS COAT & APRON *» 
SERVICE INC. 
COMPLIMENTS pa oer rae 
a 224 Michigan GL 6-1644 
104 
GEORGE G. DAMOOSE COMPANY GREAT WESTERN BEEF COMPANY 
Fruit and Produce to Clubs, Hotels and Selected Quality Meats 
Restaurants Rep. Mal Smith, Kalamazoo DAvis 7-2877 
416 Monroe Ave. N.W. Grand Rapids 
GL 9-2551 
HOOSIER CLEANERS & LAUNDRY 
Complete Laundry Service 753 
DAVIDSON MEAT CO. nen, 
221 N. Green St. Chicago, Iil. 
eiAymarket 1-7087 KALAMAZOO FISHERIES 
Wholesale Fish—Seafoods 
232 E. Michigan Kalamazoo, Mich. 


EDWARD DON & COMPANY 
And Its Representatives 
Chicago 16, Illinois 


Phone FI 3-4637 


KAMINSKI-MOOREN CORPORATION 
Wholesale Fruits and Vegetables 





FARR VIEW DAIRY South Bend, Indiana 
Pure Dairy Products 
3130 Farr Road Fruitport, Mich. 
Phone ENterprise 6727 
Club & Restaurant Coffers wr 
2777 Edsel Ford Expressway 
HENRY A. FOX SALES CO., INC. Detroit 8, Mich. TYler 8-9111 
Wines From All Over the World 
Grand Rapids, Mich. GL 9-4101 
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3S10F PENINSULAR CHAPTER 


MILLER-DAVIS COMPANY 
Engineers and Builders 
1029 Portage Kalamazoo 


FI 5-3561 


NORMAN PRODUCE COMPANY 
Produce—Frozen Foods 
86 S. Division St. 
Battle Creek, Michigan 


PARAMOUNT COFFEE COMPANY 
Roasters and Packers 
130-36 N. Larch St. Lansing, Mich 
IVanhoe 4-7478 


PARMENTER & ANDRE 
Golf Course Supplies 
1042 Michigan St. N.E. 
Grand Rapids 3, Michigan 


GL 8-1546 


PASTOOR BROS. 
Purveyors of Fine Meats Since 1900 
753 Eastern Ave. Grand Rapids, Mich. 
CH 5-9184 


PAW PAW LAUNDRY INC. 
Serving Southwest Michigan With the 
Finest Quality and Service 
Phone FI 5-4921 


PFAELZER BROTHERS 
Union Stock Yards 
Chicago, Illinois 
Bill LaBarge, Representative 


SEALTEST MILK & ICE CREAM 
Robert Cribble, Manager 
Grand Rapids, Michigan 


SOLON PAPER COMPANY 
All Kinds of Paper and Paper Products 
115 West Fulton St. Grand Rapids, Mich. 
GLendale 6-5419 


STANZ FOODS 
Wholesale Grocers 

534 Lincoln Way East South Bend, Ind. 
ATlantic 7-3333 


STARKS 
Restaurant Supplies and Equipment 
Battle Creek, Michigan 
WO 2-4414 


SULLIVAN’S MILK PRODUCTS CO. 
Milk Products—Ice Cream 
225 W. Jackson Battle Creek, Mich. 
WO 4-7177 


SUTHERLAND PAPER COMPANY 
Manufacturers of Cups, Plates, Matches, etc. 
243 E. Paterson FI 3-1651 


Kalamazoo 


SYMON’S 
Wholesale Grocers 
Jackson, Michigan 


VALLEY CITY COAT & APRON COMPANY 
Linen Service 
We Furnish a Complete Rental Service 
10 Diamond S.E. GL 9-6922 
Grand Rapids, Mich. 


Compliments 
WAMBAUGH SANITARY MILK COMPANY 
Elkhart, Indiana 








Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1959 











any problems except the everyday ag- 
gravations classed as occupational haz- 
ards. 

The meeting was adjourned at 6:05 
p.m. and a delightful repast was served 
by John Cremers of the Empire State 
Club. 


Pittsburgh Chapter 


Reported by Leora McCune 
Secretary 


The last meeting of the Pittsburgh 
Chapter was held at the Penn-Sheraton 
Hotel on Monday, December 8, 1958. The 
business meeting and election of officers 
preceded the social hour and dinner 
which was held in the Monongahela 
Room on the 17th floor, with the Rev- 
erend Lowell Martin as guest speaker. 

The following officers were elected: 
president, John Polansky, Longue Vue 
Club; vice president, Nicholas A. Melle, 
Fox Chapel Golf Club; secretary, Mrs. 
Leora E. McCune, The College Club of 
Pittsburgh; assistant secretary, Michael 
A. Cecere, Jr., South Hills Country Club; 
and treasurer, Harry J. Gray, Edge- 
worth Club. They were installed at a 
meeting January 19, at the Concordia 
Club with John Wilmsfloet as host. The 
speakers for this meeting were Michael 
Bachrach and Jerome C. Bachrach, cer- 
tified accountant and tax lawyer re- 
spectively and their subject was “Taxes.” 


Southern California 


The following letter was sent to Henry 
B. Grandin, president of the California 
Club, following the annual Southern 
California Chapter meeting honoring 
club officers and directors. 


Dear Mr. Grandin: 


We are indeed grateful to have the 
opportunity of attending the Club Man- 
ager’s Association dinner at the Califor- 
nia Club last Tuesday. 

We know that we speak for all the club 
directors, who were privileged to attend, 
that the food, service, program and ar- 
rangements could not be excelled. We 
were greatly impressed with the entire 
evening and the friendly, hospitable spirit 
of the California Club. Our thanks to 





LOW COST PROTECTION ... 
C.M.A.A. GROUP INSURANCE 
C.M.A.A. Group Insurance Administrator 


Suite 1027—Insurance Exchange Building 
175 West Jackson Blvd.—Chicago 4, Ill. 


Please forward up-to-date information on 
C.M.A.A. Group Insurance. 











OREGON STATE—At a recent regional meeting of Oregon and Evergreen 
Chapters at the Waverley Country Club, Portland, were, from the left: Ken 
Meisnest, Mrs. Meisnest, Mrs. Willard Curtis, Mr. Curtis, Royce Chaney, Mrs. 


Claude Galloway and Mr. Galloway. 


you, your directors and Manager Tom 
Burness for making this possible. 

Such a meeting is of great value to 
all clubs who participate. A better under- 
standing is reached whenever the direc- 
tors and managers gather together and 
exchange thoughts and ideas common to 
all. In our group we feel that the as- 
sociation of officers and managers on oc- 
casion will contribute much to the de- 
velopment of our young country club, 
only started three years ago. 

For an evening of pleasure and value 
thank you from all of us at Glendora. 
Yours very truly, 

MILEN SULENTA 

Vice President and 

Chairman of House Committee 
Glendora Country Club 


Oregon Chapter 
Reported by C. W. Galloway 


The Oregon State Chapter was host to 
the Evergreen and Inland Empire Chap- 
ters at a dinner meeting at the Waverley 
Country Club, December 16, 1959, honor- 
ing Royce Chaney and Ken Meisnest. 
The presidents of our clubs and wives 
were invited. This is the first regional 
managers and presidents meeting held 
by the Oregon State Chapter; our at- 
tendance was over 100 persons. 

A gourmet dinner was served, featur- 
ing seven kinds of California wines. 


Pelican State 


Reported by 
Marsada Burdett, Secretary 


A meeting of the Pelican State Chapter 
was held on January 11 and 12, in Mona- 
roe, La., with Shelby Meek and Har- 
ry Duke of the Bayou DeSaird Coun- 
try Club and John Birchfield of High- 
land Park Country Club as hosts. 

The group enjoyed a social hour and 
dinner at the Highland Park Country 
Club on January 11. 

The meeting on January 12 included a 
round-table discussion on club publica- 
tion ideas and the different methods of 
handling tips. 

Following lunch, the business meeting 
was held at which time the five follow- 
ing members were approved: Charles H. 
Brandt, Baton Rouge Country Club; 
George G. Smith, Lake Charles Golf and 
Country Club; West J. Matthiesson, Lake- 
wood Country Club, New Orleans; Ray- 
mond F. Nodier, Colonial Golf and Coun- 
try Club, New Orleans and John J. 
Roche, Barksdale Air Force Base, La. 

President Jules Cates reported to the 
chapter that the Lone Star Chapter made 
a generous donation of $200 to our new 
chapter. 

The next meeting is scheduled to be 
held in May at Lake Charles, La., with 
Jorgen Andersen and George Smith as 
hosts. 


OREGON STATE—A view of those attending the recent regional meeting in 


Portland. 
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VOLUNTEER—Donald Fletcher was host-manager to a meeting of the Volunteer Chapter 
in January at the Richland Country Club, Nashville. In this picture, standing, from the left: 
Jerome G. Fleming, Lookout Mt. Fairyland Club; William M. Atkins, Signal Mt. Golf & Country 
Cub; Bill Hailey, Hillwood Country Club; Charles Wells, Brentwood Country Club; Mr. 
Fl:tcher; John Tierney, Richland Country Club; Arno C. Meyer, Hillwood Country Club; 
Bi| Dougherty, Belle Meade Country Club; Robert A. Guthrie, Mountain City Club; Walter 
Thomas, Colemere Club; Charles Deerman, Blue Grass Country Club; and Joseph Aiuppa, 
Woodmont Country Club. Seated, from the left: Mesdames Atkins, Hailey, Fletcher, Tierney, 


Deerman, Fleming, Wells, Thomas, Meyer and Aiuppa. 


Volunteer Chapter 


Reported by Jerome G. Fleming 


Mr. and Mrs. Don Fletcher and Mr. 
and Mrs. John Tierney were hosts at 
Richland Country Club, Nashville, Ten- 
neesee, for the January 12 meeting of 
the Volunteer Chapter. Members and 
wives were invited to a social hour pre- 
ceding a delicious dinner. 

Chapter President Walter Thomas pre- 
sided at a business meeting to discuss 
plans for attending the national conven- 
tion, acquiring more new members to 
the chapter and the time and place of fu- 
ture meetings. The next meeting is sched- 
uled in March at the Lookout Mountain 
Fairyland Club, Lookout Mountain, Ten- 
nessee. 

Those attending were Mr. and Mrs. 
Arno Meyer, Mr. and Mrs. B. J. Hailey, 
Mr. and Mrs. Joseph Aiuppa, Mr. Bill 
Daugherty, Mr. and Mrs. Thomas, Mr. 
and Mrs. Charles Dearman, all of Nash- 
ville; Mr. Bob Guthrie, Mr. and Mrs. 
William Atkins, Mr. and Mrs. J. G. Flem- 
ing of Chattanooga and Mr. and Mrs. 
Charles Wells of Brentwood. 


Central Pennsylvania 
Reported by T. F. Chiffriller 


On January 5 club managers from the 
area between Pittsburgh and Philadel- 
phia met to form the 49th chapter of 
CMAA, with Philadelphia contributing 
$100 to the new chapter’s account. 

The chapter name will be Central 
Pennsylvania Chapter, Club Managers 
Association of America. Elected as pres- 
ident was Charlie Knisley, West Shore 
Country Club. Dave Civello, Colonial 
Country Club, Harrisburg, Pa., was elect- 
ed first vice president. Vic Fritts, Harris- 
burg Country Club, was elected as sec- 
retary and Paul Donnelly, Country Club 
of York, was elected treasurer. 

Directors are: Richard Brace, Irem 
Temple Club, Dallas; Thomas F. Chiffril- 
ler, Jr., Hamilton Club, Lancaster; A. W. 
Fahey, Outdoor Country Club, York; 
Conradin Medina, Westmoreland Club, 
Wilkes-Barre; Richard Sears, Officers 
Club, Carlisle; and Russell Styer, Read- 
ing Country Club, Reading. 

Committee chairmen are: administra- 
tive, Messrs. Knisley, Civello, Medina and 


CENTRAL PENNSYLVANIA—Members of the new Central Pennsylvania Chap- 
ter are, from the left, top row: Thomas F. Chiffriller, Conradin Medina, Richard 
J. Brace, Russell W. Styer and A. W. Fahey; bottom row: David L. Civello, Charles 


M. Knisley and Victor J. Fritts. 
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Styer; educational, Mr. Medina; welfare, 
A. Fahey; by-laws, Mr. Sears; member- 
ship, Richard Brace; publicity, Mr. Chif- 
friller; entertainment and golf, Mr. Civel- 
lo. 

Also present at the meeting was Ed 
Lyon, CMAA executive secretary; Mike 
Derkacz, president, Pittsburgh Chapter, 
and Floyd Spate, Youghogheny Club, Mc- 
Keesport, Pa. 

The first monthly meeting will be held 
on April 6 at the Harrisburg Country 
Club. 


San Francisco Chapter 


Reported by Joseph Castillo 
Secretary 


Fred A. Irvin, general manager of the 
Peninsula Golf and Country Club, San 
Mateo, was elected president of the San 


Fred Irvin 


Francisco and Bay Area Chapter of the 
Club Managers Association at our an- 
nual meeting held at the San Francisco 
Commercial Club on January 20. 

Elected to serve with the new pres- 
ident were Erich Kruger of the Burlin- 
game Country Club, vice president; 
Joseph Castillo, Olympic Club of San 
Francisco, secretary-treasurer. Directors 
elected were Peter Kuchinos, Green Val- 
ley Country Club, Suisun; John Kay, 
Women’s Athletic Club, San Francisco; 
Clarke Mathews, Orinda Country Club, 
Orinda; and John L. Martin, Elks Club, 
Berkeley. 

Mr. Martin, the retiring president, was 
presented with a plaque appropriately 
engraved in appreciation for his past 
services as secretary, vice president and 
president. He was also given a set of 
woods which the golfing members of the 
Association hope will improve his game. 


Evergreen Chapter 
Reported by Carl Sander 


The January meeting was held Jan- 
uary 18, at the Seattle Yacht Club. 
President Carl Sander expressed ap- 
preciation to Russ Hoppe for the enjoy- 
able cocktail hour and excellent dinner. 
He stated this would be an informal meet- 
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ing as the main purpose was to meet 
Royce Chaney, our national CMAA pres- 
ident. Mr. Chaney had attended the re- 
gional meeting held in Portland, Oregon, 
on January 17 and had agreed to spend 
some extra time in order to visit Seattle 
and the Evergreen Chapter. 

President Sander reported that a total 
of 25 members and guests from the Ever- 
green Chapter had made the trip to 
Portland to attend the regional meeting 
held at the Waverley Country Club. It 
was an excellent meeting featuring talks 
by President Chaney and Kenneth Meis- 
nest, secretary-treasurer of CMAA. The 
Oregon Chapter, headed by Claude Gal- 
loway, went all out to make this first 
regional meeting one to be remembered. 
They appreciated the support given them 
by the Evergreen Chapter. 

President Sander read a card received 
from Fred Heinie expressing his regrets 
at being unable to attend our last few 
meetings. The other members from out- 
side of Seattle who were present were 
introduced. Mr. Meisnest made a few re- 
marks regarding the successful regional 
meeting held in Portland and also re- 
garding the National Conference sched- 
uled for Houston. He called attention to 
the Summer Workshop Series conducted 
by the National Organization and stated 
the chapter should make their decision 
regarding conducting one this summer. 

President Chaney said he was very 
glad to have the opportunity to visit Seat- 
tle and several of the clubs and meet 
the members of the Evergreen Chapter. 
In his informal talk he covered various 
items regarding the National Association 
and also answered questions regarding 
the coming conference, etc. It was an 
extremely interesting talk and discus- 
sion. 


Chicago District Chapter 
Reported by Agnes C. Toner 


The Chicago District Chapter held its 
January 26 meeting at the Lake Shore 
Club with Byford E. Troutt as host man- 
ager. The meeting was well attended 
and guests enjoyed the social hour and 
the delicious dinner. 

Following the business meeting the ed- 
ucational program featured guest speak- 
ers Charles Eckstein, president, Chicago 
District Golf Association; and Chapter 
Member S. T. Sheets, Lake Shore Coun- 
try Club and CMAA director. 

President Flaim urged as many as pos- 
sible to attend the welcoming party for 
the eastern convention delegates who were 
traveling by train and were in Chicago 
for a few hours on February 15. 


National Capital 


Reported by Donald R. Beever 
Secretary 


The Army Navy Country Club, Arling- 
ton, Virginia, was the scene of the Jan- 
uary 19 meeting of the National Capital 
Chapter. Colonel Richard E. Daley was 
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host to the many members and guests 
attending. 

Special notice was given to the fact 
that Ben Knoller, The Mount Vernon 
Club, Baltimore, Maryland, -had been 
honored by the International Geneva 
Association on his 50th anniversary as 
an active member of the Association. 

A panel discussion was conducted by 
Charles E. Smith, Lon Martin and Max 
Beck. Among the topics discussed were: 
the advisability of installing bowling al- 
leys in clubs; the IBM and new business 
systems that various clubs are adopting; 
postage increases and how the various. 
clubs are meeting this rising cost; the 
musicians’ union setting up a minimum 
number of musicians to play at each 
club’s function. 

The chapter did not meet during the 
month of February. Plans will be an- 
nounced soon for the annual dinner 
Cance to be held in the month of March. 


West Virginia Chapter 


Reported by Jack J. Bayard 
President 


The West Virginia Chapter held its an- 
nual election of officers in Charleston re- 


cently at sessions held at the Edgewood 
Country Club, the Army Navy Club and 
the Berry Hills Country Club. 

Elected president was Jack J. Bay- 
ard, Parkersburg Country Club, Viennz; 
and secretary-treasurer is C. P. White, 
White Oak Country Club, Oak Hill. 

A very definite plan has been form- 
ulated to increase the membership in the 
chapter. We know there are more man- 
agers in the state than the few we have 
in CMAA and every member is goin: 
to attempt to get at least one new mer - 
ber. 

Our next meeting is scheduled for Mey 
11 at the Parkersburg Country Club. 


Georgia Cracker Chapter 


Reported by H. B. Sarver, Preside: t 


At a meeting held in the Capital Ci‘y 
Club, Atlanta, on January 28, the fc!- 
lowing were elected as officers for the 
Georgia Cracker Chapter: 

H. B. “Tony” Sarver, Cherokee Town 
and Country Club, Atlanta, presidert; 
Warren H. Schultz, Atlanta Athletic 
Club, vice president; and Thomas D. Tu- 
vim, Progressive Club, Atlanta, secretary- 
treasurer. 


CMAA Committee Reports 


Public Relations 
Albert M. Deichler 


We feel that the public relations 
committee, with the help of Ed Lyon 
and his staff and the cooperation of 
many members of CMAA, has made 
considerable progress during the past 
year. Our scrapbook has some 30 
pages of items which were published 
in newspapers and other periodicals 
throughout the country, mentioning 
the Club Managers Association of 
America in connection with news 
about a particular club manager or 
group of club managers. 

We have had to rely for the most 
part on association-minded members 
who would send newsworthy items to 
the papers, mentioning their member- 
ship in CMAA. We do not subscribe 
to a news clipping service, and very 
likely many more items were pub- 
lished than were sent to members of 
the committee or to Ed Lyon. At any 
rate, we now have our first permanent 
record and we hope the public rela- 
tions committee next year will double 
or triple the pages in the scrapbook 
for 1959. 

We know—I hope we know—that 
clubs are an integral part of the life 
of every community throughout the 
country; that you don’t have to be a 
millionaire to belong to most clubs; 
that it is most advantageous for many 
middle class families to have a club 
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membership; that the real requisites 
for membership in most clubs are in- 
nate decency and respectability, being 
community and social minded, liking 
other people, with just enough of the 
long green to pay the bills, and this is 
the thought which we would like to 
get across. 


National Conference 
Daniel M. Layman 


With the 32nd annual conference 
officially under way, the report of the 
national conference committee will be 
brief. 

We have continued the effort to 
have the national organization assume 
a greater share of responsibility for 
these annual meetings. Progress has 
been made but much remains to be 
accomplished. The national conference 


- committee, together with the chair- 


man of Club Management Institute, 
met in Houston late in May with the 
members of the host chapter comm !- 
tee. Following the basic planning d»- 
cided upon at that time, plans wee 
completed for the program which 
started informally, and very plea.- 
antly, last night. 

A conference just doesn’t occur, bi t 
is the work of many minds and hand :. 
There are many who should be reco: - 
nized for their patient and helpfi! 
guidance, but this is not the time +> 
do so. I do wish to acknowledge th» 
cooperation of my colleagues on the 





national conference committee: Albert 
M. Deichler, Jr. of New York, and 
Thomas C. McGuffey of St. Louis. 
Finally, may I express my apprecia- 
tion and respect to our hosts from 
Texas they have enthusiasm, 
imagination and the will to work. 


Advertising Advisory 
Kenneth E. Meisnest 


Your committee feels that much 
more can be accomplished in obtain- 
ing ads for CLuB MANAGEMENT mag- 
azine. The only special edition during 
the past year was put out by the Illini 
Chapter. 

Bob Guynn and Bill Cook, chapter 
p-esident, are to be complimented for 
the work they have done. From this 
01e special section in the January, 
1/59 issue, a considerable amount of 
alivertising was sold. The important 
thing is that Illini Chapter Section 
adds considerably to our yearly total 
o: advertising. 

If it were possible to publish three 
or four special editions each year, 
CMAA, Commerce Publishing and 
you, the members, all would benefit 
with a better magazine. 


Chapter Presidents and 


Regional Directors Meeting 
John Brennan 


The meeting was attended by 22 
chapter presidents, eight regional di- 
rectors and nine representatives plus 
several members of the board of di- 
rectors—approximately 75 per cent 
representation. 

The following items were discussed: 

a. Educational program ideas at 
chapter level. 

b. Editorial advisory committee and 
advertising advisory committee. 

c. Training school for chapter officers 
—manual. 

d. Appointment of regional directors 
—comments by several regarding this 
important feature. 

e. Selection of conference dates—re- 
stricted to January 1 to March 15. 

f. National directors’ election by 
qualification rather than through 
geographical areas—advance informa- 
tion regarding candidates for nomina- 
tions—request from national president 
to chapter presidents for qualified 
people to serve on committees poorly 
answered. 

g. Pension plan for managers—gen- 
eral discussion at board meeting with 
future study being given with more 
information later—comment also on 
group life insurance. 

h. Membership application detail. 

i. Membership for assistant man- 
agers—define. 

j. Chapter boundaries. 


Membership 
John Bennett 


In the January Newsletter, Presi- 
dent Chaney gave you a statistical re- 
port on the membership changes dur- 
ing 1958. Fortunately, and perhaps 
in spite of the peculiarities of the year, 
we again registered an increase for, 
I believe, the 12th consecutive time. 

During the year you saw the 
“retired” status and the automatic 
transfer to associate membership be- 
come effective and we now have a 
truer picture of our actual member- 
ship. The membership application 
forms were revised and brought up-to- 
date and the invitation to membership 
brochure was introduced. The excel- 
lent work of our executive secretary 
and his staff in maintaining an accu- 
rate and detailed membership record 
are self-evident. We cannot but ex- 
press our sincere appreciation. 

During 1958 one of our members, 
Joseph Brem of the New York State 
Chapter, sponsored ten successful ap- 
plicants. There were several others 
who brought forth about half that 
number. 

Obviously it would not be possible 
for each of us to find ten qualified 
managers eligible for membership, but 
wouldn’t we have a time in Pittsburgh 
next January if during 1959 each of 
us sponsored just one member and 
proudly brought him along to the con- 
ference. 


By-Laws 
S. T. Sheets 


In accordance with Article VI, Sec- 
tion 1, of the By-Laws of the Club 
Managers Association of America, the 
following proposed amendments to 
these By-Laws are hereby officially 
presented, to be voted upon. 


Article I, Section 3. Application be 
amended in the second sentence by add- 
ing the word “Active” before the word 
“Members”; this sentence then to read: 
“Each application shall be proposed and 
seconded by Active members in good 
standing.” 

Article I, Section 4. Rejection be 
amended in the last sentence thereof by 
substituting the words “one year” for 
the words “six months”; and substitut- 
ing the phrase “privilege of making” for 
the phrase “right to make.” The sentence 
now reads “A rejected applicant may have 
the right to make application again after 
six months from the date of last applica- 
tion.” 

The proposed sentence would read: 
“A rejected applicant may have the 
privilege of making application again 
after one year from the date of his last 
application.” 


Article I, Section 5. Reinstatement be 
voided in its entirety, and that Section 6 


and 13 inclusive be renumbered as Sec- 
tions 5 to 12 inclusive. 

Article I, Section 9 (renumbered sec- 
tion 8) be amended to delete the second 
sentence thereof, and to substitute the 
words underlined below. This section 
now reads: “Section 9, Penalties for Non- 
payment. Any member who shall be in 
arrears for dues or assessment, or both, 
for a period of three (3) months from 
and after January 1 of any year shall be 
notified by the Executive Secretary that 
he is in arrears and shall be barred from 
participating in the affairs of the Associ- 
ation. If, after such notification, such 
member remains in arrears for three 
months following the date of such notice 
his name shall be stricken from the mem- 
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bership rolls and the Executive Secretary 
shall notify him accordingly at his last 
known address according to the records 
of the Association.” 

The proposed section would read: “Sec- 
tion 8, Penalties for Non-Payment. Any 
member who shall be in arrears for dues 
or assessment, or both, for a period of 
three (3) months from and after January 
1 of any year shall be dropped from the 
rolls of the Association; and the Execu- 
tive Secretary shall notify him of this 
action at his last known address on the 
records of the Association. (See Sec. 9— 
Reinstatements.) 

Note: Under the provisions of this Re- 
instatement section, a member dropped 
for non-payment of dues still has thirty 
days to pay them and thus retain his 
membership uninterrupted. 

(Editor’s Note: These four amendments 
were passed.) 


Necrology 


Page Curran 


“We have loved them in life—we 
shall not forget them in death.” 

We have gathered to recall the land 
of sacred memory—Our Beloved Dead. 
Those who have been associated with 
us in the past are now absent; but 
they are present in our hearts. 

Those who have answered the sum- 
mons of Our Great Maker have had 
their work stopped but their interest 
remains. Their ideals are present for 
our edification and inspiration. 

In our great organization we seek to 
be of service to all. The Managers who 
have served their Maker and others, 
may they now receive the rewarding 
words: “Well done, Good and Faithful 
Servant! Enter thou into the joy of 
the Lord!”—as the Great and Eternal 
Manager of All Things extends His 
mercy to those who have borne the 
burdens and heat of the years. May 
they, having been ushered into the 
Place where the rays of perpetual 
light, the radiant reflections of God 
will shine upon them forever, hear us 
as we address them: 

Armand C. Chapeau, Victor R. 


Chars, William F. Coyne, Edward W. 
Kavassy, Henry W. Kingsbury, Harry 
E. Krueger, Fred Labes, Edward J. 
Leyden, Albert E .Mathis, James S. 
Moffat, George H. Muegel, Fred C. 
Neumeister, William L. Raleigh, Al- 
fred S. Robbins, R. K. Siegenthaler, 
Roy B. Sincere, John M. Steinberg, 
Miss Louise H. Veale, and Robert M. 
Wetherell. 


Chapter Relations 


John Brennan 


After being appointed at our last 
conference, your chapter relations 
committee with the aid of our national 
president and others, established a 
comprehensive program embracing 
the following problems that we wish 
to resolve: 


1. True refinements of boundaries be- 
tween chapters and proper recording of 
these boundaries in our national office. 

2. Examination of by-laws of each chap- 
ter to ascertain if they meet the require- 
ments of Article 7 of our Association by- 
laws. To implement this item we asked 
Richard Daley, our past president, for 
his help in compiling a model set of by- 
laws which has been completed and 
which are to be presented at this con- 
ference. 

3. Presentation of a new charter to all 
chapters that do not have one. 

4, Other miscellaneous items such as: 

a. Recommending that small active 
chapters be formed rather than fewer 
large ones whenever feasible. 

b. Recommending sectional meetings 
whenever possible. 

c. Recommending that chapters put 
their fiscal year on a calendar basis in 
order to conform with the national fiscal 
year. 

d. Prepare printed forms to be sent 
to chapter secretaries to assist and re- 
mind them to fulfill their obligation of 
notifying the executive secretary of our 
Association of all meetings, etc. as set 
forth in by-laws, Article 7, Section 3e. 

e. Preparing a similar form for chap- 
ter presidents. 


All of the above recommendations 


Chapter presidents and regional directors are shown at their meeting Wednesday afternoon. 
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sounded very good on paper and when 
we started to work on it, we found 
that it was really a very big under- 
taking detail-wise and truthfully, we 
have only started to scratch the sur- 
face of this project. As a result, we 
will be obliged to carry the program 
over until this coming year. 

However, in spite of the lack of prov- 
ress in our original undertaking, we 
do have some progress to report on 
the formation of new chapters. Ther 
were two new chapters formed du 
ing the year and presentation 
charters to these chapters will 
made later in the conference. 

We wish to acknowledge wi 
thanks the help given to us by Royce 
Chaney, Richard Daley and Ed Ly< 
our executive secretary. 


1 


Editorial Advisory 
Richard Campbell 


Another year has passed since my 
last report as chairman of the editorial 
advisory committee, and before pre- 
senting this report I would like to take 
just a moment to thank Gene Gilmar- 
tin, of the Cleveland Yacht Club, 
Cleveland, Ohio, and John Bennett, 
of the Commercial Club of San Fran- 
cisco, California. They are the other 
members of this committee, and I 
would like to thank them for their ef- 
forts on your behalf. I would also like 
to thank Wes and Don Clark for their 
fine cooperation and ever ready 
willingness to do all possible in order 
to present to you, the members of 
CMA, a fine and worthwhile publi- 
cation. 

I am sure you realize that it is al- 
most an impossibility to please every- 
one with each article, and your com- 
ments—good or bad—are welcome. 
Honest criticism is the only yardstick 
we have in knowing how well you 
read our publication. We hope that 
within the next short while our maga- 
zine will become an even more ex- 
emplary trade publication. This, how- 
ever, can only be accomplished with 
your help and support. 


Governmental Affairs 
Richard E. Daley 


The past year was rather an active 
one for the governmental affairs cor’- 
mittee and at the outset of this bricf 
report, I wish to acknowledge our ay- 
preciation for the assistance and guic - 
ance received from our associatio: 
counsel, Walter Slowinski. 

Of particular concern to our mem 
bers was the enactment of the “Ex 
cise Tax Technical Change Act o 
1958.” This contained many helpfu: 





changes in the Internal Revenue Code 
of 1954. 

Regarding life memberships, pro- 
vision is now made to enable the 
member paying for a life membership 
to elect either of two alternatives for 
payment of club dues tax. These al- 
ternatives are: 


(1) A tax equivalent to the tax upon 
the amount paid as dues or membership 
fees by members (other than life mem- 
bers) having privileges most nearly com- 
parable to those of the person holding 
the life membership; or 

(2) At the election (made pursuant to 
regulations) of the person holding the 
life membership, a tax equivalent to 20 
per cent of the amount paid for the life 
membership. 


The elections, to be made by the in- 
d:vidual himself, available under (1) 
and (2) above, must be made by June 
30, 1959. Unless the life member elects 
by that time he will be bound to pay 
a club dues tax of the same amount 
as paid by a member having the most 
sinilar privileges of membership. No- 
tice should be given to life members 
to allow them to determine which of 
the elections is most advantageous to 
them. 

The Code now provides that there 
shall be exempted from tax any as- 
sessment paid for the construction or 
reconstruction of any social, athletic 
or sporting facility, or for the con- 
struction or reconstruction of any 
capital improvement of any such facil- 
ity. This favorable treatment applies 
only if the construction, reconstruc- 
tion or capital improvement was be- 
gun on or after January 1, 1959, and 
if the assessment was made and col- 
lected on or after January 1, 1959. 

During the year the Internal Rev- 
enue Service issued many rulings of 
extreme importance to us. One of the 
most noteworthy was the ruling of 
September 15 dealing with tax on 
mandatory minimum house charges 
for food and beverages. Also the rul- 
ing on club tax exemptions and its 
effect on clubs which make their so- 
cial and recreational facilities avail- 
able to the general public. Another 
important ruling was issued on Oc- 
tober 16 changing the services position 
in relation to certain types of gratui- 
ties. 


Club Management Institute 
Carl Jehlen 


Last year, at St. Louis, it was de- 
cided to provide circuit workshops in 
areas where interest warranted the 
establishment of such a facility and 
where the local chapter offered to as- 
sume the responsibility of coordinat- 
ing the registration of the members, 


arranging for the meeting rooms, pro- 
viding quarters for the registrants, 
and obtaining local talent for one 
of the three-day sessions. In all, six 
workshops were conducted last year. 

During the fall semester at Cornell 
University, CMI furnished eight club 
managers to lecture to the students 
registered for the elective course in 
club management. President Royce 
Chaney was the first to address the 
students. He was followed during sub- 
sequent weeks by Thomas McGuffey, 
Daniel White, Edward Lyon, Henry 
Barbour, A. E. Martin, Bruce Mat- 
thews and myself. 

The preparation of a curriculum for 
a course of study in club management 
leading to a baccalaureate degree is 
progressing, and should be available in 
the near future for release to any col- 
lege or university that may wish to 
consider placing such a course of in- 
structions on their calendar. 

The Thomas Phelps Jones Scholar- 
ship was again provided this year for 
a deserving student at the University 
of Florida. Every effort is also being 
made to increase the popularity of this 
course in club management offered by 
the school. 

The committee has decided not to 
continue the practice of securing on- 
the-job training for students, as has 
been the custom, but instead, all in- 
quiries from members will in the 
future be referred to Dean Donald 
Hart for processing. In this manner, 
it is anticipated that the employment 
of students during their summer vaca- 
tion can be greatly expedited. 

The projected book on club man- 
agement is progressing and should be- 
gin to take on tangible form this year. 

CMI was in charge of the educa- 
tional program for the 32nd annual 
conference; however, due to the dis- 
tance that separated the chairman 
from the conference site, and especially 
in view of the tremendous enthusiasm 
that prevailed among the top hands 
on the local scene, I must confess that 
guidance was about the total extent 
of CMI’s contribution, while Walter 
Clist and the members of his commit- 
tee assumed the preponderance of ar- 
rangements. 

During the past year, CMI has been 
represented at meetings of the educa- 
tional divisions of allied industries. I 
was especially encouraged by the 
friendliness that prevailed in my per- 
sonal contact with the American Hotel 
Institute representatives in Philadel- 
phia last September, and I am more 
than ever convinced that much of the 
misunderstanding that has existed in 
the past is being rapidly dissipated 
through our mutual effort toward the 
upgrading of the food service industry. 
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WASHINGTON, D. C. AREA 


ACME PRINTING COMPANY 
“Distinctive Printing” 


708 13th St. N.W., NA 8-1558 Washington, D.C. 


E. B. ADAMS CO. 
Food Serving Equipment 
1612 U Street N.W. DEcatur 2-8100 
Washington, D. C. 


GEORGE W. ALLEN CO., INC. 


Printing OFFICE SUPPLIES Engraving 
TAylor 9-3209 
5413 Georgia Ave. Washington 11, D. C. 


ASTER FLORIST 
Flowers for All Occasions 
1528 Connecticut Avenue N.W. 
Washington 6, D. C. 


EDWARD BOKER FOODS, INC. 


1480 Okie Street N.E. Washington, D. C. 
James T. Doukas, Vice President 


Capitol City Seeds 
Gold Tag Fertilizers 

F. W. BOLGIANO & CO. 
Washington 2, D. C. 


ORIENTA COFFEE 
Blended & Roasted by 
BROWNING & BAINES, INC. 
300 6th St. N.W. Washington, D. C. 


BRIGGS & CO. 
A Famous Name in Foods 
Meat Products—Ice Cream 
Washington, D. C. 


CANADA DRY 
1201 East West Highway 
Silver Spring, Maryland 

JUniper 9-2030 


CAPITOL TOWEL SERVICE 
Complete Linen Rental Service 
For Over 50 Years 


1117—20th St. N.W. DI 7-9090 
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R. W. CLAXTON, INC. 


. Finest in Seafood 
406—12th St. S.W. NAtional 8-057¢ 


CONGER’S YALE LAUNDRY 
437 New York Avenue N.W. 
Washington 1, D. C. 
NA 8-2492 ST 3-8866 
Golf Course Equipment 
G. L. CORNELL COMPANY 
Bethesda, Md. 


CROWN SUPPLY, INC. 


310 Sixth St., South, Arlington, Va. 
OTis 4-7115 
Paper Products, Janitor & Restaurant Supplies 


“Deliciously Different” 
DIRECTOR’S CORNED BEEF 


Kosher Salami—Bologna—Frankfurters— 


Pastrami 


925 5th St. N.W. NA 8.-2814 


DISTRICT HOTEL SUPPLY CO. 
500—12th Street S.W. 
Washington 24, D. C. 
Wholesale Meats 


EX 3-2900 


EDWARD DON & COMPANY 
Chicago, Illinois 


Quality Canned & Frozen Foods 
L. H. PARKE CO. 


Philadelphia Pittsburgh Washington 
J. E. DYER & CO. Division 


Satisfaction Is Our Most Important Service 


ELITE LINEN SERVICE 
DU 7-6371 


C. ENGEL’S SONS, INC. 
Since 1850 
350 D St. S.W. District 7-0995 
Washington 24, D. C. 
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ANCLUB MANAGERS AssUtrATION 


FURR BROS. POULTRY CO., INC. 


135 R St. S.W. 
Washington, D. C. 
LI 3-1400 


S. A. GATTI AND SON, INC. 
Fancy Domestic & Imported Foods 
V’ashington, D. C. LA 6-8234 


GRIFFITH CONSUMERS COMPANY 
’ Coal—Fuel Oil—Oil Burners—Air Conditioning 
1413 New York Ave. N.W., Washington, D. C. 


GUY, CURRAN & CO., INC. 
313-319—9th St. N.W. 
Washington 4, D. C. 
Wholesale Dry Goods 


You Are Invited to Visit Our New 
Government Inspected Plant 
THE JEPSEN HOTEL SUPPLY CO., INC. 
3150 V St. N.E., Washington, D. C. 


MILTON S. KRONHEIM & CO., INC. 


14 
Established 1903 
“Hankey Bannister” Scotch Whiskey 
Importers 
00 


MARVIN & SNEAD SALES CORPORATION 
Washington, D. C. 


Particular People Prefer 
MEADOW GOLD ICE CREAM 
Featured by Finer Clubs Nationally 


OTTENBERG’S BAKERS, INC. 
en 1231 Morse St. N.E. 
Washington 2, D. C. 


PEOPLES CLEANERS & LAUNDERERS 


Serving the Leading Clubs and Hotels 
One Day Service—Alterations 
1706—17th St. N.W. AD 4-3714 


| 
i CHARLES SCHNEIDER BAKING COMPANY 
} 
95 Washington, D. C. 
NAtional 8-9660 


GHAW-WALKER 


Visit Our New Modern Display Center 
728—17th St., N.W. 





SEALTEST FOODS 
Div. of National Dairy Products Corporation 
Washington 7, D. C. 


s 


Oo ESTRAS Ine. 
THE MAVFLOWER, WASHINGTON 


SOUTHERN MARYLAND SEAFOOD CO. 


Quality Seafoods for Clubs, Hotels, Etc. 
LIncoln 6-9135 
7th and C Sts. S.E. Washington 3, D. C. 


SUN VALLEY PRODUCTS, INC. 
222—7th St. S.E. LI 6-0700 
Shortenings, Oils, Poultry, Eggs, Butter, Cheese 


WASHINGTON GAS LIGHT COMPANY 
1100 H Street N.W. 
Washington 5, D. C. 


Improve Your Service With Our Service 
WASHINGTON REFRIGERATION 
SERVICE COMPANY OT 4-3700 


WESTERN EXTERMINATING CO., INC. 
Termites—Moths—Rodents—V ermin 
4904 Wisconsin Ave. N.W., Washington 16, D. C. 


JOHN H. WILKINS COMPANY, INC. 


Coffee and Tea Importers 
525 Rhode Island Avenue N.E. 
Washington 2, D. C. 


WINSLOWS FOR PAINTS 
Benjamin Moore Samuel Cabot 


Gold Bond Winslow 
Washington, D. C. Phone NA 8-8610 


COMPLIMENTS OF OUR 
MANY FRIENDS 


(Continued on next page) 
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Aatell & Jones Supplies Special 
Menus for Club Managers’ Meeting 


Six colorful and imaginative menus ton, February 18 to 21, by Aatell & 18 years ago of providing menus fo» 
were custom-designed for the 1959 An- Jones, Inc., manufacturers of paper the CMAA annual meeting, Aatell ¢: 
nual Conference of the Club Man- table appointments. Jones consulted with the Associatio:: 
agers Association of America in Hous- Continuing the custom established and once again designed distinctiv - 
menus for various affairs held durin : 
the Conference at Houston’s Shan - 
rock-Hilton Hotel. For the 1959 even, 
Aatell & Jones worked with Royc: 
Chaney, Northwood Club, Dallas, pre: - 
ident of the CMAA; and with Hen: » 
O. Barbour and Walter M. Clift, Ji, 
of the host chapter of CMAA in Hou.- 
ton, on the special project. 

Many months of preparation were 
required for the special art wor, 
choice of unique colors, and unusu:! 
papers for the menus supplied by 
Aatell & Jones as a service to the 
CMAA. Each menu was distinct from 
the others in the group, and the Texis 
flavor was preserved throughout; cil, 
cattle, and the “Yellow Rose of Texas” 
theme were among the menu themes. 

One of the nation’s largest paper 
table appointment manufacturers, Aa- 

Aan : tell & Jones pioneered in custom-de- 
Special menus for the club managers’ conference in Houston from February 18 


to 21 were designed and printed by Aatell & Jones, Inc., Philadelphia, manufactur- signed, colorful printed coasters, doi- 
ers of paper table appointments. lies, place mats, and menus. 
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FRIENDS OF NATIONAL CAPITAL 
CLUB MANAGERS ASsUCrATION 


(Continued from preceding page) 


BALTIMORE AREA 


DELVALE DAIRIES, INC., Baltimore MARYLAND HOTEL SUPPLY CO. 
DELVALE COLONIAL, Washington 225-227 South Hanover Street 


Serving Ice Cream to the Better Clubs Baltimore 1, Maryland 
In This Area 


SSIDIDD.IDDIIIDDIIIIIIIIOIIIOD 


RIVERS CHAMBERS’ MUSIC, INC. 
Music for All Occasions 
2500 N. Longwood Street 
Whllkins 7-3222 Baltimore 16, Md. 


Best Wishes to a Fine Group From 
KEMP-BOONE CO., INC. 


Sherbrook, Noilly Prat, White Horse 
Old Fitzgerald, Cabin Still, Martel 


S. S. KRUM & COMPANY W. PRESTON WHORTON 


Importers, Packers and Distributors of Wholesale Seafood 
Imported and Domestic Food Products Wholesale Fish Market 
One Hudson St., New York 13, N. Y. Baltimore 2, Md. 
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WANTED 


Experienced Club Manager 


Meadowbrook Country Club in the 
Detroit area has year-round position 
open for an experienced club manager. 
Must be capable of handling all phases 
of club operations. Write, giving full 
résumé of background and experience, 
personal data, salary and other qual- 
ifications to: HOUSE CHAIRMAN, Mea- 
dowbrook Country Club, Northville, 
Michigan. 








CHEF DE CUISINE 


Swiss trained, age 45, sober and 
reliable, desires position. Seasonal 
or year round. Available after April 
15. ADDRESS: Box 24-Y, c/o CLuB 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 








MANAGER WANTED 


Must have experience in club 
management, including food opera- 
tion, etc. Approximately 250 mem- 
bers. Send complete résumé of your 
qualifications and experience. AD- 
DRESS: Max S. Leitner, Treasurer, 
Glengarry Country Club, 3620 Or- 
chard Trail, Toledo 6, Ohio. 








CHEF 


Available immediately. Will go 
anywhere. Experience in first class 
clubs and hotels. Can furnish best 
of references. ADDRESS: William 
Katricz, P. O. Box 16, Holder, Flor- 
ida. 








CHEF wants job as working chef 
in small club. European trained. 30 
years experience in hotel and clubs 
in French-American kitchen. Will 
give best of references. ADDRESS: 
Box 27-Y, c/o CLuB MANAGEMENT, 
408 Olive Street, St. Louis 2, Mis- 
souri. 





Tue 13th annual meeting of the rath- 
er exclusive “25 Year Club” of the 
CMAA was held at the Houston Con- 
ference on Friday afternoon. This club 
is composed of members of the CMAA 
who have managed the same club for 
at least 25 years. 

Frank Dowie of the Des Moines 
Club was re-elected president, and 
W. Bruce Matthews of the Green 
Ridge Country Club, Grand Rapids, 
Michigan was elected secretary-treas- 
urer to succeed Ferd L. Clemen, who 
was manager of the Queen City Club 
until his retirement a few years ago 
and who now lives at 3111 Glendora 
Avenue, Cincinnati. A letter of appre- 
ciation was sent to Mr. Clemen for his 
many years of service with the club. 
A letter of sympathy and flowers were 
sent to J. A. MacGoogan who has 
been seriously ill at his home in 


Twenty-Five Year Club Has 13th Meeting 


Youngstown for the past two years. 
Two new members of the club were 
elected: Robert Guynn of the Decatur 
Club, Decatur, Illinois, and a director 
of the CMAA, and Robert A. Guthrie, 
Mountain City Club, Chattanoog: 
Tennessee, and applications are bein 
processed for one or two addition 
members who will be welcomed at t! 
next meeting at the time of the Piti:- 
burgh CMAA Conference in 1960. 
The seven 25 Year Club membe 
at the Houston conference were ho 
ored at a special table and introduc 
at the Saturday morning brun 
Those in the picture are, standin:: 
Roy Leonard, Cuvier Press Club, Ci:- 
cinnati; Robert A. Guynn, Robert A. 
Guthrie, MacArthur Gorton, San Di- 
ego Club (retired), and seated, Frank 
H. Rolfes, Cincinnati Club, President 
Dowie and Secretary Matthews. 


DO mS 
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Su 


~~ 





Thank You, CMAA 


(Continued from page 5) 


Little Rock; Sam W. Keath, Colonial 
Country Club. 

Detroit: William F. LePla, Grosse 
Pointe Club, chairman; John T. Bren- 
nan, Birmingham Country Club; Edward 
E. Renegar, Detroit Yacht Club; C. R. 
Bangs, Bloomfield Hills Country Club. 

Evergreen: Carl A. Sander, Seattle 
Tennis Club; H. G. Goode, College Club, 
Seattle. 


Georgia: Warren Schultz, Atlanta Ath- 
letic Club, chairman; W. E. Harrison, 
Atlanta Athletic Club. 

Louisville: V. Graham Wright, Pen- 
dennis Club, chairman; Robert Tagen; 
John M. Peterson, Big Springs Country 
Club; Richard Means, River Road Coun- 
try Club. 

Metropolitan (includes Metropolitan, 
City of New York, Connecticut and New 
Jersey chapters): C. Maynard McAllister, 
Morris County Golf Club, general chair- 
man and treasurer; Carl J. Engelhardt, 
Yale Club; H. Alton Owen, Jr., New York 
University Club, C.M.C.N.Y.; Frederic 








COUNTRY CLUB MANAGER 
WANTED. Manager for private 
country club St. Louis area. Must 
be experienced in all phases of 
club management. Send résumé of 
experience, family status, pictures 
and salary requirements to: E. R. 
STRICKER, 97 Wildwood, Kirk- 
wood 22, Missouri. 





Country club manager available. 
Qualified to exercise supervision and 
control over all departments and to ac- 
cept responsibility for their successful 
operation to the board of directors. For 
the past 15 years have been in hotel 
and country club management. Married. 
48 years of age. Health good. Best of 
references. ADDRESS: Arthur D. Hair, 
6125 Overhill Drive, Louisville 19, Ken- 
tucky. Telephone: WOodland 9-5516. 








WINDING HOLLOW COUNTRY CLUB, 
Columbus, Ohio, desires a new manager 
with pleasing personality. Our present 
manager has resigned to go to very large 
country club. We have a new and com- 


security and has complete knowledge of 
managing a quality dining room operation, 
including unusual ideas in arrangement of 
parties. Salary is open. Give background 
and references, enclosing small photo. AD- 


Long Street, Columbus 15, Ohio. 
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pletely remodeled club with the finest fa- [ 
cilities, and desire a manager who wants ; 


DRESS: Robert A. Glick, President, 65 East , 
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H. Hollister, Scarsdale Golf Club; Henry 
Piper, Bonnie Briar Country Club, Metro- 
politan; Walter Satterthwait, Quinnipiack 
Club; Leon Sherman, Woodbridge Coun- 
try Club, Connecticut; and Herbert J. 
Moran, Canoe Brook Country Club; 
Richard Worthington, Plainfield Country 
Club, New Jersey. 

Mid-America: Edwin T. Driscoll, Mis- 
sion Hills Country Club; Harriette E. 
Woods, Kansas City Country Club; 
Dorothea Buschmann, Kansas City Coun- 
try Club; John Uren, University Club; 
William Lahmann, Quivira, Inc.; Robert 
L. Thompson, Carriage Club. 

Wile High: Byron Aris, Lakewood 
Ccuntry Club; J. Mel Conway, Denver 
Atuletic Club; Arch Dillman, University 
Club; Horace Duncan, Cherry Hills Coun- 
tr, Club; Sam Dunham, Brookcliff 
Country Club; Ralph Knox, Greeley 
Country Club; Howard Mehlman, Den- 


. yer Country Club; Finn Peterson, Petro- 


leum Club; Paul Rubben, Cheyenne 
Mountain Country Club; Albert Schulze, 
Green Gables Country Club; George 
Sperlak, Pueblo Golf and Country Club; 
Mark Toray, Town Club. 

National Capital: Charles D. Shipe, 
Vinton Lee & Co., chairman; Donald R. 
Beever, Chevy Chase Club; M. F. Rice, 
University Club. 

New England: Harry Myers, Porcellian 
Club; Kenneth Painton, Union Club; 
William Travers, Worcester Club; James 
A. Gibbons, Signet Society; R. Alan 


Chesebro and Beatrice Phillips, Brae 
Burn Country Club; Henry Grant, Bel- 
mont Country Club; Francis Vetter, Al- 
gonquin Club; Remo Prato, Wellesley 
Country Club; Peter Berrini, Tatnuck 
Country Club. 

Oregon: Willard I. Curtis, University 
Club of Portland, chairman; Claude W. 
Galloway, Waverley Country Club; Nor- 
man O. Moyer, Arlington Club. 

Peninsular: Alfred Schiff, Battle Creek 
Country Club, chairman; Howard L. 
Duckworth, Spring Lake Country Club; 
Frank Macioge, Kalamazoo Country 
Club; Howard L. Hall, Jr., Elcona Coun- 
try Club; Ben H. Collins, Cascade Hills 
Country Club; Roy Calvert-Link, Blythe- 
field Country Club. 

Philadelphia: Fernand A. Gspann, The 
Downtown Club, chairman; Eli C. 
Schmidt, The Union League; Robert B. 
McGowan, Jr., Racquet Club; Eugene 
Gspann, LuLu Temple Country Club; 
Albert E. Rohr, Radnor Hunt Club; 
Joseph M. Wilson, Jr., DuPont Country 
Club; William E. Peemoeller, Wilming- 
ton Club. 

Pittsburgh: Harry J. Gray, Edgeworth 
Club, chairman; Charles J. Viviano, 
Shannopin Country Club; Michael Der- 
kacz, Pittsburgh Field Club; Leora Mc- 
Cune, College Club. 

Southern California: Lee Seeger, Brent- 
wood Country Club; Glenn R. Brown, 
Verdugo Club. 


Sunshine State: Earl W. Sasser, St. 


Petersburg Yacht Club, chairman; Wil- 
liam A. Tucker, Timuquana Country 
Club, J. Dave Anderson, Pensacola Coun- 
try Club, Richard Hayes, Field Club, 
Arnold Wall, Riviera Country Club, Le- 
land Drew, Clearwater Country Club, 
Mildred Hart, University Club of Tampa, 
Clark W. Upp, Cuba U. S. Naval Base, 
area chairmen. 

Upper Mid-West: Hans Skalle, Inter- 
lachen Country Club; Gerald Horgen, 
Lafayette Club; Alphonse Raes, Minikah- 
da Club; Stuart Johns, Minneapolis Golf 
Club. 

Virginia: Robert Roper, Country Club 
of Virginia; G. E. Leftwich, Jr., Down- 
town Club; Jack J. Rosemond, Richmond 
Country Club; Edward J. Pillis, Oak- 
wood Country Club; Dorothy J. Bender, 
Colony Club; Harry E. Forsythe, Oak 
Hill Country Club. 





Names District Sales Manager 


Harvey H. Pech has been appointed 
Chicago and Minneapolis district sales 
manager by Wear-Ever Aluminum, 
Inc., in charge of housewares, food 
service equipment and Alcoa Wrap 
sales. He succeeds R. C. Deardorff, 
recently appointed national house- 
wares division sales manager for 
Wear-Ever. Mr. Pech started with 
Wear-Ever in 1940. 





ing cost of club operations. 


ful low cost operation. 


Write or Call: 


A Message to the Chairmen 
Of the House Committees 


Your Problem: To reduce to the minimum the steadily increas- 


Our Solution: We have available experienced managers and 
executives for all departments, with fine records of success- 


GENE RAFFERTY, Personnel Director 


HOTELMEN’S EMPLOYMENT SERVICE 
45 West 45 St., New York 36, N.Y. JUdson 2-4382 





ATTENTION EXECUTIVES! 
DOWNTOWN PARKING 
OF CARES AND WORRIES 


Build on Your Office Building 
A ROOF-TOP TENNIS COURT 
Then Organize a Tennis Club 
We Can Construct for You 
"TRU-BOUNCE" TOURNAMENT QUALITY 
ALL WEATHER TENNIS COURTS 
Similar to Our Nation-Wide Best Installations 


SKRAINKA CONSTRUCTION COMPANY 
7173 Delmar, St. Louis 5, Mo. 


BUILD UP YOUR DOWNTOWN WITH 
RECREATIONAL FACILITIES 


PA 1-0963 
SINCE 1850 




















| H.K.—Age 47; single; American-German 


| trained. Food expert. Knows fine service. Now managing 400 
| membership “quality” country club. Made $37,000 net profit food 
; and bar in 1958. Outstanding record. Salary $15,000 yr. 


WABASH EMPLOYMENT AGENCY 


202 South State St. 
Phone: WAbash 2-5020 


Club members use their 
manager creates a congenial atmosphere. 


Contact: ELIZABETH GARRISON 


O.H.—Age 37; married, has one child; American; graduate, Michi- 
gan State University. Major: Hotel & Rest. Management. Managed 
500 membership club with dining room, bars, swimming pool, 
squash & tennis courts. Installed standard operating procedure, 
| reducing high food & bar costs. Salary $12,000 yr. 


(Wabash Agency established in 1935) 






club—if—the 








descent; European 


Chicago 4, Illinois 
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31 YEARS OF SERVICE 10 CLUBS 


CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


tired toe PERSONNEL concen 


80 WARREN STREET, Room 305 


Herman Litman Manager 


PHONE: COrtlandt 7-3853 
















AGENCY 


New York 7, N. Y. 


A. Zahler, Licensee 
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Safari to 


Houston 


By Hilda (Mrs. Albert) Deichler 
City Midday Club, New York City 


O expedition to darkest Africa 

ever got off to a better start than 
did the much-heralded Al Deichler 
“Safari” from New York to the great 
Empire of Texas for the 32nd annual 
Conference of CMAA. Guided by 
amiable and helpful Barney Neff of 
the B & O, our group of 15—Clara and 
Fred Hollister, Madeline and George 
Valentjas, Ann and Arch Mundy, Rita 
and Bill Purcell, Carol and Eric 
Scott, Hilda and Al Deichler, the Rex 
Beeches (Liddell) and Jack McCarthy 
(Seagram)—was met in Washington 
by Dick Daley and Jacques Aimi who 
entertained us in the Cocktail Bar at 
Union Station while our equipment 
was being transferred for the trek to 
Chicago aboard B & O’s “Capitol 
Limited,” with its wonderful Strata- 
Dome service which we all enjoyed to 
the utmost. 

On arrival there, bright and early 
Sunday morning, several of the Chi- 
cago District chapter members were 
at the station to drive us to the Drake 
Hotel where Jack McCarthy and the 
House of Seagram had engaged a most 
attractive suite so the travellers could 
refresh themselves and be refreshed 
by the excellent Continental Break- 
fast that was served, and to meet with 
the Ohio, Michigan and Illinois people 
who were joining our “Safari.” 

At two o'clock, Ernie Flaim, presi- 
dent of the Chicago chapter, escorted 
us by bus to the University Club 
where we were met by Bill Bangs, Jr., 
general manager, and many other 
members of the chapter and their 
wives. It was like old home week and 
the most elaborate and delightful buf- 
fet was set up for our enjoyment. After 
an all too-short but most wonderful 
visit, we were on our way again with 
19 more travellers, led by that bundle 
of energy, Jerry Marlatt, who, along 
with Alex Zagone and our “Safari” 
leader Al, had worked hard to assure 
the success of the next stage of our 
journey. 

And a success it was, for we had 
a most interesting trip to New Or- 
leans on Illinois Central’s crack “Pan- 
ama Limited,” climaxed by a superb 
roast beef dinner in our private 
lounge-diner. In addition to our orig- 
inal group, we now had with us beside 
the Jerry Marlatts, the John Bren- 
nans and the John Swifts (Foremost 
Dairies) from Detroit; young Dick 
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Daley and the L. A. DeHarts from 
Ohio; the Stanley Najdowskis, Bob 
Broms, the Howard Rogers and Bud 
Matterson with his sister and her 
friend and the Alex Zagones from 
Chicago. Every woman on the trip 
was thrilled to receive from Jerry 
Marlatt a copy of Myra Waldo’s beer 
cookbook, “Beer and Good Food.” 

In New Orleans, Monday morning, 
Walter Verlander of the N. O. Athletic 
Club saw to it that we got to the St. 
Charles Hotel where we gathered up 
the rest of our “Safari” group—Helen 
and Dick Kirwan, Elizabeth and Eric 
Koch, “Sugar” and Jim Diamond from 
way up East; and the Pennsylvania 
contingent of Kathryn and Jim Rein- 
hard, Gene Gspann, Jacob Dowey and 
Carl Sterne (Julius Wile). Also the 
Bill Wagners and Tommy Thompson 
from Detroit joined us. When the 
gang piled into a bus headed for the 
Fair Grounds Race Track, as part of 
the program arranged for us by Wal- 
ter Verlander, Councilman Siro repre- 
senting the Mayor, delivered a wel- 
coming speech and made Al Deichler 
and Jerry Marlatt honorary citizens 
of New Orleans by presenting them 
with keys and scrolls bearing the seal 
of the city. 

It was a perfect day for the races, 
and all of us had a further thrill when 
we learned from our racing programs 
that the fifth race had been named 
“The Deichler” and the sixth “The 
Metropolitan Club Manager Associa- 
tion.” Fred Hollister and Al were 
asked to present the cup to the owner 
of the winner of the “Metropolitan,” 
a ceremony we all took pride in, and 

Later in the afternoon we did some 
further exploring of the city of Old 
World tradition and romance and for 
dinner we met at Brennan’s French 
Restaurant, world famous for its hos- 
pitality and fine food. We had drinks 
in the beautiful patio and an excellent 
dinner in the large, private gas-lit 
Victorian Room. Walter then guided 
our party to the various night spots 
in the Vieux Carre for a taste of 
Dixieland Jazz and a look in at the 
37-inch strip teaser, and the Cat Girl 
at Club 500. 

Our Tuesday jaunt to Houston on 
the Mo.-Pac.’s “Orleander” brought 
back memories of the good old days 
of railroading for we stopped at every 
fence post, didn’t miss a single cow 
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or moss-bearded tree on the route, 
and thrilled at every evidence that 
spring was nearly here in Louisiana 
and Texas. 

We were playing cards and having 
fun in our caboose and at last we were 
at the border of the Lone Star Sta‘e. 
Everything went well until we got to 
Beaumont. There Sheriff Ima Blovw- 
hard issued a summons to all of us for 
illegal entry, although Sandy Me- 
Donald, manager of the Beaumont 
Club, presented Dick Kirwan with a 
Texas hat. Then Al Deichler, Dick 
Kirwan, Eric Koch, John Brenn:n 
and Fred Hollister were handcuffed, 
and a deputy sheriff was assigned to 
accompany us and deliver the culprits 
to the proper authorities in Houston. 
State of Texas passports were issucd 
to the rest of us “Damn Yankees” aid 
“Furriners,” granting us the privileze 
of passing into, through, over and 
under the Great Empire of Texas. 

It wasn’t long before we realized 
we were nearing our destination for 
we heard the cheers of the Houston 
hospitality crew and all the cow hands 
and cow girls who had come down to 
the station to greet us with banners 
flying, bands playing, horns tooting 
and guns shooting. It was a real Texas 
welcome. The chain gang was led off 
to a paddy wagon and the rest of our 
“Safari” followed them to the Sham- 
rock-Hilton in a motorcade about four 
blocks long, with several motorcycle 
police as escorts, through stop lights, 
with sirens sounding and _ natives 
gawking, while we “furriners” were 
enjoying a once-in-a-lifetime, never- 
to-be-forgotten Texas experience. 

When we got to the hotel, the five 
prisoners produced Texas passports 
and were released. And so this saga 
ends with a beginning . . . the Texas 
Conference of CMAA, the biggest and 
best one yet! 


Photo by Jerry Marl«‘t 


Walter Verlander, New Orleans Athlet< 
Club, and Albert Deichler, Jr., City Middey 
Club of New York, confer with a track repr: - 
sentative about the two races, "The Al Deici - 
ler," and "The Metropolitan Club Manage’: 
Purse" which the track had named in the 
honor. 
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You’re losing business if you’re using 
unappealing chipped ware in a hodge-podge 
of patterns like this. Switch to modern, 
durable Shenango China at 

amazingly low cost-per-serving. 


attract more customers with beautiful new china by Shenango 


Look to your table tops. If you see ill-assorted 
patterns, or a battered array of cracked and chipped 
china, better look to Shenango. You can be certain 
that the eye-appeal of a smart new Shenango 
pattern will pay off in better business for you. 
Patterns are just as popular as they are practical. 


ti Yo WORLD'S LARGEST CHINA cosaneaintin 


Choose from a large number of patterns and colors 
to blend with any decorating scheme. Shenango’s 
well-known durability features give you china beauty 
that lasts—and lasts. Get your free Shenango China 
booklet, with patterns in full color, now! Write 
Shenango China, Inc., New Castle, age ag 
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Your Key to Club Hospitality 


Fitzgerald does credit to the club 
that serves it. The distinctive char- 
acter that marks this bourbon is the 
proud result of slow, costly distilling 
methods rarely practiced today— 
methods that yield a unique depth 
of flavor and rich bouquet. Old 


Fitzgerald (at six years old) com- 


pliments every guest’s good taste. 
Very Old Fitzgerald (aged to the 
eight year bonded limit) offers the 
prestige of the world’s most prized 
bourbon. Stock them with the full 
knowledge and assurance that they 


will satisfy the most demanding taste. 


THE FINAL CHOICE OF MATURE TASTE 
Bonded Kentucky Straight Bourbon « 100 Proof + Six and Eight Years Old 


STITZEL-WELLER DISTILLERY 


Established Louisville, Ky., 1849 
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Very Old Fitzgerald available in Anti 
Fifths, suitably boxed, labels personali 
in case lots on request. Ask your dealer 
write the Distillery. 
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